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A.  B.  C.  Proposes  New  Ruling  to  Resolve 
Morning  and  Evening  Paper  Dispute 

Proposal  Submitted  to  Membership  This  Week  for  Mail  Vote  Sets  6  A.M.  to  9  P.M.  as  Hours  for  P.M. 
Dailies  and  6  P.M.  to  9  A.M.  for  Morning — Only  Two  Per  Cent  of  Member  Papers  Affected 

A  PROPOSAL  recommended  by  the  Publishers’  Statements  and  Audit  Re-  competing  evening  papers  whose  total  cir-  “While  the  demand  of  one  side  that 
board  of  directors  as  a  solution  to  ports  devoted  to  general  explanations  a  culation  is  really  ‘evening.’  ’’  certain  editions  of  certain  evening  papers 

the  long  vexing  morning-evening  news-  brief  notation  shall  be  made  as  to  dif-  “The  Other  Side  Contends:  1.  That  the  be  set  up  as  morning  is  not  complied 
paper  dispute  was  submitted  to  the  niem-  ferences,  if  any,  as  to  the  number  of  Bureau  has  no  right  to  set  off  any  part  with,  a  method  of  heading  the  columns 
bership  of  the  Audit  Bureau  of  Circula-  pages  and  the  advertising  content  be-  of  the  circulation- of  a  paper  which  con-  in  these  cases  is  adopted  which  gives  the 
lions  this  week  for  mail  vote.  tween  one  edition  and  another  (both  siders  itself  an  evening  paper  and  call  exact  facts  and  which  should  be  con- 

As  furnished  to  Editor  &  Publisher  week-day  and  Sunday)  and  as  to  the  it  ‘Morning,’  because  that  would  be  ex-  venient  for  the  advertiser.” 
exclusively  the  official  wording  of  the  approximate  proportions  of  each  edition  pressing  an  opinion  and  the  Bureau  Accompanying  the  proposal  as  sent 
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suggested  new  ruling  follows ; 

“(a)  Circulation  figures  for  news¬ 
papers  98  per  cent  of  whose  total  pro¬ 
duction  is  printed  between  the  hours  of 
6K)0  A.  M.  and  9:00  P.  M.  shall  be  set 
ap  in  the  paragraph  of  Publisher’s 
Statements  and  Audit  Reports  devoted 
to  the  segregation  by  ‘City,’  ‘Suburban 
(Trading  Territory)’  and  ‘All  Other’ 
territory  in  a  column  headed  ‘Evening.’ 
Circulation  figures  for  newspr-'ors  98 
per  cent  of  whose  total  production  is 
printed  between  6 :00  P.  M.  and  9 :00 

M.  shall  be  set  up  in  said  paragraph 
in  a  column  headed  ‘Morning. 

“(b)  Newspapers  most  of  whose  pro¬ 
duction  is  between  the  hours  of  6:00  A. 
M.  and  9:00  P.  M.  but  which  have  one 
or  more  editions  going  to  press  outside 
those  hours,  the  aggregate  number  of 
copies  in  such  editions  being  more  than 
2  per  cent  of  the  total  production,  shall 
have  their  total  circulation  set  up  in  a 
column  headed  simply  with  the  hour  of 
the  first  edition  of  the  day  and  of  the 

last  edition,  thus,  ‘from - A.  M.  to 

- P.  M.’ 

“(c)  Newspapers  most  of  whose  pro¬ 
duction  is  between  the  hours  of  6:00 
P.  M.  and  9:00  A.  M.  but  which  have 
one  or  more  editions  going  to  press  out¬ 
side  those  hours,  the  aggregate  number 
of  copies  in  such  editions  being  more 
than  2  per  cent  of  the  total  production, 
shall  have  their  total  circulation  set  up 
in  a  column  headed  simply  with  the 
hour  of  the  first  edition  of  the  day  and 

of  the  last  edition,  thus,  ‘from -  P. 

M.  to - A.  M.’ 

"(d)  In  all  cases  where  editions  are 
predates  the  total  circulation  shall  be 
marked  with  an  asterisk  and  it  shall  be 
stated  at  the  bottom  of  the  first  page 
that  said  circulation  figures  contain  pre¬ 
date  edition  or  editions  and  reference 


distributed  in  ‘City,’  ‘Suburban  (Trading  should  stick  to  stating  facts. 

HOW  PROPOSED  A.  B.  C.  MORNING-EVENING 
RULE  WILL  WORK  OUT  IN  PRACTICE 

'^HE  quickest  way  to  grasp  the  proposed  A.  B.  C.  rule  is  to  read  the  follow¬ 
ing  digest  prepared  by  the  Bureau: 

1.  If  yours  is  a  morning  paper  and  you  have  no  edition  going  to  press 
earlier  than  6  P.  M.  nor  later  than  9  A.  M.,  the  new  rule  does  not  affect  you 
one  way  or  the  other.  Your  form  remains  the  same  as  now,  so  far  as  Par. 

8  is  concerned. 

2.  If  you  do  have  an  edition  or  editions  outside  the  hours  named  in  Sec. 

1  above,  but  comparatively  insignificant  (i.  e.  less  than  2  per  cent  of  the  total 
production)  you  are  still  unaffected  by  the  rule. 

3.  If  yours  is  an  evening  paper  and  yon  have  no  editions  going  to  press 
earlier  than  6  A.  M.  nor  later  than  9  P.  M.,  the  new  rule  does  not  affect  you. 
Your  form  remains  the  same  as  now,  so  far  as  Par.  8  is  concerned. 

4.  If  you  do  have  an  edition  or  editions  outside  the  hours  named  in 
Sec.  3  above,  but  comparatively  insignificant  (i.  e.  less  than  2  per  cent  of 
the  total  production)  you  are  still  unaffected  by  the  rule. 

5.  If  your  paper  has  most  of  its  production  between  6  P.  M.  and 

9  A.  M.,  but  has  more  than  2  per  cent  of  its  producton  outside  those  hours; 
or  if  most  of  the  production  is  between  6  A.  M.  and  9  P.  M.,  but  more  than 

2  per  cent  is  outside  those  hours,  then  a  change  is  made  from  your  present 
form.  There  is  no  segregation  of  any  edition  from  the  others  in  Paragraph 
8,  but  the  columns  are  headed,  not  “Morning”  or  “Evening,”  as  now,  but 
with  the  press  times  of  the  earliest  and  latest  editions  of  the  day's  run.  'Thus, 
if  the  first  edition  goes  to  press  at  5:15  P.M.  and  the  latest  at’ 5:30  A. M., 
the  column  will  be  headed  “5:15  P.  M.  to  5:30  A.  M.”  If  the  first  edition 
goes  to  press  at  8:45  A.  M.,  and  the  latest  at  9:30  P.  M.,  the  columns  will  be 
headed  “8:45  A.  M.,  to  9:30  P.  M.” 

6.  On  all  forms  for  all  papers,  the  paragraph  giving  press  times  of 
editions  is  transferred  from  Page  2  to  Page  1  of  the  forms. 

7.  Predate  editions  will  be  starred  as  at  present  and  reference  made  to 
paragraphs  where  information  may  be  found  about  them. 


Accompanying  the  proposal  as  sent 
out  by  mail  this  week  to  the  membership 
was  the  following  letter,  signed  by  O.  C. 
Ham,  managing  director. 

“To  THE  Members  of  the  A.  B.  C. : 
In  accordance  with  the  resolution  adopt¬ 
ed  at  the  1927  convention,  the  board  of 
directors  has  prepared  a  rule  for  solving 
the  so-called  ‘Morning  and  evening  news¬ 
paper’  problem.  This  rule  represents  the 
directors’  best  thought  after  considering 
the  subject  from  all  its  angles,  with  the 
interests  of  all  members  concerned,  pub¬ 
lishers,  advertisers,  and  agents  in  mind. 

“The  accompanying  literature  is  volu¬ 
minous  as  the  b^rd  was  instructed  to 
send  with  the  proposed  rule  a  transcript 
of  the  discussion  at  the  convention  so 
that  all  might  be  fully  informed  before 
voting. 

“The  meat  of  the  board’s  plan  is  con¬ 
tained  in  the  section  of  the  enclosures 
headed  ‘The  Pronosed  Rule  at  a  Glance.’ 

“We  also  give  in  that  connection  a 
resume  of  the  points  made  by  contestants 
on  both  sides  in  order  that  each  member 
may  decide  for  himself  how  well  or  how 
ill  the  proposed  rule  meets  the  demands 
of  practicableness  and  fairness  to  the 
greatest  number. 

“Please  read  at  once  and  return  ballot 
properly  filled  out  promptly  to  Bureau 
headquarters,  165  West  Wacker  Drive, 
Chicago.” 

In  an  exclusive  statement  to  Editor  & 
Publisher,  J.  F.  Bresnahan,  business 
manager  of  the  New  York  World  and 
a  newspaper  member  of  the  A.  B.  C. 
board  of  directors,  said: 

“There  may  be  a  better  solution  than 
this  which  has  been  drawn  up  after  long 
deliberation  by  the  board  of  directors, 
but  if  there  is  we  don’t  know  about  it. 
There  are  900  newspaper  members  of 
the  A.  B.  C.  and  only  15  could  possibly 


Territory)-  ,.nd  ;.\ll  Other-  territory.  “2.  That  the  ad.ertiser  is  not  misled.  ctan«e",'1rri’4l '«  whS!''«tiX^S 
found.  °  predates  may  De  analysis  shall  be  based  upon  the  because  the  Bureau  shows  in  its  reports  jjetely  ninety-eight-and-a-half  per  cent 

“(e)  On  the  first  naue  of  Publisher’s  issue  as  that  used  in  paragraph  the  press  times  of  each  edition  and  also  of  the  total  membership  we  might  almost 

Statements  and  Audit  Reoorts  im-  press  runs.  proi^rly  labels  predates,  so  that  the  ad-  feel  that  we  had  found  the  best  possible 

mediately  followinir  the  oarMraoh  in  contentions  which  have  caused  the  verttscr  can  easily  see  for  himself  what  solution. 

•diich  the  circulation  is  analyzed  by  'Morning  and  Evening  Problems  as  set  part  of  the  paper  s  circulation  is  within  “It  is  to  be  hoped  that  the  newspaper 
‘City,’  ‘Suburban  (Trading  Territory)’  ®  i  the  usual  evening  paper  s  hours  and  what  members  all  vote  on  this  resolution,  be- 

and  ‘All  Other’  territory  there  shall  be  Contends:  1.  That  an  may  m  circulated  the  following  morning,  cause  that  is  the  only  way  to  stop  the 

a  paragraph  in  which  shil  be  shown  the  evening  paper  which  goes  to  press  with  The  mle  meets  the  view  that  the  interminable  discussion  which  has  gone 

press  times  of  the  various  editions  and  ‘V  evening  puts  the  Bureau  should  not  label  as  Morning’  any  on  year  after  year  on  this  question, 

the  number  of  copies  in  each  edition.  morning  s  date  on  it  and  actually  part  of  the  circulation  of  a  paper  which  Every  newspaper  man  with  whom  I  have 

based  upon  the  net  press  run  of  a  selected  competes  thereby  with  morning  i»pers  chases  to  call  itself  an  evening  paper,  discussed  this  subject  favors  the  new 

day  within  the  period.  In  this  paragraph  facto  a  morning  paper  and  should  and  vice  versa.  resolution  and  intends  to  vote  accord- 

Predate  editions  shall  be  so  designated.  PU'V  circulation  set  up  “At  the  same  time  it  retains  for  those  ingly,  in  the  belief  that  the  most  trouble- 

In  case  a  publisher  makes  a  combined  '"C  Morning  Column  m  the  Bureau  papers  which  have  no  extremely  or  early  some  factor  in  A.  B.  C.  affairs  has  finally 
sUtement  of  a  morning  paper  and  of  an  reports.  predates  the  same  procedure  as  hereto-  been  solved. 

ev^g  paper  the  data  about  the  various  “2.  That  to  allow  the  ‘Morning’  cir-  fore.  In  other  words,  in  case  of  papers  “A—*  more  important  still,  the  pro- 

wlitions  shall  be  kept  separate  for  the  culation  of  such  a  paper  to  be  added  with  where  there  is  no  question  as  to  their  posal,  if  passed,  will  take  auditing  of 

morning  paper  and  for  the  evening  its  evening  circulation  and  the  total  sold  status,  the  present  custom  of  placing  newspaper  circulations  out  of  the  realm 

paper,  using  the  same  captions  over  the  to  the  advertiser  as  ‘Evening  paper  ‘Morning’  or  ‘Evening’  over  the  columns  of  opinion  and  place  them  in  the  category 

^umns  as  are  used  over  the  columns  in  circulation’  is  misleading  to  the  adver-  in  Paragraph  8  is  retained.  This  class  of  auditable  facts.  The  proposed  ruling 

me  oreceding  paragraph.  tiser  and  unfair  competition  both  to  the  comprises  98  per  cent  of  the  newspapers  gives  advertisers  all  the  information  they 

*(f)  In  the  closing  paragraph  of  the  morning  papers  in  the  same  field  and  to  in  the  Bureau.  had  before  and  a  little  more.” 
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R.  W.  HOWARD  EDITING 
NEW  YORK  TELEGRAM 

Chairman  of  Scrippi-Howard  Board 
Now  Sitting  in  as  Daily  Editor 
While  Sturdevant  Handles 
Temporary  Job 


Roy  W.  Howard,  chairman  of  the 
board  of  the  Scripps-Howard  newspapers, 
is  out  to  show  co-workers  in  the  con¬ 
cern  that  he  has  never  forgotten  he  is 
a  working  newspaper  man. 

While  VV.  L.  Sturdevant,  the  Tele¬ 
gram’s  editor,  assists  G.  B.  Parker,  edi¬ 
torial  director  of  the  Scripps-PIoward 
new'spapers,  up-town  on  a  temporary 
assignment,  Mr.  Howard  is  “sitting  in” 
downtown  and  is  enjoying  the  experience, 
he  said,  immensely. 

Attention  to  the  change  was  called 
this  week,  when  it  was  noticed  that  Mr. 
Sturdevant’s  name  was  missing  from  the 
Telegram’s  masthead,  which  now  carries 
only  the  following :  Mr.  Howard,  as 
president  and  publisher ;  W.  W.  Hawkins 
as  secretary;  and  Harold  Hall,  as  busi¬ 
ness  manager. 

Mr.  Howard  informed  Editor  &  Pub¬ 
lisher  that  nothing  permanent  was  im¬ 
plied  by  the  change.  He  said  there  was 
other  work  which  was  temporarily  occu¬ 
pying  the  attention  of  Mr.  Sturdevant, 
who,  however,  was  spending  part  of  his 
time  at  the  Telegram  office. 

“I  just  wanted  to  watch  what  was 
going  on  first  hand,  and  generally  refresh 
my  mind  on  the  workings  of  a  news¬ 
paper,”  Mr.  Howard  said. 

The  Telegram  this  week  carried  an 
office  advertisement  headed  “An  Impor¬ 
tant  Announcement  to  the  Readers  of 
This  Newspaper,”  in  which  it  was  stated 
that  Lord  &  Taylor,  James  McCreery 
&  Co.,  and  Macy’s,  three  large  depart¬ 
ment  stores,  had  closed  an  agreement 
whereby  their  advertisements  would 
hereafter  appear  regularly  in  the 
Telegram. 


POUCE  REPORTS  NOW 
PRIVILEGED  IN  N.  J. 

New  Libel  Law  Gives  Newspapers 
Wider  Latitude  in  Reporting 
Police  News  and 
Investigations 


Broader  interpretation  of  newspaper 
privilege  is  permitted  New  Jersey  news¬ 
papers  in  a  legislative  act  which  has 
been  signed  by  Gov.  A.  Harry  Moore. 

The  measure,  sponsored  by  Assembly- 
man  Thomas  M.  Gopsill,  of  Asbury 
Park,  provides  that  “the  privileged  char¬ 
acter  attached  to  the  publication  of  judi¬ 
cial  or  other  proceedings  shall  extend  to 
investigations  in  progress  or  completed 
by  police  officers,  detectives,  prosecutors 
of  the  county  and  coroners,  and  to  state¬ 
ments  made  by  them  touching  any  case 
or  matter  in  which  they  may  be  engaged,’ 
and  which  are  accepted  in  good  faith  by 
the  publisher  of  any  newspaper.” 

It  adds  that  the  privileged  character 
shall  be  considered  as  a  goal  defense  un¬ 
less  express  malice  or  malice  in  fact  is 
show'n. 

Assemblyman  Gopsill  said  that  his  de¬ 
sire  was  to  protect  newspapers  from  un¬ 
just  libel  suits  started  by  persons  con¬ 
victed  of  crimes  in  police  courts  or  in¬ 
dicted  by  grand  juries. 


NEW  SHOPPING  PAPER 

A  Buffalo  suburb  now  has  a  Shoppers 
News.  A  publication  of  that  name  ap¬ 
peared  for  the  first  time  last  week  in 
Kenmore.  Buffalo’s  largest  village  sub¬ 
urb,  with  a  trade  population  of  approxi¬ 
mately  12,000.  Charles  L.  Lowell,  tax 
receiver  in  Kenmore,  and  O.  L.  Her- 
shiser,  a  former  Buffalo  advertising 
agency,  are  publishers  of  the  paper. 


PRINTING  HEARST  BIOGRAPHY 

John  Winkler’s  biography  of  William 
Randolph  Hearst  titled  “Hearst,  an 
American  Phenomenon,”  will  be  off  the 
presses  May  25,  Simon  and  Schuster, 
publishers,  announced  this  week. 


POWERFUL  CHICAGO  TRIBUNE 

Gov.  Len  Small,  beaten  by  Louis  L. 
Emerson  for  the  Republican  nomination 
for  Governor  of  Illinois  by  a  landslide 
this  week,  in  a  statement  after  the 
primary  blamed  Chicago  newspapers,  par¬ 
ticularly  the  Chicago  Tribune,  for  his 
defeat. 

TWELFTH  PAPER  ADDED 
TO  GANNETT  GROUP 


N.  Y.  Publisher  Buys  Ogdensburg 
Republican-Journal  from  A. 

E.  Sansoucy — Price 
Undisclosed 


The  Ogdensburg  (N.  Y.)  Republican- 
Journal  whose  ancestry  extends  back  to 
1826  was  purchased  April  11  by  Frank 
E.  Gannett  and  Franklin  R.  Little,  be¬ 
coming  the  twelfth  Gannett  newspaper, 
ten  of  which  are  in  New  York  state. 
The  purchase  was  made  from  A.  E. 
Sansoucy  who  will  temporarily  retire 
from  the  newspaper  business.  The  price 
was  not  made  public. 

Mr.  Little  is  a  native  of  Colorado 
Springs.  He  was  employed  on  papers 
there  and  for  the  past  several  years  has 
been  connected  with  the  advertising  de¬ 
partment  of  the  Williamsport  (Pa.) 
Sun  and  Gasette  apd  Bulletin.  He  will 
locate  in  Ogdensburg  as  the  manager  of 
the  property. 

The  Republican-Journal  is  a  morning 
paper,  the  only  daily  in  St.  Lawrence 
county  at  the  northern  border.  The  pur¬ 
chase  includes  all  of  the  assets  of  the  old 
corporation  including  real  estate  and 
building.  No  changes  in  personnel  or 
policy  are  announced  at  this  time. 

Mr.  Sansoucy  bought  the  Republican- 
Journal  in  January  1918  from  F.  P.  and 
S.  D.  Palmer.  Prior  to  buying  the  paper 
Mr.  Sansoucy  w’as  general  manager  of 
the  Glens  FaJls  (N.  Y.)  Post-Star. 

Negotiations  were  conducted  by  Pal¬ 
mer,  DeWitt  &  Palmer  of  New  York. 


WHITE  RE-ELECTED 

Isaac  DeForest  White,  head  of  the 
Bureau  of  Accuracy  and  Fair  Play  of 
the  New  York  World,  was  re-elected 
president  of  the  New  York  World’s 
Quarter  of  Century  Association,  at  the 
annual  meeting  held  April  10.  Other 
officers  were  also  re-elected  as  follows ; 
Henry  Jenkins,  vice-president;  William 
I.  Shimer,  treasurer,  and  Edward  Weis- 
man,  secretary.  It  was  arranged  to  hold 
the  association’s  annual  dinner  at  New 
York  Turn  Hall  on  May  10. 


EDITOR  &  PUBLISHER 
CALENDAR 

April  17-18 — New  York  State  Cir¬ 
culation  Managers'  Assn.,  meet¬ 
ing,  Hotel  Rochester,  Rochester, 
N.  Y. 

April  20-21 — American  Society  of 
Newspaper  Editors,  annual  meet¬ 
ing,  Washington,  D.  C. 

April  20-21 — South  Texas  Press 
Assn.,  annual  meeting,  Sam  An¬ 
tonio,  Tex. 

April  20-21 — Iowa  College  Press 
Assn.,  12th  annual  meeting.  Uni¬ 
versity  of  Iowa,  Iowa  City,  la. 

April  20-21 — Panhandle  Press  Assn., 
annual  meeting,  Childress,  Tex. 

April  23 — Associated  Press,  annual 
meeting,  Waldorf-Astoria  Hotel, 
New  York.  Annnal  luncheon, 
with  Rev.  S.  Parkes  Cadman, 
speaking. 

April  24 — American  Newspaper 
Publishers’  Assn.,  annual  golf 
tournament,  Westchester-Bilt- 
more  Country  Club,  Rye,  N.  Y. 

April  25-26 — American  Newspaper 
Publishers’  Assn.,  annual  meet¬ 
ing,  Waldorf-Astoria,  New  York. 

April  26 — Bureau  of  Advertising 
A.  N.  P.  A~,  annual  banquet, 
Waldorf-Astoria,  New  York. 

April  25-29 — Journalism  Week, 
Baylor  University,  Waco,  Tex. 

April  25-27— Florida  Press  Assn., 
annual  meeting.  Lake  Worth, 
Fla. 


DEPARTMENT  STORES  RETURN 

Two  Big  Advertisers  Back  in  Albany 
Daily  After  Year’s  Absence 

After  about  a  year’s  absence,  the  two 
largest  departinent  store  advertisers  in 
the  city  resumed  their  accounts  this  w^k 
with  the  Albany  (N.  Y.)  Times-Union, 
Hearst  newspaper,  from  which  they  had 
withdrawn  their  accounts  with  several 
other  stores  when  rates  were  advanced. 

The  department  stores  return  to  the 
newspaper  at  a  time  when  the  size  of  the 
printed  page  has  been  reduced  from  a 
depth  of  22  inches  to  20  inches  and  ad¬ 
vertising  rates  raised  to  provide  for  the 
new  “visibility”  scheme. 

Despite  their  boycott  of  the  Times- 
L’nion,  neither  of  the  big  department 
stores  gave  support  to  a  Merchants  News. 
Thus  far,  in  tw’o  months’  existence,  the 
Albany  Merchants  News  numbers  only 
two  of  the  important  advertisers. 


REFINANCING  OF  PRESS 
BUILDING  COMPLETED 

Two  Bond  Issues  Floated  Totallinf 
$8,450,000,  to  Retire  Previous 
Issues  Carrying  Higher 
Interest 


Through  the  refinancing  which  has  just 
been  completed  the  National  Press  Build¬ 
ing  in  Washington  is  now  assured  com¬ 
pletely  as  to  its  financial  future,  accord¬ 
ing  to  officials  of  the  National  Press 
Building  Corporation,  the  holding  organ¬ 
ization  which  manages  and  controls  the 
property  for  the  club.  The  club  is  owner 
of  the  common  stock  and  after  the  bonded 
and  other  indebtedness  is  paid  off  will  be¬ 
come  the  eventual  owner  of  the  builffing. 

Two  new  series  of  bonds,  a  first  issue 
of  $6,250,000  first  mortgage  bonds  at  5)4 
per  cent  and  a  second  issue  of  6)4  per 
cent  $2,200,000  general  mortgage  bonds 
have  been  sold  and  the  proceeds  will  be 
used  to  retire  the  original  bonds  which 
were  at  higher  interest  rates,  and  also 
to  pay  off  other  obligations.  The  first 
bonds  were  handled  by  Harris,  Forbes  i| 
Company  of  New  York,  in  conjunctioB 
with  Faxon,  Gade  &  Company,  of  Bostoa 
and  Love,  Macomber  &  Company,  of 
New  York.  The  general  mortgage  bonds 
were  sold  by  the  two  latter  houses.  The 
mortgage  bonds  are  due  April  15,  1950 
and  the  general  mortgage  bonds  April 
15,  1948.  This  new  financing  of  the  Na¬ 
tional  Press  Building  will  leave  nofiiint 
ahead  of  the  seven  per  cent  cumulathi 
preferred  stock,  of  which  there  is  aboil 
$1,250,000  outstanding,  except  the  bonds 
and  a  small  unsecured  note,  officials  of 
the  corporation  told  Editor  &  Publishes. 

The  building,  located  at  the  corner  of 
14th  and  F  streets  is  now  practical|| 
filled,  only  a  few  stores  and  a  handtf: 
of  offices  remaining  to  be  leased  befow 
the  huge  structure  is  100  per  cent  fillei 
The  National  Press  Building  was  pro¬ 
jected  in  the  early  part  of  1925,  and  the 
original  financing  was  completed  in  De¬ 
cember  of  that  year.  The  cornerstoiil 
was  laid  by  President  Coolidge  on  Ajrt 
8,  1926 ;  and  on  Feb.  4,  last,  the  Presidert 
spoke  at  the  dedication  of  the  Press  Qub 
quarters  which  occupy  a  portion  of  the 
13th  and  14th  floors  of  the  building.  The 
club  now  has  a  total  membership,  resi¬ 
dent  and  non-resident,  of  more  than 
2,000.  The  resident  membership  alone  is 
in  excess  of  1,100. 

UNDBERGH  IS  WORLD’S 
MOST  PHOTOED  MAN 

More  Than  7,000  Negative*  Showiaf 
Aviator  in  Files  of  P.  &  A.  Photos, 
Inc.,  Check-up  Shows  Chamber¬ 
lin  2,000  and  Byrd  2,500 


Aviators,  in  this  day  and  age,  have 
their  pictures  taken  for  the  papers  oftener 
than  any  other  kind  of  people,  even 
bathing  beauties,  according  to  a  check 
made  this  week  of  the  files  of  Pacific 
&  Atlantic  Photos,  Inc.,  by  .Arthur 
Sorenson,  news  editor. 

Col.  Charles  A.  Lindbergh,  of  course, 
leads  the  list.  There  are  more  than 
7,000  different  negatives  of  him  in  P.  4 
A.  files.  Next  comes  Commander 
Richard  Byrd,  whose  face  is  repeated 
2,500  times.  Oarence  Chamberlin’s 
plates  number  approximately  2,000. 

Even  President  Coolidge,  who  is 
photographed  almost  every  other  day, 
cannot  keep  up  with  Col.  Lindbergh. 
P.  &  A.  has  in  its  files  about  1,500  dif¬ 
ferent  views  of  the  President. 

In  six  and  a  half  years  of  operation, 
P.  &  A.  has  gathered  together  about 
1.50,000  negatives  in  its  New  York  office 
alone.  Other  plates  are  kept  in  Chicago, 
San  Francisco,  Los  Angeles,  and 
Washington.  "The  prints  which  have 
been  kept  number  about  200,000.  The 
prints  are  cleaned  up  every  six  months, 
the  editors  of  the  service  tearing  up 
those  which  are  considered  no  longer  of 
interest. 

Prints  that  are  tom  up  are  mostly 
snow  storm  scenes,  bathing  beauties,  and 
news  pictures  that  have  lost  their  vahst 
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SOME  QUESTIONS  SPACE  BUYERS  ARE  ASKING 

Advertising  Men  Show  Interest  in  Elditorial  Policies — Chart  for  Scientific  Selection  of  Newspaper 

Advertising  Space  Drawn  up  from  Queries 
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A  SK  an  advertising  agency  space  buyer 
A  ^hat  questions  he  likes  answered 
when  he  is  making  up  a  newspaper  list, 
and  it  will  be  learned  that  advertising 
men  are  extraordinarily  interested  in  the 
editorial  side  of  the  newspaper  business. 
Of  course,  he  will  want  to  know  just 
what  merchandising  co-operation  a  news- 


By  PHILIP  SCHUYLER 

Last  of  an  Editor  &  Pubusher  series  under  the  general  heading: 
"Making  up  a  N ewspaper  List." 


can  and  as  often  as  he  can.  But  con¬ 
sideration  of  the  newspaper  does  not 
constitute  his  entire  effort  when  he  is 
paper  will  give  _his  client ;  he  wants  the  making  up  a  newspaper  list, 
newspaper  solicitor  not  only  to  call  on  “Selecting  newspapers  is  now  very 
the  trade,  put  up  window  displays,  furni^  largely  a  question  of  selecting  markets,” 
route  lists,  but  also,  and  now  ^les  R  Danid  said  this  week.  “When  I  am 
Daniel,  space  buyer  of  the  E.  i  . ^Howard  making  up  a  newspaper  list,  I  make  a 


Company,  New 
wants  to  know : 


York,  is  speaking,  he 


Jnles  P.  Daniel 


“What  is  the  editorial  policy  of  your 
newspaper  ? 

“How  long  has  that  editorial  policy 
been  upheld?  It  is  our  opinion  that  a 
paper  that  continually  shifts  its  editorial 
policy  hasn’t  any  following  worth  spend¬ 
ing  advertising  money  to  cultivate. 

“What  news  service  does  the  paper 
use? 

“Last,  and  by  no  means  least,  we  are 
very  much  interested  in  comic  strips. 
We  think  that  a  good  way  to  judge  a 
paper  is  by  its  comic  strips.  (Tomics  in 
these  days  are  drawn  for  young  and  old. 
Even  if  Mother  or  Dad  are  too  old  to 
enjoy  them.  Junior  insists  that  the  paper 
containing  his  favorite  be  brought  home. 

“In  regard  to  editorial  policy,  I  make 
it  a  point  to  study  the  editorials  of  as 
many  papers  as  I  have  time  to  read.  Are 
they  interesting  to  the  average  mind? 

I  ask  myself.  Is  this  paper  strong  enough 
to  stand  on  its  own  feet?  Does  it  favor 
one  pa^  more  than  another  politically? 
Is  it  wishy-washy?  I  don’t  want  a  paper 
that  is  always  scrapping  and  scolding 
like  some  old  neurotic  woman,  but  I  want 
a  newspaper  to  champion  the  public  wel¬ 
fare.  I  believe  that  from  a  newspaper’s 
editorials  an  advertising  space  buyer  can 
o^ain  a  very  good  picture  of  the  type 
of  peojde  who  read  the  paper  in  which 
they  appear.” 

Mr.  Daniel  has  been  a  space  buyer 
tor  seven  years,  handling  a  number  of 
important  accounts.  He  assists,  for  in¬ 
stancy  in  making  up  lists  for  the  Water- 
iran  Fountain  Pen  Company,  which  uses 
between  400  to  800  newspapers.  It  is  his 
sdection  that  makes  up  the  schedule  for 
^rbona  Company,  which  places  its 
small  copy  in  hundreds  of  daily  papers, 
ne  romiders  that  an  important  part  of 
bis  job  is  to  get  acquainted  with  the 
oittCTCTt  newspapers  of  the  country,  and 

c  tries  to  see  as  many  of  them  as  he 


close  study  of  our  client’s  sales  sheets. 

I  look  up  the  salesmen’s  reports  from 
various  cities.  On  occasion,  I  call  in 
salesmen  and  talk  over  matters  with  them 
personally.  In  this  way  I  am  able  to 
get-  in  a  short  time  a  comprehensive  pic¬ 
ture  of  conditions  throughout  the  country. 
And  I  am  inclined  to  think  that  it  is  as 
unbiased  a  picture  as  I  can  possibly 
obtain. 

“From  the  salesmen,  and  from  news¬ 
papers,  too,  I  like  to  get  a  general  idea 
of  manufacturing  conditions  in  a  town. 

I  want  to  know  the  number  of  people 
employed  in  the  factories,  and  the  current 
employment  situation.  What  about  de¬ 
posits  in  the  local  savings  banks?  Are 
the  residents  thrifty  and  prosperous? 
These  are  some  of  the  questions  I  ask 
and  like  to  have  answered  accurately.” 

Mr.  Daniel  keeps  a  very  efficient  file, 
which  helps  him  a  great  deal  when  he  is 
choosing  newspapers  for  advertising  cam¬ 
paigns  in  cities  of  50,000  population  and 
upwards.  He  has  every  paper  in  these 
cities  listed  on  separate  index  cards,  which 
contain  in  systematic  arrangement  figures 
showing  the  total  population  of  the  state, 
classifi^  as  to  white,  negro,  and  illiterate ; 
urban  and  rural  population;  total  number 
of  manufactured  products;  income  tax 
returns;  number  of  people  employed  in 
gainful  occupations  and  the  number  of 
retail  outlets.  To  compare  with  these 
figures  a  break-down  of  the  newspaper’s 
circulation  is  printed  on  the  card  together 
with  rates,  and  also  the  pro-rata  rates 
and  the  circulations  in  the  city  concerned 
of  the  nine  leading  maga2ines.  Mr. 
Daniel  has  been  keeping  his  file  up-to- 
date  for  three  years,  obtaining  informa¬ 
tion  for  it  from  the  Editor  &  Publisher 
Market  Guide  and  other  sources.  He 
has  found,  he  said,  that  in  these  cities  of 


50,000  and  over,  the  cost  of  magazine 
advertising  is  generally  higher  than  cost 
of  newspaper  advertising,  not  taking 
magazine  duplication  into  consideration. 

Naturally  Mr.  Daniel  asks  questions 
about  circulation  figures,  but  he  is  satis¬ 
fied  with  the  reports  made  by  the  Audit 
Bureau  of  Circulations. 

“The  question  often  comes  up  regard¬ 
ing  the  value  of  circulations  obtained  by 
giving  premiums,  as  against  general 
reader  interest  In  my  opinion  it  is  not 
so  important  to  learn  how  a  newspaper 
obtained- its  circulation  as  it  is  to  find 
out  how  long  it  has  kept  it.  The  number 
of  renewals  always  interests  me  exceed¬ 
ingly.  Then  there  is  also  that  fight  over 
whether  or  not  home  delivered  circulation 
is  better  than  newsstand  sales.  Person¬ 
ally,  while  appreciating  the  value  of  hav¬ 
ing  a  paper  containing  a  Client’s  advertis¬ 
ing  message  going  straight  into  the 
home,  I  also  recognize  a  decided  value 
in  newsstand  sales.  When  a  man  or 
woman  takes  the  trouble  to  buy  a  copy 
of  the  paper  from  a  stand,  this  sale  is 
apt  to  be  worth  more  to  an  advertiser, 
than  when  a  paper  keeps  coming  into  a 
home  more  from  habit  than  interest  in 
its  contents.” 

The  above  is  a  close-up  of  some  ques¬ 
tions  one  space  buyer  likes  to  ask.  Frank 
Miller,  of  Kelly-Smith  Company,  Inc., 
newspaper  representatives,  is  able  to 
furnish  a  more  general  view  than  this. 
During  a  whole  year,  he  instructed  sales¬ 
men  on  the  Kelly-Smith  staff  to  keep 
track  of  questions  space  buyers  asked 
them.  The  salesmen  wrote  down  these 
questions,  and,  at  the  end  of  the  year, 
they  were  tabulated.  A  chart  was  then 
prepared  showing  a  composite  picture 
of  how  advertising  agency  space  buyers 
select  newspapers. 

Beginning  with  the  product  to  be  adver¬ 
tised,  it  was  found  that  the  space  buyer 
must  first  decide  upon  the  class  of  con¬ 
sumer  desired,  where  this  class  is  located, 
and  how  the  number  and  location  of  the 
possible  consumers  compare  with  the 
product’s  distribution.  Selected  media  are 
determined  in  other  words  by  four  main 
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Salesmen  of  the  Kelly-Smith  Company  kept  track  of  questions  space  buyers 
asked  and  at  end  of  a  year  the  above  chart  was  drawn  up  from  the  basis  of  a 
scientific  tabulation  of  the  queries. 


points :  the  class  of  consumers,  the  ap¬ 
propriation  allowed  for  advertising  pur¬ 
poses,  the  location  of  the  consumers,  and 
the  distribution  of  the  product. 

Further,  according  to  these  tabulated 
questions,  selection  of  newspapers  is 
based  on: 

1.  Comparison  of  effectiveness. 

2.  Comparison  of  rates. 

3.  Comparison  of  co-operation. 

The  space  buyers  determine  the  first 
point  by  obtaining  information  regarding 
a  newspaper’s  influence  with  its  sub¬ 
scribers,  which  depends  upon  reader- 
interest,  the  news  service  used,  the  phy¬ 
sical  appearance  of  a  paper,  its  editorial 
content,  the  advertisers  that  use  it.  and 
its  policy.  Questions  of  the  space  buyers 
tended  to  show  that  these  men  judged  a 
paper’s  reader-interest  by  the  responsiv- 
ncss  they  obtained  from  advertising  placed 
in  previous  issues  and  also  by  the  number 
of  subscriptions  in  arrears  over  a  six 
months’  period. 

Perhaps  the  most  important  point  of 
comparison  between  two  newspapers  in 
one  given  market  is  the  length,  breadth 
and  quality  of  circulation,  which  the 
Kelly-Smith  chart  covers  with  the  ques¬ 
tions  :  “How  much  circulation  ?”,  “Where 
does  it  circulate?”,  and  “How  was  the 
circulation  obtained?” 

On  the  score  of  “co-operation,”  the 
chart  shows  space  buyers  are  interested 
in  obtaining  market  analyses  and  route 
lists  and  maps.  They  want  newspapers  to 
solicit  tie-up  advertising  and  merchandise 
their  campaign  generally  to  the  local 
storekeepers.  It  is  considered  a  legiti¬ 
mate  function  of  the  newspaper  to  advise 
the  trade  of  a  pending  advertising  cam¬ 
paign,  either  by  letter,  a  retail  trade 
paper,  or  by  personal  calls.  Besides  fur¬ 
nishing  an  advertiser  with  a  host  of 
readers  who  are  potential  customers,  the 
space  buyers,  their  questions  showed, 
thought  newspaper  should  help  their 
clients  obtain  window  and  counter  dis¬ 
plays,  introduce  salesmen  to  local  store¬ 
keepers,  and  finally,  suggest  to  the  space 
buyer  lists  of  possible  distributors  and 
jobbers. 


TO  CONSIDER  I.  A.  A.  CHANGES 


Advertislnc  Commission  Will  Hear  Con¬ 
stitution  Revisions  in  Milwaukee 

Proposed  revisions  in  the  constitution 
of  the  International  Advertising  Associa¬ 
tion  to  simplify  and  make  more  wicldy 
the  operations  of  the  organization  will 
constitute  an  important  consideration  be¬ 
fore  the  next  meeting  of  the  Advertising 
Commission  at  the  Hotel  Plankinton, 
Milwaukee,  Wednesday,  May  9.  A  re¬ 
view  of  final  plans  for  the  twenty-fourth 
annua!  convention  and  exposition  of  the 
I.  A.  at  Detroit,  July  8  to  12,  will  be 
presented  to  the  Commission  by  various 
committee  chairmen. 

Program  arrangements  for  the  Mil¬ 
waukee  meeting  are  being  competed  by 
Robert  A.  Warfel,  executive  secretary  of 
the  Commission,  who  states  that  the  new 
order  of  procedure,  as  set  up  at  the 
Grand  Rapids  meeting,  will  be  used  for 
the  first  time  at  Milwaukee.  It  calls  for 
a  one-day  meeting  of  a  business  nature. 
There  will  be  a  group  of  reports,  accom¬ 
panied  by  discussions,  from  several  com¬ 
mittees.  including  that  concerned  with  the 
supervision  of  the  new  Bureau  of  Re¬ 
search  and  Education  of  the  I.  A.  A. 
The  importance  of  the  meeting  is  sug¬ 
gested  in  the  urgent  request  of  Chairman 
George  M.  Burbach  of  the  St.  Louis 
Post-Dispatch  that  each  of  the  26  affil¬ 
iated  organizations  in  the  Commission 
send  at  least  one  representative. 

T.  M.  LeQuatte  of  Spencer,  Indiana, 
is  chairman  of  the  committee  on  consti¬ 
tution  and  by-laws,  which  will  submit  the 
proposals  for  simplifying  the  structure 
and  functions  of  the  Association. 
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COPLEY’S  PAPERS  NOT  BIASSED  AGAINST  deposited  The  only  securi¬ 

ties  for  the  newspaper  company  are 

CITY-OWNED  UTILITIES,  IS  TESTIMONY  newspaper  properties 

^  now  represented,  he  said. 

_  Mr.  Altshuler  said  Mr.  Copley  paid 

Federal  Trade  Commissioner  Hears  Charges  Brought  by  $1,000,000  for  the  Illinois  State  Journal. 

f  c  •  £  sil  •  ’  II  j  He  denied  Mr.  Spalding’s  suggestion  that 

Director  of  Springfield  s  Municipally  Owned  this  was  exorbitant,  ^intini  out  that 

Utilities  the  earnings  of  the  property  in  recent 

— —  years  have  been  about  $60,000  annually. 

■Y^,r\SHIXGTON,  D.  C..  April  12  -  of  the  par  value  of  its  common  stoc^  ties^  we^^Site’S' Ih^beghlnin^^ 

^  Recent  newspaper  purchases  m  nil-  This  company  was  later  consolidated  1925  his  attorney  said.  He  was  presi- 

nois  and  California  by  Col.  Ira  C.  Copley  with  others  with  the  Western  United  (,ent  of  the  Western  United  Gas  and 

were  the  subject  Corporation,  now  ^id  to  be  an  Insull  E,^^tric  Co.,  and  the  South-  Illinois 

of  a  hearing  Company,  as  the  holding  company,  ac-  Gas  Co.,  having  their  stock  control.  He 
yesterday  by  the  cording  to  Mr.  Spalding  s  testimony  Mr.  j^as  stork  and  some  bonds  but  no 

Federal  Trade  pnley  obtained  tirst  mortgage  bonds  is  in  control,  having  sold  the 

Commission  lor  ms  holdings,  \\hich  Mr  Spalding  controlling  interests  in  1926,  the  attorney 

in  the  course  of  said  he  was  sure  were  valued  at  $10,-  ^^^id 

its  investigation  OOaOOO  to  $15,^,00.  pec..  1927.  the  Insull  interests  ob¬ 


its  investigation  wou.uin;  to  ?io.uuu,uu.  p..  1927  the  Insull  interests  ob- 

of  public  utilities,  .  The  Copley  Press,  said  Mr.  Spalding,  tained  control  and  iXy  Mr.  Coj^ey 
pursuant  to  a  re-  issued  bonds  which  were  guaranteed,  ac-  24.000  shares  of  stock  with  $100 

cent  Senate  reso-  cording  to  information  he  said  was  given  par  value  and  about  $1,000,000  worth  of 

lution.  Commis-  him  by  brokers,  by  his  personal  bonds,  oonds  in  the  company.  Mr.  Altshuler 

sioner  Edgar  A.  Several  millions  of  these,  he  said  he  was  estimated  that  Mr.  Copley's  total  hold- 


McCulloch  heard  told,  would  be  public  utilities  bonds.  i„gs  could  be  approximated  at  $5,000,000. 
testimony  by  Surely,  said  Mr.  Spalding,  “When  Altshuler  denied  that  he  himself 

W'^illis  J.  Spald-  a  man  owns  $10,000,000  or  $12,000,000  ow'ned  more  than  five  shares  of  endorsed 
ing,  of  Spring-  worth  of  public  utility  bonds — in  fact  has  blank  stock  in  the  Copley  Press.  He 
(.01,.  IRA  L.  COPLEY  field.  Ill.,  with  re-  his  entire  fortune  in  public  utilities— he  said  when  this  company  was  organized, 
gard  to  recent  charges  he  had  made  will  be  friendly  to  them.”  he  and  his  son  and  a  clerk  in  his  law 

against  Col.  Copley  in  letters  to  Senator  Mr.  Copley’s  attorney,  B.  P.  .\ltshuler,  -'ffice  were  the  indorporators,  but  that  all 


Col.  Ira  C.  Copley 


against  Col.  Copley  in  letters  to  Senator 


he  and  his  son  and  a  clerk  in  his  law 
^♦fice  were  the  indorporators,  but  that  all 


Norris;  B.  P.  Altshuler,  Col.  Copley’s  of  .“Aurora,  Ill.,  was  called  sfter  Mr.  of  the  stock  but  five  shares  had  been 

attorney;  John  Callan  O’Laughlin,  vice-  Spalding.  He  said  Mr.  Copley  is  in  Eu-  turned  over  upon  conversion  to  Mr.  Cop- 

president  of  the  Copley  Press,  Inc.,  and  rope,  having  been  gone  for  several  ley. 

former  editor  of  the  Army  &  Navy  Jour-  months  and  before  the  present  inquiry  \ir.  .Altshuler  said  he  knew  of  no  busi- 
'tuji :  W.  \V.  Armstrong,  investment  was  proposed.  He  asserted  he  has  been  ■  -55  interests  other  than  journalistic 
banker  of  Aurora,  Ill.,  whose  company  Mr.  Copley’s  counsel  for  25  years  and  that  Mr  Copley  had  in  California.  His 
purchased  the  Copley  Press  bonds  and  had  to  do  with  the  purchase  of  the  mother  had  lived  and  died  in  San  Diego 
aided  in  their  distribution ;  and  F.  H.  Journal  and  Mr.  Conle'^’s  utility  securi-  and  his  sister  still  resided  there,  so  that 

James,  secretary-treasurer  of  the  Copley  ties  sales.  he  virtually  was  a  resident  of  that  city. 

Press,  Inc.  Mr.  Altshuler  denied  that  the  bonds  the  attorney  said.  Mr.  Altshuler  denied 

Mr.  Spalding  testified  that,  in  his  opin-  Copley  Pres^  Inc.,  were  guaran-  that  Mr.  Cojdey,  in  selling  his  utilities 

ion  the  owners  of  the  Copley  news-  “y  ®'^y  There  is  a  provision  holdings,  knew  that  the  control  would 

ripr,prc  are  siihstantiallv  interested  m  that  the  trustees  of  ^Ir.  Copley  s  estate,  ultimately  pass  to  ^Ir.  Insull. 
public  utility  enterprises.  event  of  death,  shall  deposit  mar-  The  Aurora  attorney  denied  also  that 


in  the  event  of  death,  shall  deposit  mar-  The  Aurora  attorney  denied  also  that 
ketable  securities  in  the  amount  of  the  any  matter  was  pending  before  Chair- 


*^,1  assert  ng  he  bonds,  said  Mr.  Altshuler,  but  he  said  man  Smith  of  the  Illinois  Public  Utili 


elected  director  of  a  successful  munic¬ 
ipally  operated  public  utility  in  Spring- 
field,  said  he  made  no  charges  of 
“wicked,  scandalous  or  illegal”  activities 
on  the  part  of  Mr.  Copley,  in  acquiring 
chains  of  newspapers  in  Illinois  and  Cal¬ 
ifornia,  but  wanted  it  shown  that  while 
not  unlawful  “his  acts  are  contrary  to 
public  interest.” 

Mr.  Spalding  pointed  out  that  Mr. 
Copley,  in  purchasing  the  San  Diego 
(Cal.)  Uni(m  and  Tribune,  had  an¬ 
nounced  that  he  had  no  connection  with 
public  utilities  or  any  other  than  the 
newspaper  business. 

"I  thought  this  strange  and  contradic¬ 
tory.”  said  Mr.  Spalding,  asserting  his 
belief  that  Mr.  Copley  was  still  closely 
affiliated  in  a  financial  way  with  Illinois 
public  utilities. 

Counsel  for  the  Commission,  Robert 
E.  Healy,  questioned  Mr.  Spalding  _  as 
to  whether  there  was  any  perceptible 
change  in  the  attitude  of  the  Illinois 
State  Journal  of  Springfield,  recently  ac¬ 
quired  by  Mr.  Copley,  on  the  matter  of 
public  ownership. 

Mr.  Spalding  said  there  was  none  ex¬ 
cept  that  the  Journal  has  not  reproduced 
a  storv  from  the  Congressional  Recoru 
from  Senator  Norris’  comparison  of  the 
rates  nrevailing  in  Springfield  with  those 
in  surrounding  territory.  He  said  the 
newspaper  had  not  been  in  Mr.  Copley’s 
hands  long  enough,  although  he  asserted 
in  his  opinion  the  rival  newspaper  of 
Springfield,  the  State  Register,  had 
featured  the  material  from  the  Record, 
whereas  the  State  Journal  had  ignored 
it.  .... 

“The  reporters  and  advertising  solici¬ 
tors  of  the  Journal,”  said  Mr.  Spalding, 
“since  Mr.  Copley  took  it  over,  have 
adroitly  dropped  the  suggestion,  and  it 
is  now  common  talk,  that  he  soon  will 
take  over  the  Register,  too.” 

Mr.  Spalding  maintained  that  Mr. 
Copley’s  acquisition  of  a  string  of  Cali¬ 
fornia  newspapers  was  significant  be¬ 
cause  this  was  in  a  section  of  the  country 
where  the  question  of  municipal  owner¬ 
ship  was  most  acute. 

Mr.  Spalding  charged  “extraordinary” 
earnings  were  being  shown  by  the  West¬ 
ern  United  Gas  and  Electric  Co.,  of 
which  he  said  Mr.  Copley  owned  77  per 
cent  of  the  common  stock.  He  said  in 
1925  it  paid  a  dividend  of  20  per  cent 


he  could  not  tell  what  kind  of  bonds  ties  Commission  when  Mr.  Copley  made 


GREETS  SPRING  AT  SOUTHERN  RESORT 


Kingsley  Morphy,  of  the  Minneapolis  Tribune,  photographed  after  a  ride  at 
Hot  Springs,  Va.,  where  he  has  been  spending  a  vacation  recently. 


the  campaign  contribution  of  $2S,00(| 
The  transfer  order  sought  from  the 
mission  was  entfered  in  October  or  No. 
vernier,  1925,  he  said,  and  the  primjr, 
elections  in  which  Mr.  Smith  was  eleetti 
did  not  come  until  the  following  Airt 
Mr.  Altshuler  interpreted  Mr.  CopW, 
announcement  in  the  newly  acquired  San 
Diego  newspaper  to  mean  that  he  wu 
"no  longer  an  officer  and  director  of  an, 
public  utility”  rather  than  that  he  wai 
in  no  way  connected  with  any  utjJit, 
enterprises.  ’ ' 

Mr.  O’Laughlin  testified  next  that  Mr  ■ 
Copley  had  told  him  he  purchased  ti* 
Illinois  State  Journal  because  he  bt  J 
lieved  Springfield  offered  splendid  neiR.? 
paper  opportunities.  The  State  Jound. ' 
Mr.  O’Laughlin  said,  is  the  largest  newj. 
paper  in  the  State  outside  Cliicago. 

Mr.  O’Laughlin  said  he  has  much  jj 
say  regarding  the  policies  of  the  Copln ' 
newspapers.  In  Illinois  the  newspaper!  s 
are  Independent  Republican.  In  (^j!| 
fornia,  he  said,  the  Kellogg  chain  oif 
newspapers  is  still  in  Mr.  Kellogg’s  hands 
and  is  not  to  be  taken  over  by  the  Copter  * 
interests  until  next  Sept.  1.  There 
been  no  change  in  the  policy  of  the  CaB-  f 
fornia  newspapers  as  far  as  he  knows,  ^ 
said  Mr.  O’Laughlin.  j 

The  witness  declared  Mr.  Copley  hj,  [ 
never  instructed  him  to  take  an  attitadr ! 
of  one  kind  or  another  on  public  utilities  | 
or  on  the  question  of  municipal  owner  j 
ship.  Mr.  Copley  leaves  this  pdicy  e^ ! 
tirely  in  the  hands  of  his  editor,  said  f 
Mr.  O’Laughlin.  "As  a  matter  of  fact’  I 
he  said,  “we  liave  never  discussed  public  f 
utilities.”  \ 

The  witness  said  he  personally  was  op-  f 
posed  to  municipal  ownership  anl 
“hoped”  the  other  editors  were.  .\5lBd 
whether  the  State  Journal  did  not  show  ; 
its  policy  by  “playing  up”  or  “playig  | 
down”  certain  news,  the  witness  said ! 
this  was  entirelv  left  to  the  manigi^  j 
editor’s  news  judgment.  He  denied  gn  ! 
ing  any  more  than  “news  value”  space  j* 
to  Senator-elect  Smith,  and  he  said  tbat  [ 
since  Mr.  Copley  obtained  control  of  the 
State  Journal  Mr.  Smith’s  name  bai 
never  been  mentioned  in  the  editorial 
columns.  1 

Mr.  O’Laughlin,  like  Mr.  .Mtshnler.  | 
interpreted  Mr.  Copley’s  announcenw  I 
in  the  San  Diego  Union,  that  he  had  no  I 
connection  with  any  public  utility,  to  | 
rnean  that  he  had  no  connection  with  the  | 
direction  or  management  of  public  util- 1 
ities.  i 

“There  was  never  any  secrecy,"  said  | 
he,  ‘‘about  Mr.  Copley’s  connection  wit':  | 
public  utilities.  Everybody  knew  it  ii  I 
Illinois.  He  could  not  conceal  it.”  ? 

Before  concluding  his  testimony,  Mr  | 
Altshuler  asked  to  be  permitted  to  a  | 
plain  why  Mr.  Copley  had  purchased  £ 
the  newspapers.  Mr.  Copley  had  n-t 
cently  told  him,  he  said,  that  it  was  he  « 
puse  he  hoped  later  to  make  his  hour  J 
in  California  and  because  he  wanted 
“something  to  occupy  his  mind.”  i 
Mr.  Altshuler  said  neither  Mr.  Ciopleyi 
nor  himself  knew  to  whom  the  bonds  «  | 
the  Copley  Press,  Inc.,  had  been  frl 
tributed.  I 

He  was  followed  on  the  stand  by  W  | 
W.  Armstrong,  investment  banker  oil 
.\urora.  Ill.,  whose  company  purchased  | 
the  Copley  bonds  and  distributed  dwl 
in  a  joint  account  with  Lawrence  Stml 
&  Co.,  Chicago  brokers.  He  produced  p 
a  list  of  banks  which  purchased 
bonds  for  resale.  Mr.  Armstrong  said 
none  of  the  names  on  the  list  were  th« 
of  persons  generally  known  to  have  utffi  i 
ties  connections. 

His  own  concern,  he  said,  is  now  con¬ 
nected  with  the  Western  United  Gas  aid 
Electric  Corporation  in  relation  to  tk 
distribution  of  its  stock  in  the  prograe 
of  customer-ownership. 

The  secretary-treasurer  of  the  Co^ 
Press.  Inc.,  F.  H.  James,  next  teitiW 
that  Mr.  Copley  was  sole  owner  of  ^ 
Copley  Press,  with  the  exception  of  w 
shares  each  held  by  Mr.  Altshuler  a* 
his  son.  He  said  no  money  went  u* 
the  newspapers  of  the  Copley  Califor® 
chain  or  into  the  Illinois  State  Jo^ 
except  that  placed  in  them  by  Mr.  CW 
himself.  He  said  he  knew  posihw 
that  no  public  utilities  funds  were  w® 
to  purchase  the  newspapers.  He  sakU 
•did  not  know  the  identity  of  the  ho-^ 
of  the  bonds  marketed  through  the 
strong  and  Stern  brokerage  concerm. 


Editor  &  Publisher  and  The  Fourth  E  s  t  at  e  j  or  A  pr  il  1  4,  1  928  7 

administration  opposes  1920  "postal  rates 

President  Indicates  He  Will  Not  Veto  Present  Bill  Carrying  1921  Schedule  but  Opposes  Any  Change 

— Issue  Snarled  as  McKellar  Introduces  New  Bill 


Vf^^ASHIN’GTON,  April  14. — “Thumbs 
”  Down”  is  still  the  Administration 
policy  regarding  the  efforts  of  the  news- 
naner  publishing  interests  to  bring  about 

^1 _ _ — lt„,l  1(Y>0  _ I 


By  J.  BART  CAMPBELL 

Washington  Correspondent,  EDITOR  &  PUBLISHER 

Senator  Moses  again  made  it  plain  to  seyer,  Republican,  Iowa;  Thomas  M. 


restoration  of  the  so-called  1920  second  Editor  &  Publisher,  however,  that  the  Bell,  Democrat,  Georgia;  Senator  George 


class  postal  rates 


President  would  not  necessarily  veto  the 


“(3)  The  rate  of  postage  on  news¬ 
papers  or  periodicals  maintained  by  and 
in  the  interest  of  religious,  educational, 
scientific,  philanthropic,  agricultural, 
labor,  or  fraternal  organizations  or  asso- 


The  Washington  correspondent  for  Griest  bill  or  oppose  the  so-called  1921 
Editor  &  Pubisher  is  permitted  to  state  rates.  The  Senator,  on  the  other  hand, 
this  authoritatively  after  making  a  indicated  clearly  once  more  that  the 


H.  Moses,  Republican,  New  Hampshire;  ciations,  not  organized  for  profit  and  none 
Senator  Lawrence  Cowle  Phipps,  Re-  of  the  net  income  of  which  inures  to  the 


publican,  Colorado. 


benefit  of  any  private  stockholder  or  in- 


thorough  canvass  of  the  situation  involv-  President  will  not  approve  the  1920  rates,  neth  McKellar.  Democrat,  Tennessee, 
ing  prospective  postal  legislation  in  both  Postmaster  General  Harry  S.  New  in-  The  text  of  the  McKellar  substitute 
Senate  and  House.  formed  Editor  &  Publisher  that  his  insofar  as  second  class  matter  is  con- 

Cloak-room  developments  “appertaining  position  is  the  Griest  bill  should  be  cerned  follows : 

to  and  touching  upon"  the  postal  rate  re-  passed  by  Congress,  but  he  will  not  con- 

vision  bill  sponsored  by  Representative  sent  to  anything  but  the  1921  rates.  Second-Class  Matter 

Willram  W.  Griest,  of  Pennsylvania,  With  the  exception  of  these  rates,  the  Sec.  2.  Section  202  of  said  act  of 

chairman  of  the  Post  offices  and  Postroads  Griest  bill  represents  departmental  recom-  February  28,  1925,  is  hereby  amended  to 

Committee  of  the  House,  approved  by  the  mendations.  read  as  follows : 

Post  O^e  Department,  and  passed  by  the  Senator  Moses  announced  today  that  “Sec.  202.  (a)  In  the  case  of  publica- 


For  the  1920  Rates:  Senator  Ken-  dividual,  shall  be  lyi  cents  per  pound 


or  fraction  thereof,  and  the  publisher  of 
any  such  newspaper  or  periodical,  before 
being  entitled  to  such  rate,  shall  furnish 
to  the  Postmaster  General  at  such  times 
and  under  such  conditions  as  the  Post¬ 
master  General  may  prescribe,  satisfac¬ 
tory  evidence  that  none  of  the  net  income 


February  28,  1925,  is  hereby  amended  to  of  such  organization  or  association  inures 


read  as  follows ; 


Post  Office  Department,  and  passed  by  the 


“Sec.  202.  (a)  In  the  case  of  publica-  or  individual. 


to  the  benefit  of  any  private  stockholder 


Bouse,  have  followed  one  another  in  rapid  his  committee  would  start  hearings  tions  entered  as  second-class  matter  (in-  “(b)  Where  the  space  devoted  to  ad- 


succession  during  the  past  week. 


Thursday  but  he  did  not  anticipate  it  eluding  sample  copies  to  the  extent  of  vertisements  does  not  exceed 


Most  of  these  developments  have,  of  would  be  necessary  to  hear  “anything  10  per  centum  of  the  weight  of  copies 
course,  resulted  from  so-called  confer-  further”  from  representatives  of  the  mailed  to  subscribers  during  the  calendar 
ences  between  Senators  and  representa-  newspaper  publishing  interests.  year)  when  sent  by  the  publisher  thereof 

fives  of  the  newspaper  publishing  It  is  the  judgment  of  the  Washington  from  the  post  office  of  publication,  or 


10  per  centum  of  the  weight  of  copies  centum  of  the  total  space  the  rate  of 
mailed  to  subscribers  during  the  calendar  postage  shall  be  the  same  as  if  the  whole 
year)  when  sent  by  the  publisher  thereof  of  such  publications  was  devoted  to 


fives  of  the  newspaper  publishing  It  is  the  judgment  of  the  Washington  from  the  post  office  of  publication,  or  matter  other  than  advertisements, 
interests,  including  Elisha  Hanson,  correspondent  for  Editor  &  Publisher  other  post  office,  or  when  sent  by  news  “(c)  The  rate  of  postage  on  daily 
Washington  attorney  who  is  the  repre-  that  there  is  absolutely  no  chance  of  the  agents  to  actual  subscribers  thereto  or  to  newspapers  and  on  the  periodicals  and 
sentative  here  of  the  A.  N.  P.  A. ;  and  1920  rates  being  restored  at  this  session  other  news  agents  for  the  purpose  of  newspapers  provided  for  in  this  section. 


William  L.  Daley,  Washington  manager  of  Congress.  sale —  when  deposited  in  a  letter-carrier  office 

the  American  Publishers’  Conference  To  further  complicate  a  most  difficult  “(1)  The  rate  of  postage  on  that  for  delivery  by  its  carriers  shall  be  the 
d  the  National  Editorial  Association.  situation  Senator  McKellar  has  offered  portion  of  any  such  publication  devoted  same  as  now  provided  by  law,  and 

Mr.  Hanson  conferred  with  Senator  a  sul»titute  for  the  Griest  bill  which  to  matter  other  than  advertisements  shall  nothing_in  this  Act  shall  affect  existing 

orge  H.  Moses.  Republican,  New  again  throws  wide  open  the  whole  ques-  be  1)4  cents  per  pound,  or  fraction  law  as  to  free  circulation  and  existing 

ampshire,  chairman  of  the  Senate  Post  tion  of  postal  rate  revision.  If  Senator  thereof ;  rates  on  second-class  mail  matter  within 


of  the  American  Publishers’  Conference 
and  the  National  Editorial  Association. 


To  further  complicate  a  most  difficult 


when  deposited  in  a  letter-carrier  office 


George  H.  Moses,  Republican,  New  again  throws  wide  open  the  whole  ques- 
Hampshire,  chairman  of  the  Senate  Post  tion  of  postal  rate  revision.  If  Senator 
Offiws  and  Postroads  Committee.  Mr.  McKellar  had  stuck  to  his  original  idea 


reof;  rates  on  second-class  mail  matter  within 

‘(2)  On  that  portion  of  any  such  the  county  of  publication.  The  Post- 


Hanson  wrote  Senator  Moses  subsequent,  of  sponsoring  an  amendment  to  the  Griest  publication  devoted  to  advertisements  the  master  General  may  hereafter  require 
ly  to  the  effect  that  the  A.  N.  P.  A.  is  bill  to  displace  the  1921  rates  with  those  rates  per  jround  or  fraction  thereof  for  publishers  to  separate  or  make  up  to 
not  insisting  that  the  committee  conduct  of  1920  the  issue  would  probably  have  delivery  within  the  eight  postal  zones  zones,  in  such  a  manner  as  he  may  direct, 

hearings  upon  second  class  rates,  but  that  not  been  lost  in  what  promises  to  be  a  established  for  fourth-class  matter  shall  all  mail  matter  of  the  second  class  when 

Jerome  D.  Barnum,  publisher  of  the  most  unfriendly  conference  insofar  as  the  be  as  follows :  For  the  first  and  second  offered  for  mailing. 

Syracfise  (N.  Y.)  Post  Standard  and  newspaper  publishing  interests  are  con-  zones,  1)4  cents;  for  the  third  zone,  2  _  “(d)  With  the  first  mailing  of  each 

chairman  of  the  Postal  Committee  of  the  cerned.  cents ;  for  the  fourth  zone,  3  cents ;  for  issue  of  each  such  publication  the  pub- 


A.  N.  P.  A.,  would  be  pleased  to  co-  *If  the  McKellar  bill  should  be  sub-  the  fifth  zone,  3)4  cents;  for  the  sixth  lisher  shall  file  with  the  postmaster  a 

operate  with  the  committee  in  every  way  stituted  by  the  Senate  for  the  Griest  bill  zone,  4  cents ;  for  the  seventh  zone,  5  copy  of  such  issue,  together  with  a  state- 

to  assist  it  in  solving  the  second  class  both  measures  will  be  thrown  into  a  con.  cents ;  for  the  eighth  zone,  and  between  ment  containing  such  information  as  the 

problem.  ference  consisting  of  the  following:  the  Philippine  Islands  and  any  portion  of  Postmaster  General  may  prescribe  for  de- 

Both  Mr.  Hanson  and  Mr.  Daley  in-  For  the  1921  Rates:  Representative  the  United  States,  including  the  District  termining  the  postage  chargeable 

formed  Senator  Moses  and  other  mem-  William  W.  Griest.  Republican,  Pennsyl-  of  Columbia  and  the  several  Territories  thereon.” 


JVfEW  YORK  daily  newspapers  printed  loss  of  77,686  lines,  according  to  figures  when  sent  by  others  than  the 

'  15.209,320  lines  of  advertising  dur-  just  issued  by  the  Statistical  Department  publisher  or  news  agent,  shall  be  1  cent 
;n<r  a.  1  "1 787  onfi  nf  thp  ATpv#.  York  FTenino  Post.  The  for  each  two  ounces  or  fraction  thereof.” 


bers  of  the  committee  that  the  case  of  the  vania ;  Representative  C.  William  Ram-  and  possessions,  5)4  cents ; 
newspaper  publishing  interests  was  so 

completely  presented  during  the  hearings  — — — — — — ~- 

the  regulation  of  postal  rates  that  ffi  SUGHT  N.  Y.  LINAGE  LOSS  DURING  MARCH 

order  to  save  time  these  interests  would  ^ 

willingly  waive  the  right  to  be  heard  ...  .  .  ,  ,  ..  c 

again  by  the  Senate  committee.  IVEW  YORK  daily  newspapers  printed  loss  of  77,686  lines,  according  to  hgures 

Senator  Moses  informed  Editor  &  15.209,320  lines  of  advertising  dur-  just  issu^  by  the  Statistical  Departnront 

PuBUSHER  later  that  he  only  planned  March  as  compared  with  15,287,006  of  the  New  York  Etwtng  Post.  Ine 

to  hear  representatives  of  those  interested  lines  in  the  same  month  a  year  ago,  a  net  tabulation  follows: 
in  third  and  fourth  class  rates,  although  Pages  Percenuge 

an  exception  might  be  made  in  the  case  , - *■ - ,  of 

of  those  publications  maintained  by  re-  1928  1927  Total  Space  1928  1927  Gain  Loss 

ligious,  educational,  scientific  and  similar  1.242  1,456  American  . .  7.0  1,061.010  1-064,310  . 

orvanizatinns  svhnsp  ronrpcpntativps  arp  1.696  1,656  Herald  Tribune  .  10.8  1,646,964  1,681,246  .......  34,2.- 

organizations  wnose  representatives  are  3,344  2.112  Times  .  17.4  2,645,934  2,560,242  85,692  . 

requestmg  a  hearing  on  second-class  1,172  1,256  World  .  7.6  1,160,552  1,328,506  167,954 

rates  concerning  those  organizations.  284  948  ‘Mirror  (Tab.)  .  I.4  209.172  275.650  66.478 

C  ,  .  1,746  1,564  News  (Tab.)  .  6.0  912,288  814,968  97.320  . 

senator  Moses  conferred  W'lth  Presi-  908  1,054  ‘Evening  Graphic .  1.7  259,322  314,976  55.654 

dent  Calvin  Coolidge  at  the  White  1.246  1,236  ‘Evening  Journal  .  8.5  1,291.112  1.287,516  3,596  •ii.-i- 

House  on  Anril  0  rewardirur  the  Priest  ®*4  ‘Evening  Post  .  3.1  478.376  512,260  .  33,884 

nouse  on  April  y  regar^rting  the  Driest  ggj  ‘Evening  World  .  6.2  949,040  879,004  70,036  . 

Dill,  and  the  substitute  Senator  Kenneth  i.iyg  1,156  ‘Sun  .  9.7  i,468,690  1,524.650  55,960 

McKellar,  Democrat,  of  Tennessee,  rank-  678  700  ‘Telegram  .  3.4  520,064  534,980  14,916 

by  Democratic  member  of  the  Mose,  ■»  Me  ......  to  j  1.6«|,1M  1.4M.!|4  ,4MJ2  ......^ 

committee,  will  offer.  The  McKellar  580  458  Standard  Union  .  3.2  .488,748  477,486  11,262  . 

bill  provides  for  restoration  of  the  so- -  - - -  - _■  --- 

called  1920  rates  instead  of  the  so-called  .  15.209,320  15,287,006  .  ^77.686 

\91\  rates  covering  second  class  matter  ‘No  Sundav  edition, 
which  are  carried  in  the  Griest  bill. 

Senator  Moses,  who  was  quoted  last  ^’28  1927  1926  1925  1924  1923  1922 


Transient  Second  Class 
Sec.  3.  Section  203,  Title  II,  of  said 
act  of  February  28,  1925,  is  hereby 
amended  to  read  as  follows : 

“Sec.  203.  The  rate  of  postage  on 
publications  entered  as  second-class 


Pages 

Percentage 

'  1928 

1927  ’ 

Total  Space 

1928 

1927 

Gain 

Loss 

1,242 

1,456 

American  . 

7.0 

1,061,010 

1,064,310 

3,300 

1,696 

1,656 

Herald  Tribune  . 

10.8 

1,646,964 

1,681,246 

34,2?2 

2,344 

2.112 

Time«  . 

17.4 

2,645,934 

2,560,242 

85,692 

1,172 

1,256 

World  . 

7.6 

1,160,552 

1,328,506 

167,954 

784 

948 

•Mirror  (Tab.)  . 

1.4 

209.172 

275.650 

66,478 

1,746 

1,564 

News  (Tab.)  . 

6.0 

912,288 

814.968 

97.320 

908 

1,054 

‘Evening  Graphic . 

1.7 

259,322 

314,976 

55.654 

1,246 

1,236 

•Evening  Journal  . 

8.5 

1.291.112 

1,287,516 

3,596 

866 

864 

•Evening  Post  . 

3.1 

478.376 

512,260 

33,884 

882 

836 

‘Evening  World  . 

6.2 

949,040 

879,004 

70,036 

1,178 

1,156 

‘Sun  . 

9.7 

1,468,690 

1,524.650 

55,960 

678 

700 

‘T elegram  . 

3.4 

520.064 

534.980 

14,916 

1,300 

1.200 

Brooklyn  Eagle  . 

10.5 

1,602,186 

1,456,854 

145,332 

728 

754 

Brooklyn  Times  . 

3.5 

515.862 

574,358 

58,496 

580 

458 

Standard  LTnion  . 

3.2 

.488,748 

477,486 

11,262 

17,350 

17,250 

15.209,320 

15,287,006 

77,686 

Net  J.08S 

•No  Sunda 

V  edition. 

1928  1927 

1926 

1925 

1924 

1923 

1922 

.\merican  . . . . 

_  1,061,010  1,064,310 

1.116,226  1,372,006 

1.339.480 

937.158 

925  828 

Herald 

•557,648 

969.060 

992  714 

Herald 

Trib. . . 

_  1,646.964  1.681.246 

1,598,302  1.373,160 

1.071.024 

851.612 

878  442 

1^  second  class  rates  told  the  White  VfahS .  '275650 

correspondents  that  a  deadlock  News  (Tab.)  912’288  814'.968 

between  Senate  and  House  on  postal  Eve.  Graphic  .  259,322  314,976 

legislation  is  not  improbable.  .  1,291,112  1,287,516 

.The  ^nator  suggested  that  he  found  Eve.  P^'t  478,376  si2,266 

the  President  not  at  all  enthusiastic  about  f^ve.  World  .  949,040  879,004 

^  Griest  bill  which  is  described  by  the  .  ,  ifiRMO  1  524  «5h 

Postcffice  Department  as  certain  to  in-  Televtim’".’. ’52o;o64  ’534',980 

crease  the  annual  deficit  of  the  postal  Brooklyn  Eagle. ...  1.602,186  1,456.854 

SS'.h?  7"  wi.000.000.  of  511:^1 

wnicn  the  reduced  revenues  from  news- _ 

papers  and  periodicals  under  the  pro-  Totals . 15,209,320  15,287,006 

P^sed  so-called  1921  rates  would  repre-  ' 

™  U8«).OCO,  dorin*  fho  no«  fisc»l 


2.645,934  2.560.242  2.549.226  2,480,584  2.327,798  2,153,096 

1,160.552  1.328.506  1.513.760  1,502.922  1,502,262  1,500.042 


1.982.392 

1,329,596 


.  1,291,112  1,287,516  1.421,098  1,367,792  1.215,144  1,238.116 


1,468,690  1,.524,650  1,499,546  1.158.524  1.201.912  898.566 

520.064  534,980  522.470  622.882  897,080  556,912 

1.602,186  1,456.854  1.517.864  1,496.418  1,493,646  1,310.216 

515.862  574.358  652.828  405.776  407.854  322,794 


1.104.012 

560.298 

330.822 

847.952 

662.010 

*69.620 

596,050 

1.303.366 

331,756 

701,148 


a.  Union  .  488,748  477,486  511,058  594,062  660,402  690,628  701,148 

Totals . 15,209,320  15,287,006  15.642,260  14.595,228  14,183,716  14,433.758  13,661,622 


tSiin  and  Globe  combined  June  4.  1923:  name  changed  to  Sun  March  10.  1924. 
ttTelcgram  and  Mail  Combined  January  2*.  1924;  name  changed  to  Telegram  May  18,  1925. 
‘Herald  and  Tribune  cembined  March  19.  1924. 


CHECKING  BASEBALL  PUBUCITY 

Southern  Publiahers  Get  All  but  One 
Club  in  League  to  Advertiae 

Always  with  the  first  shout  of  “Play 
Ball !”  talk  starts  among  newspaper  pub¬ 
lishers  on  the  subject:  “Why  don’t  these 
professional  ball  clubs  do  more  adver¬ 
tising?” 

Cranston  Williams,  secretary  and 
manager  of  the  Southern  Newspaper  Pub¬ 
lishers’  Association,  has  complete  a  sur¬ 
vey  of  advertising  and  publicity  in  cities 
of  the  Southern  League. 

It  developed  that  only  one  team  in  the 
league  is  not  advertising,  while  in  the 
other  seven  cities,  copy  ranging  from  one 
to  three  inches  daily  is  being  placed  in 
the  newspapers.  The  number  of  passes 
given  each  paper  ranged  from  five  to 
40  in  the  various  cities,  while,  in  one 
case  it  was  said,  there  was  no  limit.  In 
all  cases  the  volume  of  publicity  was 
controlled  by  the  sports  editor,  ^veral 
papers  commented  that  a  check  of  their 
columns  developed  that  more  than  a 
reasonable  amount  of  publicity  was  being 
given  to  professional  baseball.  Several 
papers,  Mr.  Williams  re^rted,  are  cur¬ 
tailing  space  given  to  this  sport. 

Recently  the  St.  Augustine  (Fla.) 
Record  carried  an  editorial  insisting  that 
professional  baseball  was  not  a  sport  but 
an  amusement,  and  pointing  out  that  it 
was  in  direct  competition  with  various 
amusements  which  used  legitimate  adver¬ 
tising  to  attract  sjiectators. 


8 


Editor  &  Publisher  and  The  Fourth  Estate  for  April  14,  1928 


CINCINNATI  ENQUIRER  IN  $3300,000  BUILDING 


New  Home  on  Same  Site  That  Paper  Has  Occupied  Since  1868,  Construction  Proceeding  Without 
Interrupting  Publication — Paper  Uses  Five  of  14  Stories  Above  Ground 


CIXTY-TWO  years  after  Washington 
McLean  and  J.  J.  Farran  moved  the 
Cincinnati  Enquirer  from  the  fire-swept 
building  that^  had  housed  it  for  the 
pre^ous  22  yfers  of  4heir  ownership,  to 
'  a  new  plant  at  617  Vine  street,  this  old 
morning  paper  now  owned  by  Washing¬ 
ton  McLean’s  grandson,  ESward  Beale 
McLean,  moved  into  a  magnificent  14- 
story  building  reared  on  Ae  same  site. 
Construction  “of  the  new  pfthit  proceeded 
in  three  stages  over  and  around  the  old 
plant  without  an  hour’s  interruption  of 
publication,  presenting  many  unusual  and 
difficult  problems  to  the  staff,  the 
builders,  and  the  architects.  The  total 
cost  of  the  building  and  wholly  new 
equipment  which  has  been  installed  will 
probably  approach  $5,000,000,  of  which 
more  than  $3,500,000  is  represented  by 
the  building. 

The  Vine  Street  facade  is  of  limestone, 
with  black  veined  marble  at  the  street 
level.  The  design  is  restrained,  and  the 
elevation  is  well  proportioned,  with  a 
beautifully  modelled  balcony  across  the 
front  at  the  second  story.  On  this 
balcony  are  carved  grotesques  represent¬ 
ing  the  early  stages  of  the  printing  art. 

As  stated,  construction  was  planned  in 
three  operations,  after  it  had  been  de¬ 
cided  by  Mr.  McLean,  W.  F.  Wiley, 
executive  manager  of  the  Enquirer,  and 
Lockwood,  Green  &  Co.,  the  engineers 
and  architects,  to  use  the  old  site  rather 
than  seek  a  new  location.  First  an 
adjacent  lot  was  bought  and  cleared  and 
a  four-story  building  with  basement  was 
erected  to  a  stage  permitting  its  use. 
This  was  Building  No.  1.  and  in  it  was 
erected  a  new  16-unit  Goss  press  and 
two  Wood  junior  autoplate  machines  in 
their  permanent  positions  in  the  base¬ 
ment.  On  the  floors  above  were  located 
temporarily  the  offices  from  the  building 
on  Vine  streelt.  The  latter  was  then 
torn  down  and  the  whole  front  erected 
complete  to  14  stories,  after  which  the 
offices  were  moved  from  Building  No.  1 
to  more  or  less  permanent  rooms  in  the 
new  structure,  their  places  in  the  first 
building  being  occupied  by  the  compos¬ 
ing  room,  mail  room,  and  associated 
activities.  In  the  meantime,  new  presses 
had  been  put  into  operation.  The  old 
structure  was  then  entirely  wrecked  and 
the  new  building  completed. 

Public  access  to  the  building  at  the 
street  level  is  through  an  elevator  lobby 
of  exceptional  beauty.  Beyond  this  is  the 
business  offices  of  3,000  square  feet  area, 
where,  surrounding  a  public  space  are 
located  the  circulation  department,  the 
cashier,  and  advertisement  takers.  The 
floor  is  of  travertine  and  verde  antique 
marble  and  the  ceiling  is  gracefully 
groined,  giving  the  impression  of  great 
space  and  lightness. 

A  broad  stairway  of  somewhat  monur 
mental  character  leads  directly  from  the 
public  space  to  a  counter  on  the  second 
floor,  beyond  which  on  the  left  is  the 
display  advertising  department,  with  3,000 
square  feet  area,  and  on  the  right  the 
classified  department,  in  1,800  square  feet, 
with  offices  for  the  department  managers 
between.  A  marble  counter  encloses  the 
space  at  the  top  of  the  stairs.  The 
second  floor  is  as  high  as  the  general 
public  penetrates  in  the  newspaper  of¬ 
fices.  so  the  third  floor,  devoted  to 
composing  and  engraving  departments, 
intervenes  between  the  offices  on  the 
second  floor  and  the  editorial  department 
on  the  fourth  floor. 

The  general  editorial  space  is  4,500 
square  feet  across  the  front  of  the  build¬ 
ing,  divided  into  offices.  At  one  end  is 
the  office  of  the  city  editor,  his  door 
opening  on  the  space  assigned  to  re¬ 
porters.  and  adjacent  to  the  rooms  of  the 
associate  editors.  Along  the  row  are 
rooms  for  the  telegraph  editor.  Associated 
Press  wires,  tickers,  and  Western  Union, 
with  a  special  room  for  the  private  wire 
to  Washington.  In  the  center  of  tlie 


entire  group  sits  the  managing  editor. 
Pneumatic  tubes,  of  which  the  plant  has 
nine  lines,  connect  the  city  editor  with 
the  copy  desk  in  the  composing  room. 
In  the  rear  of  the  building,  facing  the 
courts,  are  offices  for  dei)artmental  edi¬ 
tors — art,  dramatic,  rural,  Sunday, 
financial,  sports,  etc.,  and  special  rooms 
for  editorial  writers  and  artists.  Also 
on  this  floor  is  a  rest-room,  a  large  radio 
room,  a  store  room,  and  the  library. 
The  latter  has  an  area  of  2,500  square 
feet  and  is  an  especially  complete  news¬ 
paper  installation.  In  a  large  central 
room,  near  the  entrance,  sits  the  librarian 
and  his  staff,  with  the  space  behind  them 
almost  entirely  occupied  by  filing  cab¬ 
inets.  Book  stacks  adjoin  the  library  on 
one  side,  and  on  the  other,  separated  by 
a  fire  door,  is  the  storage  room  for  bound 
volumes.  These  are  kept  in  steel  cab¬ 
inets  lying  flat  to  prevent  distortion,  and 
with  roller  racks  to  facilitate  handling. 

On  the  next  floor,  the  fifth,  are  the 
executive  offices  and  conference  rooms, 
with  a  total  space  of  3,800  square  feet 
extending  across  the  front  of  the  build¬ 
ing.  At  one  end  is  Mr.  McLean’s  suite 
and  at  the  other  Mr.  Wiley’s,  both 
elaborately  paneled  in  oak,  with  fireplaces 
built  to  carry  fire,  and  with  delicately 
modelled  or  beamed  ceilings.  Between 
these  are  rooms  for  the  bus!ne*,s  manager 
and  the  national  advertising  manager 

On  the  same  floor  is  the  accounting 


department  of  2,200  square  feet  area,  the 
telephone  exchange,  and  a  rest  room. 
The  principal  feature  of  the  floor  is  an 
assembly  hall  for  the  use  of  the  ladies 
of  Cincinnati.  It  is  Mr.  Wiley’s  plan 
to  have  this  room  available  as  a  sort  of 
civic  center  for  meetings  of  organiza¬ 
tions,  and  given  over  to  the  free  use  of 
the  general  public,  and  for  employes  as 
well. 

Above  the  fifth  floor  the  building  will 
be  devoted  to  offices,  as  general  rental 
space.  These  upper  floors  are  served  by 
Otis  signal  control  elevators  in  which 
the  operator  pushes  buttons  for  tlic 
various  floors  called  and  the  car  stops 
and  is  automatically  levelled  to  the  floor 
line.  The  cars  are  also  automatically 
stopped  by  signals  from  the  floors. 

Starting  at  the  basement,  all  me¬ 
chanical  departments  have  been  liberally 
provided  with  room  for  growth.  Rolls 
of  paper  are  brought  in  at  the  loading 
platform  in  the  rear  of  the  building, 
where  they  are  rolled  off  the  truck, 
across  a  scale  and  onto  an  inclined 
“lowerator”  which  delivers  them  to 
storage  space  on  the  mezzanine,  base¬ 
ment,  and  reel  room  levels,  a  total  of 
22,000  square  feet.  The  working  ca¬ 
pacity  of  these  three  floors  is  1,400  tons 
with  rolls  on  their  sides  piled  two  high. 
On  the  reel  room  floor  they  are  handled 
on  tracks  to  the  transfer  pits  under  the 
presses.  Cline  reels  have  been  installed. 


Vine  Street  Facade  of  New  Cincinnati  Enquirer  Building 


A  16-unit  Goss  press,  with  five  folderi, 
extends  in  a  line  154  feet  long  down  the 
side  of  the  pressroom,  of  10,000  sqmrt 
feet  area  with  si»ce  adjacent  for  another 
similar  installation.  At  the  other  side 
of  the  room  is  located  a  12-cylinder  Hoe. 
Pancoast  color  press  with  provision  for 
another  press  of  the  same  size  on  the 
same  shaft  whenever  future  nee^  de¬ 
mand.  Ten  Cutler-Hammer  conveyors 
take  the  papers  from  the  presses  to  the 
mailroom,  directly  overhead. 

The  pressroom  floor  is  of  wood-block. 
Along  the  wall  are  metal  cabinets  for 
ink-rollers,  so  arranged  that  rollers  of 
each  kind  are  readily  available  for  each 
unit  of  the  press.  live-roll  conveyor 
carries  the  stereotype  plates  the  full 
length  of  the  press  from  the  shaver. 

The  control  gallery,  512  square  feet 
in  area,  is  located  on  the  wall  just  clear 
of  the  presses  and  high  enough  for  all 
passage  below.  It  contains  Cline  control 
boards  for  all  present  presses  and  space 
for  future  installations. 

Directly  behind  the  presses  on  the  same 
floor  level  is  the  stereotj^  room,  1,900 
^uare  feet  in  area,  with  two  Wood 
junior  autoplate  machines  of  16,000  lbs. 
capacity  each,  fired  with  Surface  Com¬ 
bustion  Company  high  pressure  gas 
burners  and  equipped  with  Foxboro  re¬ 
cording  pyrometers.  Water  from  the 
casting  boxes  is  pumped  to  the  buildioj 
supply  tank,  but  from  the  shavers  h 
goes  to  the  sump  and  thence  to  the  sewer. 
Color  casting  is  done  at  one  end  of  the 
room  on  a  Hoe  8,000-lb.  pot.  A  nickeling 
room  beyond  this  and  a  screened  router 
room  completes  the  department. 

Ventilation  of  the  spaces  just  mentioned 
is  accomplished  by  washed  air,  delivered 
to  the  paper  storage  in  the  sub-basement, 
drawn  up  through  the  presses  and  ex¬ 
pelled  from  the  stereotype  room  and  the 
rear  of  the  press-room  by  powerful  fans 
which  exhaust  through  grilles  on  the  face 
of  the  loading  platform.  There  is  a 
separate  vent  from  the  stereotype  pot 
covers  with  a  fan  which  exhausts  into 
space  about  the  boiler  stack.  This 
carries  away  burning-off  fumes. 

Printed  papers  come  up  through  the 
floor  by  conveyors  and  deliver  in  both 
directions  parallel  with  the  press.  The 
mailing  room  has  an  area  of  6,000  square 
feet  and  is  equipped  with  steel  tables  15 
feet  long  and  4  feet  wide,  to  which  the 
papers  are  taken  by  hand  from  the  con¬ 
veyors.  Mailers  working  on  opposite 
sides  of  the  table  drop  the  bundled  papCTs 
to  a  belt  conveyor  just  behind  them  which 
delivers  to  the  loading  platform  at  the 
rear.  The  floor  is  of  creosote  wood 
blocks.  On  the  second  floor  just  above 
the  mailing  room  proper  is  a  room  of 

6.500  square  feet  area  for  the  storage  of 
Sunday  sections.  These  sections  will  be 
inserted  by  machine  and  dropped  through 
spiral  chutes  to  the  mailing  room  floor 
below  or  directly  to  the  loading  platform. 

The  composing  room,  of  12,000  square 
feet  area,  is  on  the  third  floor  and  is 
lighted  by  windows  and  also  by  two  sky¬ 
lights.  Standard  conveyor  tubes  carry 
copy  from  the  fourth  floor  editorial  offices 
and  from  the  advertising  department  be¬ 
low  to  the  copy-cutter’s  desk.  The  floor 
Is  wood-block,  used  not  only  for  its  sound- 
deadening  quality,  but  also  because  it 
affords  a  safe  and  easy  walking  surface. 

Wet  mats  are  made  on  Scott  steam 
tables  and  molders,  and  dropped  through 
a  chute  to  the  casting  room  48  feet  b^ 
low.  Cuts  are  cast  from  a  Goss  pot  of 

4.500  lbs.  capacity,  fired  with  an  Eclipse 
pyrogenetic  gas  burner.  A  Monarch 
monometer  of  one-ton  capacity  melts  slugs 
for  the  linotype  pigs.  A  portion  of  the 
composing  room  is  enclosed  by  a  glass 
ami  metal  partition  for  Monotype 
machines,  of  which  there  are  two  lead- 
and-rule,  two  type  casters,  and  a  gi^ 
caster,  and  storage  space  for  material. 
Pipes  and  conduits  are  concealed  in  the 
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STRIKING  INTERIOR  VIEWS  OF  NEW  CINCINNATI  ENQUIRER  PLANT 


This  is  the  first  glimpse  of  the  Enquirer  Building  as  the  visitor  enters  from 
the  street.  The  public  space,  shown  in  greater  detail  below,  begins  in  tbe 
background  of  this  picture. 


Open  fire-places,  built  to  burn,  and  luxurious  furniture  are  characteristic  of 
the  offices  of  Edward  B.  McLean,  proprietor,  and  W.  F.  Wiley,  executive  man¬ 
ager.  Mr.  Wiley’s  office  is  shown  above. 


floor  and  the  machines  are  set  on  rubber 
hockey  pucks  to  eliminate  noise. 

The  engraving  room  with  1,400  square 
feet  area,  provides  close  contact  between 
the  photographic  dark  rooms  and  the 
etching  department.  Sensitizing  is  done 
in  a  small  room  between  the  engraver’s 
camera  and  the  etching  room  and  the 
printed  zinc  is  passed  through  an  opening 
in  the  wall  over  the  sink  to  the  etcher. 
The  zinc  is  etched  in  a  Holstrom  machine 
and  burned  in  on  a  Logan  heater-cooler. 
After  routing,  which  is  done  behind  a  low 
partition  the  plate  goes  directly  to  the 
composing  room  next  door.  The  floor  of 
the  finishing  room  is  linoleum  and  the 
etching  room  has  a  slate  floor  and  dado. 
Plumbing  pipes  are  duriron,  with  a  slag 
composition  that  is  highly  acid-resistant. 

.\  large  and  beautifying-finished  studio 
is  on  the  same  floor  between  the  engrav¬ 
ing  department  and  the  composing  room 
with  a  large  dark  room  for  the  staff 
photographers  and  a  smaller  one  for  the 
outside  man.  An  enlarging  camera  has 
been  installed. 

The  rotogravure  department,  to  be  in¬ 
stalled  later,  is  laid  out  completely,  with 
all  plumbing,  steam,  and  electrical  ser¬ 
vices  in  place  and  space  alloted  for 
equipment.  Special  lead-lined  soil  pipe 
has  been  used  to  resist  the  chemical  em¬ 
ployed  in  the  etching  process  and  in  the 
etching  room  the  walls  are  protected  by 
a  slate  dado.  A  xylol  tank  is  buried  in 
concrete  below  the  sub-basement  floor 
ready  for  use. 

According  to  Edwin  S.  Parker,  news¬ 
paper  engineer  for  Lockwood  Greene  & 
Co.,  who  stayed  day  and  night  with  the 
construction  and  installation  job,  the 
problem  of  building  over,  under  and 
around  .a  plant  busy  with  the  operations 
of  a  going  daily  paper  presented  many 
peculiar  problems.  Difficult,  but  not  extra¬ 
ordinary,  was  the  necessity  of  shoring  and 
underpinning  adjoining  buildings  on  ac¬ 
count  of  the  loose  sand  eiKOuntered  in 
excavating.  Dust  due  to  construction 
operations  was  the  bane  of  the  job,  in  its 
effect  on  the  machinery  and  the  tempers 
of  the  newspaper  mechanics. 

“One  of  our  biggest  problems,”  Mr. 
Parker  told  Editor  &  Publisher,  “was 
that  of  nuintaining  an  adequate  water 
supply  to  the  stereotype  pots.  In  addi¬ 
tion  to  this,  the  pots  were  below  the 
sewer,  so  besides  getting  the  water  there, 
in  sufficient  volume,  we  had  to  get  it 
away  as  well  until  the  regular  disposal 
could  be  constructed.  This  meant  a 
Pt'tt'P-  ,apd  if  the  pump  should  go  wrong, 
edition  went  with  it.  The  pump  it¬ 
self,  in  spite  of  all  nromises  to  the  con- 
3^ry,  proved  to  be  of  mature  age  and  was 
constantly  in  danger  of  a  short  circuit 


from  slop  which  dripped  on  it  from  the 
floor  above.  As  soon  as  we  could  get 


upstairs,  where  the  foreman  met  me,  this  here’s  the  starter  now.  What  am  I  going 


time  with  no  smile. 


Where  the  general  public  has  most  frequent  contact  with  the  newspaper,  in 
the  circulation  and  classified  advertising  departments,  the  Enquirer  has  pro¬ 
vided  a  spacious  and  dignified  lobby. 


the  sump  operating,  which  luckily  came  in 
the  second  stage  of  the  construction,  we 
rushed  a  connection  to  it  and  heaved  a 
sigh  of  relief.  That  was  absolutely  fool¬ 
proof,  we  believed. 

“But  one  night,  just  as  I  was  getting 
to  sleep,  the  phone  rang. 

‘“Is  this  the  efficiency  expert?’  asked 
a  voice. 

“‘The  What?  Me?  No,’  I  answered, 
trying  to  get  the  drift. 

“  ‘Are  you  with  the  Enquirer  ?  Hold 
the  line  a  minute  please.’ 

“Then  came  the  voice  of  a  stereotype 
foreman  —  ‘Say,  Parker,  everything’s 
went  to  hell.  Cmon  over.’ 

“When  I  got  there  he  met  me  with  a 
grin  on  one  cheek  and  quid  of  tobacco 
bulging  out  the  other. 

“  ‘The  sump’s  went  bust,’  he  said.  ‘We 
got  the  pump  running.  Thought  I  would 
give  you  a  scare.’ 

“I  went  down  to  the  sump.  Sure 
enough,  the  warning  bell  was  ringing 
steadily,  and  both  exhausts  were  going 
full  speed,  with  no  effect  whatever  on  the 
water  level.  The  thing  was  incredible. 

“Then  came  a  vague  change  in  the 
noise  atmosphere,  and  in  a  moment  it 
struck  me  that  the  pump  had  stopped, 
with  the  press  not  yet  plated.  I  rushed 


“  ‘My  God.  Parker,’  he  said,  ‘first  your 
sump  quits,  then  the  pump  blows  up,  and 


to  do?’ 

“I  ran  to  the  other  end  of  the  press¬ 
room  for  the  electrician,  and  ordered  him 
to  get  a  new  fuse  into  the  pump  motor 
circuit. 

“He  was  a  new  man  and  the  regular 
was  not  due  for  another  half-hour.  First, 
he  didn’t  know  where  the  fuses  were,  and 
then  he  didn’t  know  which  size  to  take. 

I  told  him  to  take  one  of  each  and  hurry. 
Then  he  couldn’t  find  the  panel  board  and 
the  last  I  saw  of  him  he  was  hunting 
around  with  a  test-light.  Evidently  that 
wasn’t  going  to  work. 

“So  back  I  went  to  the  foreman. 

“  ‘Start  up  your  machines.  We’ll  flood 
the  boiler-room.’ 

“We  did,  to  the  disgust  of  the  fireman. 
Half  an  hour  later  the  electrician  reported 
that  he  had  found  the  fuse.  Then,  all  by 
itself,  the  sump  began  to  work  again  and 
has  worked  perfectly  since.  Perhaps 
some  mechanic  lost  a  shirt  and  it  stuck 
somewhere  in  the  outlet  pipe,  and  then 
suddenly  cleared.  We  have  no  other  ex¬ 
planation. 

“But  now  the  building  is  completed. 
Cramped  quarters  are  forgotten.  The 
stereotype  foreman  no  longer  worries 
about  his  water  supply  and  the  composing 
room  cramped  to  the  limit  during  the  con¬ 
struction,  knows  it  can  now  get  out  as 
many  pages  as  the  press  can  take.  It 
will  be  a  long  time  before  the  Enquirer 
will  again  he  crowded  or  short  of  good 
working  space.” 


The  above  office,,  occupied  by  the  business  manager,  is  typical  of  the  arrange^ 
ments  made  for  tbe  paper’s  eXbMtives. 


Romances  of  American  Journalism 

Stories  of  Success  Won  by  Leaders  of  the  Press 


rpHOMAS  H.  ADAMS,  editor  of  the 
Vincennes  (Ind.)  Commercial,  who 
pained  nation-wide  fame  as  the  father  of 
the  long  investigation  of  political  cor¬ 
ruption  in  Indiana,  is  conducting  a 
vigorous  campaign  for  the  Republican 
nomination  for  Governor  of  his  state  at 
the  primaries  May  8,  because,  he  says, 

“the  work  we  began  of  correcting  the 
wrongs  in  state  affairs  two  years  ago  is 
still  incomplete.  There  is  still  a  big 
work  to  do.  To  complete  that  work 
has  impelled  me  to  beceme  a  candidate 
for  Governor  of  Indiana.” 

Adams  never  has  held  political  office 
and  was  not  anxious  to  enter  the  race  for 
Governor.  He  has  always  stuck  close 
to  journalism,  which  he  calls  “the  greatest 
profession  on  (^’s  earth.”  But  his  long 
and  bitter  battle  for  clean  government 
gave  evidence  not  only  of  a  set  of  high 
ideals  but  of  political  sagacity,  fighting 
power  and  executive  ability  that  drew 
the  attention  of  party  leaders  through¬ 
out  the  state. 

Scores  of  these  leaders  urged  him  to 
run.  He  made  a  proposition :  They 
would  advertise  a  mass  meeting  in  his 
home  town,  \'incennes.  If  the  people 
wanted  him  for  a  candidate  they  would 
attend  that  meeting,  and  he  would  an¬ 
nounce  his  candidacy.  If  they  stayed 
away,  he’d  stay  out  of  the  race. 

The  meeting  was  held  late  in  February, 
and  the  night  was  one  of  the  coldest  of 
the  winter.  Adam’s  backers  said  if  1,0(W 
people  came  it  would  be  wonderful;  if 
2,0(M)  came  it  would  be  marvelous ;  if 
3.0(i0  it  would  be  a  miracle. 

There  were  between  3.500  and  4,000 
citizens  in  the  coliseum  that  night. 

Adams  was  vindicated.  He  had  con¬ 
sidered  that  meeting  as  a  test  of  whether 
the  people  appreciated  his  long  fight 
against  political  intrigue.  They  showed 
how  they  felt  about  it  in  a  frenzied 
demonstration,  and  Adams  felt  justified 
in  announcing  his  candidacy.  Since  that 
night,  his  decision  once  made,  he  has 
entered  the  campaign  with  all  the  fervor 
that  has  driven  him  in  a  score  of  other, 
non-political  fights  and  has  traveled  into 
all  sections  of  the  state,  making  at  least 
one  address  daily. 

In  the  character  of  Tom  Adams  are 
combined  two  traits  which  are  seldom 
found  in  one  man  and  which,  together, 
make  him  a  powerful  personality.  He 
IS  an  idealist,  but  he  is  also  a  man  of 
action.  He  is  a  dreamer,  but  he  is  also 
a  fighter.  He  might  be  called  a  “vigor¬ 
ous  visionary.” 

Idealist — because  in  his  mind  the  press, 
above  the  pulpit,  the  school,  even  the 
home,  must  be  the  salvation  of  the  people. 

Fighter — because  he  has  found  in¬ 
tolerable  the  greedy  plottings  of  public 
officials  and  has  used  his  power  as  an 
editor  to  battle  them  at  every  turn. 

“But  I  am  not  a  radial  not  an  op-  specially  for  Editor  <S-  Publisher  by  Seymour  Marcus 

portunist,  not  a  propa^ndist,  Adams  in¬ 
sists.  “I  am  only  a  journalist  trying  to  THOMAS  H.  ADAMS 

expose  wrong.” 

And  expose  it  he  did,  as  the  country 
knows. 

The  “big  fight,”  which  Adams  started 
with  his  sensational  charges  of  wide¬ 
spread  corruption,  klanism  and  Stephen- 
sonism  in  Indiana  official  circles,  the 
veteran  crusader  terms  “only  an  incident 
along  the  road  of  newspaper  life,  only 
one  battle  in  the  long  war  for  clean 
government.”  That  “incident,”  which 
probably  gained  more  publicity  through¬ 
out  the  United  States  than  any  crusade 
ever  fostered  by  any  editor,  had  an  inno-  ^  maze  oi 
cent  beginning.  fij 

Early  in  1926  there  were  reports  of  American 
wrongdoing  in  the  Indiana  state  highway 
department  A  committee  was  appointed 
by  the  ^  Indiana  Republican  Editorial 
.Association  to  investigate.  Adams  was 
nr.med  chairman.  The  committee  did 
Slime  investigating  that  spring  but  no 
di  finite  work  was  accomplished. 

That  summer  the  storm  broke.  D.  C. 


By  RICHARD  P.  OVERMYER 


vestigations.  Members  of  the  other  fac¬ 
tion,  for  the  most  part,  kept  quiet. 

But  Tom  Adams  stuck  to  his  guns  and 
the  rest  is  more  or  less  a  matter  of 
public  record.  Three  grand  juries  met 
during  the  next  year  and  a  half.  Re. 
suiting  directly  or  indirectly  from 
Adams’s  efforts,  the  following  officials 
were  indicted,  and  some  convicted;  The 
Governor  of  Indiana,  his  former  law 
partner,  who  was  a  klan  attorney;  a 
state  representative,  the  Marion  coumy 
(Indianapolis)  Republican  chairman,  the 
mayor  of  Indianapolis,  six  Indianapolis 
councilmen,  the  state  bank  commissioner, 

ti  the  assistant  state  bank  commissioner^ 

I  the  Republican  state  chairman,  a  former 
f  state  treasurer,  the  city  controller  of 
Indianapolis  and  the  city  market  master 
of  Indianapolis.  A  prominent  politician 
I  was  convicted  of  attempting  to  bribe  a 
juryman  during  the  probe. 

Tom  Adams  is  not  a  young  man.  He 
has  been  fighting  rotten  politics  for 
nearly  half  a  century.  But  when  the 
writer  talked  to  him  last  week  in  his 
campaign  headquarters  at  Indianapolis, 
the  old  battler  had  the  same  glint  in  his 
eye,  the  same  roar  in  his  voice,  the  same 
fever  of  the  fray  with  which  he  em¬ 
barked  on  his  long  and  lonely  struggle 
of  the  last  two  years,  as  he  said ; 

“The  battle  is  not  over.  And  the 
one  thing  I  believe  with  all  my  heart  is 
that  the  press  is  the  only  salvation  of  the 
people  from  political  and  civic  banditry.” 

Journalism  is  religion  to  Tom  .\dams. 
He  puts  the  press  on  a  lofty  pedestal 
and  bows  down  before  it.  But  it  must 
be  a  free  press. 

“A  free  press — the  highest  ideal  of 
civilization,”  he  whispered.  “The  press 
must  be  the  Kingdom,  for  it  is  the  people’s 
only  refuge.  No  man  owns  his  news¬ 
paper.  It  belongs  to  the  community— 
the  people  own  it.  The  publisher  is  only 
a  trustee  under  God  tor  right.  Oh. 
that  they  might  all  see  that;  might  all 
be  true  to  themselves,  to  their  communi¬ 
ties,  to  their  country.  What  a  vision!" 

Adams  dreamed  a  moment  and  then 
he  started  to  talk  about  his  father,  a 
subject  of  which  he  is  con.stantly 
proud.  His  father  was  an  English-bom 
preacher  who  came  to  this  country  in 
the  fifties,  allied  himself  with  the 
Methcxlist  denomination  and  located  at 
the  little  town  of  Grand  Rapids,  0., 
where  Thomas  H.  was  born.  The 
veteran  editor  loves  to  tell  of  how  his 
father,  preaching  in  a  little  church  at 
Elmore,  O.,  on  that  memorable  Sunday 
when  P'ort  Sumter  was  fired  on,  was  told 
the  news  and  at  once  started  down  the 
aisle,  proclaiming,  “On  this  day  these 
walls  shall  not  contain  our  worship. 
Let  us  go  to  God’s  out-of-doors  and 
pray.”  Whereupon  he  led  his  little  flock 
to  the  common,  where  a  great  crowd 
soon  gathered,  and  then  and  there  the 
Rev.  Mr.  Adams  recruited  a  full  com¬ 
pany  and  marched  off  to  join  the  Union 
army. 

The  boy  Tom,  about  14,  began  his 
former  newspaper  career  as  a  printer  on 
alj  the  little  Elmore  Tribune.  He  soon 
migrated  to  Fremont,  where  he  worked 
as  an  apprentice  on  the  old  Fremotit 
.fonmal,  now  the  Messenger.  In  Fre¬ 
mont  he  lived  across  the  street  from 
Rutherford  B.  Hayes,  then  CJovernor  of 
Ohio  and  scx)n  to  be  elected  President 
of  the  United  States.  The  Governor, 
home  for  a  time  during  a  campaign, 
came  to  know  and  like  the  young  printer 
and  gave  him  much  fatherly  advice. 

Completing  his  apprenticeship,  Adams 
came  to  Knox  county,  Indiana,  in  1876, 
*>..uc  landing  in  Edwardsport  with  a  silver 

The  editorial  ffnllar  and  a  printer’s  rule  in  his  pocket 
He  became  foreman  of  the  Edunrdsport 
.fonmal,  a  weekly  owned  by  a  schori 
teacher  named  McIntosh,  at  a  salary  of 
$10  a  week.  After  six  months  as  fore¬ 
man  Mr.  Adams  bought  the  Journal  and 
{Continued  on  paffe  47) 


btephenson,  former  grand  dragon  of  the  and  through  the  newspapers  and  press 
Ku  Klux  Klan  in  Indiana,  who  had  been  services  there  broadcast  the 

imprisonment  in  the  dragon’s  sensational  charges  to 
Michigan  City  state  prison  for  the  murder  corners  of  the  land.  In  his  own  paper 
of  Miss  Madge  Oberholtzer  in  1925,  be-  he  printed  photostatic  copies  of  political 
came  convinced  that  his  powerful  friends  contracts  Stephenson  sent  him  from  the 
in  _  the  state  administration  were  not  prison.  A  half  dozen  Indiana  and 

going  to  keep  their  promise  to  get  him  Chicago  papers  copied  a  contract  whereby 

John  L.  Duvall,  then  mayor  of  Indian- 
uggled  12  letters  apolis,  was  supposed  to  have  agreed  to 
them  to  Adams,  let  Stephenson  dictate  city  appointments, 
etters,  revealing  Duvall  at  once  sued  Adams  and  the 
e  of  public  office  newspaper  group  for  $1,000,000,  but 

n  paralleled  in  several  months  later  dropped  the  suit, 
were  published  Sponsoring  a  "cause”  always  alienates 
aughout  the  en-  some  of  the  crusader’s  erstwhile  backers. 

So  it  was  with  Adams.  ' _ 

itly  that  he  had  association,  which  had  started  the  original 

..  -  -  This  was  done,  probe  of  the  highway  department  by 

f  j  fhe  klan,  appointing  Adams’s  committee,  now  split 

^  ^  ends.  into  two  factions.  Both  factions  thought 

_  1  hen  the  old  fighter,  Tom  Adams,  went  he  had  gone  too  far  and  one  faction 

mto'  action.  He  went  to  Indianapolis  onenlv  reniidiated  him  arid  all  his  in- 
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Nearly  3  out  of  4  have  it- 

Nearly  three  out  of  four  families  in  Jacksonville  have  the  Florida  Times-Union 
— because  they  prefer  it.  And  nearly  half  of  the  family  coverage  of  the  Times- 
Union  in  Jacksonville  is  exclusive — which  means  that  advertisers  can  reach 
this  large  portion  of  the  Jacksonville  market  only  through  the  Times-Union. 

V Reader  preference  is  the  first  consideration  of  an  advertiser — if  such  t 

preference  is  predominant  in  a  given  field.  The  home-delivered  circu-  m 

lation  of  the  Florida  Times-Union  is  constant,  daily. and  Sunday —  Kk 

reader  stability  AND  reader  confidence.  Thus  advertisers  who  m ^ 

take  the  logical  step  to  reach  the  all-year  industrial  market  of  MB 

Florida — JACKSONVILLE — not  only  capitalize  the  complete  MB 

coverage  of  the  Times-Union,  but  also  it  demonstrated  MB 

reader  preference  through  continuous  advertising  in  the  MB 

v  Times-Union.  MB 


Besides  covering  more  than  27,000 
families  in  Jacksonville,  there  is 
STATE-WIDE  reader  preference 


^heSflorida  Mmes-JElmon 


JACKSONVILLE,  FLA. 


REV.  S.  PARKES  CADMAN  WILL  ADDRESS 
ANNUAL  ASSOCIATED  PRESS  LUNCHEON 


SUB.COMMITTEE  NAMED 


mMem  newspaper  plants  and  the  .men  Siii.ll  Croup.  Now  Workinu  to  .Setu. 
responsible  for  their  erection,  for,  in 

addition  to  these  interior  and  exterior  New  ork  DriTers  Dispute 

plant  pictures,  there  will  be  shown  recent  After  six  weeks  of  fruitless  nepotia- 
photographs  of  their  owners  or  officers  tions  between  the  full  lalxjr  committee  of 
or  staff  executives,  and  a  typical  copy  the  Publishers’  Association  of  New  York 
of  each  newspaper  so  Tepresented.  and  the  wage  scale  committee  of  the  New 

Both  the  Rotogravure  Review  and  the  York  Newspaper  and  Mail  Deliverers’ 
Hant  Presentation  will  be  alphabetically  Union,  sub-committees  were  named  this 
indexed,  so  that  each  or  any  information  week  to  continue  meetings  to  reach  a 
may  be  easily  referred  to.  satisfactory  conclusion. 

It  was  at  first  intended  that  these  two  The  publishers’  sub-committee  consists 
exhibits  should  be  shown  at  the  Waldorf-  of  A.  B.  Olivers,  New  York  Evening 
Astoria,  in  the  room  regularly  reserved  Journal;  Hugh  O’Donnell,  New  York 
for  Editc®  &  Publisher,  but  they  have  Times;  J.  F.  Bresnahan,  New  York 
developed  in  size  to  such  an  extent  that  World,  and  Fred  A.  Walker,  New  York 
available  room  there  was  too  limited.  Sun. 

Members  of  the  American  Newspaper  The  drivers  are  demanding  higher 
Publishers’  Association,  members  of  the  wages.  They  previously  issued  an  ulti- 
Associated  Press,  their  friends  and  visi-  matum  declaring  they  would  discontinue 


Clergyman  Accepts  Invitation  to  Talk  at  Waldorf  Affair- 
Editor  &  Publisher  Has  Prepared  Exhibits  on  Roto¬ 
gravure  Sections  and  Newspaper  Plants 


U  EV.  S.  PARKES  CADMAN,  presi-  As  for  the  past  several  years.  Editor 
dent  of  the  Federal  Council  of  &  Publisher  will  maintain  its  convention 
Churches  of  Christ  in  America,  will  be  headquarters  in  Room  116,  Astor  Gallery, 
the  speaker  at  the  annual  luncheon  of 
the  Associated  Press  to  be  held  this_  year 
the  Waldorf-Astoria  Hotel,  April 
Mr.  Cadman  known 

radio  speaker  and  newspaper  writer.  A 
daily  department  of  questions  and  an- 
swers  which  he  conducts  is  distributed  by  * 

the  New  York  Herald  Tribune  Syndicate.  M 

Speakers  for  the  annual  banquet  of  ' 

the  Bureau  of  Advertising  of  the  Ameri-  r  l-  ^  H 

can  Newspaper  Publishers’  Association,  S 

as  announced  week,  will  include  V 

Alfred  T.  Sloan,  Jr.,  president  of  General  I  '■« 

Motors  Corporation,  and  J.  N.  Heiskell,  l 

Little  Rock  (Ark.) 


by  press  associations  or  Rev.  S.  Parkes  Cadman 

^ear  other  than  the  pro-  ur  u  e  a  .  •  t-l- 

luncheon  and  A.N.P.A.  of  the  Waldorf-Astona  This  year  a 
practical  demonstration  of  radio  transmis¬ 
sion  by  voice  and  picture  will  be  given 
together  with  two  new  unique  features 
of  interest  to  publishers,  a  newspaper 
map  of  the  United  States,  and  the  “News¬ 
paper  Markets  of  the  United  States.” 

Members  of  Editor  &  Publisher’s 
staff  will  be  on  hand  to  furnish  a  con¬ 
vention  information  bureau,  and  there 
will  be  the  usual  bountiful  supply  of 
roses,  punch,  cigars  and  cigarettes.  Tele¬ 
phone  and  stenographic  service  will  be 
supplied  free. 

This  year  Editor  &  Publisher  has 
also  prepared  two  exhibits  which  will  be 
shown  at  the  home  office,  17th  floor  of 
the  Times  Building. 

One  of  these  exhibits  will  be  a  dis¬ 
play  of  rotogravure  sections,  showing 
typical  copies  of  the  roto  sections  pub¬ 
lished  by  the  daily  newspapers  of  the 
United  States  and  Canada.  There  are 
83  of  these  publications,  and  they  will  be 
arranged  as  an  “open  book”  to  all  who 
honor  the  home  office  of  Editor  &  Pub¬ 
lisher  during  the  week  of  the  conven¬ 
tion. 

These  rotogravure  sections  represent 
35  states  and  52  cities. 

The  other  feature  at  the  “home  office” 
of  Editor  &  Publisher  will  be  a  pic¬ 
torial  presentation  of  the  new  plants 
erected  by  American  newspapers  during 


PLAYS  PUBLISHERS  MAY  SEE 

during  conventions 

the  55  plays  and  musical  come- 
i  dies  listed  below  wUl,  unless 
a  few  closings  deplete  the  number, 
be  running  at  their  respective  the¬ 
atres  during  the  week  of  the  A.  - 
P.  A.  and  A.  P-  conventions  in 
New  York. 

. Belmont 

The.  Ladder  .  Plymouth 

“Burlesque  •••••••••,•,'■■  xfotional 

“TrUl  of  Mary  Dugan  . -Nationa^ 

“Command  to  Love” . m 

“The  Shannons” . ^^“"‘"’FSton 

vorv  ' Doo'r”'.'.’.' .' Charles  Hopkins 

cSlt  kSS™” . 

“Excess  Baggage  .....  ■  •  •  gox 

“The'*Roya“l  Family” .... ' •  /  ’ ' /  '  ‘^GuTm 
“The'^Queen’s  Husband” . 

“The  Silent  House  ....  ..  Miller 

“Whispering  Friends  . . Hudson 

“The  bachelor  Lather  •  V  : '  V  tte° 
“Marriage  on  Approval  • 

“The  Behavior  of  Mrs.  Cranc.^^^^^^^ 

“The  Scarlet  ^ox”  -Al^s'iue 

“Ten  Nights  in  a  Barroom  ■■''allack  s 
“March  Hares”  . .--r.RVy^ie 

-A 

.■Tb.  r'*i>  ■  ■;;:;;Frr;S 

“Saturday  s  Children  ... 

“And  So  to  Bed  .  Hp'.ii)den 

“Henry  V  . Booth 

“Bottled  . . .Chanin’s 

“Go^  News  . .  ...Tolson 

“My  Maryland  . .  Aoollo 

w’u ’’r.irr’ . .  ShXrt 

The  5  o  Clock  Vnnflerbilt 

“A  Connecticut  \ankee  . '  ®  AWin 

. .•.•.•.•.WaYdorf 

“S“}:jen^i;”-.V.-.-.V.-.-.Hamm.^^ 

“Show  Boat”  . . .  — 

“RoIa1i>”^“^'...: : ; ; : ; :  .New  Amsterdam 

“Rain  or  Dalv’s 

“Keep  Shufflin’”  . . 

“The’^Three  Musketeers  . Lyric 

“The  Beggar’s 

“Countess  Maritza”  . . .Century 

“The  Merry  Malones  . Erlanger 

“Greenwich  Village  Follies” 

W  inter  Garden 


271,662 

Families 


These  eight  Booth  Newspapers  reach  the  buying 
power  in  Michigan  with  a  combined  circulation  of 


City  . 

Suburban 

Country 

Total  . 


ADVERTISING 

SALESMEN 


Combined  Statement  of  Net  Paid  Circulation*  a*  made  to  A.  B.  C. 
for  6  month*  ending  March  31,  1928  (Flint  and  Jack*on  are  for  3 
month  period*) 


Wanted  to  work  on  high  grade 
newspapers.  Must  be  thorough¬ 
ly  experienced. 

Excellent  prospects  and  per¬ 
manent  connections  for  men 
who  can  qualify  as  producers. 


Apply  to  M.  M.  McCrystal 


1.  A.  KLEIN,  Eattern  RepreMantativ 
50  East  42nd  SL,  New  York 


J.  E.  LUTZ,  Weattrn  ReprtMtntative 
6  North  Michigan  Ave.,  Chicago 


THE  BOOTH  PUBU8HING  CO. 
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The  Times  alone  gains 
in  weekday  sales  ~ 


The  New  York  Times  alone  of  New  York 
Standard  sized  morning  newspapers  gained 
in  net  paid  average  weekday  sales  for  the  six 
months  ended  March  31,  as  compared  with 
the  six  months  ended  September  30,  1927. 
The  sales  were : 

September  March  Gain 
1927  1928 

392,800  405,707  12,907 

The  Times  Sunday  net  paid  sale  was  700,925 
copies,  a  gain  of  44,587. 

Solely  because  of  the  completeness,  accu¬ 
racy  and  impartiality  of  its  news, 

\The  New  York  Times  attracts  an 
increasing  number  of  intelligent 
readers. 


Nfto  fork  ®tmra 
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AMERICAN  NEWSPAPER  MAN  IN  SAMOA 
NEARLY  STARTED  WAR  WITH  GERMANY 

John  C.  Klein,  in  ’88  with  15  Men,  Kept  150  German  Marines 
and  200  Natives  at  Bay  in  Battle  Near  Apia — 
Hurricane  in  ’89  Ended  War  Probability 

By  PHIUP  SCHUYLER 

Ninth  in  an  Editor  &  Publisher  Series  under  the  general  heading:  “Extraordinary 
Men;  By  Virtue  of  Our  Craft.” 

AX  American  newspaiH,T  man,  search-  which  was  raging  between  native  armies, 
ing  for  news  in  the  South  Sea  Isles,  one  led  by  Malietoa  Mataafa,  choice  of 
once  nearly  started  up  a  war  between  the  people,  and  the  other  by  Tamasese, 
the  United  backed  by  the  Germans.  The  American 
States  and  Ger-  and  British  residents  sided  with  Mataafa. 
many  long  be-  Klein  saw  that  justice  was  on  this  latter 
fore  the  World  chieftain’s  side.  Once,  when  the  Mataa- 
W'ar  had  brought  fans  had  run  out  of  ammunition  for  their 
about  organiza-  Snider  rifles,  he  had  helped  them  smuggle 
tion  of  an  Amer-  in  $1,700  W'orth  of  cartridges,  hidden  in 
ican  Expedition-  tin  cartons,  disguised  as  salt  pork  and 
ary  Force,  and  shipped  in  hogsheads  of  brine  from  Auck- 
U.  S.  “dough-  land.  New  Zealand. 

boys’’  were  in  When  loyal  Mataafans  quietly  learned 
France.  t)ne  day  that  the  (jermans  were  hiding 

With  15  native  about  300  Tamasese  warriors  in  the  hold 
Samoans  behind  of  one  of  their  warships  and  were  pre- 
him,  John  C.  paring  that  night  to  seize  a  strategic  point 
Klein  then  writ-  near  Apia,  they  immediately  informed  the 
JoHK  C.  Klein  jng  for  the  New  American  correspondent.  He  was  in  bed 

York  IV  or  Id  and  "''tit  Samoan  fever  when  word  of  the 


the  5-aw  Francisco  Examiner,  kept  150  situation  was  brought  to  him,  late  the 
German  man-of-war’s  men  and  200  natives  natives  asked, 

at  bay  until  finally  two  German  warships  j  promptly  re¬ 
began  to  shell  the  battle  field,  necessitat-  them,  and  prepared  himself 

ing  retreat.  The  Germans  left  23  dead  the  story, 

and  34  wounded  behind  them.  Infuriated  main  Mataafan  force  w^  in  the 

at  the  brave  American,  local  German  au-  '"'sn.  niany  nnles  distant.  Only  15 
thnrities  demanded  his  surrender  for  warriors  could  be  gathered  together,  and 
court  martial  on  board  one  of  three  Ger-  these  men  Klein  proceeded  up  the 

man  warships.  Feeling  ran  high  then  '^oast  to  the  point  where  rte  Germans 
between  the  two  countries  and  three  more  exacted  to  land.  By  midnight 

U.  S.  warships  were  rushed  to  the  South  reached  the  be.ich 

Sea  Islands,  while  the  German  govern-  "'here  they  entrenched  themselves  at  the 
ment  also  dispatched  two  additional  ^  ,  , 

ships.  An  ugly  looking  international  sit-  Deep  t"  Jhe  shadows  of  the  trenches 
nation  was  eventually  cleared  up  by  na-  absolute 

ture,  when  a  few  months  later,  on  silence,  Klein  recalled.  The  silver  rays 
March  16,  1889,  a  hurricane  swept  the  the  mcwn  slanted  across  the  tropital 
Samoan  Islands,  completely  destroying  which  there  was  scarcely  a  r^ple. 

the  German  fleet,  and  two  American  J''  hrmament  the  Southern  Cross 
cruisers  in  the  harbor  at  Apia.  Thus  forth.  Two  hours  ^passed  and 


Many  of  them  fell  there  as  we  pursued. 

-'Tur  nrii  amv  RAgpn  fiermaiis  finally  took  refuge  in  a 

THE  BELL.4M\  CASE  BASEL)  warehouse.  Klein’s  little  army  of  15,  re- 
ON  HALl.S-MILLS  TRIAL  inforced  with  about  500  Mataafans  which 

•4'T'HE  BELLAMA  C.ASE,  the  getting  the  best  of  it  when  two 

new  novel  by  Frances  Noyes  German  ships,  the  Adler  and  the  Olga 

Hart,  daughter  of  FraM  B.  steamed  up  and  began  shelling  the  battle 

Noyes,  publisher  of  the  WMhing-  Klein  and  his  Samoans  very  wis^ 

ton  Evening  Star  and  president  of  |y  withdrew. 

the  Associated  Press,  is  based  on  .After  this  engagement  the  prnbabilit, 

the  famous  IWl^ilU  murder  case,  gf  between  Germany  and  the  United 

EDITOR  &  PUBLISHER  \^s  told  States  was  freely  discussed.  Attentioa 

this  week  at  the  A.  P.  office  by  q{  country  was  attracted  to  condi- 

friends  of  the  author.  tions  in  Samoa  generally  and  the  Senate 

Mrs.  Hart  became  mtensely  in-  decided  to  send  an  American  squadroa 

terested  in  the  Hall-Mills  case  as  there  at  once 

revived  by  the  New  York  DaUy  Secretary  of  State  Blaine  summoned 

Mirror  two  summers  ago.  She  oh-  Klein  to  Washington  as  a  Governmei# 

tamed  a  special  permit  and  sat  witness.  On  one  visit  he  was  in  ^ 

through  a  week  of  the  trial  at  Secretary  of  State’s  oflfce  in  March. 

Somerset  courthouse.  Trial  s^cenes  ^.^ere  a  cablegram  from  Auckland 

as  written  m  the  which  first  received  that  three  German  war  ships  and 

appeared  in  S^urday  Evening  Post.  Americans  had  been  lost  in  a  burri- 

grew  out  of  this  experience.  Apia.  This  catastrophe  broui 

to  a  close  a  situation  that  had  threatened 
war  between  the  United  States  and  Ger- 
Klein  stood  up  on  the  edge  of  the  trench  Timiy-  obtain^  a  series  of 

and  hailed  it.  stories,  all  of  them  world  beats,  that  had 

“Do  not  try  to  land,”  he  warned.  “If  than  justified  his  Joseph 

you  do,  you  will  be  fired  upon.”  Pulitzer.  the_  elder,  rewarded  him  band- 

The  Germans  paid  no  attention  to  this,  scimely  for  his  work,  on  his  return, 
so  he  called  again,  saying :  "Do  not  come 

closer.  If  you  come  ashore  your  blood  SILURIANS’  DINNER  MAY  2 

will  be  on  your  own  heads.”  - 

The  boats  stopped.  A  conference  be-  Veteran*  of  New  York  Newspapers  t* 
tween  men  in  the  first  two  boats  took  Celebrate  at  Brevoort 

Annual  dinner  of  The  Silurians,  news- 
steered  a  course  across  the  mouth  ol  the  _ _  ,..i _ i _  _ .  f  ’  ,  ,  • 


SILURIANS’  DINNER  MAY  2 


ended  hostilities. 

Mr.  Klein  is  a  special  writer  in  New 
York  today..  He  was  a  special  corre¬ 
spondent  in  those  days,  for  Klein  has  al¬ 
ways  wanted  to  be  where  news  was  hot¬ 
test  He  preferred  then  to  make  his  own 


nothing  happened.  Three  o’clock  came. 

“Then  suddenly  around  a  point  of  land 
half-a-mile  away  appeared  a  boat,  fol¬ 
lowed  by  six  others,  all  rowing  in  our 
direction,  silently  and  slowly.  The  ex¬ 
pedition  steered  directly  toward  the  point 


tween  men  in  the  hrst  two  txiats  took  Celebrate  at  Brevoort 

Annual  dinner  of  The  Silurians,  news- 

steered  a  course  across  the  mouth  ot  the  1  i 

bay.  Klein’s  party  ran  around  the  edge  vparc  on  Vort  nt  ^ 

of  the  bay  and  reached  a  point  a  couple  u  ij  ^  u 

of  hundr^  yards  away  as  the  Germans  H 

were  disembarking  and  wading  ashore,  -,n  .SV^^n  L 

“Dawn  comes  with  a  rush  in  the  if  Tp 

tropics,”  Klein  continued.  “With  the  fg- 1 

light  of  day  the  Germans  saw  us  and  i"  J  h  ’a  Tf  it! 

opened  fire,  killing  Saftay,  a  chief  in  our  °  Ifnt  I 

p^ty.  W;  held  our  fire  as  I  realized  “r  Ifip  ^ 

what  it  might  mean  to  become  engaged  T^^’nLton.  Arthur  Brilbane”  of  t 

man  government  that  we  fired  first  and  ^  o  e  class 

hence  were  the  aggressors,  the  Germans  *ii  _ _  _  „„„  ...  ... 

thus  taking  this  excuse  to  demand  heavy 
indemnity  and  the  natives  having  no 

trea.cury  from  which  to  pay  it.  the  Ger-  ?  f ^  t 

man  government  might  seize  the  islands  n^p^bershm*^  >^3  s  re  e  igi  le  for 


assignments,  hating  to  be  tied  down  to  ^he  l^ach  where  we  were  hidden 


the  orders  of  a  desk  man. 


Many  of  the  boats’  occupants  wore  white 


He  was  in  San  Francisco  working  for  dolhing,  evidently  part  of  the  German 
the  Examiner  in  1888,  when  Harold  M.  crews,  while  other  occupants  wore 

Sewell,  who  had  been  U.  S.  consul  gen-  dark  no  doubt  the  Tamasese  men. 


eral  to  Samoa,  passed  through  that  city 
returning  to  Washington,  D.  C.  from  his 
diplomatic  post.  Klein  interviewed  Se¬ 
well,  who  told  him  conditions  were  seri¬ 
ous  in  Samoa,  with  English,  .American, 
and  German  colonists  at  dagger  points. 
Serious  international  complications 
threatened.  The  newspaper  man  sensed 
a  good  story  and  sought  to  get  the  Ex¬ 
aminer  and  the  New  'York  World  to  en¬ 
gage  him  to  go  to  Samoa,  4,500  miles 
from  San  Francisco.  He  was  told  there 
was  no  probability  of  important  news 
breaking  so  far  away,  but  Klein,  confi¬ 
dent  of  his  own  news  sense  paid  his  own 
passage  to  Apia,  capital  of  Samoa. 

It  was  not  long  before  these  two  pa¬ 
pers  were  proudly  boasting  of  the  prow¬ 
ess  of  their  “special  correspondent”  in 
the  South  Sea  Isles.  There  was  a  news 
story  in  Samoa,  and  Klein  had  it  ex¬ 
clusively.  Mail  boats  carried  his  story 
to  the  United  States  once  a  month.  When 
it  came,  the  editors  who  had  turned  the 
writer  down,  found  they  had  to  play  his 
story  up  big  on  the  first  page.  One  of 
these  monthly  stories  concerned  the  cor¬ 
respondent  himself  directly,  and  it  told  of 
the  occasion  which  nearly  resulted  in  war 
with  Germany. 

The  Samoan  islands  at  that  time  were 
governed  by  the  United  States,  Great 
Britain  and  Germany,  but  Germany  was 
seeking  absolute  control.  The  Germans 
had  denosed  the  rightful  native  king  and 
■•et  up  Tamasese.  a  minor  chief,  as  puppet 
king  in  his  place.  This  caused  civil  war 


When  the  first  boat  was  150  vards  off 


and  try  to  hold  them,  thus  carrying  out  rii.ia  V'’  ij„ii;  mo  n  •  ... 

Bismarck’s  plans.  M  V 

“The  Germans  fired  again,  this  time  •  ’  -  -.  's  re  ary. 

killing  the  son  of  Saftay.  Then  we  re-  rrtnrtir  im  Dnr'uirGTirD 

turned  the  fire,  doing  execution.  The  GOODE  IN  ROCHESTER 

Germans  evidently  thought  our  party  was  P  H.  Goode,  formerly  with  the  Birrs- 
stronger  than  it  was  and  hastily  retreated  ingham  Age-Herald,  and  later  with  the 
up  the  coast.  Some  of  the  men-of-war’s  St.  Petersburg  Daily  News,  has  been  a>- 
men  sat  down  in  order  to  remove  their  pointed  superintendent  of  the  press  room 
heavy  sea  boots  that  they  might  run  the  in  the  new  Rochester  (N.  Y.)  Timei- 
faster,  while  others  stopped  to  throw  off  Union  plant.  He  took  charge  April  9, 
the  heavy  rolls  of  blankets  they  carrVd.  succeeding  Clarence  Gibbs. 


THE  SEAL  OF  COVERAGE 


Complete,  from  a  one4ine  justifier 
to  a  front-page  smash,  NEA  Service 
does  furnish  an  editor  with  every¬ 
thing  he  needs  beyond  local  news 
and  wire  report. 

Having  no  subsidiary  syndicate, 
and  being  subsidiary  to  no  syndi¬ 
cate,  NEA  is  alone  in  this  field  of 
service. 


/ 
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The  Twin  Pony  Autoplate  Machine 

Asks  to  Be  Heard 


THE  INDIANAPOLIS  TIMES 

April  2,  1928 

After  using  your  TWIN  PONY  AUTOPLATE  for  the  past  year,  we  are 
pleased  to  report  that  it  is  entirely  satisfactory. 

This  machine  has  accomplished  everything  which  you  claimed  that  it 
would,  and  has  proved  to  be  quite  a  saving  in  both  time  and  labor  as  well  as 
improving  the  quality  of  our  plates. 

Assuring  you  of  our  appreciation  of  the  very  excellent  service  rendered 
us  by  your  field  representative,  we  are 

FRANK  G.  MORRISON,  Business  Manager 


H' 

li 


THE  TWIN  PONY  AUTOPLATE  MACHINE 

Consists  of  two  complete  PONY  AUTOPLATE  casting  mechanisms  and  a  single  PONY  AUTOPLATE 
finishing  mechanism.  This  arrangement  give?  double  the  output  of  the  TONY  AUTOPLATE  MACHINE. 
The  finishing  mechanism  swings  automatically  from  one  casting  mechanism  to  the  other  and  finishes,  cools, 
and  delivers  the  casts  made  by  both  casting  mechanisms. 

Price  $8750  f.  o.  b.  Plainfield,  N.  J. 


THE  CANTON  DAILY  NEWS 

April  3,  1928 

Our  TWIN  PONY  AUTOPLATE  is  giving  entire  satisfaction,  producing 
a  high  quality  of  plates.  In  emergency,  we  have  cast  five  plates  a  minute 
without  defect  in  any. 

We  are  appreciative  of  your  service  which  is  unsurpassed  by  the  satisfac¬ 
tion  given  by  your  machinery. 

CHARLES  E.  MORRIS,  Publisher 


We  call  especial  attention  to  the  efficiency  of  our  field  inspection  service.  Every 
Wood  machine  is  f^ept  under  constant  surveillance  by  us  at  no  cost  to  its  user. 

WOOD  NEWSPAPER  MACHINERY  CORPORATION 

501  FIFTH  AVENUE,  NEW  YORK  CITY 
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The  Last  Great  Challeng 


Commander 


Richard  Evelyn  Byrd* s 
Expedition  to  the 
Antarctic 


and 


Flight  Over  the 
South  Pole 


Current  News  Features  announces  the  exclu¬ 
sive  sales  rights  throughout  the  world  to  this 
feature  in  accordance  with  its  contract  with  Com¬ 
mander  Byrd  made  when  Current  News  Features 
handled  his  North  Pole  flight; 

The  New  York  Times  and  the  St.  Louis  Post- 
Dispatch  have  purchased  the  publication  rights 
which  they  are  now  offering  through  Current 
News  Features  to  other  newspapers  in  a  limited  territory. 

Such  well-known  newspapers  as  the  Boston  Globe,  Philadelphia  Bulletin,  Chicago  Daily 
News,  Pittsburgh  Post-Gazette,  Minneapolis  Journal,  St.  Paul  Dispatch,  Seattle  Times,  Toledo 
Blade,  Sacramento  Union,  Duluth  Herald,  Toronto  Star,  Msmitoba  Free  Press,  Buffalo  Eve¬ 
ning  News,  have  already  secured  exclusive  city  of  publication  rights  to  the  stories  and  photo¬ 
graphs  from  members  of  Cmnmander  Byrd’s  expedition. 


The  expedition  will  leave  New  York  in  Septeniber  and  spend  from  five  to  eighteen  months 
in  the  Antarctic,  2100  miles  from  the  nearest  human  habitation.  Dispatches  will  be  radioed  to 
New  York  on  a  specially  constructed  wireless  station  erected  at  Comm2aider  Byrd’s  main  base 
on  the  Ice  Barrier  of  the  Antarctic,  and  from  there  distributed  to  the  subscribing  newspapers. 


Tliis  expedition  is  unparalleled  in  history.  Never  before  has  such  an  argosy  pushed  into 
the  unknown.  Never  before  have  the  newspapers  through  the  use  of  radio  been  able  to  record 
the  day  to  day  adventures  of  men  otherwise  cut  off  from  every  contact  with  civilization. 


The  dispatches  will  include  exclusive  signed  stories  by  Commander  Byrd  as  well  as 
other  scientists  and  explorers  who  will  be  members  of  the  expedition. 


Some  territory  is  still  open.  Address  all  communications  to  : 


Currenrt  News  Fesrhures 


INCORPORATED 


u 


520  Evening  Star  Building 


WASHINGTON,  D.  C. 
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TASMANI/C 
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to  Man  *s  Mastery  of  the  Globe  \ 
Antarctica,  the  Unknown 


Currenf  News  Features 


Although  the  expedition  will  not  sail  from  New  York  until  early 
September,  exclusive  city  of  publication  rights  have  been  reserved 
by  newspapers  in  the  United  States,  Canada  and  Mexico  and  foreign 
countries.  New  reservations  are  being  made  daily.  Newspapers 
desiring  exclusive  publication  rights  for  their  cities  would  do  well 
to  secure  immediate  reservation.  For  rates  address: 


- -  LftNo 


520  Evening  Star  Building 


INCORPORATED 


WASHINGTON,  D.  C. 


MAYER  LEAVES  HEARST 
TO  START  N.  Y.  WEEKLY 


EDITORS  WILL  BARE  BREAST  TO  CRITICAL 
THRUSTS  FROM  OTHER  PROFESSIONS 


WINS  CONGRESSIONAL 
NOMINATION 


Newspaper  Man  Who  ReTived  Hall- 
Mills  Case  for  Daily  Mirror,  Says  He 
Has  Financial  Backinf  for  New 
Enterprise  to  Begin  in  Fall 


‘‘What  I  Don’t  Like  About  Newspapers”  to  Be  Discussed  by 
Law,  Medical,  Church,  Political  and  Press  Repre¬ 
sentatives — Gridiron  Rules  at  Banquet 


Herbert  Mayer,  who  as  a  reporter  for 
the  New  York  Daily  Mirror  revived  the 
Hall- Mills  murder  story  which  estab¬ 
lished  a  record 
for  continuous 

criminal  case,  hat 
resigned  front  the 
Hearst  organiza- 
t'on  effective  May 


JOURNALISM  will  go  under  the  knife  Saturday,  10:00  A.  M. 

at  the  meeting  of  the  American  So-  This  session  is  to  be  devoted  to  ad- 
ciety  of  Newspaper  Editors  at  Washing-  dresses  by  newspaper  men,  general  dis- 
ton  Anril  20  and  21.  cussion  to  follow  each  address. 

.\n  all  star  staff  of  specialists  from  Greetings  from  the  .Umerican  News- 
other  e-ofessions  will  take  editors  to  paper  Publishers’  Association — by  John 
pieces  and  hold  them  up  before  their  own  Stewart  Bryan,  publisher  of  the  Rich- 
eyes  as  others  see  them.  It  is  not  to  be  mond  Nnvs-Ledger  and  president  of  the 
a  session  of  polite  amenities  and  en-  a.  N.  P.  A. 

comiams  on  the  power  and  nobilit’'  of  the  “Some  Outstanding  Things  That 
fourth  estate.  The  speakers  have  all  been  Ought  to  Be  in  an  Independent  News- 
given  to  understand  that  editors  already  paper’s  Policy,”  by  Edgar  B.  Piper, 
have  heard  all  about  how  great  they  are  editor  of  the  Portland  Oregonian. 
and  want  now  to  know  their  frailties.  ~  ‘ 

To  pick  out  any  session  as  the  head 
liner  would  be  hazardous. 


4  and  is  plan, 
ning  to  start  a 
weekly  paper  in 
New  York.  .Mr. 
Mayer  informed 
Editor  and  Pti- 
MS  HER  that  he 
has  substantial 
financial  backing 
for  his  undertak¬ 
ing,  which  he  hopes  will  begin  next  fall. 

“The  weekly,  for  the  starting  of  which 
I  have  obtained  $100,000  from  private 


Debate  between  Walter  M.  Harrison, 
managing  editor  of  the  Oklahoma  City 

....>.  -  -  The  routine  Oklahoman,  and  Paul  Bellamy,  managing 

will  be  kept  down  to  the  minimum  and  editor  of  the  Cleveland  Plain  Dealer. 
there  will  be  action  from  the  time  The  subject  of  this  debate  will  be  a 
Clarence  Darrow  and  Dr.  Joseph  Collins  hypothetical  question  which  will  be  read 
open  up  from  the  legal  and  medical  hy  the  president  of  the  society, 
standiwints,  until  President^  Max  Mason  “The  Press  and  Peaceful  Penetration.” 
of  the  University  of  Chicago  speaks  by  Ex-Governor  Henry  J.  Allen  of  Kan- 
Saturday  night.  sas.  publisher  of  the  Wichita  Beacon. 

The  work  of  the  program  committee  Governor  Allen  has  recently  returned 
is  one  of  the  outstanding  accomplishments  from  a  trip  around  the  world, 
of  the  society.  This  committee  has  been  n  nn  -o  \r 

at  work  on  the  plans  since  last  Oc-  Saturday,  7:00  P.  M. 

tober  when  Chairman  Grove  Patterson  .\nnual  Dinner  (Gridiron  Rules  to 
made  the  first  draft  of  plans.  Besides  prevail).  Speakers  are  President  Max 
Mr.  Patterson,  the  members  of  the  ef- 
fective  committee  are : 

Herbert  Bayard  Swope,  .Vew  York 
World;  William  Allen  White,  Emporia 
Gazette;  David  Lawrence,  United  States 
Daily;  E.  S.  Beck,  Chicago  Tribune; 

Malcolm  Bingay,  Detroit  News. 

The  schedule  as  laid  out  by  the  com¬ 
mittee  opens  at  10  a.  m.  Friday,  April  20, 
and  proceeds,  after  the  opening  address, 
as  follows ; 

Rep<irts  of  standing  committees. 

(a)  Sports  Department,  by  E.  R. 

Stevenson,  Waterbury  Republican  and 
American. 

Discussion  by  Tom  Wallace,  Louis¬ 
ville  Courier- Journal. 

(b)  Ethical  Standards,  by  Fred  Fuller 
Shedd,  Philadelphia  Bulletin. 

Discussion  by  J.  M.  Patterson,  New 
York  Daily  N^e^vs. 

(c)  Legislation,  by  E.  B.  Doran,  Dallas 
News. 

Discussion  by  Henry  T.  Claus,  Boston 
T  retnscript. 

(d)  Syndicates,  by  A.  C.  Ross,  Ro¬ 
chester  Democrat  &  Chronicle. 

(e)  Schools  of  Journalism,  by  Arthur 
M  Howe,  Brooklyn  Eagle. 

Discussion  by  John  D.  Dun,  Toledo 
Times. 

(f)  Changes  in  the  Constitution,  by 
Casper  S.  Yost,  St.  Louis  Globe-Demo¬ 
crat. 

(g)  Membership,  by  W.  G.  Vorpe, 

Cleveland  Plain  Dealer. 

Address  by  Hon.  Hubert  Work,  Sec¬ 
retary  of  the  Interior. 

Friday,  2:00  P.  M. 

Friday  afternoon  session  and  Friday 
evening  session  to  be  devoted  to  a  criti¬ 
cal  review  of  the  newspaper  business  by 
a  group  of  “Outsiders,”  the  general  sub¬ 
ject  to  be : 

“This  is  What  I  Don’t  Like  About  the 
Newspapers  ” 

General  discussion  after  each  address. 

Representing  the  Legal  Profession — 

Clarence  Darrow,  of  Chicago. 

Rcnre.seiiting  Medicine — Dr.  Joseph 
Crl’ins  of  New  York. 

Representing  the  Church — Dr.  Ralph 
W.  Sockman.  Pastor  of  the  Madison 
Avenue  Methodist  Church,  New  York 
City. 

Representing  Business — No  speaker 
scheduled. 

Friday.  8:00  P.  M. 

Representing  Politics— Gov.  .\lbert 
Ritchie,  of  Maryland. 

Represen‘ing  Education  —  President 
Nicholas  Murray  Butler  of  Columbia. 

Representing  Journalism — Silas  Bent, 
author  “Ballyhoo.” 


Heibut  Mayf.b 


Mrs.  Ruth  Hanna  McCormick 
daughter  of  Mark  Hanna,  and  widow 
of  the  late  Medill  McCormick,  of  the 
Chicago  Tribune,  who  won  the  nom¬ 
ination  as  Congressman-at-large  for 
Illinois  in  the  April  11  primaries, 
will  be  the  first  Congresswoman-at- 
large  from  Illinois. 


ARBITRATORS  CHOSEN 


GLENS  FALLS  DAIUES  SOLD 


scale  dispute  between  the  New  York  Local  Business  Group  irom  July  1/  to  L»ec.  3,  1926. 

newspaper  publishers  and  New  York  ...  .  ,  t-  ..  began  his  newspaper  carew 

Stereotypers’  Union  Number  One  has  Controlling  interest  m  the  Glens  Falls  on  the  New  Orleans  Item  in  1909.  He 
finally  been  chosen  by  Mayor  James  J.  Post  Company,  publishers  of  the  Glens  worked  later  on  the  Little  Rock  Arkan- 
Walker  of  New  York  and  the  arbitra-  Palls  (N.  Y.)  Post-Star  and  Ttmes,  has  sas  Gazette,  the  Memphis  Commercial 
tion  board  will  start  hearings  soon  with  bwn  sold  by  J.  Irving  Fowler  to  a  syn-  Appeal,  and  the  St.  Louis  Times.  In 
a  view  to  arriving  at  a  solution  accept-  dicate  of  six  Glens  Falls  men,  it  was  an-  1917  he  returned  to  New  Orleans  to  be- 
able  to  both  sides.  nounced  Thursday.  Fowler,  a  member  come  managing  editor  of  the  old  New 

The  third  member  of  the  board  selected  ^be  company  since  its  organization  in  Orleans  American,  now  defunct.  During, 
by  the  Mayor  from  names  submitted  by  1907  has  been  treasurer  and  general  man-  the  war  he  served  as  a  lieutenant  in 
the  publishers  and  the  union  is  Judge  ag^r  since  April  1915.  France 

Salvatore  Cbtillo  of  the  New  York  The  new  owners  include  Louis  M.  Returning  to  the  United  States  after 
Supreme  Court.  Other  members  are  for-  Brown,  .Arthur  W.  Sherman,  George  F.  the  war  he  joined  the  New  York  Ameri- 
mer  Judge  Joseph  A.  Kellogg,  and  Leon  Bayle,  Sr.,  Louis  F.  Hyde,  J.  Edward  can  as  re-write  man.  In  1920  he  was 
G.  (^ley,  a  lawyer  and  New  York  Singleton  and  .Arthur  P.  Irving.  They  re-commissioned,  in  the  regular  army, 
transit  commissioner.  will  comprise  the  board  of  directors.  No  serving  as  publicity  officer  until  19^- 

Mr.  Godley  is  now  out  of  the  city  change  in  policy  is  anticipated.  when  he  became  connect^  with  the  New 


NEW  YORK  —  BOSTON  —  CHICAGO  —  SPARTANBURG  —  CHARLOTTE  —ATLANTA 


Lockwood,  Greene  &  Co.,  Inc 

INDUSTRIAL— STRUCTURAL— MECHANICAL  ENGINEERS 

Specialists  in  Newspaper  Publishing  Plants 

“An  Efficient  Plant  With  Appropriate 

Architecture” 


WE  HAVE  SERVED 

CINCINNATI  ENQUIRER- N.  V.  HERALD  TRIBUNE  — N.Y.  DAILY  NEWS  (BROOKLYN 
PLANT )— WATERBURY  (CONN.),  REPUBLICAN  8C  AMERICAN— CHARLOTTE  (N.  C), 
OBSERVER— KNICKERBOCKER  PRESS  (ALBANY,  N.  Y.)— LONG  ISLAND  STAR  (QUEENS- 
BORO,  L.  I.)— IN  DESIGN:  MANHATTAN  PLANT,  N.Y.  DAILY  NEWS  —  BRIDGEPORT 

(CONN.),  POST-TELEGRAM. 


^^^RTGRAVURE 

^^Ssb»7^  Supplements  Pay  in 


Circulation, 
Profits  and  Prestige 

ON  this  page  are  illustrated  some  of  the 
local  events  which  publishers  of  news' 
papers  in  small  cities  have  used  as  occasions 
for  a  supplement  in  Artgravure. 

In  your  own  city  you  will  find  more  than 
one  such  occasion  during  the  year  which 
justifies  publishing  a  special  supplement. 

You  will  find  such  a  venture  not  only  brings 
additional  revenue,  but  also  increases  reader 
interest,  adds  circulation  and  lends  prestige. 

The  details  are  easy.  We  take  care  of  them. 
The  cost  is  so  moderate  it  will  surprise  you. 

When  you  come  to  the  convention  next 
week,  look  us  up  at  the  Waldorf-Astoria,  or 
phone  us  while  in  New  York.  Better  still 
write  us  in  advance,  and  let  us  take  you 
through  our  plant  and  demonstrate  to  you 
how  easy  it  is  to  publish  a  special  supplement. 

Art  Gravure  Corporation 


CHICAGO 


QtMad  Offkes: 


PHILADELPHIA 


4O6WEST5l^SmEEr.NEWY0Rie 


A 


y'O/9/CS 


Section  C££V££ANDP£A/ArD£A££/ty.^:^l^.s 


rH£  KANSAS  CfTY STAR 


SUArDAY,  JANUARY  OJ92S 


AUiT  C£9A\£UJ9E 
^tcrt//9s 
SECTtON 


Aftgrmvur^  Mecth/k 
JAMMJtr.B.tfiS 


‘  T/£E  C/NamATf  ENQU/JIER 
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Art  Gravure  Supplements 

ART  GRAVURE  CORPORATION 

NEWYORie  CHICAGO  CLEVELAND  BOSTON  PHILADELPHIA 


/ 


JhdaidjUinai  ^feurnrh.  Sunday  QlkU 


m^uRE^afop  ThE  Knickerbocker  Press 

PICTURE  SECTION  ALBANY,  NEW  YORK 


THECAPiriNDISmCT 
JANUARY  6. 1928 


IBiicljmonil  Wme0’iBi0patctj 


WEEKEND  NEW  VORK  SATURDAY 

EDITION  Evening  Graphic  MmnMs 


/ 

ff 


Sbledo  ^undai]  SSme^ 


ROTOGRAVURE  SECTION 

DENVER  MORNING  POST 

DTNVTA. Goto..  SATURDAY  MORNING  JANUARY  1,  1928 


IKcMiD'Scntinel 


OAxmcScam 

NOCcxnvs 


Jan.  8.1928 
Youngstown  .Ohio 


^  A. .  V*  R.  E.  N  S  y=S. 

eafBtiAt\a*fCKaemitnouota1miiiaAt 


TWY.  SUHOKY  REPUBUCAN  ImcI  GRAVURE 

^ATI.RBUW(.COHH.  JRN.  S.\9a8  \  SECTiOH 


SERVICE 

To  be  able  to  assist  newspaper 
publishers  intelligently  as  follows — 

Preparation  of  striking  page  layouts. 
Selecting  photographs  of  interest. 
Writing  captions  that  sparkle. 
Effective  circulation  methods. 
Preparing  advertisements  that  pull. 
Training  your  solicitors  to  sell. 
Cooperation  on  national  account^ 
Quality  printing  on  close  schedute. 

I 

THAT  is  Art  Gravure  Service 

Art  Gravure  Corporation 

NEW  YORK  CHICAGO  CLEVELAND 
BOSTON  PHILADF.IJ’HIA 
General  Offices:  406  W'.  3lst  St.,  Neu'  York 


Special  Supplements 
E  or  Many  Others 


/ 
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NEWSPAPERS  DOMINATE  SMALL-TOWN  MARKETS 


Striking  Circulation  Superiority  Shown  in  Agency  Woman’s  Survey  of  35  Industrial  and  35  Agricul¬ 
tural  Centers — Brand  Goods  Need  Advertising 


The  small  town  and  rural  market 
presents  a  strikingly  different  story 
to  advertisers  and  manufacturers  now 
that  the  automobile  has  erased  the  miles. 
Formerly  the  local  storekeeper  held  al¬ 
most  undisputed  sway  over  his  customers 
who  bought  and  wore  or  used  what  he 
thought  fit  to  stock  and  supply  them  in 
exchange  for  their  money  or  produce. 
Trade  names  meant  little  to  him  except 
as  they  stood  for  the  kind  of  service  he 
liked,  proper  discounts  and  a  price  range 
and  quality  befitting  his  customers.  As 
for  the  customers,  if  they  were  familiar 
at  all  with  brand  names,  they  were  still 
willing  to  accept  the  substitute  offered  by 
the  store  owner,  who  was  a  personal 
friend  and  neighbor.  It  was  a  rare  oc¬ 
casion  when  he  received  a  real  protest 
.^against  his  merchandise,  or  a  serious  ap¬ 
peal  for  a  particular  brand. 

The  chief  competitor  of  the  local  store 
was  the  mail-order  house.  This  house 
sold  its  merchandise  principally  on  price 
backed  by  a  house  guarantee  of  satisfac¬ 
tion.  Quality,  in  the  mind  of  the  buyer, 
was  based  on  what  he  or  she  thought 
was  a  justifiable  amount  to  pay  for  the 
right  article  and  a  certain  faith  in  the 
company  guarantee.  As  a  matter  of  fact, 
price  consideration  was  the  main  appeal 
of  the  mail  order  house.  Quality  was 
never  stressed  as  such. 

But  the  automobile  is  changing  this 
method  of  buying.  It  is  growing  more 
and  more  evident  that  the  small  town 
and  rural  consumer  is  making  an  increas¬ 
ing  demand  that  he  see  what  he  buys  be¬ 
fore  he  purdiases.  The  mail  order  houses, 
in  recognition  of  this  very  human  de¬ 
sire,  are  already  establishing  great  retail 
houses  in  convenient  centers  where  their 
former  mail  customers  may  see  and 
touch  before  they  jmrehase.  They  real¬ 
ize  that  the  probabilities  arc  that  custo¬ 
mers  will  buy  with  greater  satisfaction 


By  MABEL  POTTER  HANFORD 

Staff,  Barton,  Durttine  &  Oabome,  Inc.,  New  York 


from  sight  than  they  ever  did  by  filling 
in  an  order  blank  from  a  printed  page. 

As  for  the  local  stores,  if  they  do  not 
carry  exactly  what  the  customer  wants, 
it  is  only  too  evident  that  the  customer, 
by  means  of  the  family  car,  is  going  to 
go  a  few  miles  further  to  the  nearest 
town  or  city  where  he  knows  he  can  get 
the  article  desired.  The  automobile  has 
erased  the  miles  that  heretofore  made  a 
trip  to  the  city  a  rare  event. 

Moreover,  it  is  not  merely  as  a  distrib¬ 
ution  point  that  the  small  town  and  its 
surrounding  commimity  presents  a  vital 
problem  to  the  manufacturer.  Much  as 
the  dealer  is  influenced  still  by  the 
distributor  in  his  district,  that  influence 
is  being  constantly  affected  by  consumer 
pressure.  His  customer  is  the  force  be¬ 
hind  his  buying  and  that  customer  is 
being  educated  by  advertising  to  make 
his  own  personal  selections  which,  if  the 
local  store  cannot  supply,  the  nearest 
town  or  city  can. 

It  is  that  advertiser  who  realizes  this 
fact  and  uses  the  opportunity  to  educate 
and  familiarize  this  coming  market  with 
his  brand  of  goods,  who  is  going  to  reap 
the  first  and  biggest  harvest.  For,  while 
the  automobile  has  brought  the  consumer 
into  the  large  town,  simply  bringing  him 
into  the  city  stores  does  not  sell  brand 
goods.  Here  he  finds  a  greater  display 
and  a  variety  which  fascinates,  but  do 
not  forget  that  at  the  same  time  its  un¬ 
familiarity  may  actually  intimidate.  It 
is  infinitely  easier  to  depend  on  the 
friendly  storekeeper  at  home  than  to 
pick  and  choose  from  a  great  varietv  of 
brands  arnl  prices,  none  of  them  familiar, 
and  the  rural  consumer  may  be,  indeed 


frequently  is,  confused  and  fearful  kst 
he  or  she  make  a  mistake  and  not  get 
value  for  money  spent  or  the  article  may 
not  satisfy  the  particular  needs  to  be 
covered. 

Go  today  into  any  store  in  a  moder¬ 
ately  sized  town  not  far  from  a  farm¬ 
ing  or  a  farming-and-industrial  center, 
and  you  will  find  men  and  women  fas¬ 
cinated  and  interested  in  the  merchandise 
displayed,  fingering  the  articles  timidly 
unsure  of  their  merits  or  uses  and  half 
fearful  of  betraying  their  ignorance.  Is 
it  any  wonder  that  frequently  we  find 
them  asking  a  little  wistfully  for  the  old 
familiar  articles  and  brands  sold  by  their 
local  store?  It  requires  a  tactful  and 
alert  clerk  or  store  proprietor  to  inter¬ 
pret  .such  hesitancy  in  buying  and  estab¬ 
lish  a  feeling  of  goodwill  not  only  toward 
the  article  in  question  but  toward  the 
store  itself. 

-Advertising  that  reaches  the  greatest 
number  of  these  small  town  and  rural 
consumers  is  the  quickest  and  probably 
the  most  satisfactory  way  to  overcome 
this  ignorance  in  buying.  The  ability 
to  go  into  the  town  or  city  store  and  ask 
for  the  article  by  name,  knowing  its 
probable  uses,  what  it  ought  to  cost  or 
at  least  with  some  general  idea  of  its 
money  value — plus  the  confidence  that 
others  have  used  and  liked  the  article — 
this  is  what  the  customer  from  the  rural 
section  longs  to  acquire.  It  is  this  con¬ 
fidence  in  their  shopping  which  they 
most  admire  in  their  city  cousins.  '.Al¬ 
though  this  demand  for  information  is 
not  being  shouted  from  the  housetops,  it 
is  none  the  less  a  real  force  which  de¬ 
mands  the  modern  manufacturer’s  atten¬ 


tion  if  he  expects  to  establish  himself  in 
a  valuable  piarket  which  will  bwome 
more  and  more  highly  competitive. 

The  study  which  follows  is  the  result 
of  an  unbiased  searchlight  on  different 
media  and  h«nv  extensively  they  reach 
this  small  town  and  rural  market.  For 
our  analysis  we  have  taken  35  typically 
industrial  centers  with  their  surround¬ 
ing  farmlands,  and  35  typically  agricul¬ 
tural  centers.  No  town  of  over  5,000 
population  has  been  used,  and  each  town 
was  carefully  selected  because  it  seemed 
to  fairly  represent  its  county.  Fourteen 
industrial  and  eight  agricultural  centers 
are  located  in  what  the  Crowell  Pub¬ 
lishing  Company  has  rated  the  “best” 
counties.  Sixteen  of  each  type  of  center 
are  located  in  “good”  counties  and  the 
remainder  lie  in  so-called  “good’  or 
“poor”  counties.  This,  we  feel,  gives 
us  a  fair  cross-section  of  the  country 
as  a  whole. 

Population  figures  covering  the  town 
plus  the  rural  section  which  feeds  into  h, 
are,  of  course,  imavailable.  The  nearest 
figure  is  one  based  on  the  town  as  a 
township.  Where  township  figures  are 
not  given  by  the  census,  the  population 
of  the  small  towns  lying  within  a  few 
miles  radius  has  been  used,  but  such 
small  town  figures  are  rare,  so  that,  ac¬ 
tually.  our  population  figure,  while  being 
the  only  one  obtainable  at  all,  must  still 
fall  far  short  of  the  real  figure. 

It  is  possible  also  to  gather  some  idea- 
of  the  buying  power  of  these  communi¬ 
ties  through  the  analysis  made  by  the 
Crowell  Publishing  Company  by  which 
they  obtain  a  figure  based  on  income  tax 
returns,  automobile  ownership,  number 
of  dwellings,  retail  outlets,  natural  re¬ 
sources.  etc.  which  they  call  “effective 
income.”  This  presents  as  accurate  a 
picture  of  each  county  as  is  obtainable. 

(Continued  on  Next  Page) 


DETAIL  OF  ANALYSIS  OF  35  INDUSTRIAL  AND  AGRICULTURAL  CENTERS 
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INDUSTRIAL 


Magazine  Circulation 
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State 

and 

County  County 
California  Rank 

Tulare  . . Best 

San  I.ouis 

Obispo  . r,ood 

Kings  . Best 

Illinois 

Macon  . Best 

Iowa 

Tama  . Good 

Kansas 

Republic  . Good 

Jfefferson  . Good 

Ktntucky 

Pendleton  . Poor 

Maryland 

Worcester  . Best 

Miehigan 

Ingham  . Best 

Minsusota 

Steele  . Best 

Tod  . . Best 

Renville  . Fair 

Swift  . Fair 

Scott  . Good 

Missouri 

Franklin  . Good 

Andrew  . Good 

Montana 

Sweetgrass  . . .  Good 
Sebraska 

Dawes  . Good 

V^ley  . Good 

Polk  . Good 

Cuming  . Best 

Custer  . Poor 

Furnas  . Good 

North  Dakota 

Poster  . Fair 

Cavalier  . Fair 

Wells  . Good 

Oklahoma 

Custer  . Good 

Washington  ...Good 
South  Dakota 

ffsud  . Fair 

|“tte  . Poor 

gnile  . Fair 

Clark  . Good 

N'isconsin 

Buffalo  . Fair 

.  Vernon  . Good 


•Average. 


Blooming  Prairie 

Osakis  . 

Renville  . 

Appleton  . 

Belle  Plaine . . , 

Pacific  . 

Savannah  . 


Big  Timber.... 


Chadron  . . . 

Ord  . 

Stromsburg 
West  Point 
Broken  Bow 
Cambridge  . 


Carrington 
Langdon  .. 
Harvey  ... 


Weatherford 
Cordell  . . . . . 


Miller  . 

Belle  Fourche. 
Chamberlain  . 
Clark  . 


in¬ 

, _  - 

_ 

— 

- ^ 

Farm 

pa|>er 

come 

Group 

(iroul)  (iroup 

Group 

Paper 

Circu¬ 

Popula¬ 

per 

I 

II 

Ill 

IV 

Circ. 

lation 

tion 

family 

143 

1.500 

7,652  ; 

$4,168 

404 

588 

639 

174 

3,066 

3,872 

363 

350 

580 

179 

106 

1,400 

5.127 

3,579 

180 

200 

218 

173 

107 

1,100 

2.004 

3,202 

71 

73 

228 

187 

92 

1,100 

1.378 

1,526 

125 

125 

281 

388 

755 

3,000 

2,860 

1,977 

269 

138 

386 

648 

288 

3,465 

2,663 

1,238 

111 

68 

269 

414 

311 

1,650 

3,659 

1.084 

90 

61 

206 

278 

232 

4,000 

3,539 

1,164 

100 

109 

287 

198 

233 

2.200 

2,837 

2,953 

257 

332 

502 

862 

587 

2,100 

1,710 

1,804 

54 

62 

168 

.306 

513 

900 

2.116 

1,194 

92 

118 

181 

298 

400 

1,400 

2,208 

990 

63 

52 

157 

300 

328 

700 

1.948 

1,525 

103 

109 

302 

340 

264 

1,500 

2,177 

1,143 

40 

54 

184 

162 

266 

1,500 

3,655 

1,165 

78 

62 

103 

177 

396 

2,000 

2,904 

827 

162 

228 

357 

512 

423 

2,790 

1,456 

1,055 

165 

270 

292 

263 

130 

1,000 

5,192 

2,939 

481 

484 

665 

1,145 

347 

1,073 

2,604 

1,605 

98 

154 

329 

829 

339 

2,848 

2,340 

1,618 

125 

160 

277 

608 

493 

1,200 

3,142 

2,334 

166 

139 

243 

708 

663 

1,650 

3,694 

1,292 

195 

157 

540 

950 

398 

4,300 

1,463 

1,942 

146 

121 

266 

683 

333 

875 

1,619 

1,842 

122 

134 

338 

308 

313 

1,684 

1,447 

1,628 

127 

156 

218 

197 

160 

2,073 

2,520 

3,641 

166 

135 

240 

322 

311 

1,872 

1,929 

1,886 

154 

156 

252 

406 

300 

1,510 

3,518 

1,687 

147 

134 

234 

517 

196 

2,400 

1.662 

1,734 

187 

190 

370 

388 

419 

1,350 

1.843 

2,642 

169 

191 

302 

238 

168 

1,300 

1,452 

2,746 

174 

153 

214 

248 

154 

1,680 

1.392 

2.194 

126 

145 

289 

326 

-  336 

2.600 

2,247 

1,340 

106 

119 

437 

408 

880 

2.150 

,  5,443 

1.189 

170 

283 

400 

601 

1,202 

4.100 

96,466 

$1,963 

•  5,596 

6.010 

10,954 

14,739 

12,586 

67.970 

State 

anti 

County 

Town 

Popula- 

Effec¬ 

tive 

In- 

Magazine  Circulation 

A 

Group  Group  Group  Group 

Cuunty 

Rank 

tion 

come 

I 

II 

III 

IV 

California 

Humboldt  ... 

, . .  Best 

Areata  . 

.  2,957  $4,049 

348 

287 

351 

208 

Contra  Costa... Best 

Crocket  . 

.  1.500 

4.979 

280 

233 

173 

Jiiinois 

Adams  . 

, . .  Best 

Clayton  . 

.  3.350 

2,192 

45 

65 

170 

174 

Pope  . . 

. . .  Fair 

(lolconda  .... 

.  2,412 

887 

63 

83 

113 

153 

losoa 

Buchanan  . . 

..Good 

Independence  . 

.  5,791 

1,330 

460 

484 

675 

821 

Tones  . 

.  .Good 

Monticello  ... 

.  5.232 

1.210 

175 

265 

339 

406 

Clay  . 

.  .Ciood 

Spencer  . 

.  4,599 

1,668 

598 

541 

892 

808 

Buena  Vista . 

. . .  Best 

Storm  Lake  . . 

.  3,819 

1,658 

324 

480 

790 

679 

Kansas 

Sherman  . . . 

. .  Good 

(ioodland  . . . . 

.  2,664 

4.188 

217 

173 

380 

740 

Kentucky 

Mercer  . 

.  .Good 

Ilarrodsburg  . 

.  3.765 

1,012 

162 

184 

462 

238 

Maryland 

Caroline  .... 

.  .Good 

Kederalsluirg  . 

.  2,681 

1.270 

.tl 

82 

267 

183 

Howard  . . . . 

.  .Good 

Ellicott  City.. 

.  3,434 

1.627 

93 

133 

287 

117 

.vficni^ati 

Lapeer  . 

.  .Good 

Lapeer  . 

.  5,410 

1.083 

378 

314 

576 

766 

Clinton  . 

.  .Good 

St.  Johns  . . , . 

.  3,925 

967 

358 

349 

710 

RQ2 

\finnrsota 

Carlton  . . . . 

.  .Good 

Cloquet  . 

.  7.673 

1,732 

468 

479 

676 

824 

Nicollet  .... 

.  .Good 

St.  Peter  _ 

.  4,335 

972 

206 

336 

503 

626 

Stearns  .... 

. . .  Best 

Sauk  Center.. 

.  3,314 

1,950 

176 

285 

381 

100 

Missouri 

Knox  . 

. .  .Fair 

Edina  . 

.  3.716 

784 

41 

145 

533 

337 

St.  Francois. 

.  .Good 

Farmington  . . 

.  11,116 

2,036 

242 

260 

497 

604 

Cass  . 

.  .Good 

Ilarrisonville  . 

.  3,408 

961 

134 

172 

309 

352 

Montana 

rhillips  . 

. . .  Poor 

Ma’ta  . 

.  1.865 

1,001 

126 

192 

266 

286 

Flathead  . . . 
Ohio 

Highland  . . 

. .  .Fair 

Kalispell  . 

.  8,474 

2,071 

741 

780 

1,503 

729 

. . .  Best 

II  illsboro  . . . . 

.  5,839 

1.270 

484 

296 

745 

1.415 

418 

Hamilton  . . 

. . .  Best 

Harrison  . 

.  1,891 

3,951 

81 

76 

256 

Montgomerv 

. . .  Best 

Miamisburg  . . 

.  8.599 

3,775 

276 

293 

574 

691 

Pawnee  . 

. .  Best 

I'awnee  . 

.  3.064 

2,720 

298 

174 

317 

663 

Murray  . . . . 

. .  .Good 

Sulphur  . 

, .  6,040 

1,505 

303 

220 

477 

264 

Pennsylvania 

Virginia 
I.oudorm 
Accomac 
IViscons’H 
Iowa  ... 


. .  Best 

Freeport  .... 

. .  2,696 

3.075 

. .  Best 

Grove  City.. 

. .  4,944 

3,057 

. .  Best 

Irwin  . 

..  4.312 

4,380 

.  .Best 

Zelienople  ... 

..  2,617 

3,072 

.Good 
. .  Best 

I-eesburg  . . . 
Onancoclc  . . . 

. .  3.947 

..  10,165 

1,129 

1,093 

.Good 

Dodgeville  . . 

. .  3,366 

1,404 

.  .Fair 

Sledford  . . . . 

. .  3,574 

985 

160,494  $2,029* 

268  1.0  50 

156  2.100 

459  6.020 
629  4..50O 

423  2.300 

438  3,500 
457  1.500 

218  1.850 

331  4,000 

445  3,875 

173  1,500 

431  3.160 

999  3,050 

642  2,000 
38.4  2,020 

143  2.825 
62  1,500 

138  1,130 

384  3.985 

424  2.200 

169  1,175 

172  4.200 
65  2,000 

567  4,642 
1.192  2,300 


160,494  $2,029*  9,715  9.433  17,487  17,215  16.106  87,977 
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Editor  &  Publisher  and  The  Fourth  Estate  for  April  14,  1928 


REPLIES  TO  MERCHANT 
WHO  WONT  ADVERTISE 

California  Paper  Shows  How  All  BusU 
ness  Can  Be  Simplified  by 
Non-ProgressiTe 
Tactics 


NEWSPAPER  DOMINATES 
SMALL  TOWN  MARKETS 


AUTO  CLUB  WANTS  ADS 
PLACED  IN  DAIUES 


(Continued  from  Page  21  i 


While  we  cannot  apply  this  figure  di¬ 
rectly  to  our  town  itself,  since  the  town 
was  selected  because  it  seemed  to  fairly 
represent  the  county,  we  are  justified  in 
using  the  figure  as  a  flash  by  which  we 
may  roughly  estimate  the  buying  power 
of  each  community. 

The  magazines  used  in  this  study  and 
their  groupings  were  as  follows : 

Group  I.  Four  general  monthly  maga¬ 
zines 

Group  II.  Four  weekly  magazines 
Group  III.  Four  women’s  publications. 
Group  IV'^.  Four  small  town  publications 
— all  women’s  magazines. 
Group  V.  Six  farm  papers 

On  the  newspaper  list  the  leading  local 
newspaper  has  been  used  with  an  accur¬ 
ately  compiled  statement  of  its  circula¬ 
tion.  This  gives  us  a  picture  of  the 
small  town  and  rural  coverage  which 
•every  national  advertiser  should  careful¬ 
ly  consider. 

It  should  also  be  remembered  that  the 
-weekly  newspaper  presents  a  somewhat 
different  story  from  the  dailies  of  the 
larger  cities,  so  that  it  bears  a  certain 
similarity  to  the  magazine  in  its  audience 
appeal  which  is  not  duplicated  in  the 
•city  paper.  It  is  a  familiar,  intimate 
publication,  closely  read. 

Here,  then,  is  the  story  as  presented 
by  figured  facts; 

35  Agricultural  Centers 

Circulation  of  Group  I  Mag.  .  5,5% 
“  “  II  “  ....  6,010 

“  “  III  “  ....10,954 

“  “  IV  “  ....14.739 

“  Six  Farm  Papers.  12,286 

ClRCUU-VTION  OF  WEEKLY  LOCAI. 

Newspapers.  67,739 
Population  96,466 

35  Industrial  Centers  (lying  in  agri¬ 
cultural  districts) 

Circulation  of  Group  I  Mag.  .  9,715 
“  “  II  “  . . . .  9,433 

“  “  III  “  ....17,487 

“  “  IV  “  ....17,215 

“  Six  Farm  Papers ..  16,106 

Circulation  of  Weekly  Local 

Newspapers.  .  .87,977 
Population  160,494 


Buffalo  Organization  Opposes  Plan  of 
National  Association  to  Place  26 
Pages  in  the  Saturday  Even¬ 
ing  Post 


SEMl-WEEKLIES  COMBINE 

The  Caldwell  (la.)  News  and  Cald~ 
zeell  Tribune,  semi-weeklies,  have  con¬ 
solidated,  and  the  new  combination  paper 
will  be  issued  from  the  plant  of  the  Trib¬ 
une.  Aden  Hyde,  editor  of  the  Tribune, 
will  edit  the  new  paper.  F.  H.  Michael- 
son  was  editor  of  the  News. 


.\n  answer  to  the  merchant  who  claims 
i6ftoo«'  be  does  not  have  to  advertise  to  draw 
160.000  customers  to  his  establishment  is  ccm- 
155000  tained  in  an  editorial  appearing  in  tht 
150.000  Jackson  (Cal.)  Dispatch  recently. 

145.000  jjjp  editorial  said,  in  part: 

“One  of  the  most  discouraging  con- 
isojooo  ditions  that  a  newspaper  man  runs  up 
125.000  against  is  the  non-advertiser,  who  says, 
120000  ‘Lveryone  knows  my  place  of  business  and 
can  come  to  me  when  in  need  of  my 
goods,  therefore,  why  should  I  waste 
money  on  advertising?’ 

“Of  course,  the  newspaper  man  might 
say  in  rebuttal,  ‘Everyone  in  this  com¬ 
munity  knows  all  that  happens  here,  so 
what’s  the  use  of  reporting  the  news; 
what’s  the  use  of  printing  a  newspaper?* 
“If  the  community  can  get  along  with¬ 
out  a  newspaper,  it  can  get  along  with¬ 
out  a  number  of  other  things.  The  adults 
are  educated  and  can  teach  the  children, 
thus  doing  away  with  the  need  of  schools. 
The  parents,  being  religious,  can  train  the 
younger  ones  in  the  creeds,  thus  doing 
away  with  ministers  and  churches.  People 
can  loan  their  money  to  one  another  and 
thereby  eliminate  banks.  They  can  swap 
their  old  clothes  or  learn  how  to  make 
home-spuns,  thereby  greatly  reducing  ex¬ 
penses  and  actually  putting  the  clothing 
merchants  out  of  business. 

“All  trade  is  based  upon  a  desire  for 
goods.  Necessity  is,  mostly,  but  an  aug¬ 
mented  desire.  Advertising  has  the  func¬ 
tion  of  reminding  people  of  their  require¬ 
ments,  but  its  greatest  function — a  prime 
factor  in  all  progress  and  prosperity— is 
the  creating  of  new  desires ;  thereby 
stimulating  trade  and  production  and 
making  for  the  greatest  possible  degree  of 
employment.” 


Opposing  the  plan  of  the  American 
.Automobile  .Association  to  place  a  co¬ 
operative  advertising  campaign  exclu¬ 
sively  in  the  Saturday  Evening  Post,  the 
Automobile  Oub  of  Buffalo,  N.  Y.,  went 
on  record  at  a  recent  meeting  as  recom¬ 
mending  that  the  drive  rather  be  confined 
to  daily  newspapers  in  population  centers 
in  which  A.  .A.  .A.  clubs  are  located. 

The  club,  a  member  of  the  New  York 
State  Automobile  Association  and  also 
the  A.  A.  .A.,  is  urging  other  local  clubs 
to  follow  its  lead  in  advocating  the  use 
of  newspapers  rather  than  one  magazine. 
The  appropriation  of  $80,000  for  the 
advertising  campaign  was  raised  by  tax¬ 
ing  club  members  $10  each. 

A  copy  of  the  Buffalo  resolution,  urged 
as  a  mode  in  other  cities,  follows: 

“Whereas,  it  is  proposed  by  the  Ameri¬ 
can  Automobile  Association  in  the  in¬ 
terest  of  its  affiliated  clubs  to  conduct  an 
advertising  campaign  through  the  pages 
of  the  Saturday  Evening  Post,  and 

“Whereas,  the  purpose  of  this  advertis¬ 
ing  is  to  help  the  various  .A.  A.  A.  clubs 
strengthen  their  membership  in  their 
respective  communities  throughout  the 
United  States,  and 

“Whereas,  we  believe  that  a  better  and 
more  effective  policy  for  the  accomplish¬ 
ment  of  the  purpose  would  be  to  confine 
the  campaign  to  the  leading  daily  news¬ 
papers  in  the  population  centers  in  which 
our  A.  A.  A.  clubs  are  engaged,  and 

“Whereas,  that  adoption  of  this  policy 
would  obviously  provide  for  reaching  all 
automobile  owners  in  every  A.  A.  .A.  club 
area  with  a  greater  measure  of  effective¬ 
ness  than  could  be  accomplished  by  use 
of  a  single  publication  which  reaches  only 
a  comparatively  small  percentage  of  the 
prospective  members  throughout  the  coun¬ 
try,  therefore  be  it 

“Resolved,  that  our  view  of  the  situa¬ 
tion  be  immediately  submitted  to  the 
American  Automobile  Association  with 
our  earnest  recommendation  for  an  ad¬ 
vertising  campaign  confined  entirely  to 
daily  newspapers  in  population  centers  in 
which  A.  A.  A.  clubs  are  located.” 


Pittsburgh’s  Fastest 
Growing  Newspaper 

The  Pittsburgh  Sun-Telegraph,  since  its 
establishment  on  August  2,  1927,  has  been 
growing  steadily,  both  Daily  and  Sunday. 

No  premiums,  canvassers  or  contests  have 
been  used  to  stimulate  circulation. 

Quarterly  Circulation  History 
of  The  Sun-Telegraph: 

Third  Quarter,  1927 

(August  1  to  September  30) 

Daily  (Elxcept  Saturday)  SUNDAY 

181,887  324,555 

Fourth  Quarter,  1927 

Daily  (ELveept  Saturday )  SUNDAY 

191,232  335,850 

First  Quarter,  1928 

Daily  (Except  Saturday)  SUNDAY 

203,796  346,056 
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RichtnOtld — the  greatest  single 
block  of  community  wealth 
between  Washington  and  Atlanta! 

With  an  estimated  wealth  of  $450,000,000  and  a  progressive  metropoli¬ 
tan  population  of  225,000  people,  Richmond  truly  offers  a  great  market 
for  quality  products  that  can  stand  the  test  of  intelligent  usage. 

The  per  capita  wealth  of  Richmond  is  $2,225.  In  her  22  banks  are  more 
than  140,000  savings  accounts,  amounting  to  $33,188,621.00 — an  average 
of  $237.00  per  individual.  Steady  employment,  industrial  and  building 
activities  afford  regular  incomes  which  225,000  luxury  loving  people  are 
ready  to  spend  for  products  of  recognized  merit. 

Richmond  is  easily  accessible  to  manufacturers — six  railroads,  two  steam¬ 
ship  lines,  three  electric  interurban  lines,  and  fifteen  established  motor 
bus  lines  operating  on  fixed  schedules  speed  up  distribution  to  the  sur¬ 
rounding  territory  and  offer  every  transportation  facility  to  out-of-town 
shoppers  who  daily  visit  the  city. 

Richmond’s  fifty  thousand  family  units  are  served  by  51,586  copies  of 
The  News  Leader  every  day.  The  suburban  and  country  areas  receive 
18,450  additional  copies,  making  a  total  daily  net  paid  average  for  the 
month  of  March  of  70,036  readers  of 


“VIRGINIA’S  GREATEST  NEWSPAPER” 


^Jhe  jiichmamd 

NEWS  LEADER 


National  Representatives: 

KELLY-SMITH  COMPANY 

Graybar  Bldg.  Waterman  Bldg.  Atlantic  Bldg.  Tribune  Tower 

New  York  City  Boston,  Mass.  Philadelphia,  Pa.  Chicago.  111. 

Glenn  Building 
Atlanta,  Oa. 


a  of  the  state  association,  the  idea  wj, 
hailed  with  enthusiasm. 

Within  a  short  time  after  the  ca*. 
paign  opened,  the  prescription  blanb 
began  to  arrive  at  drug  stores.  Xi,, 


THEIR  STORY  WITH  ADVERTISING  “Get  the  best”  reproduced  a  prescrip- 

tion  in  Latin  and  outlined  why  a  C.R.D.A. 

Seventy-six  Pharmacists  Using  Copy  Weekly  on  Two-Year  Basis  ^‘’ould  fill  all  prescriptions. 

Stressing  Professional  Services  and  Linking  Up  with 
Doctors — Sold  by  Dispatch  Solicitor 


By  HAMMOND  EDWARD  FRANKUN 


IfMBEl 


AmtoundM^ 

VAe  COLUMWJS 
HEALTH  CAMRM6N 


and  benefits  the  numbers,  etc.  (and  a  line  at  bottom  ad- 
public  education-  vising  the  public  to  have  the  prescrip- 
ally,  has  been  ac-  tion  filled  by  a  druggist  displaying  the 
complished  by  the  emblem),  mailing  of  381  letters  monthly 
Colitmbus  (O.)  to  doctors,  printing  of  nionthly  bulletins, 
DisfKitch.  letterheads,  clerical  work,  500  window 

Although  the  transfer  emblems,  etc.  This  part  of 
physician  does  the  campaign  was  controlled  by  a  drug- 
not  pay  for  any  gists’  committee  and  Mr.  Robinson, 
of  the  features  of  Seventy-six  druggists  came  into  the 
this  unusual  campaign.  It  was  arranged  for  them  to 
newspaper  plan,  be  billed  monthly  at  the  rate  of  $1.25 
the  benefits  of  apiece  for  each  advertisement  published, 
which  he  shares,  the  copy  to  appear  weekly  on  Tuesdays, 
he  plays  a  definite  For  the  opening  announcement  of  a  full 
part  in  it.  The  page,  drug  jobbers  contributed  enough 
space  used,  as  well  as  other  materials,  to  provide  the  added  funds  needed, 
are  paid  for  by  individual  members  of  “See  your  doctor  first — then  a 
the  Columbus  Retail  Druggists’  Asso-  C.  R.  D.  A.  druggist”  is  the  idea  be- 
ciation.  The  campaign,  in  co-operation  hind  the  educational  series  being  pub- 
with  the  association,  was  sold  by  Charles  lished.  A  black-and-white  reproduction 
W.  Robinson  of  the  display  advertising  of  the  association’s  emblem,  which  on 
department  of  the  Dispatch.  the  drug  store  windows  is  gold-lettered 

In  deliberating  upon  the  universal  on  a  r^-and-black  background,  is  given 
query,  “What’s  wrong  with  the  indi-  a  prominent  place  in  each  advertisement, 
vidually  owned  drug  store?”  a  group  of  ranging  from  a  quarter  page  up, 
Columbus  pharmacists  discussed  this  planned  to  appear  once  a  week  for  two 

problem  among  themselves,  then  with  years.  In  a  copyright  opening  adver- 

patrons,  salesmen  and  doctor  friends,  tisement,  the  purpose  of  the  campaign 
Certain  members  of  the  association,  who  was  explained  as  follows: 
had  spent  years  of  study  and  work  in  “1.  To  promote  the  health  and  per- 
obtaining  their  pharmacy  degrees  and  sonal  welfare  of  all  Central  Ohio, 
becoming  skilled  in  handling  prescrip-  “2.  To  show  how  physicians  and 

tions,  realized  the  tendency  is  to  force  pharmacists  co-operate  at  all  times  for 
them  to  be  merchandisers  rather  than  the  benefit  of  their  patrons  and  the 
professional  men.  general  public. 

It  seemed  as  though  each  sales  guide  the  public  to  the  most 

volume  was  becoming  more  and  more  reliable  registered  pharmacies  of  Colum- 
the  driving  necessity  of  the  -business,  ^ys— drug  stores  that  are  owned  and 

rather  than  the  emiAas.s  being  upon  the  operated  by  men  whose  efficiency  and 
accurate  and  scientific  dis^nsmg  of  pr  -  proven — men  who  are 

scnptioiis  in  harmony  with  the  require-  specially  qualified  to  render  the  finest 
ments  of  the  local  medical  promssiOT.  prescription  service  possible.” 

Prescription  work  appeared  to  be  de-  ,  ,1 

creasing  Medicine  is  not  only  to  help  you  get 

The  doctors  and  druggists  as  a  whole  >'^11  but  to  keep  you  well”  stressed  the 
had  not  been  co-operating  to  any  de-  importance  of  preventive  medicine, 
gree  and  for  the  past  12  years  the  gap  An  advertisement  captioned  “The 
between  the  two  groups  had  been  widen-  highest  standard  of  efficiency”  dwelt  upon 
ing.  In  too  many  instances,  druggists  the  responsibility  in  compounding  pre- 
had  the  habit  of  speaking  antagonistically  scriptions  practiced  by  the  member 
when  a  doctor’s  name  was  mentioned,  pharmacists. 

and  the  physicians  gave  little  thought  “Which  gets  the  most  attention — your 
to  the  druggists’  function  (with  the  ex-  automobile  or  your  family?”  urged  the 
ception  of  a  few  druggists).  public  to  have  all  members  of  the  family 

After  considering  these  various  drug 
store  “ailments,”  the  committee  from  the 
association  consulted  a  reliable  pharma- 
ceutical  manufacturer,  whose  representa-  | 

tive  suggested  an  idea  for  a  co-operative  |  " 

advertising  campaign  by  the  dniggists  to  9 


ANT) , “APPIER  COLL MBl  Si-Thki  U  the  desired  result  c 
^  ^  Co  umbus  ..etui  Dniai^ts  Associstion  thsough  in  extensive  Heslt 
Campugn  planned  for  19:28.  This  t^mdakti,  which  partially  oonsiats  of  wcekl 
of  **^*Sf'^  annowneeroents,  has  bM  carefully  outlined  and  is  destined  to  Imve 
tnree>fold  purpoee:  wwr  «  ^ 


Charles  W.  Robinson 


(l»  To  promote  tke  health  and  perKNul  welfare  of  aU  Central  Ohio. 

T®  >»«>»  phyaidaw  and  pharnijciata  co-operate  at  all  timea 
lor  the  beoeftt  of  their  patienta  and  the  general  pubUc. 

To  cuide  the  public  to  the  moat  reliable  regwtered  pharmacica  of 
Cdumbua— Storca  that  are  owned  and  operated  by  men  wboae 
***  proven— Men  who  are  apecially  qualified 
to  render  the  finest  praacnpti^  Hervtre  pomible. 
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THE  COLU.MBLS  RETAIL  DRUGGISTS’  ASSOCUTION 


Sec  Your  Doctor  Rrst-TFwna’CRJXA’Pru^ist 


- - - ^ 

Opening  shot  in  druggists  campaign. 

The  copy  is  checked  over  and  approved  local  .Academy  of  Medicine  invited  their 
)t  only  by  druggists  of  the  ethical  view-  own  committee  to  attend  the  next  meet- 
)int,  but  also  by  an  Academy  of  Medi-  1,,^,  of  the  druggists.  The  Academy  su^ 

ne.  I  h#»  ramTmicrn  hac  h#»r»n  in  rhnr»ro-  a-  ,  .  .  ”  .  .  .  . 


be  prepared  from  the  standpoint  of  not 
only  themselves,  but  also  the  physician 
and  the  public.  The  display  advertising 
department  of  the  Dispatch,  through  Mr. 
Robinson,  encouraged  and  counseled  the 
association  com.riittee  and  prepared  copy. 
Soon  the  Columbus  Retail  Druggists’ 
Association  was  taking  up  the  subject 
at  its  regular  meetings  as  a  highly  con¬ 
structive  program. 

The  Columbus  Health  Campaign,  as 
finally  developed,  includes : 

1.  Weekly  co-opierativc  newspapier 
advertisements,  dwelling  on  three  sub¬ 
jects;  Health  messages,  educational 
talks  on  ethical  pharmacy  and  the  advo¬ 
cation  of  p)eriodical  health  examinations. 

2.  Window  transfer  emblems  of  the 
associations,  identifying  the  stores  par¬ 
ticipating  in  the  campaign. 

*  3.  Standard  prescription  blanks  fur¬ 
nished  free  to  every  physician  in  the  city, 
with  his  name  imprinted  on  them. 

4.  Diplomatic  letters  from  the  drug¬ 
gist  organization  to  the  physicians. 

With  the  material  shapied  up,  Mr. 
Robinson,  usually  accompanied  by  a 
member  of  the  druggist  association, 
called  up)on  each  member.  A  check  for 
$25,  which  covered  all  expienses  except 


PERFORMANCE 


In  the  last  analysis  what  a 
product  actually  does  is  what 
counts. 

In  the  stereotype  foundries 
of  over  400  newsp>ap>ers  Cer- 
tifieds  are  helping  produce 
good  printing  plates.  That  is 
all  any  dry  mat  can  be  ex- 
p>ected  to  do. 

Certiflteds  do  not  merely 
claim,  they  actually  perform. 
You,  too,  are  invited  to  know 
by  COMPARING. 


.'nnninij 


More  than 
440,000 
Sunday 


■jSTij'mvvE.sy 


**Greate8t  Salesman  in  the  West*‘ 


Apnl  14,  1928 


10<  Sunday 


Heart  of  America’s  Fifth  Greatest  Market! 


Re^  the  letter  from  Alexander  Hursh, ; 
^  subdivider  and  developer 

a  of  Southern  California  and 
Arizona,  in  which  latter 
State  is  located  the  28,000 
acres  of  irrigated  grape¬ 
fruit  lands  that  he  now  is 

_ J  marketing  in  the  form  of 

future  income-returning 
units : 

"Due  to  Examiner” 

“ . This  large  volume  of  busi¬ 

ness  is  due  directly  to  the  full  page  ad¬ 
vertising  we  have  been  doing  each  Sun¬ 
day  with  your  newspaper. 

that  the 


“We  find  on  actual 
full  page  advertisements  have  broken 
down  general  sales  resistance  and 
hundreds  of  thousands  of  people  know 
about  our  project  in  a  favorable  way. 
It  may  be  of  interest  to  you  to  know 
that  the  direct  business  we  have  re¬ 
ceived  by  mail  upon  which  we  have 


Lot  Angeles  World’s 

Biggest  Home-Builder 

I  OS  ANGELES  is  the  world’s  great- 
^  est  home-builder!  During  the  past 
five  years,  she  has  erected  77,295  resi¬ 
dences  at  an  aggregate  cost  of  over 
$271,000,000,  exclusive  of  property  values, 


Here’s  downtown  Los  Angeles  as  it  looks  from  an  airplane!  Over  100  buildings  in  this  area  are  limit-height  in  struc¬ 
ture.  1^00,000  people  live  in  Los  Angeles  proper,  while  the  territorial  influence  of  The  Examiner  embraces  between 
2,500,000  arid  3,000,000.  Of  the  very  few  twelve-months-csyear  markets  in  the  world,  Los  Angeles  is  by  far  the  largest! 


LOCAL  MARKET  INFORMATION 

FURNISHED  SPACE-BUYERS 


Creating  Better  Cooks! 


a  figure  which  sets  her  so  far  in  the 
front  of  all  American  cities  as  to  make 
comparisons  ridiculous. 

These  homes  provide  ample  housing 
facilities  for  approximately  368,000  new 
^ple,  exclusive  of  3,529  apartment 
buildings  erected  in  the  same  five-year 
period,  which  can  accommodate  168,000 
people. 


^  ‘  \^HAT  a  manufacturer  wants  to  know  bounds,  a  truthful  picture  of  the  market  iu 
’’’  about  a  town  or  a  community  would  relation  to  the  commodity  upon  which  the  sur- 
depend  upon  his  product  or  his  proposition,  vey  was  predicated, 
and  uiran  his  immediate  purpose  rather  than 
upon  his  general  or  remote  purpcse." 

Thus  writes  Roland  Cole  in  Prii 
of  March  1.  1928,  under  the  heading. 


New  L.  A.  Examiner 

OfRce  In  Detroit 

^^DDING  one  more  convenient  headquarters 
for  manufacturers  and  their  advertising 

agencies  to  acquire  definite  information  on  the 
Southern  California  and  Los 
_  Angeles  Market,  fifth  greatest 

in  America,  The  Los  Angeles 
vli '  Examiner  has  opened  offices  in 

the  General  Motors  Building, 
—  Detroit,  Michigan,  Room  129, 

on  the  third  floor.  A.  R.  Bart¬ 

lett,  for  years  active  in  Los 
Mtt  ts  tks  pv-  Angeles  business  and  news- 

Mwfrtit  paper  affairs,  has  been  placed 

r»a8*rs:  jn  charge.  His  thorough  ac- 

*'«ai*  lmtta^*hl  quaint^ce  with  the  Southern 
titlap  sptM  by  California  picture  in  all  its  de- 
t  twmrt,  IS  Ip  tails  should  prove  of  value  to 
MPW.  those  contemplating  entry  into 

ed  <m  current  the  United  States’  most  con- 
contracts)  sistent  white  spot  of  sales. 


EXAMINER 
has  the  largest 
home  -  delivered 
circulation  in 
Los  Angeles. 


■  llvlL,  distinct  advantage  to  the  women 
of  Los  Angeles  who  are  regularly, 
twice-a-week,  crowding  The  Examiner’s 
Cooking  School  in  the  beantiful  andi* 
torinm  of  Barker  Bros,,  is  that  they  are 
gaining  a  keener  appreciation  of  food 
advertising,  and  how  to  use  it.  It  is  a 
logical  part  of  The  Eixaminei^s  program 
to  help  them  in  this.... and  the  advan¬ 
tage  to  Examiner  food  advertisers  is  oh- 
vions. 
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PLANNING  BEST  JOURNALISM  WEEK  TO 
MARK  MISSOURI  SCHOOL^S  20TH  YEAR 

Noted  Journalists,  Statesmen  and  Educators  on  Prog^ram  for 
Week  of  May  6  to  12 — Swope,  Lea,  Villard,  Bickel, 
Howard,  Dealey  to  Speak 


pROGRAM  tor  the  1928  Journalism 
Week,  marking  the  completion  of  the 
twentieth  year  of  the  establishment  of  the 
University  of  Missouri  School  of  Journal¬ 
ism  has  been  announced  by  Dean  Walter 
Williams.  The  week  of  May  6  to  12  will 
bring  to  Columbia,  Mo.,  journalists,  edu¬ 
cators  and  statesmen  for  the  most  elab¬ 
orate  week  of  festivities  since  the  school 
was  established. 

Among  those  scheduled  to  address 
meetings  are  Dr.  A.  Ross  Hill,  Kansas 
City,  who  was  president  of  the  university 
when  the  school  was  founded  and  Dean 
A.  L.  Stone  of  the  University  of  Montana 
whose  subject  will  be  “Trail  Blazing  in 
Journalism.” 

Others  will  be  Dr.  Charles  P.  Cooper 
of  the  Pulitzer  School  of  Journalism, 
Columbia  University;  Harvey  Jngham, 
editor,  Des  M oines  Register  and  T ribune- 
Capital;  Frank  B.  Noyes,  publisher 
IVashington  Star  and  president  of  the 
Associated  Press ;  Karl  A.  Bickei,  presi¬ 
dent,  United  Press  Associations ;  Casper 
S.  Yost,  St.  Louis  Globe-Democrat ;  M. 
Koenigsberg,  former  president,  Inter¬ 
national  News  Service;  Oswald  Garrison 
Villard,  editor.  The  Nation;  Silas  Bent, 
New  York,  a  former  member  of  the 
school  of  journalism  faculty  ;  Herbert 
Bayard  Swope,  executive  ^itor,  Neio 
York  World;  Roy  W.  Howard,  chairman 
of  the  board,  Scripps-Howard  news¬ 
papers  ;  George  B.  Dealey,  president, 
Ddlas  News;  Charles  G.  Ross,  Wash¬ 
ington  correspondent,  St.  Louis  Post- 
Dispatch;  Col.  Luke  Lea.  owner  Memphis 
Commercial- Appeal. 

Statesmen- journalists  will  be  repre¬ 
sented  by  Carlos  Davilla,  Ambassador  from 
Chile  to  the  United  States ;  Dr.  \’irgilio 
Rodriguez  Beteta,  Latin  American  jour¬ 
nalist;  Gov.  Theodore  Christianson  of 
Minnesota;  A.  Bronson  Cutting,  United 
States  senator  from  New  Mexico;  Gov¬ 
ernor  Baker  of  Missouri.  The  living 
ex-governors  of  the  state,  Elliott  W. 
Major  and  Frederick  D.  Gardner  of  St. 
Louis;  Arthur  M.  Hyde,  Kansas  City. 
Dr.  J.  C.  Jones  and  Dr.  Isidore  Lcieb  also 
will  be  on  the  program. 

The  annual  address  on  the  relations  of 
law  and  journalism  is  to  be  delivered 
this  year  by  Judge  Edward  J.  White  of 
St.  Louis,  vice-president  and  general 
solicitor  of  the  Missouri  Pacific  Railway. 
His  subject  will  be  “The  Press  and  the 
Judiciary.” 

Among  the  women  speakers  on  the 
program  will  be  Mrs.  Margaret  Culkin 
Batuiing,  author  and  journalist  of  Minne¬ 
sota,  and  Miss  Emily*  Woodward  of 
Vienna,  Ga.,  president  of  the  Georgia 
Press  Association. 

Representatives  of  advertising  who 
have  accepted  invitations  to  speak  are ; 
P.  L.  Thompson,  New  York,  president 
of  the  Audit  Bureau  of  Circulations ; 
George  M.  Burbach,  advertising  manager, 
St.  Louis  Post-Disf^tch ;  E.  W.  Kellogg, 
Chicago.  Charles  M.  Meredith,  publisher 
of  the  Quakertown  (Pa.)  Free  Press  and 
president  of  the  National  Editorial  Asso¬ 
ciation,  also  will  give  an  address. 

Percy  S.  Bullen  of  the  London  Daily 
Telegraph  and  member  of  the  Associa¬ 
tion  of  Foreign  Correspondents,  will 
contrast  British  and  American  journalism. 

The  Mjssouri  Press  Association  pro¬ 
gram,  which  will  be  in  charge  of  Harry 
Denman  of  the  Farmington  News  and 
J.  S.  Hubbard  of  Columbia,  executive 
secretary,  will  occupy  Wednesday,  Thurs¬ 
day  and  Friday.  Speakers  on  this  pro¬ 
gram  will  be  W.  L.  Bouchard,  Flat  River 
News;  W.  C.  Hewitt,  Shelbina;  Alden 
Pinney,  Benton;  H.  Steinbeck,  Union; 
L.  N.  Bowman,  King  City  and  Philip 
Coldren,  Joplin. 

The  Missouri  Writers  Guild  will  have 
charge  of  the  program  Friday  morning 
with  Mrs.  Mabel  McCalment  of  Kansas 
City,  the  president,  presiding. 


Ralph  H.  Turner  of  Kansas  City, 
manager  of  the  southwest  division  of 
the  United  Press,  will  have  charge  of 
the  meeting  of  the  Journalism  Alumni 
Association.  Eric  (j.  Schroeder,  pro¬ 
fessor  of  journalism  at  the  college  of 
industrial  arts,  Denton,  Tex.,  will  speak 
for  the  journalism  graduates  engaged  in 
journalistic  instruction. 

Past  presidents  of  the  Missouri  Press 
Association  will  meet  Wednesday,  May  9, 
with  E.  W.  Stephens  of  Columbia,  presi¬ 
dent,  as  host.  There  are  28  living  past 
presidents  of  the  association  and  of  that 
number  20  jdan  to  attend. 

Annual  journalism  week  banquet,  Fri¬ 
day,  May  11,  will  close  the  program. 


MARKEL  BOOKMAN  WINNER 

Pordand  Oregoniau  Man  Given  Prise 
for  Bank  Robbery  Story 

Daniel  Markel,  police  reporter  on  the 
Portland  Oregonian,  was  aw'arded  the 
Bookman’s  prize  for  January  for  the  best 
story  of  the 
month  appearing 
in  an  .American 
newspaper.  The 
award,  a  cash 
prize  of  $100, 
was  a  recogni¬ 
tion  of  excellence 
in  a  report  of 
the  robbery  on 
Jan.  19  of  the 
Mount  Scott 
bank  of  Port¬ 
land. 

Markel’s  story 
was  a  colorful 
but  simple  ac¬ 
count  of  the 
tragic  event  which  interrupted  routine  in 
the  small  suburban  banking  institution. 
The  lead  paragraph  gives  an  idea  of  the 
style  of  the  article: 

“Two  armed  men  went  into  the  Mount 
Scott  State  bank  yesterday  morning  to 
hold  it  up  and  a  few  moments  later  were 
carried  out  dead.  A  thoughtful  neigh¬ 
borhood  grocer  then  brought  mop  and 
pail,  scrubbed  the  floor  where  the  ban¬ 
dits  had  fallen,  and  banking  was  re¬ 
sumed.” 

Henry  Justin  Smith,  managing  editor 
of  the  Chicago  Daily  News  and  a  writer 
of  books  on  journalism,  decided  the  com¬ 
petition.  It  was  the  first  time  that  a 
police  story  has  won  the  Bookman’s 
award.  The  Bookman’s  November  prize 
went  to  W.  A.  MacDonald  of  the  Boston 
F.vening  Transcript  and  the  December 
award  to  Philip  Kinsey,  Chicago  Trib¬ 
une. 

Daniel  Markel  has  been  in  the  news 
department  of  the  Oregonian  for  the  past 
three  years.  He  spent  his  boyhood  in 
Idaho  and  served  with  the  marines  dur¬ 
ing  the  world  war.  He  attended  Stan¬ 
ford  and  the  University  of  Southern 
California  and  has  worked  on  the  news 
staffs  of  the  Minneapolis  Star,  Sioux 
City  Journal,  Oklahom  a  City  Oklaho¬ 
man  and  the  Muskogee  (Okla.)  Phoenix. 
He  is  31. 


WARNS  AGAINST  THIEVES 

A  warning  to  publishers  and  printers 
to  beware  of  thieves  who  are  stealing 
magazines,  molds,  matrices,  space  bands 
and  other  parts  of  linotype  machines 
from  shops  in  various  parts  of  the 
country  and  offering  them  for  sale  at  cut 
rates  is  published  in  a  recent  issue  of 
Linotype  News.  The  warning  says  in 
part,  “As  the  offers  have  been  attractive, 
purchases  doubtless  have  been  made. 
Consequently,  the  rightful  owners  have 
not  recovered  their  property — and  the 
thieves  have  been  encouraged  to  continue 
stealing.” 


WRITES  DAILY  COLUMN  ON 
9(hh  BIRTHDAY 

E.  B.  McCREADY,  the  oldest 
*  newspaper  man  in  Canada,  on 
Wednesday,  April  4,  entered  his 
ninetieth  year  and  contributed  as 
usual  his  daily  column  for  the 
Charlottetown  (P.  E.  I.)  Guardian, 
where  he  resides. 

He  is  the  sole  survivor  of  the 
Confederation  parliament  of  1867, 
which  he  reported  from  the  press 
gallery  for  a  group  of  maritime 
province  newspapers  including  the 
St.  John  Telegraph.  He  received 
many  telegrams  of  congratulation 
from  newspaper  publishers,  poli¬ 
ticians  and  friends  in  all  parts  of 
the  dominion. 


EDITORS  TO  VISIT  CANADA 


Georgia  Press  Group  Will  See  Montreal 
After  Trip  to  N.  Y. 

Members  of  the  Georgia  Press  Associ¬ 
ation  will  not  confine  their  annual  spring 
pilgrimage  to  a  sightseeing  trip  to  New 
York  this  year,  but  will  continue  on  to 
Canada  for  a  two-day  visit  to  Montreal. 
The  editors  will  sail  from  Savannah, 
May  5,  after  a  business  session  in  that 
city.  They  will  be  in  New  York  at  the 
Waldorf-.Astoria  Hotel  May  8,  9,  10 
and  11. 

The  Mergenthaler  Linotype  Company, 
the  .American  Type  Founders’  Company, 
the  Intertype  Corporation,  the  American 
Press  Association  and  the  Merchants 
Association  of  New  York  will  be  hosts 
to  the  editors  during  their  stay  in  Man¬ 
hattan. 

The  editors  will  visit  Montreal  the  12th 
and  13th,  and  will  return  to  Savannah 
from  New  York  May  14.  The  trip  this 
year  will  be  led  by  Miss  Emily  Wood¬ 
ward,  president  of  the  association  and 
editor  of  the  Vienna  (Ga.)  News. 


MITCHELL  REPORTS  ON 
HIS  VISIT  TO  AGENCIES 


Advise*  Friendlier  Attitude  on  Mi*.  I 
understandings  Between  Country 
Paper*  and  Agencies — Foresees 
Demand  for  Auefits 

“Vitriolic,  scurrilous  and  ine.xcusaWe 
effusions”  sent  by  a  few  country  weekly 
editors  to  advertising  agencies  whenever 
misunderstanding  arises,  jeopardize  tlie 
national  advertising  of  the  whole  field. 

H.  Z.  Mitchell,  ^itor  of  the  Bemidji 
(Minn.)  Pioneer,  and  member  of  the 
advertising  committee  of  the  National 
Editorial  Association,  told  the  National 
.Association  of  State  Press  FieUl  Man-  ' 
agers  in  a  recent  bulletin.  Mr.  Mitchell 
recently  made  a  trip  to  New  York  to 
call  on  agencies  in  the  interests  of  the 
country  weeklies. 

In  many  offices,  Mr.  Mitchell  said,  be 
was  handed  copies  of  letters  from  country 
publishers  with  the  remark :  “There  are 
your  smaller  papers.”  By  contrast,  in 
one  office  he  was  shown  two  letters  whidi 
commended  the  agency,  offered  helpfii 
information,  and  thanked  the  agency  for 
the  consideration  being  shown  the  smaller 
communities.  Such  letters,  he  said,  are 
much  more  likely  to  be  productive  of 
advertising  than  the  vitriolic  type  of 
letters. 

Mr.  Mitchell  said  that  the  time  would 
soon  come  when  advertisers  would  de¬ 
mand  definite  figures  on  the  circulation 
they  were  buying. 

“When  he  does.  Heaven  help  the 
country  publisher,”  Mr.  Mitchell  said. 

He  believes  that  every  agency  will  soon 
demand  a  circulation  audit  something  on 
the  order  of  the  form  adopted  by  the 
New  York  Press  Association  recently. 

He  also  suggested  that  a  volume  similar 
to  the  Editor  &  Pubusher  Marioi 
Guide  prepared  by  states  for  smaller 
communities  would  ultimately  be  found 
practicable. 


In  a  recent  consolidation 

the  News  Corporation,  owners  and  publishers  of  the  St. 
Joseph  News-Press,  acquired  the  St.  Joseph  Gazette  and 
accordingly  has  for  sale  the  following  machinery  and 
equipment  formerly  owned  by  the  Gazette  Publishing  Com¬ 
pany: 

Goss  “Straightline”  24-page  press,  three  decks  with  com¬ 
bination  top  deck  for  3  colors.  Will  print  4-6-8-10  or  12- 
page  paper,  capacity  25,000  per  hour;  4-8-16-20  or  24-page 
paper,  capacity  12,000  per  hour.  Maximum  column  lengfth, 
including  headline,  20%",  sheet  cut,  21.59".  20  H.P.  motor 
belt  drive  and  new  chain  hoist.  Suitable  for  an  8  column 
12J4  em  page. 

Complete  stereotyping  equipment  including  the  necessary 
casting  boxes,  metal  pot,  shavers,  matrix  roller,  etc. 
Equipped  with  alternating  current  G.E.  motors.  This 
press  and  stereotjrping  equipment  will  be  offered  together 
at  an  unusually  attractive  price. 

The  following  composing  room  equipment: 

One  Model  C  Intertype,  complete  with  3  magazines  and 
matrices,  Lee  metal  feeder,  and  H.P.  motor.  One  Model 
5  Linotype,  with  single  magazine.  One  Model  4,  two 
magazine  Linotype,  and  five  Model  1  Linotypes,  single 
magazines,  all  equipped  with  suitable  Ys  H.P.  motors.  18 
turtles,  sizes  30%  x  24".  17  chases,  suitable  for  an  8  col¬ 
umn,  12J4  eni  page. 

We  are  anxious  to  dispose  of  this  equipment  at  once  as  it 
stands  on  the  floor  and  accordingly  have  priced  it  exceed¬ 
ingly  low  for  immediate  sale.  For  further  details  write  the 
News  Corporation,  St.  Joseph,  Missouri. 
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For  Fourteen  Consecutive  Periods! 

The  Courier*Journal  and  The  Louisville  Times,  both  daily  and  Sunday,  have  broken 
Circulation  Records  for  the  last  FOURTEEN  consecutive  periods.  Sworn  publish* 
ers’  statements  for  the  six  months’  period  ending  March  31,  1928,  show  these 
growing  newspapers  with  the  greatest  circulations  ever  attained  by  Kentucky 
Newspapers.  For  101  years  these  newspapers  have  been  supreme  in  the  Big 
Louisville  Market.  Is  it  any  wonder  that  during  1927  they  carried  85%  of  ALL 
National  Advertising  published  by  Louisville  Newspapers? 


170,187 

DAILY 

758,322 

SUNDAY 


By  Far  the  Greatest  Circulations  Ever  Achieved 
By  Kentucky  Newspapers! 


Dominate  the  Big  Louisville  Market  in  1928  through  The  Courier- Journal  and 
Louisville  Times.  No  other  Louisville  Newspapers  even  begin  to  offer  Advertisers 
Coverage.  For  MAXIMUM  results  at  MINIMUM  advertising 
cost  CONCENTRATE! 


€0tiirler  - 

Louisville  Times. 


(Member  of  the  100,000  Group  of  American  Cities) 

REPRESENTED  NATIONALLY  BY  THE  S.  C.  BECKWITH  SPECIAL  AGENCY 
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ATTEND  THIS  MEETING! 

Next  week-end  at  Washington  the  annual  meet¬ 
ing  of  the  American  Society  of  Newspaper  Edi¬ 
tors  will  nresent  a  program  that  should  attract 
the  largest  attendance  in  the  history  of  the  society. 
Among  the  speakers  will  be  Eh".  Joseph  T.  Collins, 
whose  subject  will  concern  medical  practice  and  the 
newspaper Governor  Ritchie  of  Maryland,  in  a  critical 
analysis  of  journalism  from  the  viewpmnt  of  the 
statesman;  Dr.  Nicholas  Murray  Butler,  in  a  critical 
review  of  the  newspaper  in  relation  to  education; 
Clarence  Darrow,  on  subjects  related  to  civil  ^  liber¬ 
ties ;  President  Max  Mason  of  the  University  of 
Chicago,  on  responsibilities  of  the  newspaper  editor. 
There  will  be  other  speakers. 

Editor  members  who  have  never  availed  them¬ 
selves  of  attendance  at  these  annual  meetings  are 
doing  themselves  and  their  newspapers  greater  in¬ 
justice  than  they  may  realize.  Not  only  is  the  na¬ 
tional  editorial  society  a  tremendous  asset  to  Ameri¬ 
can  journalism,  sponsoring  for  the  first  time  a  code 
of  well-considered  principles,  but  it  give  those  who 
follow  the  annual  deliberations  a  feast  of  practical 
ideas.  It  is  inconceivable  that  any  editor  would 
fail  to  catch  from  one  of  these  sessions  fresh  in¬ 
spiration  and  many  practical,  work-a-day  sugges¬ 
tions.  We  often  hear  editors  say  that  they  cannot 
attend  by  reason  of  pressure  of  office  duties.  Our 
notion  is  that  the  publisher  of  any  live  newspaper, 
realizing  the  value  to  his  office  of  such  attendance, 
should  see  to  it  that  the  editor  is  relieved  for  the 
few  days  necessary.  It  would  be  entirely  practical  to 
make  such  attendance  an  assignment. 

The  untimely  death  of  Erie  C.  Hc^wood,  Presi¬ 
dent  of  the  Society,  will  cast  a  dark  shadow  on  this 
year’s  meeting.  Mr.  Hopwood  gave  generously  of 
his  time,  intelligence  and  glowing  spirit  to  make  the 
society  the  power  it  has  become.  His  presence  will 
be  greatly  missed.  Other  strong  hands  will  carry 
on  his  work. 


Rapid  wire  transmission  of  the  news  film  is 
the  latest  wonder  in  the  bewildering  field  of 
communications,  another  means  of  bridging  time 
and  space  that  the  people  may  know  what  is 
happening  among  men. 

THE  1930  CENSUS 

IN  1930  the  United  States  Government  will  take 
the  fifteenth  decennial  census  of  population.  Many 
cities  are  now  making  preparations  for  this  im¬ 
portant  event,  in  order  that  there  may  be  proper 
recognition  of  their  expansion  beyond  the  old,  fixed 
boundaries.  The  Civic  Development  Department  of 
the  Chamber  of  Commerce  of  the  United  States  an¬ 
nounces  that  72  municipalities  are  at  work  defining 
their  metropcJitan  regions,  21  of  the  number  already 
having  prepared  new  maps.  Among  the  latter  are 
New  York,  Chicago,  St.  Louis,  Philadelphia,  St. 
Paul,  Minneapolis,  Dallas,  Buffalo,  Rochester  and 
Kansas  City. 

In  ten  years  the  expansion  of  population  areas 
has  been  revolutionary.  The  motor  car,  bus  service, 
interurban  line,  good  roads,  and  the  common  human 
desire  to  escape  from  noise  and  nerve-racking  con¬ 
fusion  and  live  within  sight  of  green  grass  and  under 
sheltering  trees,  yet  within  easy  reach  of  the  centers 
of  activity,  account  for  the  immense  spill-over.  In 
ffie  trading  sense,  old  city  limits  now  mean  very  little, 
and  those  engaged  in  merchandising  and  advertising 
necessarily  must  study  new  maps. 

What  population  properly  can  be  credited  to  a 
municipality  is  a  question  each  city  must  decide  for 
itself.  The  lines  must  be  conservatively  drawn  and 
not  imduly  overlap.  Recognition  of  a  metropolitan 
region  involves  responsibility  as  well  as  opportunity. 
Gaims  that  are  exaggerated  bring  ridicule  to  any 
community. 

The  metropolitan  or  trading  area  subject  challenges 
the  best  attention  of  newspaper  executives,  working 
in  harmony  with  local  political  and  commercial 
bodies.  Now  is  the  time  to  line  up  for  the  1930 


RIAL 


Apply  thine  heart  unto  instruction,  and  thine 
ears  to  the  words  of  knowledge. 

Withhold  not  correction  from  the  child;  for 
if  thou  beatest  him  with  the  rod,  he  shall  not 
die.— Proverbs,  XXIII;  12,  13. 


CAUSE  AND  EFFECT 

A  PACT  that  can  never  be  ignored  is  that  the 
public  often  justly  holds  its  local  newspaper 
responsible  for  any  serious  social  or  political 
failure.  Is  a  community  plagued  by  bad  government, 
with  incompetent  or  grafting  officials?  .\re  vice, 
crime,  bootlegging,  gambling  and  general  cussedness 
rampant  and  privileged?  If  so,  there  must  be  an 
underlying  journalistic  fault,  for  it  is  an  established 
fact  that  pitiless  publicity  is  the  cure  for  such  evils. 

In  South  Bend,  Indiana,  the  Tribune  has  been  ex¬ 
posing  some  unfavorable  civic  faults.  The  Mayor  of 
the  city  took  these  criticisms  deeply  to  heart  and 
proceeded  to  fight  the  newspaper  and  its  editor,  F.  A. 
Miller,  publishing  and  distributing  a  broadside  in 
defense  of  the  administration.  For  instance,  the 
Mayor  denied  that  gambling  joints  were  operating  in 
the  city.  But  while  this  bitter  counter-assault  on  the 
Tribune  was  being  distributed  to  the  public,  an  of¬ 
ficial  in  a  local  bank  was  arrested  for  looting,  and 
it  was  developed  that  tlie  poor  wretch  had  been  ruined 
in  a  local  gambling  house.  The  Tribune,  illustrating 
cause  and  effect,  gave  the  crime  and  confession  appro¬ 
priate  publicity.  The  dignified  Mayor  has  now  re¬ 
plied  by  calling  Mr.  Miller  a  “cur”  and  by  attributing 
to  the  Tribune  a  vengeful  motive  to  drag  the  fair 
name  of  the  city  in  the  dust,  and  all  that  sort  of 
familiar  guff. 

The  average  American  reader  is  never  deceived  in 
such  matters.  When  he  sees  a  newspaper  active  in 
behalf  of  the  common  interest  he  is  reasonably  sure 
that  editorial  motives  are  all  ri;,ht  and  that  if  the  fair 
name  of  the  city  is  suffering,  it  deserves  to  suffer 
and  will,  in  the  end,  be  better  for  the  operation.  We 
are  not  acquainted  with  the  intimate  details  of  the 
South  Bend  situation,  but  in  general  know  that  where 
there  is  a  defiance  of  law  and  order,  there  must  be 
weakness  in  government.  It  also  goes  without  saying 
that  when  the  Mayor  of  a  city  begins  to  call  editors 
“curs,”  he  is  hard  pressed  few  argument.  It  is  evident 
that  the  South  Bend  Tribune  is  diligently  on  the 
job  for  the  peo^Je,  and  is  not  open  to  the  criticism 
that  it  slept  while  local  evils  spread  nets  for  weak  and 
stupid  victims. 


Mussolini  made  a  sudden  midnight  call  at  the 
newspaper  office  in  Milan  operated  by  his 
brother,  and  we  are  told  that  he  dashed  out  to 
the  composing  room,  saluted  the  staff  and  im¬ 
mediately  began  telling  the  editors  how  to  ar¬ 
range  the  first  page  make-up  of  an  edition 
just  going  to  press.  He  would. 


Wonder  what  Chicago’s  bosses  think  of  news¬ 
paper  crusaders  now? 


STAFF  BUILDING 

TIERE  is  a  type  of  editor  who  is  always  “looking 
out  of  the  window”  for  perscmnel  material;  an¬ 
other  type  who  builds  a  solid  staff  that  naturally 
moves  up  from  within  the  organization.  The  late 
Erie  C.  Hopwood  was  an  editor  who  was  firmly  com¬ 
mitted  to  the  latter,  and  we  think  better,  method  of 
operation.  When  Mr.  Hopwood  died  recently  his  suc¬ 
cessor  as  editor  of  Cleveland  Plain  Dealer  was  pres¬ 
ent  in  the  person  of  Paul  Bellamy,  thoroughly  schooled 
in  the  policies  of  the  paper,  an  able  student  of  Mr. 
Hopwood.  Mr.  Bellamy  had  staff  material  of  excel¬ 
lent  quality  for  all  the  positions  affected  by  the  sudden 
change  at  the  top.  Thus  does  the  Plain  Dealer  move 
in  its  accustomed  policy  and  thus  is  each  staff  man 
encouraged  to  look  to  a  future  in  his  own  office,  not 
from  without.  Staff  building  is  one  of  the  fine  arts  in 
publishing  and  editing. 


CHAIN  NEWSPAPERS 

E-^CH  week  records  some  advance  in  the  remark¬ 
able  development  of  the  chain  newspaper  idea, 
pioneered  by  the  late  E.  W.  Scripps,  William 
Randolph  Hearst,  the  late  Frank  A.  Munsey,  Frank 
E.  Gannett  and  others.  Editor  &  Pubusher  records 
at  present  indicate  that  there  are  in  the  United  States 
52  chains,  with  a  total  of  243  morning  or  evening 
newspapers,  some  of  them  including  Sunday  editions. 
Qiains  control  37}^  per  cent  of  daily  circulation  and 
46  per  cent  of  Sunday  circulation.  This  is  a  de¬ 
velopment  of  about  50  years,  but  more  than  two-thirds 
of  the  grouping  has  been  done  in  less  than  20  years. 

In  the  large  sense  it  is  too  early,  considering  the 
rapid  and  changing  evolution  of  the  principles  that 
govern  group  operation,  to  draw  definite  conclusions 
as  to  the  ultimate  success  of  the  idea,  but  certain 
fundamental  facts  seem  to  have  been  established.  First 
and  most  important,  it  can  no  longer  be  doubted  that 
a  single  man  or  a  company,  able  to  conduct  a  single 
newspaper  successfully,  can  with  equal  ease  lead  two 
or  more  newspapers  down  the  same  road,  provided  the 
man  or  company  is  able  to  enlist  and  inspire  execu¬ 
tives,  working  at  a  distance,  with  the  same  staff  zeal, 
judgment  and  confidence  that  is  reflected  in  the  pres¬ 
ence  of  the  proprietor.  Secondly,  it  is  apparent  that 
the  golden  thread  that  runs  through  the  story  of 
chain  success  is  that  local  identity  must  be  maintained, 
the  individual  character  of  the  executives  shining 
through  the  pages  of  each  unit,  and  the  power  of  the 
editor  and  the  manager  never  circumscribed  to  a 
point  where  they  become  mere  rubber  stamps.  The 
Munsey  dream  of  long  ago  that  newspapers  could  be 
stretched  across  the  country  to  operate  in  identical 
form  and  true  to  a  set  of  rules  has  never  been  real¬ 
ized,  and  probably  never  shall.  Third,  it  is  demon¬ 
strable  that  a  properly  administered  group  provides 
the  ground  for  sound  economies.  This,  of  course,  ap¬ 
plies  to  such  obvious  factors  as  advantageous  pur¬ 
chase  of  materials  and  group  sale  of  advertising,  but 
a  perhaps  greater  element  lies  in  the  fact'  that  the 
wider  experience  makes  for  the  greater  development 
of  each  unit ;  all  benefit  from  the  mistakes  of  one,  all 
gain  from  the  discoveries  of  one.  Chain  ownership 
provides  opportunities  for  experimentation.  Syndica¬ 
tion  may  be  worked  to  its  highest  development.  In 
the  case  of  some  chains,  notably  Scripps-Howard  and 
Gannett,  the  broad  idea  includes  employe  investment 
and  all  of  the  benefits  that  may  logically  be  expected 
to  accrue  from  such  participation. 

The  collective  advantages  that  are  gained  by  the 
reading  public  depend  wholly  upon  the  spirit  of  own¬ 
ership.  As  an  offset  to  the  complaint  regarding  ab¬ 
sentee  ownership  there  is  the  fact  that  proprietorship 
of  many  units  affords  freedom  to  exercise  principles 
that  might  be  denied  to  a  single  unit.  That  is,  it 
might  be  possible  for  chain  owners  to  take  a  loss  in  a 
city  to  conserve  a  principle,  whereas  the  individual 
proprietor  might  be  forc^  to  compromise  and  wait 
on  time  for  the  success  of  his  idealism.  It  is  interest¬ 
ing  to  observe  what  shall  be  the  ultimate  outcome  of 
chain  operation  in  reference  to  national  politics, 
whether  in  the  long  run  it  will  be  found  better  to 
allow  editors  of  unit  papers  to  exercise  the  same  fre^ 
dom  in  reference  to  national  affairs  that  must  be  theirs 
in  dealing  with  state  or  local  elections  and  administra¬ 
tions.  Should  a  chain  be  developed  of  such  strength 
that  it  might  wield  the  balance  of  voting  power  in  a 
national  contest  the  question  of  the  right  or  wrong 
of  such  control  would  receive  its  test  at  the  hands  of 
public  opinion.  In  approaching  this  consideration,  one 
cannot  overlook  the  fact  that  publishers  have  in  the 
past  been  severely  criticized  for  permitting  certain 
units  in  their  chains  to  support  one  ticket  while  others 
were  supporting  rival  tickets.  It  has  become  axio¬ 
matic  in  .American  journalism  that  the  stronger  the 
newspaper’s  financial  base  the  greater  its  freedom 
The  public  need  never  fear  newspapers  that  earn  large 
returns  for  their  owners. 


Testimony  shows  that  Secretary  of  the  Interior 
Fall  kept  the  Teapot  deal  concealed  for  weeks. 
The^  day  zvill  come  when  concealment  of  public 
business  from  the  public  will  in  itself  be  an 
offense  demanding  the  unseating  of  the  re¬ 
sponsible  official. 
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j  PURELY  PERSONAL  < 

UPWARD  H.  BUTLER,  publisher  ^ 
ol  the  Buffalo  Evening  News,  was  _ 
elected  delegate  to  the  Republican  j 
National  convention  at  Kansas  City,  rep¬ 
resenting  the  40th  New  York  district,  at 
the  party  primary  election  in  Buffalo. 
Toseph  C.  Ruszkiewicz,  manager  of  the 
Polish  Everybody’s  Daily,  Buffalo,  was  . 
elected  delegate  from  the  41st  New  York 
district. 

Cyrus  H.  K.  Curtis,  publisher  of  the 
PhU^elphia  Public  Ledger  and  New 
Park  Evnung  Post,  visited  Washington 
this  week  arriving  aboard  the  Curtis 
v-acht  “Lyndonia”  on  Easter  Sunday.  On 
Wednesday  Mr.  and  Mrs.  Curtis  were 
the  guests  of  President  Calvin  Coolidge 
at  the  White  House.  They  were  ac¬ 
companied  by  Mrs.  Emma  P.  Russell,  an 
old  friend  of  Mrs.  Curtis. 

George  Naeter  and  Fred  Naeter,  pub¬ 
lishers  of  the  Cape  Girardeau  (Mo.) 
Southeast  Missourian,  left  Cape  Girar¬ 
deau  with  their  families,  April  2,  on  an 
auto  trip  to  Washington,  D.  C.  to  visit 
Fred  Haskin  and  other  friends.  They 
also  expect  to  visit  New  York  while  on 
the  trip. 

F.  D.  White,  general  manager  of  the 
\eiv  York  World,  sailed  from  New 
York  this  week  for  a  European  tour.  He 
expects  to  return  to  his  desk  June  26. 

Ralph  H.  Booth,  general  manager  of 
the  Booth  Publishing  Company’s  news¬ 
papers,  sailed  this  week  on  the  Maure¬ 
tania  with  Mrs.  Booth  and  their  daughter, 
for  a  vacation  in  Europe. 

Frank  .\.  Bayrd,  publisher  of  the 
Maiden  (Mass.)  Evening  News,  and  Mrs. 
Bayrd  left  March  31  on  the  motorship 
Saturnia  on  a  two  months’  trip  abroad. 

Karl  A.  Bickel,  president  of  the  United 
Press  Associations  spoke  Tuesday  before 
a  dinner  meeting  of  the  New  York  Print¬ 
ers’  Supply  Salesmen’s  Guild  at  the 
Printing  Crafts  Club. 

E.  G.  Smith,  general  manager  of  the 
Quebec  Chronicle-Telegraph,  returned 
home  April  1  after  spending  a  month 
visiting  England  and  Scotland. 

Roy  Ray,  editor  of  the  Windsor  (Col.) 
P^re  Valley,  was  elected  mayor  of 
Windsor,  April  3. 

R.  V.  Otis,  editor  of  the  Otis  (Col.) 
Independent,  was  elected  mayor  of  Otis 
recently. 

Willis  Sharpe  Kilmer,  publisher  of  the 
Binghamton  (N.  Y.)  Press,  was  elected 
to  (he  board  of  directors  of  the  Virginia 
Horse  Breeders’  Association  last  week. 

R.  J.  Ball,  editor  of  the  Loveland 
(Col.)  Herald-Reporter  is  seriously  ill. 
He  underwent  an  appendicitis  operation 
March  30. 

J,  P.  O^Furey,  editor  and  publisher  of 
the  Hartington  (Neb.)  Cedar  County 
News,  was  elected  president  of  the  Hart¬ 
ington  Commercial  Qub  at  a  meeting  of 
the  board  of  directors  recently. 

V.  Y.  Dallman,  editor  of  the  Illinois 
State  Register,  Springfield,  is  confined  to 
St.  John’s  hospital,  Springfield,  with 
pneumonia. 

Robert  E.  Delaplaine,  editor  and  man¬ 
ager  of  the  Frederick  (Md.)  Morning 
Post  and  Evening  News,  and  Mrs.  Dela¬ 
plaine  have  returned  from  a  tour  of 
Florida. 


IN  THE  BUSINESS  OPHCE 

£DWIN  S.  FRIENDLY,  business 
manager  of  the  New  York  Sun,  was 
elected  a  member  of  the  board  of  di¬ 
rectors  of  the  Broadway  Association  of 
New  York  at  a  meeting  of  the  di¬ 
rectorate  held  April  9. 

Porter  Caruthers,  assistant  business 
manager  of  the  New  York  Herald 
TnbuiK,  has  left  New  York  on  a 
month’s  automobile  trip  through  the 
south,  during  which  he  will  visit  his 
home  town.  Holly  Spring,  Miss. 

Ernest  H.  Kelley  of  the  display  ad- 
department  of  the  Coming 
(N.  Y.)  Evening  Leader,  has  resigned 
to  go  to  Ashtabula.  O.,  and  has  been 
succeed  by  G.  Glenn  Waters,  formerly 
of  the  classified  department. 


John  W.  O’Neil,  of  the  city  circulation 

department.  New  York  World,  spent  the  FOLKS  WORTH  KNOWING 
Easter  holidays  with  his  family  in  Fall 

’'Td^McLucs,  o(  adv„.U»g  W. 

Storm  Lake  (la.)  Puot- 


staff  of  the  Buffalo  Times,  has  resigned  7-  ..  T 

to  join  the  Clex^eKmd  New^.  of  tte  lo  wl 


IN  THE  EDITORIAL  ROOMS 


T  INTON  DAVIES,  for  six  years  on 
the  Los  Angeles  Times,  the  last  three 
as  Sunday  magazine  editor,  has  joined 
the  staff  of  the  New  York  Herald 
Tribune.  While  with  the  A.  E.  F.  in 
France  he  served  on  the  Stars  and  Stripes 
and  later  joined  the  Portland  (Ore.) 

Oregon  Journal.  He  is  a  brother  of 
Mary  Carolyn  Davies,  known  for  her 
volumes  of  verse. 

Will  Hayes,  former  dramatic  critic 
and  assistant  managing  editor  of  the  New 
York  Evening  Journal,  will  entertain  a  Jarnacim 

number  of  editors  and  publishers  at  a 

dinner  at  Sardi’s  April  24.  Hayes  is  now  Pilot-Tribune  five  yea 
advertising  director  for  the  Automotive  charge  of  the  property. 
Rovalties  Corporation.  Mr.  Jarnagin  comes 


Press  Associa¬ 
tion.  Mr.  Jarn¬ 
agin  is  one  of 
those  city  news¬ 
paper  men  who 
have  bought 
papers  of  their 
own  and  have  be¬ 
come  active  pub- 
Ushers  in  the 
weekly  field.  He 
had  been  manag¬ 
ing  editor  of  the 
Des  Moines  Daily 
Capital  for  13 
years  when  he 
purchased  the 
years  ago  and  took 


Kovalties  Corporation.  Mr.  Jarnagin  comes  from  a  newspaper 

George  F.  Borum  has  joined  the  Rich-  family.  His  father  is  J.  \V.  Jarnagin 
mond  (Va.)  Times-Dispatch,  succeeding  who  has  been  active  in  the  newspaper 
William  M.  Nuckols,  who  goes  to  an  business  for  .'0  years.  His  brother,  Roy 


.\tlantic  City  newspaper. 


A.  Jarnagin,  is  publisher  of  the  Peterson 


Frank  Morrison,  formerly  telegraph  (f®-)  P^riot,  and  his  son,  Phil  Jarnagin. 
editor  of  the  Buffalo  Times  and  recently  **  ^sociated  with  the  advertising  agency 
with  the  Courier  and  Express,  has  joined  of  Fairall  &  Co.  at  Des  Moines.  _ 
the  Evening  Neics  staff  as  night  editor.  ,  J^ma^in  is  not  only  president  of 
Thomas  P.  Hamilton,  veteran  political  “le  _  Iowa  Press  .Association  but  also 
writer,  went  from  the  Times  staff  to  that  president  of  the  Northwest  Iowa  Press 
of  the  Evening  News  as  did  Nelson  Association.  He  is  a  member  of  Grinnell 
Prentice,  who  has  been  assistant  telegraph  chapter  Sigma  Delta  Chi  and  last  year 
editor  of  the  Times.  Prentice  is  replaced  was  named  quarterback  and  news  editor 
by  Frank  D.  Woodworth  formerly  of  the  Prof.  John  H.  Casey’s  “All-American 
Richmond  Times-Dispatch.  Miss  Eliza-  weekly  newspaper  team.’’ 

beth  Anderson  has  resigned  as  assistant  _ 

society  editor  of  the  Times  to  join  the 

staff  of  the  woman’s  department  of  the  the  Worcester  Gacette  who  has  been  ill 
News.  for  the  past  several  weeks  will  return  to 

Donald  E.  Weaver,  for  several  years  work  won.  William  Holland,  Gazette 
editor  of  the  Granznlle  (O.)  Times,  has  editor,  who  has  also  tieen  ill  is  back 
resigned  and  returned  to  Cincinnati 


where  he  will  work  on  the  Post. 

P.  C.  Johnson,  formerly  of  Pomona, 
Cal.,  and  before  that  in  Rockford.  Ill., 


George  R.  Shoals  who  has  been  em¬ 
ployed  on  Long  Island  papers  has  joined 
the  copy  desk  of  the  Worcester  (Mass.) 


is  city  hall  reporter  on  the  Long  Beach  Telegram. 

(Cal.)  Sun,  succeeding  Emmet  Riorden.  M.  H.  Barton,  recently  of  Los  .Angeles, 
who  has  resigned  to  join  a  group  of  is  now  telegraph  editor  of  the  Lcmg 
weeklies  in  which  he  has  acquired  an  Beach  (Cal.)  Sun,  succeeding  John  C. 
interest.  Small,  who  resigned  to  join  the  publicity 

Alfred  H.  Cohen  of  the  Buffalo  Eve-  department  of  Continental  Life  Insurance 
ning  News  sports  staff,  and  Mrs.  Cohen  Company,  at  St.  Louis. 


are  parents  of  a  son. 


Thomas  O’Connell  has  been  added  to 


W.  L.  Randall,  Jr.,  whos  father  is  con-  Worcester  (Mass.) 

nected  with  the  Nezo  York  Daily  Mirror  Gaaette. 


in  an  editorial  capacity,  is  the  latest  re¬ 
cruit  to  the  reportorial  staff  of  the  Wor¬ 
cester  (Mass.)  Telegram. 


Clark  H.  Williams,  Sunday  editor  of 
the  Portland  Oregonian,  recently  under¬ 
went  a  major  operation.  His  condition 


Henry  Vance  has  rejoined  the  Birm-  regarded  as  serious. 


ingham  Age-Herald  and  Nezus  as 


Harold  R.  Brennan  who  has  been  on 


writer  of  sports.  He  will  write  a  column  the  copy  desk  of  the  Worcester  (Mass.) 
of  variety  to  be  known  as  “On  the  Telegram  is  now  telegraph  editor  of  that 


Level.” 

.A.  F.  Smith,  day  editor  in  charge  of 


(Continued  on  page  32) 


Three  Winners! 

Bobo  Baxter  by  Robe  Goldberg 
Bungle  Family  by  Harry  tuUuii 
Windy  Riley  by  Ken  Kiing 

If  you  have  all  three  of  these  comic  strips — you’re  in 
clover  and  you  know  it! 

If  there’s  one  of  them  that  you  haven’t,  and  your  terri¬ 
tory  is  still  open — you’re  still  in  luck. 

Write  or  wire: 

The  McNaught  Syndicate,  Inc. 


V.  V.  McNin 
Fretideni 


TIMES  BUILDING 
NEW  YORK,  N.  Y, 


Cbakus  V.  McAdam, 
Vice-Preiident 


ELLA 

CINDERS 

Strip  and  Page 

by 

BILL  CONSELMAN 

and 

CHARUE  PLUMB 


losi  SngeleiBi  ^imes; 


Denouncing  motion  pictures  and 
newspaper  comic  strips  which  cater 
to  vulgar  minds  and  make  light  of 
laws.  Dr.  J.  Lewis  Gillies,  pastor 
of  the  First  Methodist  Church  of 
Riverside,  in  an  address  to  Method¬ 
ist  ministers  at  the  first  Methodist 
Episcopal  Church  here  yesterday, 
said: 

“I  enjoy  comic  pictures  and 
about  the  first  thing  I  do  in 
the  morning  is  to  pick  up  The 
Times  and  see  what  has  hap¬ 
pened  to  Andy  Gump  and  ELLA 
CINDERS.” 


OfaKlti 


It  Seems  to  Me 

t_i  —  t 

oj  nsywoQa  oravB 


Of  late  there  has  been  some  talk 
that  the  novel  is  by  no  means  a 
permanent  form  and  that  befori- 
anotber  hundred  years  are  done 
some  medium  will  replace  it.  But 
as  a  matter  of  fact  this  process 
of  substitution  is  taking  place. 

“The  Gumps,”  “ELLA  CIN¬ 
DERS”  and  half  a  dozen  other 
strips  are  essentially  chroniclas 
of  events.  They  tell  a  con¬ 
tinued  story,  introduce  charac¬ 
ters  and  work  up  to  carefully 
planned  climaxes.  Indeed,  these 
people  of  the  comic  strips  can 
do  everything  a  novelist  does 
except  come  to  a  finish. 


Commanding  comics 
in  compelling  combina¬ 
tion  daily  and  Sunday. 
Always  appealing,  al¬ 
ways  amusing. 

If  your  territory  is  open 
Wire  for  Terms  to 

Metrop>olitan  Newspaper 
Service 

Maximilian  Elser.  Jr.  Earl  J.  Hadley 
General  Manager  Associate 

150  Nassau  St.,  New  York  City 
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THE  OLDEST  PUBLICATION  OF  THE 
NEWSPAPER  AND  ADVER¬ 
TISING  FIELDS 

Established  in  1884  by  Allan  Forman 

WITH  WHICH 
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'The  Journalist  Newspaperdom 
Advertising  The  Fourth  Estate 

THE  EDITOR  &  PUBLISHER  CO^ 
INC.,  PROPRIETORS 
Publication  Office: 

Suite  1700  Times  Building — 12nd  Street 
jind  Broadway  —  New  York  City,  N.  Y. 
Telephones: 

Bryant  3052,  3053,  3054,  3055  and  3056 

President  and  publisher,  James  W. 
Hrown;  treasurer,  Marlen  E.  Pew;  secre~ 
.lory  and  business  manager,  Charles  B. 
Groomes;  promotion  manager,  James 
W.  Brown,  Jr.;  circulation  manager, 
George  Strate;  classified  advertising  man¬ 
ager,  S.  L.  Dare. 

Editor,  Marlen  E.  Pew;  Managing  Edi¬ 
tor,  Arthur  T.  Robb;  Feature  Editor, 
Philip  Sehnyler;  News  Editor,  Warren 
Bassett;  Associate  Editors,  Philip  Stong, 
John  F.  Roche. 

London  Editor:  Allan  Delafons,  113 
Edenbridge  Road,  Enfield.  Middlesex, 
England.  Paris  Editor:  G.  Langelaan, 
c/o  The  Associated  Press,  21  rue  Vivi- 
enne.  Washington  Correspondent:  J.  Bart 
Campbell,  1296  National  Press  Club 
Building.  Chicago  Correspondent:  Mrs. 
Lucile  Brian  Gilmore,  30  North  Dear¬ 
born  Street. 

International  Year  Book  issued  last  Sat¬ 
urday  in  January. 

“A.  N.  P.  A.”  service  numbers  last  two 
Saturdays  in  April. 

Advertising  Convention  number  first 
Saturday  in  July. 

Newspaper  advertising  lineage  tabula¬ 
tions  issued  in  March  and  September. 
Table  of  newspaper  rates  and  circula¬ 
tions  issued  in  January  and  July. 

Market  Guide  containing  information 
4>n  1,400  newspaper  markets  issued  third 
Saturday  in  November. 

Size  of  type  page — 9  x  12  inches — or  168 
agate  lines  (13  ems)  on  four  columns 
— or  a  total  of  672  agate  lines  to  the 
page.  Largest  type  page  in  the  business 
paper  field. 

Display  advertising  rates:  transient,  75c 
per  agate  line,  or  series  of  insertions  as 
follows: 
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The  little  forty-two  agate  line  rate  maker 
card  at  a  cost  of  $16  per  week,  earns 
as  low  a  rate  on  a  52-time  basis  as  any 
other  schedule,  namely,  $168  per  page; 
S95  half -page;  and  $55  quarter-page. 
Classified  advertising  rates:  75c  per 
agate  line  one  time;  60c  per  agate  line 
four  times. 

Situations  Wanted:  50c  per  agate  line 
one  time;  40c  per  agate  line  three  times 
(count  six  words  to  the  line). 

Member  of  the  Associated  Business 
Papers  and  subscribing  to  its  standard 
of  practice. 

Charter  member  of  the  Audit  Bureau 
of  Circulations  with  a  certified  net  paid 
“A.B.C.”  circulation  as  follows: 


1  Six  Months 

1  Ending 

Net 

Paid 

Total  Dis¬ 
tribution 

j  Dec.  Slst,  1927 

8.220 

9,546 

:  Dec.  3l8l,  1926 

7,014 

8,015 

Dec.  Slst,  1925 

6,363 

7,708 

Dec.  Slst,  1924 

5,711 

6,488 

PERSONAL 
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HOLDING  NEW  POSTS 

A  REDMAN  BUTLER,  from  ad- 
vertisiiig  department  of  the  U’ater- 
zdlle  (Me.)  Sentinel  to  advertising  de¬ 
partment,  Lewiston  (Me.)  Sun-Joumal, 

M.  M.  Caps,  from  Wilmington  (N. 
C. )  Neivs- Dispatch,  to  copy  desk,  Rich¬ 
mond  (Va.)  Times-Dispatch. 

WEDDING  BELLS 

G^LAY  V.  MILLER,  Jr.,  of  Grafton, 
W.  Va.,  to  Miss  Rose  E.  Lupton  of 
Keyser,  Va.  Mr.  Miller  is  editor  of  the 
Spencer  (W.  Va.)  Times-Record. 

Miss  Martha  Constance  Lundquist,  for 
several  years  proofreader  for  the  Rock¬ 
ford  (Ill.)  Daily  Republic  to  Harry  N. 
Wing  in  Rockford,  Ill.,  April  6. 

Jean  Johnson,  city  editor,  Longmont 
((Tol.)  Call,  to  Miss  Ethel  Markham, 
March  29. 

CHANGES  OF  OWNERSHIP 
IVJT.  STERLING  (O.)  TRIBUNE,  a 

A  weekly,  owned  for  the  past  40  years 
by  J.  M.  Williams,  has  been  purchased 
by  G.  R.  Thomas  and  L.  H.  Baldwin. 
The  new  owners  are  former  employes  of 
the  Tribune. 

Milledgeville  (Ga.)  Times,  weekly, 
was  sold  this  week  and  Dunbar  Hair, 
former  assistant  city  editor  of  the  Atlanta 
Journal  became  editor  and  manager.  The 
paper  was  purchased  in  the  name  of  Mrs. 
Mildred  Wright  Hair  from  Mr.  and  Mrs. 
C.  B.  McCullar. 

Alliance  (O.)  Review  has  purchased 
the  Recreational  N^cws,  a  Sunday  news¬ 
paper  published  in  .Alliance. 

SPECIAL  EDITIONS 

IVOR  WOOD  (Mass.)  MESSENGER, 
Easter  fashion  number,  special 
eight-page  section,  .April  3. 

Lancaster  Intelligencer,  financial  and 
business  review,  March  29,  16-page 
special  section. 

Boston  (Mass.)  Sunday  Herald,  an¬ 
nual  spring  yachting  and  fitting-out 
number,  eight  pages,  Sunday,  April  1. 

Boston  (Mass.)  Evening  Transcript, 
summer  homes  and  real  estate  special 
issues,  March  31  and  April  7. 

Boston  (Mass.)  Sunday  Post,  annual 
garden  and  poultry  section  and  rose  sec¬ 
tion,  April  8. 

Portland  (Me.)  Press  Herald  and 
Evening  Express  Spring  fashion  supple¬ 
ment  of  12  pages,  April  2. 

PRESS  ASSOCIATION  NOTES 

E.  MARTIN  has  been  appointed 

”  •  night  manager  of  the  United 
Press  Boston  bureau,  succeeding  Boyd 
Lewis,  now  in  charge  of  the  New  Haven 
office. 

W.  J.  Mc(3ambridge,  traffic  executive 
of  the  Associated  Press,  returned  this 
week  from  a  four  weeks’  business  trip 
to  Arizona  and  California. 

B.  M.  Demby  of  the  Chicago  office 
has  been  made  manager  of  the  Min¬ 
neapolis  bureau  of  United  Press,  re¬ 
placing  W.  E.  Hallberg,  who  has  re¬ 
turned  to  file  the  state  wire  from 
(Thicago 

G.  H.  Beal  has  been  made  day  man¬ 
ager  of  the  United  Press  Los  Angeles 
bureau,  succeeding  Dan  Campbell,  re¬ 
signed  to  enter  publicity  work.  Stanley 
Bailey  moves  to  Los  Angeles  from  San 
Francisco  to  become  night  manager,  the 
job  formerly  handled  by  Beal.  Richard 
Baldwin  has  been  transferred  from  the 
San  Francisco  day  staff  to  the  position 
of  night  manager  in  San  Francisco. 

SCHOOLS 

ILLINOIS  HIGH  SCHOOL  PRESS 
ASSOCIATION  fifth  annual  con¬ 
vention  will  be  held  at  Knox  college, 
Galesburg,  Ill.,  April  27  and  28,  with 
Theta  Sigma  Phi  and  Sigma  Delta  Chi 
sponsoring  the  gathering. 

Frank  O.  Lowden,  former  governor 
of  'Illinois  and  possible  Republican 


Dr.  William  T.  Ellis,  of  Swarthmore, 
Pa.,  writer  of  syndicated  Sunday 
School  lessons,  photographed  with 
part  of  his  catch  during  a  recent 
vacation  in  Miami,  Fla.  Part  of  his 
catch  included  a  sail-fish  6  feet  5 
inches  long  and  a  barracuda,  “tiger 
of  the  sea,”  3  feet  11  inches  long. 

nominee  for  president,  will  be  guest  of 
honor  and  speaker  May  18  at  his  alma 
mater.  University  of  Iowa,  when  the 
Sigma  Delta  Qii  entertains  in  his  honor. 
Mr.  Lowden  was  graduated  from  Iowa 
in  1885  with  honorary  degree  as  doctor 
of  law. 

University  College,  the  extension  de¬ 
partment  of  the  University  of  Southern 
California,  Los  .Angeles,  (Sal.,  has  added 
a  course  in  publicity.  Marc  N.  Go6d- 
now,  lecturer  on  journalism,  will  have 
charge. 


ASSOCIATIONS 

TTAL  E.  HOSS,  for  many  years 
secretary  of  the  Oregon  State 
Editorial  Assoctation,  is  making  an 
active  campaign  for  the  nomination  as 
secretary  of  state  on  the  Republican 
ticket  in  Oregon.  He  resigned  as  private 
secretary  to  Governor  I.  L  .Patterson 
in  order  to  promote  his  candidacy. 

Ralph  S.  Qark  of  the  Carnegie  In¬ 
stitute  of  Technology,  Pittsburgh,  was 
elected  president  of  the  .American  As¬ 
sociation  OF  College  News  Bureaus 
at  its  recent  conventicm  in  Cincinnati. 
Other  officers  were  John  P.  De  Camp, 
University  of  Cincinnati,  vice-president, 
and  L.  B.  Smelser,  Vanderbilt  Uni¬ 
versity,  secretry  and  treasurer. 

Southern  Interscholastic  Press 
Association  convention  will  be  held  at 
Lexington,  Va.,  May  11  and  12,  under  the 
auspices  of  the  Department  of  Journal¬ 
ism  and  Pi  Delta  Epsilon,  journalistic 
fraternity,  of  Washin^on  and  Lee  Uni¬ 
versity." 

Rochester  (N.  Y.)  Press  Club  will 
hold  its  16th  annual  “roastfest”  in  the 
Hotel  Seneca  in  that  city,  Saturday, 
May  12.  Bartley  T.  Brown  will  be 
“roastmaster.” 

Hudson  County  Press  (Hub  will 
give  its  first  dinner  dance  and  cabaret 
in  Union  Hill  Elks’  Qub,  Union  City, 
N.  J.,  Saturday,  May  26.  The  committee 
consists  of  Michael  J.  Ahearne,  chair¬ 
man  ;  President  Leo  J.  Hershdorfer, 
George  V.  Headley,  Arthur  D.  Mackie 
and  J.  Albert  Dear,  Jr. 

Association  of  Young  Advertising 
Men,  New  York,  will  hold  its  annual 
spring  dance  Saturday,  May  5,  at  the 


Printing  Crafts  Club  on  West  34th 
Street. 

Miss  Helen  Cornelius,  associate 
editor  of  Harperp  Baaar,  addressed  the 
Advertising  Club,  Denver,  Col.,  April 
3,  on  “Putting  Fashion  to  Work.” 

Roger  H.  Ferger  was  elected  presi¬ 
dent  of  the  CiNCTNNATi  Enquirer  Club 
at  its  organization  meeting  last  week. 
Other  offiMrs  are  John  Stautberg,  vice- 
president;  Peggy  O’Brien,  secretary,  and 
John  J.  Hamilton,  treasurer. 

Thirty  Springfield,  Ill.,  advertising 
and  display  men  have  organized  the 
Springfield  Display  and  Advertising 
Club  with  John  C.  Taylor,  president; 
R.  E.  Appel  and  Charles  Suesen,  of 
the  Illinois  State  Register,  secretary  and 
vice-president  respectively  and  H.  D. 
Barber,  treasurer. 

Special  officers  of  the  Quebec  Press 
Club  were  elected  April  6  at  the  first 
general  meeting  of  that  organization. 
Hon.  Antonin  Galipeault,  K.  C.,  Minister 
of  Public  Works,  was  elected  honorary 
president ;  J.  L.  Boulanger,  Deputy 
Minister  of  Roads  and  a  former  news¬ 
paper  man,  president,  and  J.  E.  Bernard, 
editor-in-chief,  L’Evetvement,  secretary. 

All  forms  of  advertising  produced  by 
members  of  the  craft  in  Pittsburgh  will 
be  displayed  at  the  first  exhibition  of 
the  Pittsburgh  Advertising  Club, 
scheduled  to  be  held  in  the  auditorium 
of  the  Chamber  of  Commerce  April  24 
and  25. 

Joseph  H.  Ewing  was  elected  president 
of  the  Old-Time  Printers'  Association, 
Chicago,  to  succeed  John  H.  Quadland,  at 
the  annual  meeting  April  8.  Frederick 
W.  Dunham  was  elected  vice-president, 
Clara  J.  Shephard  re-elected  treasurer, 
and  Mark  L.  Crawford,  re-elected  secre¬ 
tary. 

FREE-LANCE  CHARTERS  PLANE 

Former  S.  F.  Call  Man  On  Job  When 
Dam  Broke 

Horace  Bristol,  son  of  Mrs.  Edith  Bris¬ 
tol,  dramatic  editor  of  the  San  Francisco 
Call,  filed  the  first  eye-witness  story  to 
reach  the  Call  of  the  recent  flood  caused 
by  the  breaking  of  the  St.  Francis  Dam 
in  the  Santa  CHara  Valley.  He  char¬ 
tered  an  airplane  and  flew  over  the  en¬ 
tire  course  of  the  flood  within  five  hours 
after  the  water  had  receded. 

Bristol  is  19  years  old  and  a  student 
at  the  University  of  Redlands.  He 
worked  for  the  (3all  last  summer,  but 
was  not  in  the  employ  of  the  paper  at 
the  time  he  filed  the  flood  story. 


There  is  more  independence  nowadays 
than  you  might  think;  except  in  the 
ballrooms  most  people  are  standing  on 
their  own  ieet-^incinnati  Times-Star. 

I  - - 

The  Prince  of  Wales  fell  off  his  horse 
again  the  other  day,  and  a  few  unwary 
managing  editors  let  the  item  slip  into 
the  news  columns. — Florence  (Ala.) 
Herald. 

\  - 

Maybe  the  telephone  experts  have  per¬ 
fected  some  appliance  to  correct  the 
thickness  of  speech  that  seems  to  trouble 
so  many  Americans  in  Paris. — Bronx 
(N.  Y.)  North  Side  Nervs. 

I  — - 

Jazz  may  be  dying;  but  it  is  an  awful 
swan  song. — Mount  Clemens  (Mich.) 
Daily  Leader, 

I  - 

Scientists  have  weighed  the  earth  and 
found  it  weighed  six  sextillion  tons.  We 
have  a  sneaking  hunch  the  iceman  could 
do  better  than  that. — Norristown  (Pa.) 
Timcs-Herald. 

)  - 

As  we  understand  it,  a  he-man  is  one 
who  possesses  a  high  degree  of  male 
masculinity. — Florence  (Ala.)  Herald. 

Do  Mr.  Hays’  continued  efforts  for 
the  purification  of  the  movies  require  the 
pouring  of  oil  upon  the  troubled  waters 
of  that  industry? — Worcester  (Mass.) 
Telegram. 
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THE  FASTEST  GROWING  NEWSPAPERS  SOUTH 

-  '  '  '  '  *  ■  —■■'■■■-  "  ■  -  ■  

THE  COMMERCIAL  APPEAL. 

^*South*s  Greatest  Newspaper — An  Institution  of  the  South,  for  the  South,  Since  1840** 

Appieal 

** South* s  Fastest  Growing’  Newspaper** 

In  February,  1928  In  February,  1928 

The  APPEAL  Papers  The  APPEAL  Papers 

Gained  Over  ^  ^ 

.  Carried  Over 

Daily  Average  Circulation  over  the  daily  aver-  oo% 

age  for  the  year  1927.  . 

The  Sunday  Commercial  Appeal  gained  5,907  advertising  which  appeared  in  all 

average  in  February,  1928,  over  the  average  Memphis  newspapers. 

•  for  1927. 

Average  Paid  Circulation  of 

The  APPEAL  Papers 

For  February,  1928 

Morning  . . 110,012 

Evening .  66,998 

Largest  Circulation  in  the  History  of  The  Commercial  Appeal  177,010 

Sunday .  143,549 

The  APPEAL  Papers  Appeal  to  Readers  and  Advertisers  Alike, 

The  COMMERCIAL  APPEAL 

Memphis,  Tennessee 

JOHN  M.  BRANHAM  COMPANY,  REPRESENTATIVES 

Chicago  New  York  St.  Louis  Kansas  City  Detroit  Nashville  Atlanta  San  Francisco  Los  Angeles  Seattle 
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Seated  (left  to  right):  Col.  Guy  T.  Viiikniskki,  Walter  Hoban,  George  McManus, 
T.  E.  Powers,  Gene  Carr.  Standing  (left  to  right):  Jimmy  Murphy,  Jack  Calla¬ 
han,  “Chic”  Young,  R.  L.  Goldberg,  Russ  Westover,  Harry  Hershfield,  H.  H. 
knerr.  Ad  Carter,  J.  D.  Gortatowsky,  A.  S.  Miller,  Edward  Verdier,  G.  W. 
Finley,  J.  V.  Connolly. 


EORGE  McMANUS,  cartoonist, 
creator  of  “Bringing  Up  Father,” 
was  tendered  a  luncheon  recently  at  the 
Warwick  Hotel,  New  York  City,  by  a 
group  of  his  fellow  comic  artists  who 
draw  for  newspapers  through  King 
Features  Syndicate. 

The  occasion  was  a  farewell  to  Mc¬ 
Manus,  who,  after  living  nearly  a  quarter 
of  a  century  in  New  York  City,  is 
moving  to  Los  Angeles.  The  Warwick 
luncheon  proved  a  jolly  affair  for  “Jiggs” 
and  his  friends,  with  Walter  Hoban, 
“Rube”  Goldberg,  Jack  Callahan,  H.  H. 
Knerr,  “Jimmy”  Murphy,  Russ  West- 


over,  “Ad”  Carter,  and  “Tom”  Powers 
providing  brief,  amusing  speeches. 

J.  V.  Connolly,  editor  of  the  Hearst 
syndicates,  was  toastmaster.  Col.  Guy  T. 
Viskniskki,  general  manager  of  the 
Hearst  syndicates ;  J.  D.  Gortatowsky, 
their  business  manager;  and  Albert  S. 
Miller,  manager  of  the  Warwick  Hotel, 
joined  with  the  comic  artists  in  their 
luncheon  tribute  to  McManus. 

Later  in  the  week,  fellow-members  of 
the  Lotos  Club  tendered  McManus  a 
banquet.  He  left  for  Los  Angeles, 
Thursday,  April  5. 


NEA  STAFF  CHANGES 


Sinnott  Named  Pacific  Coast  Manager 
— Talley  Joins  Cleveland  Office 

Philip  J.  Sinnott,  formerly  editor  of 
several  Pacific  coast  papers  and  manager 
of  United  Press  Bureaus  at  Portland  and 


PuiLir  J.  SiVNOTT,  ROBF-KT  T-IFLEY 

Los  Angeles,  has  been  appointed  manager 
of  the  Pacific  Coast  division  of  XE.\ 
Service  with  headquarters  in  San  Fran¬ 
cisco.  Prior  to  three  years  on  California 
newspapers,  he  had  been  with  NEA  both 
on  the  coast  and  at  the  Cleveland  office. 

Robert  Talley,  for  several  years  a 
political  writer  with  the  Washington, 
D.  C.,  staff  of  the  Scripps-Howard  News¬ 
paper  Alliance,  and  former  editor  of  the 
Birmingham  (Ala.)  Post,  is  a  new 
member  of  the  Cleveland  staff  of  NEA 
Service.  He  has  already  written  a  bio¬ 
graphical  series  called  “Presidential  Cam¬ 
paign  Portraits”  for  NEA. 

Sinnott’s  career  started  21  years  ago 
in  Oregon.  After  a  few  years  of  re- 
portorial  work,  he  became  city  editor  of 
the  Klamath  Falls  Herald,  and  in  1916 
he  joined  United  Press  and  became  man¬ 
ager  of  the  Los  .Angeles  bureau.  Later 
he  was  transfered  to  take  charge  of  the 
Portland  bureau.  Just  previous  to  the 
war,  he  was  Coast  representative  of 
United  Press  and  after  the  war  became 
managing  editor  of  the  San  Francisco 
Daily  News,  later  becoming  editor  of  the 
Sacramento  Star. 

Talley  is  a  native  of  Nashville,  Tenn, 

1  - - - 

Gitting*  With  Syndicate 

C,  K.  Gittings,  formerly  on  the  news 
staff  of  United  Press,  is  now  production 
manager  of  United  Press  Features. 


Has  Foreign  Articles 

The  Ledger  Syndicate,  Philadelphia,  is 
publishing  articles  written  and  signed  by 
foreign  celebrities.  Among  them  are 
“Give  Up  Atlantic  Flights,”  by  Mme. 
Nungesser,  mother  of  the  victim  of  the 
XVJiite  Bird  catastrophe ;  “Rumania’s 
Little  Boy  King,”  by  (Countess  Olga 
Dvina,  Lady-in-Waiting  to  Queen  Marie 
of  Rumania:  “Dancing  Around  the 
World,”  by  Mme,  .Anna  Pavlowa,  and 
"Laughter — The  Universal  Language,”  by 
Sir  Harry  Lauder. 


New  H.  G.  Wells  Feature 

The  Doubleday-Doran  Syndicate  has 
acquired  all  serial  rights  of  H.  G.  Wells’ 
latest  work,  “The  Open  Conspiracy,” 
which  is  described  as  a  confession  of  faith 
by  a  distinguished  English  novelist.  The 
same  syndicate  has  also  acquired  rights 
to  the  forthcoming  book  entitled  “The 
Presidency  and  Hoover,”  by  Samuel 
Crowther. 


Open  New  York  Office 

McCoy  Health  Service  of  Los  An¬ 
geles,  Cal.,  has  opened  a  New  York  office 
at  246  Fifth  avenue.  E.  Levy,  manager 
of  the  service,  has  come  east  to  take 
charge  of  the  new  branch. 


Brisbane  Aids  Boy  Scouts 

Arthur  Brisbane,  editor  of  the  Neiv 
York  Et'cning  Journal,  has  given  the  use 
of  several  thousand  acres  of  ground 
owned  by  him  at  Allaire,  N.  J.,  to  the 
Boy  Scouts  of  America.  The  property 
will  be  turned  into  a  boy  scout  camp. 
W'ork  was  started  on  the  project  April  12. 


Bangs  Starts  Weekly 

H.  R.  Bangs,  former  New  York  news¬ 
paper  man  and  son  of  John  Kendrick 
Bangs,  novelist  and  humorist,  announced 
publication,  .April  10,  of  the  Merrimack 
Valley  Sun  at  Suncook,  N.  H. 


Baker  on  Trip  to  Coast 

H.  B.  Baker,  general  manager  of 
Pacific  &  .Atlantic  Photos,  Inc.,  left  this 
week  on  a  five  weeks’  business  trip  to 
the  Pacific  Coast.  He  intends  to  visit 
all  bureaus  of  the  concern  and  will  stop 
at  Kansas  City  and  Houston  to  perfect 
arrangements  for  covering  the  political 
conventions  this  summer. 


TO  HANDLE  BYRD  FLIGHT 

I  - 

Current  News  Features  Contracts  for 
News  of  Antarctic  Expedition 

News  of  Commander  Richard  E. 
Byrd’s  flights  over  the  Antarctic  will  be 
distributed  by  Current  News  Features, 
according  to  an  announcement  made  last 
week.  Current  News  contracted  with 
Commander  Byrd  for  his  dispatches  when 
he  flew  over  the  North  Pole. 

“In  accordance  with  arrangements  at 
that  time,”  their  announcement  says,  “we 
secured  the  rights  to  his  exclusive  dis¬ 
patches,  that  is,  his  own  signed  story 
and  the  signed  stories  of  members  of  his 
expedition  to  the  Antarctic.  The  news 
rights  to  this  material  were  turned  over 
by  us  to  the  New  York  Times  which, 
with  the  St.  Louis  Post  Dispatch,  is 
sponsoring  the  feature.” 

Russell  Owen,  aviation  reporter  for 
the  Times,  will  be  one  of  54  men  whom 
Commander  Richard  E.  Byrd  will  take 
with  him  from  New  York  in  September. 
The  expedition  expects  to  complete  its 
mission  in  March,  1929,  but  may  remain 
until  the  following  March  if  its  objects 
have  not  been  accomplished. 

A  base  will  be  established  on  the  edge 
of  the  southern  continent  as  soon  as  the 
expedition  lands  there,  and  a  powerful 
radio  station  will  be  set  up  through  which 
Owen’s  dispatches  will  be  flashed  to  com¬ 
mercial  stations. 


BEIERLEIN  WITH  CONDE  NAST 


Former  Busineu  Manager  of  United 
Feature  Syndicate  in  New  PoMtion 


H.  A.  Beierlein,  formerly  business 
manager  of  the  United  Feature  Syndicate, 
has  resigned  to  take  charge  of  the  Conde 
Nast  Syndicate, 
under  F'rancesca 
van  der  Kley, 
editor. 

Mr.  Beierlein 
was  connected 
with  the  United 
Press  .Associa¬ 
tions  for  about  12 
years.  He  began 
as  a  dictaphone 
operator,  and 
later  became  sec¬ 
retary  in  turn  to 
Roy  VV.  Howard 
and  W.  W.  Haw¬ 
kins  when  they 
were  president  of 
United  Press.  When  the  syndicate  was 
organized  eight  years  ago,  he  was  put 
in  charge  of  production,  and  later  became 
business  manager.  The  syndicate  was 
recently  reorganized  and  is  now  known 
as  United  Press  Features.  Tom  Gerber 
is  business  manager. 


N.  Y.  AD  MEN  BELIEVE  IT 


Ripley,  “Most  Famous  Liar,’’  Tries 
Some  “Believe  It  Or  Not’s’’  on  Club 

Robert  L.  Ripley,  cartoonist  for  As¬ 
sociated  Newspapers,  and  creator  of  the 
feature  “Believe  It  Or  Not,”  addressed 
the  New  York  Advertising  Club  luncheon 
April  11.  Mr.  Ripley  explained  that  he 
considered  it  a  compliment  when  some 
one  called  him  a  liar  and  told  of  his 
methods  of  gathering  startling  facts 
from  “everywhere.” 

He  receives  1,000  letters  a  week  ques¬ 
tioning  his  cartoon,  he  said,  and  is  com¬ 
pelled  to  investigate  every  circumstance 
carefully  in  order  to  be  able  to  answer 
doubting  Thomases  with  indubitable 
authority. 

Among  other  things,  Mr.  Ripley  told 
his  hearers  that  Napoleon  walked  through 
the  parted  waters  of  the  Red  Sea  as 
Moses  had ;  and  called  their  attention 
to  the  fact  that  Lindbergh  was  the 
sixty-seventh  man  to  fly  across  the  .At¬ 
lantic. 


GLOBE-CIRCUNG  RACE  STARTS 

The  round-the-world  race,  sponsored 
by  the  Tokio  Jiji  Shhnpo,  started  last 
week.  The  contestants  are  Toichiro 
Araki  and  Ryukichi  Matsui. 


THINKS  ADVERTISING  A 
FIELD  FOR  WOMEN 


Mrs.  Fay  King  Watts,  National  Adver¬ 
tising  Manager  of  Hawaiian  Daily, 
Deliberately  Chose  Business 
Side  of  Journalism 


“A  woman  never  knows  what  she  can 
do  until  she  has  to  shift  for  herself," 
says  Mrs.  F'ay  King  Watts,  national  ad¬ 
vertising  manager 
of  the  Honolulu 
Star-Bulletin.  “A 
good  many 
women  have  to 
learn  that  they 
do  not  fit  in  the 
newspaper  world, 
but  some  are  sur¬ 
prised  to  find 
how  well  they 
do  fit.” 

Unlike  the  ma¬ 
jority  of  her  sis¬ 
ter  workers  who 
aspire  to  fame  in 
journalism,  Mrs.  M”- 
Watts  seven 

years  ago  chose  the  business  side  of 
newspaper  work.  She  was  in  Honoluh 
and  circumstances  threw  her  on  her  own 
resources.  She  had  a  little  son  to  sif- 
port. 

“I  started  as  cashier  at  the  Star-Bul^ 
tin,”  she  says.  “I  thought  much  about  I  it 
writing  side,  but  I  had  seen  so  maiy 
other  women  get  nowhere  there  that'l 
chose  the  business  end,” 

Soon  she  was  promoted  to  the  creA 
and  collection  department  as  an  e.xecutilt 

“Then  there  was  opening  in  the  ad¬ 
vertising  department,"  she  says.  “Th^r 
gave  me  a  chance  at  it.  I  believe  I’tt 
made  good.  I  believe  that  advertising  is 
a  field  for  which  women  are  particulijjr 
suited,  chiefly  because  women  are  the 
principal  readers  of  advertising,  and  oae 
woman  knows — or  ought  to  know — whit 
another  woman  wants.” 

National  advertising  is  of  unusual  im¬ 
portance  in  the  islands  because  there  are 
few  local  factories.  The  go'ods  adver¬ 
tised  in  Honolulu  are  made  in  the  United 
States,  so  it  is  up  to  Mrs.  Watts  to  sell 
her  advertising  space  in  the  states. 

This  she  does  by  letter  and  cable.  She 
is  now,  afer  seven  years  in  Honolt^ 
making  a  tour  of  the  United  States  to 
get  in  more  personal  touch  with  her  space 
buyers. 

"The  hardest  thing  I  have  to  overcome 
is  the  general  notion  in  the  States  of 
Hawaii  and  Honolulu,”  she  declares. 
“Business  men  and  others  seem  to  hare 
gotten  the  idea  that  in  Hawaii  we  spend 
all  of  our  time  twanging  ukuleles  and 
dancing  on  the  beach.  Nothing  is  farther 
from  the  truth.  We’re  just  as  pro¬ 
gressive  and  practical  over  there  as  over 
here.” 

Mrs.  Watts  plans  to  return  to  Hawaii 
in  a  few  months. 


Heads  Branch  Office  | 

Mrs  Ernestine  Roritta.  ,a  graduate  of  I 
the  Syracuse  University  School  of  Jour-  ^ 
nalism,  has  been  placed  in  charge  of  the  ^ 
new  Fulton  (N.  Y.)  office  of  the  Oswtgp 
Palladium-Times.  1 


ART  HEADS  HONOR  BOOTH 


Detroit  Commission  Presents  PublisW 
Illumined  Testimonial  of  AppreciatiN 

Ralph  H.  Booth,  of  the  Booth  PiA 
lishing  Company,  president  of  the 
troit  Arts  Commission,  was  presendf 
with  an  illumined  testimonial  of  apprt 
ciation  by  fellow  members  of  the  co* 
mission  this  week,  in  recognition  of  w 
services  to  the  arts  in  Detroit.  Mr. 
Booth  was  also  re-elected  to  head  tk 
commission. 

The  testimonial  stated  that  Detwi 
owed  more  to  Mr.  Booth  than  to  aiv 
other  individual  for  its  new  Institute  « 
'Fine  Arts  building,  and  enumerated  tk 
gifts  which  Mr.  Booth  has  made  to  tk 
Institute. 


Mss.  Fay  Kino  Watts 
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Member,  Better  Business  Burea u  ' 


Sixth  Floor,  Occidental  Building^ 


Indianapolis.lndiaa^^^ 


Mr.  W.  R.  Ronald 


Keen,  aggressive,  thorough,  determined,  and  analytical  by 
instinct,  training  and  practice,  W.  R.  Ronald,  publisher  of 
The  Evening  Republican,  Mitchell,  S.  D.,  enjoys  an  enviable 
place  in  Newspaperdom.  "By  their  fruits  ye  shall  know 
them.”  Where  else  in  all  the  world  is  there  a  daily  news¬ 
paper  published  in  a  town  of  10,000  population  with  a 
bona  fide  paid  circulation  in  excess  of  14,000?  The  Re¬ 
publican  is  a  member  of  the  Audit  Bureau  of  Circulations. 

Known  far  and  wide  in  the  publishing  field  for  his  out¬ 
standing  success,  his  comprehensive  perspective  resulting 
from  thorough  analytical  proclivities,  and  a  surpassing 
ability  to  comprehend  and  interpret  the  intricacies  of 
accurate  cost  accounting,  his  advice  is  often  sought  by 
aggressive  publishers  engaged  in  the  dissection  of  news¬ 
paper  anatomy.  His  timely,  prudent,  discreet  counsel  in 
the  application  of  the  catholicon  has  resulted,  often,  in 
bringing  about  a  happy  rejuvenation,  a  progressive  advance¬ 
ment,  and  genuine  enhancement  of  properties  long  suffer¬ 
ing  from  a  condition  of  siccativeness. 

Mr.  Ronald  is  in  much  demand  as  a  convention  speaker 
and  is  often  heard  at  gatherings  of  newspaper  executives. 
Through  his  varied  contacts  and  multitudinous  activities, 
and  because  of  his  enthusiasm,  enterprise,  demonstrable 
ability  and  very  material  success  with  The  Republican, 
together  with  his  natural  tendency  towards  a  conservative¬ 
ness  always  demanding  of  proof,  his  reaction  to  his  latest 
successful  experiment — the  conducting  of  a  Partlowe  Plan 
Campaign — is  valuable  to  publishers. 


Mitchell,S.D.  is  a  city  of 

10,300  Population 


fSff 

Affidavit! 


T'o  *Tuhlishers: 


Results  and  service  comparable  to  the  above,  for  hundreds 
of  real  newspapers  throughout  the  United  States,  have  made 
The  Charles  Partlowe  Company  the  largest  circulation-build¬ 
ing  institution  in  the  world.  Whether  your  experience  has 
been  that  of  Mr.  Ronald  (whose  letter  appears  above) — for 
fifteen  years  unequivocally  opposed  to  campaigns  or  con¬ 
tests — or  whether  you  have  tried  every  plan  ever  offered  you, 
we  say  without  egotism  that  you  have  never  had  the  results 
obtainable  by  the  PARTLOWE  PLAN  campaign. 

Without  the  slightest  obligation  on  your  part,  a  letter  or 
collect  wire  to  our  Indianapolis  office  will  give  you  a  free 
Partlowe  scientific  survey  and  analysis  of  your  field  and  its 
possibilities — and  first  opportunity  for  a  PARTLOWE 
PLAN  campaign  in  your  field. 


The  CKarlet  Partlowe  ONBpany  »tlie 
ottly  circiilalioo'building  organizalioa 
I  M  al  iie%yfpapercloai  (umiUuiig 
iKe  publnher'i  aAdavil  of  the 
I  eaact  reeuks  ol  ile  every 


State  of  South  Dakota*  ) 

)  SSt 

County  of  DaTldaon*  ) 

This  date  ene  H.R.  Ronald*  Praaldont*  of  the  Mitchell 
Publl thing  CoBpany*  irt\o  being  duly  tworn,  depotet  and 
aaya  aa  follovt*  to*witt 

During  the  Tartloee  Plan  campaign  recently  conducted 
by  the  Charlea  Partloee  Company  for  the  Mitchell  Pub- 
liahing  Company*  publiahera  of  The  Republican*  the 
total^and  exact  caah  receipta  of  the  aaid  campaign  eeret 

Sixty  three  thouaand  eight  hundred  aixty  dollara  and 
fifty  centa  -($63*860.50) 

and  the  total  and  exact  number  of  new  aubacribera  added 
Five  thouaand  aix  hundred  and  thdrtyA 


Subacribed  and  awom  to  before  me* 
thia  Zt  day  of  Movember*  1927. 


36 


Editor  &  Publisher  and  The  Fourth  Estate  for  April  14,  1928 


N.  Y.  STATE  CIRCULATOR  Prizes  to  boys  and  dealers.  Are  we 

___  using  them  in  a  way  that  results  in  an 

PROGRAM  COMPLETED  actual  increase  in  sales? — M.  C.  Treble, 

,  -  BufTalo  Times. 

In.urance  and  Premiums  to  Come  in  Should  the  publishers  demand  the  car- 
,  .  e  •  »  I  u  ricr,  railroad  or  wholesaler  stand  the 

for  Discussion  at  Semi-Annual  Meet-  non-delivery  ?—C.  E.  Blewer, 

■ng,  April  17-18 — Big  New  York  Hinglianiton  Press. 

.  City  Delegation  to  Attend  The  value  of  loyalty  and  co-operation 

-  from  department  employees,  how  to  se- 

A  round-up  of  current  circulation  Albany  Times 

problems  is  promised  New  York  State  ,  it 

circulation  managers  for  their  meeting  ”  would  be  the  results  if  you  had 
April  17  and  18  in  Rochester.  Insurance  no  newspaper  in  your  city  for  one  week? 
and  premiums  are  scheduled  for  address-  — Earl  O.  Schug,  Jamesloum  Post.  ^ 
es  and  discussions.  Functions  of  a  welfare  committee. 

A  delegation  of  18  managers  from  Should  the  Statg  organization  organize 
New  York  Gty  and  the  metropolitan  one.  L.  Gautier,  Aew  York  Morning 
district  has  made  reservations  for  the  Telegraph. 


meeting. 

The  program  follows: 

April  17 — Morning: 

What  form  of  advertising  may  best  be 
used  by  a  newspaper  to  build  up  its  cir¬ 
culation? — J.  A.  Abey,  Utica  Observer 
Dispatch. 

Would  it  be  considered  good  judg¬ 
ment  to  promote  circulation  under  high 
pressure  in  territory  where  conditions 


General  discussion : 

What  is  their  relative  importance? 
News,  features,  premiums. 

Promotion  of  street  sales. 

Carrier  welfare. 

George  Erb,  Jr.,  of  the  Buffalo  .Vctii 
is  president  of  the  association. 

HOLDS  EASTER  EGG  HUNT 


- 1  THREE  NEW  FORMULAS 

PUBLISHER’S  lO-DAY  FAST  FOR  NEWSPAPER  SPACE 

GOOD  PROMOTION  STUNT  _ _ 

W  K.  MICKELSON,  publ^her  ^  ^  Cleveland  Findt  Mor, 

^  •  of  the  Stoughton  (Wis.)  c  i-  u.  •  r  n  ^ 

Daily  Courier-Hub,  attracted  con-  Enlightening  Combination,  of  fUu 

siderable  attention  recently  by  and  Circulation  to  Tell  What 

going  on  a  ten-day  diet  of  fruit  Advertiaer  Buy. 

juice  to  prove  the  effectiveness  of 

a  health  service.  „  7  „ _  * 

Mickelson  succeeded  in.reduc-  .\rthlr  Rob 

ing  his  weight  from  180  to  168  and  Statistics  prepared  to  give  the  natiomi 

at  the  end  of  the  ten-day  period  advertiser  the  information  he  netdj. 
declared  that  he  never  felt  better  rather  than  those  the  publislier  migi^ 
in  his  life.  The  stunt  proved  desire  to  furnish,  have  been  compiled  for 
good  promotion  for  the  news-  the  dailies  of  the  50  leading  cities  of  the 

paper.  country  by  Charles  W.  Mears,  of  Qevt. 

During  the  first  few  days  land,  O. 

friends  scoffed  at  the  idea  but  _  Mears,  a  former  newspaper  edi- 

*****  '^*^  torial  executive  and  later  for  sevetjl 

talk  of  the  town.  years  advertising  manager  of  the  oU 

_  Winton  Motor  Car  Company,  has  a  kea 

sense  of  the  statistics  needed  for  the  fo 
BASEBALL  NOW  BEGINS  telligent  purchase  of  newspaper  space  aod 


PUBLISHER’S  10-DAY  FAST 
GOOD  PROMOTION  STUNT 

WK.  MICKELSON,  publisher 
•  of  the  Stoughton  (Wis.) 
Daily  Courier-Hub,  attracted  con¬ 
siderable  attention  recently  by- 
going  on  a  ten-day  diet  of  frnit 
juice  to  prove  the  effectiveness  of 
a  health  service. 

Mickelson  succeeded  in  .  reduc¬ 
ing  his  weight  from  180  to  168  and 
at  the  end  of  the  ten-day  period 
declared  that  he  never  felt  better 
in  his  life.  The  stunt  proved 
good  promotion  for  the  news¬ 
paper. 

During  the  first  few  days 
friends  scoffed  at  the  idea  but 
within  four  days  the  fast  was  the 
talk  of  the  town. 


AT  THREE  IN  N.  Y. 


he  has  evolved  several  new  and  simylt 
formulas  for  evaluation  of  existing  sij. 
tistics. 

A  single  page  gives  basic  data  on  tht 


force  economy  in  living? — L.  Trupin,  Portland  Oregonian  Distributed  75,000  Extra  Half-Hour  Please.  Circulation  cities  considered — population  for  city  gt; 
Syracuse  Journal  American.  Candy  Easter  Egg.  Managers,  Who  Give  Credit  to  for  the  entire  trading  area;  the  radiis 

How  much  value,  if  any,  to  the  adver-  ^  .  “Bill”  F.m.wortb  of  Even-  of  the  trading  area  in  miles ;  and  th 

tiser  or  to  the  publisher  is  circulation  Seventy-five  thousand  candy  Easter  '  -  number  of  morning,  evening  and  Su«h; 

secured  beyond  the  trading  area?  Will  eggs  and  ISO  rabbits  were  distributed  to  >««  Journal  newspapers  published  in  the  city, 

the  results  justify  the  excuse?  F.  S.  Portlai^  children  in  a  big  ^stCT  egg  -  Circulations  of  all  newspapers  in  tk 

Tribune.  hunt  staged  by  the  Oregoman  in  co-  New  \  ork  circulation  managers  are  50  ^re  analyzed  under  the  hcak 

Circulation  value  and  cost  of  the  roto-  operation  with  the  firm  of  Olds,  Wort-  thanking  William  Farnsworth,  sports  trading  area  country  bulk  and  tohl 
regional  Sunday  picture  supplements. —  man  &  King,  a  department  store.  Only  editor  of  the  New  York  Evening  Jour-  These  records  fill  14  pages  printed  on 

C.  Waterfield,  New  York  Times.  children  younger  than  12  were  admitted  nal,  for  finally  persuading  the  New  York  ^me  side  of  the  sheet.  This  tabulatkn 

Developing  circulation  in  low  wage  to  the  hunt  which  was  held  in  Laurel-  Yankees  and  New  York  Giants  to  begin  foUovved  by  a  similar  analysis  of  new 

localities  and  keeping  carriers  satisfied  liurst  park.  their  games  at  three  o’clock  in  the  after-  papers  selling  morning  and  evening  snjc 

on  routes  in  such  districts. — F.  J.  Oan-  Paper  eggs  were  hidden  in  the  grass  noon,  instead  of  three-thirty.  The  extra  combination 
cy,  Buffalo  Courier  Express.  throughout  the  park  and  these  were  ex-  half-hour  enables  the  papers  to  get  out  t?  n  •  ,1,  k  •  ♦  ♦ 

Radio.  Just  what  type  of  broadcast-  changed  for  candy  eggs  at  booths  built  with  a  sports,  final  in  time  to  catch  home-  I’O'low'ng  these  basic  statement^  Mr 

ing  aids  circulation  growth  best. — B.  W.  in  the  shape  of  huge  rabbits.  The  Boy  going  crowds,  and  gains  in  circulation  of  t  principal 

Girl  'smuts  anri  RpH  Gross  rn-  all  ^ai1i»s  ar^  antirinatA^  formulas,  explaining: 


Manager.,  Who  Give  Credit  to 
“Bill”  Fam.worth  of  Even¬ 
ing  Journal 


Bloom,  New  York  American.  Scouts,  ( 

The  best  bet  to  build  mail  circulation,  operated. 
— D.  W.  Tanner,  -Utica  Observer  Dis¬ 
patch. 

Discussion  of  the  following  topics  will  Herbei 
follow  the  addresses:  for  the  C 

New  circulation  ideas.  ond  man 


Scouts,  Girl  Scouts  and  Red  Cross  co-  all  dailies  are  anticipated. 

operated.  The  Brooklyn  Robins  have  also  agreed 


Speed  on  Willi.  Story 


Herbert  R.  Mengert,  political  writci  been  used  up. 


The  Brooklyn  Robins  have  also  agreed  .  What  the  Advertiser  Buys  for  Jlfti 
to  change  their  starting  time  when  pres-  Each  Newspaper-— an  analysis  of  wb: 
ent  printed  matter  in  the  club’s  hands  has  proportion  of  $100  is  expended  for  dy 


circulation,  trading  area  circulatioiL 


follow  the  addresses :  for  the  Cincinnaii  Enquirer,  was  the  sec-  Attempts  had  been  made  by  the  Pub-  country  circumion,  bulk  circulation,  ^ 

New  circulation  ideas.  ond  man  to  reach  the  side  of  Senator  lishers’  Association  of  New  York  to  get  total.  By  substituting  dollars  for  nit 

Returns — Are  they  necessary  for  Frank  B.  Willis  after  his  death  recently,  the  hour  changed  but  without  success  PC"  cent  sign  Mr.  Mears  has  lent  neew 
healthy  growth?  Mengert  had  a  column  story  in  the  En-  unt'i  Farnsworth  stepped  in.  Mr.  sary  •  interest  to  the  task  of  analya^ 

New  slants  on  carrier  campai^s.  quirer’s  office  within  25  minutes.  The  Farnsworth  told  Editor  and  Publisher  circulations  as  to  their  fitness  tor  Ik 
How  many  papers  are  accepting  part  Enquirer  had  a  first  page  makeover  on  that  the  argument  he  used  was  that  the  advertises  assignment,  states  are  itt 
time  payments  on  subscriptions  and  with  the  press  five  minutes  after  the  A.  P.  earlier  starting  time  would  help  baseball,  considered,  as  no  matter  what  the  rat 
what  success?  flash  had  been  received,  and  within  90  in  that  the  fans  would  be  able  to  get  a  certain  proportion  of  the  advertisn^s 

Afternoon:  minutes  after  the  Senator’s  death  a  sec-  honie  after  games  in  time  for  their  dm-  Payment  for  space  Pays  Iot  r:.y  circjli- 

How  can  w-e  interest  a  carrier  to  ond  edition  was  out  with  a  detailed  ners.  Before  the  change  in  hours/ ^he  tion  and  the  rest  is  divid^  according  fo 
properly  train  carrier  boys  that  are  in  storv,  obit  and  four  column  layout.  argued,  a  certain  number  would  hesHate  *ne  paper  s  distriDution.  it  is  up  to  tk 

his  employ? — ^E.  S.  Dobson,  Brooklyn  -  to  attend,  knowing  the  games  would' not  advertiser  to  choose  the  paper  wW 

Times.  U.e.  Carrier  Bulletin.  he  over  until  5 :30  or  6  o’clock  and  that  8>ves  him  most  circulation  of  the  kk 

100  per  cent,  newsboys.  How  to  get  r-  r-t  ,  ^  •  i  therefore  they  would  not  be  able  to  get  needs, 

and  hold  them. — Theodore  Edson,  Rock-  George  G.  Clantim,  Jr.,  circulation  their  homes  until  7:30  or  8.  II.  The  next  measurement  goes  by  tk 

wile  Centre  Nassau  Daily  Reviexo.  manager  of  the  Suffolk  (Ya.)  News.  newspaper  men  of  St.  Louis  last  clicking  title  of  L-C-D,  meaning  agiR 

Rules  and  regulations  of  the  A.  B.  C  CTected  a  s^iall  bulletin  board  in  fhe  persuaded  the  clubs  of  that  line  circulation  per  dollar — a  reversal  «i 

Are  they  onerous? — ^J.  T.  Calkins,  El-  booth  of  his  paper,  upon  which  pj^y  begin  at  3.  In  the  other  cities  the  milline  rate.  The  latter  gives  tk 

mira  Star-Gazette.  places  notices  of  starts,  complaints  j^e  major  league  3 :30  continues  to  cost  of  an  agate  line  circulated  a  millk 

The  Circulation  Manager  and  his  de-  “s  well  as  matters  of  ipneral  the  rule.  times.  Mr.  Mears’  L-C-D  uses  circnla 

partment  —  from  the  viewpoint  of  the  'oterest  to  the  carriers.  _  Each  boy_  is  With  the  opening  of  the  baseball  sea-  tion  and  rates— the  same  elements— nid 

Business  Manager. — C.  H.  Congdon,  supposed  to  take  bulletins  concerning  ^bp  \Tp^.  York  circulation  managers  tells  the  _  advertiser  how  many  lino  ■ 
Watertmvn  Times.  1}”^  board,  and  thus  all  are  have  reached  a  new  agreement,  which  ^  daily  issue  his  dollar  will  buy  in  i 

What  arrangements,  return  privileges,  informed  of  the  progress  of  the  abrogates  a  former  understanding  re-  paper  having  a  given  circulation  and  list 


or  non-return  privilep^es  are  inducive  to  yarding  edition  schedules.  The  last  edi-  TJiis  formula  is  applied  to 

maximum  results? — L.  Weinstock,  Met-  o,  .  w  •  tions  now  will  go  to  press  at  6:20,  in-  local  and  national  rates  ai^  circulatMO. 

ropolitan  News  Co.  New  York.  Planning  July  Meeting  stead  of  5:40  P.  M.  All  newspapers  IH-  The  7-2-1  rating  is  Mr.  Mean 

Insurance.  Has  it  outlived  its  useful-  Work  has  already  been  begun  by  vari-  but  the  New  York  Evening  Journal  have  third  formula,  for  local  advertisers  w 
ness  as  a  newspaper  sales  stimulant?  ous  committees  of  the  New  England  agreed  to  this  schedule.  Last  year,  wait-  paper’s  circulation  is  rated  accordk 
M.  G.  Sullivan,  Rochester  Journal  Ameri-  Association  of  Circulation  Managers  on  ing  for  box  scores  of  western  games  to  its  distribution,  7  points  being  alkOT 

ean.  the  meeting  to  be  held  in  July  at  Rut-  and  final  races,  the  papers  would  go  to  to  city  circulation,  2  points  to  t^k 

Should  circulation  men  condemn  the  land,  Vt.  Secretary  Edward  Byron  of  press  as  late  as  7:1.5.  The  new  agree-  ^rea,  and  1  point  to  country  circulatioii. 

tabloid  newspaper  when  they  consider  the  Augusta  (Me.)  Kennebec  Jouranl,  nient  is  expected  to  save  considerable  and  the  three  factors  are  combined  to 

that  they  are  educating  new  readers  for  has  begun  to  compile  the  Circulator,  the  over-time  pay.  furnish  an  index  rating  of  a  ^pen 

the  old  line  newspapers? — Abram  New-  magazine  published  by  the  organization  -  value  to  the  man  who  wants  local  c(* 

man.  New  York  Evening  Post.  each  year,  prior  to  the  convention.  J.  R.  Baker  Reugn.  tacts. 

Is  the  tabloid  on  the  wane? — O.  O.  -  t  n  r>  i  •  r  u  Interesting  comparisons  are  drawn  k- 

Scattergood.  Newark  (N.  J.)  Ledger.  Using  Promotion  Movie  xr  '  I’  manager  of  the  tween  the  figures  for  various  newspap® 

General  Discussion :  a  *  u  •  i'  ^?^i.  ®  resigned.  He  ^^d  newspaper  cities  and  the  systems  a* 

How  many  papers  are  using  Insurance  f  motion  picture  showing  the  activities  had  been  m  ill  health  for  s^e  time,  and  graphically  illustrated  with  charts  i 
for  building  circulation  and  with  what  every  department  of  the  newspaper  is  doctors  advised  him  to  obtain  a  rest.  Philadelphia  newspaper  statistics, 
success?  III®  7'^°  ®  ^’e^rs  has  taken  a  step  which  w* 

How  can  the  summer  slump  be  offset?  .-  ^  t  under  the  direc-  ferre<l  to  New  York  from  the  .9a>i  Fran-  be  welcomed  by  publishers  and  adw- 

What  is  good  and  new  in  circulation  j’  ,"  su^r-  cisco  Examiner.  Mr.  Raker  is  now  in  tisers  alike.  The  need  of  today  is  ato 


intendent.  The  reel  was  first  shown  last  Chicago, 
week  at  the  weekly  luncheon  meeting  of 
the  American  Legion  club.  Mr.  Bentley 


nt-nmnf  Inn  ?  llllCIlUCni.  1  nC  rCCl  WaS  D 

Wednesday  morning-  week  at  the  weekly  luncht 

Are  premiums  being' used  more  gen-  ^  X-Word  Puxxle  Contest  They  are  no' ronger"  scantv!  InV'ttey  f 

erally? — Fred  S.  Ohrt.  Niagara  Falls  ®  _  ■  New  York  Herald  Tribune  still  finds  not  by  any  means  standard  or  dei^ 

Gazette.  Carrier*  Visit  Washington  enough  readers  interested  in  cross  word  They  have  been  only  slightly  corrd» 

Best  method  of  house-to-house  can-  _  “*  puzzles  to  warrant  continuation  of  its  and  it  is  in  this  respect  that  Mr.  Map 

vass. — F.  T.  Conley,  Watertown  Stand-  Sixty  carrier  boys  of  the  Brooklyn  annual  puzzle  contest,  set  to  begin  April  has  done  all  arms  of  the  business  a  hv 
ard.  (N.  Y.)  Daily  Times,  winners  in  the  sub-  28.  Fans  are  called  upon  to  fill  in  diffi-  service.  It  is  to  be  hoped  that  the  c* 

Should  an  evening  newspaper  cut  its  scription  contest,  left  Brooklyn,  Wednes-  cult  squares  in  a  competition  held  in  a  pilation  will  be  regularly  revised  w 

mail  rate? — Bernard  Knight,  Syracuse  day  for  a  three-day  trip  to  Washington,  public  hall.  Speed  plus  accuracy  wins  made  a  permanent  part  of  the  indnstrf! 

Herald.  D.  C.  the  prize  money.  knowledge  of  itself. 


that  of  10  years  ago,  when  .newspg 
statistics  were  .scanty  a/xl 
They  are  no  longer  scanty;  biff*  they  ® 
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Benedictine  Book 
Benedictine 
Benedictine  Bold 

Bodoni  Book 


L  NQTYPE 


Bold 


Old  Face 


Caslon  No.  3 
Century  Expanded 

Century  Bold 

Cloister 
Cloister  Bold 
Elzevir  No.  3 
Garamqnd 
Garamond  Bold 
Narciss 

Scotch  Roman 


VARIETY  OF  FACES 

|.  .  .  The  magazines  of  a  Model  25  or  26 
Linotype  are  easily  lifted  off  from  the  front 
and  arc  interchangeable  with  those  of  other 
Linotypes. 

MERGENTHALER  linotype  CO..  BROOKLYN,  N.  Y. 

SAN  FRANCISCO  CHICAGO  NEW  ORLEANS 

CANADIAN  LINOTYPE,  LIMITED,  TORONTO 

^  Rtp€t$taflivt$  in  tht  Printiptl  Citin  ct  lb*  Woild  .  • 


LIKOTTMO  III  THI  ■laiDICTim  F*>ILT 


S31.2*  <  ' 


38 


Editor  &  Publisher  and  The  Fourth  Estate  for  April  14,  1928 


J.  WALTER  THOMPSON  APPOINTS 

E.  H.  Cummingi  New  Space  Buyer  in 
Charge  of  Newspaper  Selection 

Edwin  Harper  Cummings,  the  new 
space  buyer  on  the  staff  of  J.  Walter 
Thompson  Company  in  charge  of  news¬ 
paper  space,  has 
liad  more  than 
18  years  of 
agency  experi¬ 
ence.  Mr.  Cum¬ 
mings  succeeded 
Miss  Ed  i  t  h 
Righter  on  the 
staff  of  the  J. 

Walter  Thomp¬ 
son  Company,  as 
reported  previ¬ 
ously  in  Editor 
&  Publisher. 

For  seven  years 
Mr.  Cummings 

was  with  N.  W.  E.  H.  Cummings 
Ayer  &  Sons, 
chiefly  as  an  ac¬ 
count  executive.  Then  he  spent  a  short 
time  with  F.  Wallis  Armstrong,  leaving 
this  agency  to  join  the  Corman  Com¬ 
pany,  when  it  was  organized  11  years 
ago  The  Corman  Company  has  now  sus¬ 
pended. 

Mr.  Cummings’  experience  with  Cor¬ 
man  was  varied.  He  was  at  different 
times  in  charge  of  the  accounting  de¬ 
partment,  office  manager,  space  buyer,  in 
charge  of  research  and  secretary  and  di¬ 
rector  of  the  company. 

During  the  World  War  he  served  over¬ 
seas  with  the  312th  Field  .\rtillery. 

Procter  &  Collier  Elects 

The  Procter  and  Collier  Company,  ad¬ 
vertising  agents,,  Cincinnati,  O.,  h.as  an¬ 
nounced  the  election  of  the  following  of¬ 
ficers;  President,  M.  L.  Pernice,  Jr.; 
vice-presidents,  R.  R.  Wason,  L.  A. 
Braverman;  treasurer,  R.  P.  Hance;  sec¬ 
retary,  I.  H.  Crane. 

Joins  Geyer  Staff 

Kennon  Jewett,  formerly  director  of 
copy  for  Frank  Seaman,  Inc.,  New 
York,  has  joined  the  staff  of  the  Geyer 
Company,  Dayton,  O.  E.  D.  Ring,  for¬ 
mer  sales  manager  for  the  Sherman  Cor¬ 
poration,  sales  promotion  engineers  of 
Boston,  has  rejoined  the  staff  of  the 
Geyer  Company. 

Agency  Incorporated 

The  Hoke  Advertisii^  System  of 
Charleston,  W.  Va.,  was  Ranted  a  West 
Virginia  charter  with  a  capital  of  $2,000. 
The  incorporators  are  H.  D.  Hoke,  of 
South  Charleston,  James  D.  Sullivan,  D. 
E.  S.  Kuhns,  Ira  W.  Belcher,  and  J.  V. 
Brennan,  all  of  Charleston. 

New  Pueblo  Agency 

Karymor  Advertising  Company, 
Pueblo,  Col.,  Ralph  M.  Lamar,  Kenneth 
McCabe  and  Thomas  S.  Thompson,  fiM 
articles  of  incorporation.  The  capitali¬ 
zation  is  $15,000,. 

Open*  Buffalo  Agency 

John  E.  McNamara,  former  member 
of  the  advertising  staff  of  the  Buffalo 
Evening  News,  has  opened  an  advertising 
agency  in  his  own  name  at  250  Delaware 
avenue,  Buffalo. 

Idaho  Awards  Contract 

The  Idaho  State  Board  of  Publicity 
has  awarded  the  Salt  Lake  City  office  of 
the  L.  S.  Gillham  Company,  Inc.,  a  con¬ 
tract  for  conducting  an  advertising 
campaign  in  which  farm  papers  will  be 
largely  used;  but  space  will  also  be  pur- 
chi^ed  in  newspapers,  and  in  some  na¬ 
tional  magazines  of  general  circulation. 
About  $2S„000  will  be  spent. 

Douglas  Shoe  Appoints 

The  W.  L.  Douglas  Shoe  Company 
has  appointed  Street  &  Finney,  Inc.,  New 
York  City,  as  its  advertising  counsel. 
This  arrangement  is  to  take  effect  im¬ 
mediately. 


Gets  Chick  Account 

A  cooperative  advertising  account  for 
the  hatchery  industry,  covering  a  four 
year  period,  has  been  placed  with  the 
Geyer  Compcny,  of  Dayton,  O.  The 
campaign  is  sponsored  by  the  Interna- 
tionol  Baby  Chick  .Association.  It  is  es¬ 
timated  two  million  dollars  will  be 
spent. 

Cox  With  Lennen  &  Mitchell 

EMwin  Cox,  who  resigned  recently  as 
advertising  manager  of  the  Celotex  Com¬ 
pany,  has  joined  the  creative  staff  of 
Lennen  &  Mitchell,  New  York  adver¬ 
tising  agency.  , 

Joins  Dorrance  Agency 

Donald  S.  Shaw  has  joined  the  staff 
of  Dorrance,  Sullivan  &  Co.,  New  York 
advertising  agency,,  as  an  account  ex¬ 
ecutive.  Mr.  Shaw  has  been  advertis¬ 
ing  manager  of  the  Hunter  Manufac¬ 
turing  &  Commission  Com^ny,  New 
York  and  previously  was  with  the  ad¬ 
vertising  department  of  the  Vacuum  Oil 
Company,  New  York. 

Join  Quinlan  Agency 

Leo  McCusker,  formerly  sales  man¬ 
ager  of  Boncilla  Laboratories,  Indian¬ 
apolis,  has  been  appointed  director  of 
merchandising  for  the  Quinlan  Company, 
Chicago  agency.  A.  Rendle  Stone, 
formerly  research  assistant  at  Harvard 
University  has  joined  Quinlan  as  direc¬ 
tor  of  research. 

New  Quinlan  Accounts 

The  Alaska  Refrigerator  Company  of 
Muskegon,  Mich.,  the  Canute  Company, 
Milwaukee  makers  of  Canute  Water, 
aixl  the  Munyon  Remedy  Company  of 
Scranton,  Pa.„  have  aopointed  the  Quin¬ 
lan  Company,  Chicago  advertising  agency, 
to  direct  their  advertising. 

I  _ 

SAUNDERS  COMEBACK 
ADVERTISING  VICTORY 

Former  Piggly-Wiggly  President  Cre¬ 
ating  New  Chain  of  Groceries  to  In¬ 
clude  More  Than  1,000  Stores 
Before  End  of  1928 

Clarence  Saunders,  one-time  president 
of  Piggy- Wiggly  and  victim  of  Wall 
street,  again  can  write  his  check  for 
$1,000,000. 

The  grocery  chain  store  king,  who  a 
few  years  ago  staged  a  battle  in  Wall 
street,  was  at  the  point  of  winning,  and 
then  lost,  has  just  completed  financial 
affiliations  with  Eastern  bankers  that 
have  enabled  him  to  map  out  a  program 
of  expansion  that  will  give  him  1,000 
“Sole  Owner”  stores  in  22  states  by  the 
end  of  1928. 

First  tangible  evidence  of  Saunders’ 
success  with  Eastern  bankers,  according 
to  an  article  in  the  Meml>his  (Tenn.) 
Press-Scimitar,  came  with  the  announce¬ 
ment  that  three  dividends  had  been  de¬ 
clared  on  the  preferred  and  common 
stock  of  Clarence  Saunders  Corporation. 

This  was  accompanied  by  the  an¬ 
nouncement  that  the  corporation  is  in¬ 
vesting  heavily  in  the  Qarence  Saunders 
Stores,  Inc.,  a  $2,500,000  merchandising 
company,  which  will  be  formed,  with 
headquarters  in  Chicago,  to  open  stores 
in  Chicago,  Washington,  Kansas  City 
and  Denver. 

Simultaneously  a  New  Jersey  company 
will  be  organized  to  put  250  stores  in 
that  state ;  a  Detroit  company  will  be 
organized  to  put  300  stores  in  Detroit;  a 
Pittsburgh  company  will  place  100  stores 
in  Pittsburgh,  and  an  Ohio  company,  with 
headquarters  at  Oeveland,  is  being 
organized  fo  cover  that  state  with  a  net¬ 
work  of  stores. 

Saunders  “comeback”  has  been  the  talk 
of  Memphis  and  the  South.  After  the 
Wall  street  episode,  Saunders  found  him¬ 
self  out  of  Piggly-Wiggly,  broke,  bank¬ 
rupt.  His  fall  was  great  and  fast  Dur¬ 
ing  the  first  two  years  of  his  comeback 
his  life  was  just  one  lawsuit  after  an¬ 
other.  • 


The  secret  of  his  comeback?  Adver¬ 
tising  ! 

He  advertised  himself,  the  fact  that  he 
owned  “only  my  name.”  He  advertised 
the  fact  that  he  was  broke,  but  boasted 
that  “They  can’t  take  my  name  away 
from  me !”  Sole  Owner  stores  began  to 
spring  up  here  and  there  in  Memphis, 
lennessee.  .Arkansas,  Mississippi  as  the 
months  went  by,  crowding  out  other 
chain  stores.  Today  he  has  nearly  30 
stores  in  Memphis  alone.  In  the  Tri- 
States  the  number  runs  into  the  hundreds. 

He  “i^ayed  to  the  grandstand”  in  his 
advertisements.  People  read  them  and 
all  seemed  to  resolve  to  help  Saunders 
come  back.  And  Saunders  came  back. 

He  wilfully  makes  his  advertisements 
sensational,  silly,  humorous ;  that  is, 
about  a  third  of  each  advertisement. 
Recently  a  large  black  square  Gothic 
streamer  in  one  announced  “I  almost 

SCORCHED  my  POTATO.” 

Naturally  people  stop  for  a  moment 
and  read  what  this  crazy  man  means.  A 
few  paragraphs  inform  them  of  the  cir¬ 
cumstances  surrounding  the  incident  in 
which  Garence’s  potato  was  almost 
scorched.  Those  paragraphs  may  not 
make  good  sense,  but  they  read  them. 

He  is  now  in  New  Jersey  aiding  in  the 
selection  of  sites  for  25  of  the  stores  in 
Newark.  The  New  Jersey  company  will 
be  headed  by  C.  S.  Wyatt,  former  man¬ 
ager  of  Chicago  Piggly-Wiggly  stores. 

Every  old  and  new  store  will  pay  a 
royalty  of  one-half  of  one  per  cent  to  the 
parent  corporation  for  use  of  Saunders’ 
name  and  the  “Sole  Owners”  fixtures. 

t  - 

Boyle  Succeeds  Cordes 

James  P.  Boyle  is  the  new  president 
of  the  Pro-phy-lac-tic  Company,  suc¬ 
ceeding  William  Cordes. 

Chandler  Joins  Thomsen-Ellis 

Warren  J.  Qiandler,  recently  resigned 
advertising  manager  of  Lehigh  Portland 
Cement,  has  joined  the  Thomsen-Ellis 
Company,  Baltimore,  as  sales  manager. 

Firm  Changes  Name 

Stockholders  of  the  Electric  Refrigera¬ 
tion  Corporation  voted  to  change  the 
name  to  the  Kelvinator  Corporation  at 
their  last  meeting. 


Campbell-Ewsld  Company,  General  JColi*. 
HuildiuK.  Detroit.  PlacioR  account 
Royal  Easy  Oialr  Company,  Sturzia,  MlcblaJ? 
manufacturers  of  Royal  easy  chairs  and  bS 
ilu  venitorts. 

Central  Advertisinz  Serrioe,  285  Piftb  artii. 
Xcw  fork.  I’lacinz  account  for  the  (wIm! 
rial  Shirt  Corporation,  New  York. 

Dorrance.  Sullivan  A  Co.,  130  West  tju 
str.vt.  New  York.  IMacinz  accoui  t  for^ 
I'hiitliam  IMioenlx  Corporation,  New  York.  ^ 

Olen  Buck  Company,  30  South  La  Sulle  stimt 
(Tilcazo.  Is  Usuinz  schedules  coverii  z  Apti^ 
June  insertion  on  SbeaKer  Pen  Coniiiany  pj! 
Madison,  Iowa.  ’ 

Eastman,  Scott  &  Co.,  Wynne-Qoiightoa,  ii. 
lanta,  Ga.  Are  issuinz  60,000  line  schednlmh 
II  few  netrspapers  where  distribution  can  btia 
enreil  on  “Sarsoin,”  a  tonic,  put  out  by  0  » 
Willis  and  E.  C.  Harris,  of  Atlanta. 

Honiz-Cooper  Company,  SOT  -'^lootztMMi 
street,  San  Francisco,  Cal.  Is  now  fuA 
ITorax  Chemical  Corporation,  Oakland. 
Rlau-Van  Pietsrsom-Dunlap-Younzzceea,  Im 

417  Michlzan  street,  Milwaukee,  Wis.  pi«^ 
account  for  the  Harley-Davidson  Motor  Ua 
pany,  Milwaukee. 

“Kwiksolv,"  a  wasbinz  powder,  made  by  tk 
I'lilraolive  Company,  Chicazo,  is  makinz  a  In 
canipaizn  in  one  Metropolitan  paper. 
plans  are  still  indefinite. 

Korris  Wisner  Lee  Advertisinz  Compaay,  ig 
South  Michlzan  avenue,  Chicazo.  Has  besa  is 
pointed  to  liandle  the  account  of  B.  Knnw 
heimer  A  Company,  Chicazo  (Clothlnz), 

Lord  and  Thomas  tc  Lozan,  1151  So.  Bmf 
way,  Los  .tnzeles.  Cal.  Are  Isauinz  scbcMs 
to  newspapers  zenerally  on  the  Oalifomia  riut 
Growers'  Exclianze,  Los  Anzeles. 

Olson  A  Enxinzer,  Century  Buildlnz,  Uitim. 
ki-e,  Wis.  .tre  Issulnz  some  copy  to  a  in 
newspapers  on  Bints  Gum,  Val  Blatx  Br«s% 
Company,  Milwaukee,  Wisconsin. 

Reincke-Ellis  Company,  215  North  MicUpi 
a  venae,  Chicazo.  May  use  a  few  newsysym 
fur  the  ndvertisinjt  of  Ren  Sun  Products 
pany,  Chicazo  (Malt). 

Bobinson-Iizhtfoot  A  Co.,  HetropoIltaaTbas 
New  York.  Now  handllnz  account  for  Ihii 
Talk.  Inc.,  monthly  mazasine, 

Stack-Gobls  Company,  29  East  Madisoa  dm. 
Chicazo.  Is  issninz  Easter  copy  on  Swift  i 
Co.'s  hams.  Chicazo,  to  newspapers  in  tsvs 
I  f  about  100,000  population. 

United  Advertisinz  Azency,  339  Fifth  swan. 
New  Y’ork.  Placinz  account  for  WlieatsnnA. 
Inc.,  manufacturers  “Wbeatsworth"  biwAi 
and  flour.  New  York. 

White  A  Parton,  25  West  45th  slre^  In 
York.  Now  bandlinz  account  for  the  wkwu 
Stove  Cohipany,  Boston. 

Yost  Advertisinz  Company,  InternatloMi  life 
Buildlnz,  8t.  Lonis,  Ho.  Is  now  placiaf  fhai 
I'etroleum  Company,  St.  Louis.  | 


N.  W.  Aysr  A  Son,  308  Chestnut  street, 
Pliiladeiphla.  Pa.  la  itsuinz  schedules  to  news¬ 
papers  zenerally  on  Kelvinator  (Electric  Ee- 
frizerator  Corp.,  Detroit,  Mich.).  Have  seenred 
the  account  of  J.  B.  Ford  Company,  Wyandotte, 
Mich.,  mannfactnrera  of  kitchen  cleanaera  and 
lye.  An  adverttslnz  campalzn  may  be  placed 
some  time  in  the  near  future. 

Blackett  A  Sample,  G8  East  Washinzton 
street,  Chicazo.  Will  place  the  account  of 
Baby  Ruth  Gum,  made  by  the  (jnrtias  Candy 
Company,  Chicazo. 

Brooke,  Smith  A  French,  Inc.,  206  Eliot 
street,  Detroit.  Now  handllnz  account  for  the 
Klrach  Manufactnrlnz  Company,  Sturzts,  Ulch., 
manufacturers  Klrach  Drapery  Hardware.* 

Buchen  Company,  28  East  Jackson  Boulevard, 
Chicazo.  Placinz  account  for  the  American 
Wainnt  Manufacturers'  Association,  Chicazo. 
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K5!\as  ©smas 

does  not  ask  you 
to  sign  a  con- 
tract.  It  has  no 
sales  force  but  the  world  celebri¬ 
ties  who  contribute  regularly  to 
its  output.  It  has  been  a  syndi¬ 
cate  for  eighteen  years  and  is  still 
flourishing.  It  has  far-flung  con¬ 
nections. 

lOl  MILK  stre.e:t 
BOSTON.  MASS. 


J.  J.  Bosdan, 
Editor. 


Anna  M.  Weies, 
Manager. 


First  to  Offer  ^ 

the  new  type  amusement  fea* 
ture  nationally  known  as 

WORD  GOLF 

advises  this  feature  as  the 
hest  entertainment  device  now 
running. 

READERS  ENTHUSE 
OVER  IT 

103  Editors  Applaud  It 

Write  or  wire 

National  Newspaper  Service 
326  W.  Madison  Street 
Chicago,  Illinois 


421 

national  advertisers 
used  no  other  news¬ 
paper  in  Detroit 
during  1927  except 
the  Free  Press. 


"Starts  The  Day 
In  Detroit* 
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NEWS  MEN  VICTIMS  OF 
MISLEADING  ADS 


National  Better  Busineta  Bureau  Ex- 
poaea  Attempt  to  Uae  Claaaified 
Columna  by  “Gypa” — Part 
of  Regular  Serrice 


N'ewspa|)ermen  and  foreign  service 
workers — men  who  are  by  training  and 
experience  of  definite  value  to  large  cor¬ 
porations  and  legitimate  business  enter¬ 
prises  are  being  exploited  in  the  classi¬ 
fied  advertising  columns  of  newspapers 
and  magazines  according  to  the  results 
of  a  survey  made  by  the  National  Better 
Business  Bureau  on  this  subject. 

"In  both  cases  the  unscrupulous  use 
of  classified  advertising  has  a  depressing 
effect  upon  legitimate  enterprise  because 
the  number  of  these  valuable  wrorkers  is 
appreciably  decreased  after  they  have 
gone  to  the  pains  of  framing  an  intel¬ 
ligent  reply  to  an  advertisement  only  to 
learn  that  they  have  unwittingly  left 
themselves  open  to  solicitation  for  the 
purchase  of  maps,  educational  training 
courses  and  books  rather  than  procuring 
gainful  employment,”  the  Bureau  states. 

“In  the  field  of  foreign  trade  the 
National  Bureau  has  records  of  many 
cases  in  which  ads  similar  to  the  follow¬ 
ing  have  been  published: 

“WANTED — Men  to  work  in  South  America. 
Big  Wages.  Low  living  expense?.  Ideal  living 
conditions.  Three  months  vacation.  All  travel¬ 
ing  expenses  paid.  Write  today. 

“\\  hat,  then,  must  be  the  reaction  of 
the  ambitious  young  person  who,  in  reply 
to  his  letter  of  application  is  told  that 
a  certain  map  will  aid  him  in  his  work 
abroad  or  that  a  prescribed  course  of 
training  will  practically  assure  him  of  a 
successful  career  in  some  foreign  land? 
One  experience  like  this  and  the  prospect 
turns  deaf  ears  and  blind  eyes  to  other 
ads  in  the  same  field  of  enterprise  no 
matter  how  sincere  they  may  be. 

In  a  similar  way  the  newspaper  man 
may  be  appealed  to  by  an  ad  which  might 
read  as  follows: 

NEWSPAPER  MEN  WANTED— Work  as 
publicity  writers.  Good  pay,  regular  hours, 
fascinating  work.  Write  to  day,  giving  age, 
experience  and  salary  expected. 

“The  news|>aper  man  sends  out  a  care¬ 
fully  prepared  letter  and  in  reply  receives 
an  opportunity  to  buy  a  book,  a  course 
of  training,  or  the  life  of  some  eminent 
publicist  which,  in  a  nut  shell,  tells  all 
that  a  person  need  ktiow  to  succeed  as 
a  publicity  writer.  From  that  time  on  the 
new'spaper  man  will  be  gun  shy  of  all 
publicity  offers  even  remotely  resemb¬ 
ling  the  one  in  which  he  was  thus  duped. 

"Instances  such  as  those  cited  above 
give  very  definite  clues  as  to  the  reason 
the  business  man  finds  it  difficult,  to 
secure  high  calibre,  conscientious  men  for 
responsible  positions  in  these  fields  of 
work.” 


SOLVING  CLASSIFIED  PUZZLE 


Just  What  Is  Display  and  What  Is  Un¬ 
display  Advertising 

Robert  Leslie  Bellem,  manager  of 
classified  advertising  of  the  Fresno  (Cal.) 
Bee,  has  set  himself  the  task  of  solving 
that  engaging  puzzle,  just  what  is  dis¬ 
play  and  what  is  undisplay  classified  ad¬ 
vertising  ? 

“There  had  to  be  a  definite  ruling 
made,”  he  explained.  good  rule  is 
this : 

“All  classified  advertisements  regard¬ 
less  of  size  or  space  which  are  classified 
in  regular  ‘want  ad’  classifications  and 
which  adhere  to  standard  typographical 
regulations  for  such  classifications  ^ould 
be  termed  ‘classified  undisplay.’  All  ad¬ 
vertisements  set  regular  full  display  style 
and  which  therefore  may  not  run  in 
‘undisplay’  columns  are  grouped  together 
imder  the  general  term  and  heading  of 
‘classified  display.’ 

“It  may  be  seen  from  the  foregoing 
that  the  two  terms  are  arbitrarily  made 
to  cover  both  typography  and  classifying. 
In  some  of  the  larger  newspapers  this 
differentiation  has  been  carried  to  the 
point  where  there  are  two  classified  ad¬ 


vertising  managers — an  undisplay  man¬ 
ager  and  a  classified  display  manager. 
In  such  cases,  classified  display  encom¬ 
passes  such  lines  as  Resorts,  Educational, 
.Auctions,  etc.  The  undisplay,  in  these 
instances,  consists  only  of  the  originally- 
termed  ‘want  ads’.” 


ST.  LOUIS  WAR  CONTINUES 


Merchants  Still  Withhold  Advertising — 
Post  Dispatch  Holds  to  Increased  Rate 

(Special  to  Editor  &  Publisher) 

St.  Louis,  Mo.,  April  12. — With  the 
department  stores  continuing  to  withhold 
their  patronage  from  the  St.  Louis  Post 
Dispatch,  the  advertising  war  here  con¬ 
tinued  merrily  this  week. 

The  stores  withheld  their  advertising 
last  week  when  the  Post  Dispatch  an¬ 
nounced  a  one  cent  increase  in  rate.  The 
.*it.  Louis  Star  immediately  started  an 
intensive  campaign  among  its  readers 
calling  attention  to  the  department  store 
advertising  it  carried.  The  Post  Dis¬ 
patch  toward  the  latter  part  of  week 
began  to  concentrate  on  neighborhood 
.stores. 

One  advertisement  told  neighborhood 
merchants  that  “your  neighborhood  is 
Post  Dispatch  Neighborhood”  and  cited 
figures  to  show  the  paper’s  coverage  in 
each  section. 

Despite  this  campaign,  departmrat 
stores  persisted  in  carrying  advertising 
through  other  media. 


Luncheon  for  Publisher* 

J.  R.  Hamilton  and  L.  A.  N.  Delisser 
of  Hamilton-Delisser,  Inc.,  publishers’ 
representatives,  will  entertain  publishers 
they  serve  at  a  luncheon  to  be  held  at 
the  Williams  Club,  24  East  39th  St.,  New 
York,  at  12:30,  April  25. 


Mulligan  Office  Moves 

Ralph  R.  Mulligan,  publishers’  repre¬ 
sentative,  New  York  City,  will  move 
from  his  present  office  at  30  East  Forty- 
Second  street,  to  415  Lexington  avenue. 
May  1. 


Represents  Illinois  Daily 

The  Allen  Klapp  Company,  New  York 
and  Chicago,  has  been  appointed  as  na¬ 
tional  representatives  of  the  Belleville 
(Ill.)  Nezvs  Democrat,  to  represent  this 
paper,  effective  immediately,  in  both  the 
eastern  and  western  territory. 


Represents  Argentine  Supplement 

Ralph  B.  Ross,  publisher  of  El  Suple- 
uicnlo  Semanai  of  Argentina,  a  weekly 
supplement  circulating  with  158  provin¬ 
cial  newspapers  in  .Argentina,  has  an¬ 
nounced  the  appointment  of  Joshua  B. 
Powers,  New  York,  as  e.xclusive  adver¬ 
tising  representative  for  the  United  States 
and  England. 


OCCUPIES  NEW  PLANT 

-A  20-page  special  edition  marked  the 
opening  of  the  new  building  of  the  New¬ 
ton  (Kan.)  Kansan-ReFulAican,  recently. 
The  building  is  of  concrete,  steel,  stone 
and  brick  and  measures  165  by  82  feet. 


NEW  NUNN-WARREN  MERGER 

Childress,  Tex.,  April  12. — The 
Childress  Daily  Index,  recently  bought 
from  Fred  L.  Haskett  by  J.  L.  Nunn 
and  D.  M.  Warren,  was  consolidated  with 
the  Childress  Post,  semi- weekly  owned  by 
Fred  .A.  Story.  The  Nunn-Warren  Story 
Publishing  Company  will  publish  the 
Daily  Index  and  Weekly  Post  with  Mr. 
Story  as  editor  and  manager.  Messrs. 
Nunn  and  Warren  own  ten  dailies  and 
weeklies  in  the  Texas  Panhandle,  while 
Mr.  Nunn  is  also  heavily  interested  in 
the  Lubbock  Daily  Avalanche  and  Daily 
Journal,  also  Texas  Slatonite  and  South- 
ivcstern  Dispatch,  of  Roswell,  N.  M. 


BELL  COMMENCEMENT  SPEAKER 

Edward  Price  Bell,  for  many  years 
London  correspondent  of  the  Chicago 
Daily  News  and  widely  known  student 
of  world  affairs,  has  been  selected  to 
deliver  the  address  at  the  7()th  annual 
commencement  of  Northwestern  Uni¬ 
versity,  June  20. 


J.  MORRIS  RETURNING 
TO  TOKIO  DAILY 


Will  Resume  General  Managership  of 
Japan  Advertiser — Riblett  Join¬ 
ing  Agency — Nicholson 
Returns 


John  R.  Morris,  who  has  just  com¬ 
pleted  a  year’s  leave  of  absence  in  the 
United  States  for  the  benefit  of  his 


John  K.  Morris  M.  F.  Riblett 


health,  arrived  in  New  York,_  .April  10, 
on  his  way  to  Tokk)  to  resume  his  posi¬ 
tion  as  general  manager  of  the  Japan 
Adz'ertiser.  He  was  accompanied  by 
Merritt  F.  Riblett,  who  has  resigned  his 
position  as  national  advertising  manager 
of  the  Denver  Rocky  Mountain  JVmu 
to  become  manager  of  the  Trans- Pacific 
.Advertising  &  Service  Bureau  of  Tokio. 

Before  sailing  for  the  Orient,  Morris 
and  Riblett  will  spend  several  weeks  in 
the  east,  meeting  American  maigifac- 
turers  whose  products  are  sold  in  Japan, 
China  and  the  Philippines,  in  all  of 
which  countries  the  Trans- Pacific  Adver¬ 
tising  &  Service  Bureau  is  conducting 
.American  advertising  campaigns. 

Ralph  Nicholson,  who  recently  resigned 
as  general  manager  of  the  Japan  Adver¬ 
tiser,  arrived  in  New  York  from  Tokio, 
April  6,  after  spending  a  short  time  in 
China  and  Italy.  He  sailed  from  Italy 
March  28  on  the  S.  S.  Roma. 

Mr.  Morris,  while  in  New  York  this 
week,  told  liiiTOR  &  Publisher  that 
.American  commercial  activity  in  Japan 
is  increasing  at  a  tremendous  pace  and 
.American  advertising  in  the  newspapers 
of  that  country  during  1928  promises  to^ 
exceed  by  a  wide  margin  all  previous ' 
records. 

“The  holiday  spirit  which  will  pene¬ 
trate  every  corner  of  the  Japanese  Em¬ 
pire  this  fall,”  Mr.  Morris  said,  “will 
have  a  psychological  effect  as  beneficial 
to  business  in  that  country  as  the  de¬ 
pressed  mental  attitude  of  the  people 
following  the  earthquake  and  the  death 
of  their  Emperor  was  disadvantageous. 
European  manufacturers’  branches  in 
Japan,  quick  to  realize  the  significance  of 
such  rare  occasions  as  the  enthronement 
of  the  present  Elmperor  which  takes 
{dace  next  November,  for  the  first  time 
are  finding  their  American  competitors 
engaged  in  preparations  as  extensive  as 
theirs  for  the  business  which  may  now 
be  expected. 

“American  business  men  who  have 
made  the  greatest  success  in  Japan  in  the 
past  are  agreed  that,  while  the  type  of 
American  imports  there  changes  inevit¬ 
ably  with  the  industrial  progress  of  the 
Japanese,  the  day  of  large  scale  American 
business  with  the  Japanese  Empire  is 
barely  dawning.” 


ILLINOIS  DAILY  APPOINTS 

Frank  Leberman,  for  eight  years  in  the 
advertising  and  circulation  departments 
of  the  Harrisburg  (Ill.)  Daily  Register 
has  resigned  as  advertising  manager,  to 
devote  his  full  time  to  the  Southern 
Illinois  branch  of  the  American  Auto¬ 
mobile  Association,  and  has  been  suc¬ 
ceeded  by  W.  V.  Rathbone,  memfcer  of  a 
local  clothing  firm. 


RUN  DOWN  BY  TRAIN 

Clyde  T.  Schnell,  27,  city  editor  of  the 
Niles  (O.)  Times  was  run  down  by  an 
Erie  freight  train  a  few  nights  ago  and 
suffered  the  loss’  of  his  left  foot. 
Schnell’s  foot  became  caught  between  a 
rail  and  plank  in  a  crossing. 


LONDON  EDITOR  DIES 


Evening  Standard  Head  Was  Known 
to  American  Reader*  as  Biographer 

Edward  Raymond  Thomp^n,  editor-in- 
chief  of  the  London  Evening  Stondanl, 
died  April  10  at  his  home  in  Piccadilly 
of  heart  failure.  He  was  found  dead  by 
a  servant  who  went  to  awaken  him.  Mr. 
Thompson  was  56  years  old. 

.As  “E.  T.  Raymond”  Mr.  Thompson 
wrote  a  number  of  biographies  and  his¬ 
torical  sketches  well  known  to  American 
readers.  Among  the  subjects  of  his 
biographies  were  Balfour,  Lloyd  (ieorgt, 
Rosebery  and  Disraeli.  He  was  the 
author  of  “Portraits  of  the  Nineties”  and 
“Uncensored  Celebrities.” 

Mr.  Thompson  took  a  peculiarly  ob- 
jective  view  of  .Anglo-American  rela¬ 
tions,  refusing  to  recognize  the  common 
tradition  of  "hands  across  the  sea,”  yet 
unmoved  by  jingoistic  notions  of  naval 
rivalry  and  inherited  antagonisms. 

Early  in  his  career,  Mr.  Thompson 
worked  on  the  Japan  Mail  and  Jap» 
Gazette.  F'rom  1904  to  1907  he  was 
night  editor  of  the  London  Daily  Mirror. 
He  leaves  a  widow  and  one  son,  who  is 
in  newspaper  work. 


TELEGRAPHER  COMMITS  SUICIDE 

Within  72  hours  after  losing  his  posi¬ 
tion  as  .Associated  Press  operator  oo  the 
Jamestown  (N.  Y.)  Journal,  as  t^  re¬ 
sult  of  installation  of  a  ‘‘printer,’ 
Chester  L.  Guernsey,  49,  shot  and  kilW 
himself  in  the  garage  of  his  home  at 
Lakewood,  a  Jamestown  suburb.  Mr. 
Guernsey  had  been  employed  by  the 
United  Press  and  Associated  Press  as  an 
operator  for  nearly  30  years,  in  Buffalo, 
Jamestown  and  in  Meadville,  Pa. 


PHIUP  SIDNEY  FISKE  DIES 

Philip  Sidney  Fiske,  56,  Boston  and 
New  York  newspaper  man,  died  in  Bos¬ 
ton  April  6,  of  pneumonia.  He  was  oo 
the  editorial  staff  of  the  New  York  Sn 
for  some  years,  and  was  with  the  Boston 
Journal  later.  For  the  past  nine  years 
he  l«d  been  with  the  Boston  Daily  Ad¬ 
vertiser.  Mr.  Fiske’s  father,  Amos  K. 
Fiske,  was  an  editorial  writer  on  the 
New  York  Times  for  20  years  and  was 
w'ith  the  Netv  York  Journal  of  Com¬ 
merce  t'for  the  same  peritxl.  .A  son. 
Richard,  is  on  the  editorial  staff  of  the 
Boston  Globe. 


(Obituary 


XTARRY  M.  DOTY,  54,  editor  of  the 
Chatham  (N.  Y.)  Courier  for  20 
years,  died  suddenly  of  heart  disease  at 
his  home,  April  8. 

A.  L.  Rowen,  60,  who  for  'the  last 
few  months  had  published  the  Allison 
(la.)  Tribuw  and  prior  to  that  time 
had  been  widely  known  in  Iowa  news¬ 
paper  circles  for  his  publication  ot 
papers  in  Knoxville,  Earlham,  Grund; 
Center,  Panora  and  New  Market,  died 
.April  1.  His  wife,  a  son,  George  Rowe*, 
and  three  grandchildren  survive. 

Edward  A.  Henderson,  73,  died  re¬ 
cently  in  Los  Angeles.  He  had  been  a 
newspaper  man  for  half  a  century.  For 
years  he  was  with  the  Chicago  Tribmt 
and  handled  the  story  of  Dewey’s  victoiy 
in  Manila  Bay.  Realizing  that  his  paper 
had  an  exclusive  story  of  the  victors 
he  ordered  the  building  closed  until  the 
papers  were  ready  for  the  street  and 
thus  scored  a  “beat.” 

John  C.  Clayton,  68,  a  stereot^ 
for  the  Kansas  City  Star,  committed 
suicide,  March  28,  by  shooting  himself. 
He  had  been  an  emjdoye  of  the  paper  for 
several  years. 


JOHN  G.  LLOYD 

John  G.  Lloyd,  reporter  of  the  Brooh- 
lyn  (N.  Y.)  Standard  Union  and  on^ 
time  president  of  the  Lloyd  Press,  Inc- 
died  Wednesday  of  double  pneumonia  at 
his  home  in  Brooklyn.  Mr.  LJoyd  wai 
for  long  assistant  to  Jason  Rogers,  pob 
lisher  of  the  old  New  York  Globe.  Hr 
was  well  known  in  newspaper  circles. 


*  s 


Intertype  matrices  are  standard  for  line-casting  machines 


Chicago  130  North  Franklin  St.;  New  Orleans  816  Howard  Ave.:  San  Francisco 
152  Fremont  St.;  Los  Angeles  1240  South  Main  St.;  Boston  80  Federal  St.; 
London;  Berlin.  Distributors  throughout  the  world 


Text  let  in  10  Point  Intertype  Ideal  News 


INTERTYPE  CORPORATION 

1440  Broadway,  New  York 


WHAT’S  THE  DIFFERENCE  ? 

The  Unshaded  Circle  is  Flat 
The  Shaded  Ball  is  Round 


A  newspaper  that  had  no  headlines  would 
be  like  the  circle — flat.  News  items  must 
have  headings — must  have  contrast.  The 
eye  cannot  be  held  without  contrast, 
which  is  but  another  term  for  variety. 

If  contrast  is  necessary  to  the  page,  it 
is  more  necessary  in  the  individual  let¬ 
ters  of  a  news  face.  You  cannot  read  flat, 
all-one-tone  news  type  any  longer  than 
you  would  want  to  look  at  a  flat,  even- 
toned  page  of  headingless  news  items. 

Intertype  IDEAL  News  Face  is  the 
natural,  varitoned  letter  that  is  easier  to 
read  as  well  as  easier  to  run  on  the  ma¬ 
chine.  You  can  read  more  and  run  more 
— for  good  reasons. 


Nearly  300  newspapers,  including  The 
New  York  Times,  The  New  York  Sun, 
Cleveland  Plain  Dealer,  Dallas  Times- 
Herald,  Rochester  Times-Union,  Port¬ 
land  Oregonian  and  Montreal  Star,  are 
glad  that  they  changed  their  news  dress, 
and  they  are  also  glad  that  they  got  all 
the  Intertype  Facts  before  they  decided 
which  was  the  news  face  most  likely  to 
increase  reader  interest  in  their  papers. 

The  nearest  Intertype  oflice  is  there 
to  help  you  get  more  reader  interest  and 
more  economy  in  publishing  your  paper. 
GJet  in  touch  with  the  nearest  Intertype 
office  soon.  It  will  pay  you  to  get  all  the 
Intertype  Facts. 
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Editor  &  Publisher  and  The  Fourth  Estate  f  ot  April  14,  1928 


BIG  NET  GAIN  SHOWN 
BY  INTERNATIONAL 

Paper  Company  Shows  $5,736,000  in 
1927  as  Compared  with  $3,275,* 
000  in  1926 — Grossed 
$15,529,000 

International  Paper  Company  and  sub¬ 
sidiary  companies  reported  gross  earn¬ 
ings  for  the  year  ended  Dec.  31  of  $15,- 
529,859,  compared  with  $10,074,251  the 
year  before.  The  cost  of  sales  and  ex¬ 
penses  decreased  from  $50,103,082  to  $49,- 
886,276  last  year.  Net  revenue  available 
for  dividends,  after  dividends  on  sub¬ 
sidiary  preferred  stock,  amounted  to  $5,- 
736,4^,  as  against  $3,275,283  in  1926. 

Eiarnings  after  prior  dividends  are 
equivalent  to  about  $2  a  share  on  the 
1,000,000  shares  of  common  stock  out¬ 
standing  or  subscribed  for  at  the  end  of 
the  year,  This  compares  with  earnings 
of  approximately  $2.15  a  share  on  500,000 
common  shares  in  1926.  Surplus  for  the 
year  aggregated  $49,588,  comparing  with 
$326,812  a  year  ago,  while  total  surplus 
at  the  end  of  the  year  amounted  to  $22,- 
648,543,  as  against  $22,258,080  the  year 
before. 

A.  R.  Graustein,  president,  in  his  re¬ 
port  to  stockholders  said  the  expansion 
of  the  company  in  the  last  few  years  had 
not  only  provided  a  substantial  degree 
of  diversification,  particularly  by  its  de¬ 
velopment  in  the  power  field,  but  had  also 
entrenched  more  firmly  in  the  pulp  and 
paper  industry,  both  in  respect  of  lower 
costs  of  production  and  permanence  of 
supply  of  pulpwood. 

“Though  newsprint  still  remains  the 
largest  division  of  the  company’s  pulp  and 
paper  business,”  he  declared,  “it  has  also 
become  a  large  producer  of  kraft  pa¬ 
pers,  of  bleached  sulphite  pulp,  and  of 
book  and  bond  paper. 

“The  company’s  total  production  of 
paper  and  pulp  for  sale  during  the  year 
1927  aggregated  833,833  tons,  against 


$500,000  WEEKLY  AD  REVENUE 
ROTHERMERE  RECORD 

W7H.4T  is  claimed  to  be  the 
”  world’s  record  advertising  reve¬ 
nue  for  one  week  for  any  combina¬ 
tion  of  one  morning,  one  evening, 
and  one  weekly  paper  under  a 
single  proprietorship,  was  scored 
during  the  week  ending  March  21 
hy  the  London  group  of  news¬ 
papers  owned  by  Lord  Rothermere. 

The  total  advertisement  revenue 
for  the  three  papers — the  Daily- 
Mail.  the  Evening  News,  and  the 
Weekly  Dispatch — was  £100,430, 
or  approximately  $502,150, 

Of  this  figure  the  Daily  Mail 
(morning)  contributed  no  less 
than  $365,465. 


740,172  tons  in  1926  and  579,063  tons  in 

1925.  The  consumption  of  newsprint  in 

1926  exceeded  that  in  1925  by  approxi¬ 
mately  16  per  cent,  but  consumption  in 

1927  showed  little  or  no  increase  over 

1926. 

“As  a  result  of  this  excess  capacity 
and  the  resultant  curtailment  of  produc¬ 
tion,  and  of  the  fact  that  under  the  sys¬ 
tem  of  pricing  adopted  for  1928  substan¬ 
tial  freight  allowances  have  been  given 
to  users  of  newsprint,  it  is  somewhat 
doubtful  whether  the  company  after  its 
customary  depreciation  charges  will  earn 
dividends  at  the  regular  rate  on  its  com¬ 
mon  stock  during  the  first  half  of  1928, 
but  with  the  development  of  its  properties 
earnings  should  show  an  increasing  ten¬ 
dency  during  the  balance  of  the  year.” 


ADOPTS  NEW  TYPE  DRESS 

The  San  Francisco  Chronicle  appeared 
in  new  tyiie  dress  April  2,  using  7-point 
Ionic  in  the  news  and  classified  advertis¬ 
ing  sections. 


DAILY  PROVIDES  ROOM 
FOR  ADVERTISERS 

Richmond  News-Leader  Allots  Space 
for  Sales  Conferences  and  Use 
of  Sales  Managers  Visiting 
City 

Why  build  a  $400,000  newspaper  plant 
and  have  in  it  nothing  of  service  to  the 
newspaper’s  advertisers  ? 

That  is  a  question  which  John  Stew¬ 
art  Bryan,  editor  and  publisher  of  the 


News-Leader’s  sales  conference  room 

Richnunid  (V’a.)  News-Leader,  has  an¬ 
swered  by  setting  aside  in  his  paper’s 
new  office,  two  rooms  for  the  use  of 
salesmen  and  sales  managers  of  national 
advertising  firms  visiting  Richmond. 


A  regular  conference  room  ha  been 
alloted  by  the  News-Leader  to  tc  used 
by  out-of-town  advertisers  who  may  be 
in  Richmond  and  wish  to  meet  with  local 
merchants  or  branch  managers  ;n  the 
territory. 

A  private  office  has  also  been  arranged 
to  be  used  by  visiting  sales  ma:;agers. 
This  private  office  has  been  equipped  with 
desks  and  typewriters.,  and  the  News- 
Leader  has  agreed  to  furnish  free  steno¬ 
graphic  and  telephone  service. 

For  the  further  use  of  national  adver¬ 
tisers  the  News-Leader  has  given  over 
space  in  prominent  show  windows  for 
merchandising  displays. 

SHOWED  “HEALERS”  WORK 

The  Edinburg  (Tex.)  Valley  Review, 
morning  paper,  has  just  completed  a 
special  series  of  articles  by  a  staff 
writer  on  a  famed  Mexican  “healer”  in 
Espinazo  near  Monterrey,  Mexico,  tell¬ 
ing  of  “cures”  witnessed  by  the  writer. 
In  Sunday’s  paper  pictures  which  were 
smuggled  from  the  town  where  the 
“healer”  lives  were  printed  in  a  six 
column  spread.  Superstition  of  the  fol¬ 
lowers  made  camera  work  difficult  and 
dangerous. 

HTY  REPORT  IN  NEWS  STYLE 

Instead  of  assuming  the  usual  form 
of  a  long,  dry  list  of  statistics,  the  an¬ 
nual  report  of  the  city  of  Berkeley,  CaL, 
came  out  this  year  in  the  form  of  an 
‘  80-page  newspaper.  The  “city  editor* 
was  John  N.  Edy,  Berkeley’s  city  man¬ 
ager.  In  a  semi -editorial  style  he  ex¬ 
plained  that  the  purpose  of  the  report 
in  this  form  was  to  get  the  taxpayers 
to  read  it. 

GEMEROY  ALBERTAN  MANAGER 

G.  F.  Gemeroy  has  been  appointed 
general  manager  of  the  Calgary  (Alta.) 
Albertan.  He  was  formerly  general 
manager  of  the  Saskatclietettn  Farmer, 
and  prior  to  that  was  business  manager 
of  Agricultural  Alberta. 


Lea^ng! 
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What  CAN  we  say? 

What  can  a  good  newspaper  say  about  itself 
that  hasn’t  been  said  before,  and  frequently  said 
quite  well? 

“Leadership”  doesn’t  mean  much  any  more. 
Neither  does  “First”,  “Dominant”,  and  a  great 
flock  of  figures  which  at  first  giance  might  be 
impressive,  but  which  too  often  conceal  rather 
than  elucidate. 

An  automobile  dealer  selling  one  of  America’s 
fine  cars  once  summed  up  his  situation  most 
aptly  when  in  the  despair  that  overtakes  the 
copy- writer  he  asked,  “What  can  I  say  about  a 
fine  car  that  hasn’t  already  been  said  about  ev¬ 
erything  on  wheels?  My  car  sel's  for  $5000,  but 
every  one  who  sells  a  $1000  car  has  made  his 
product  sound  better  than  the  automobile  I  sell, 
better  than  any  car  could  possibly  be.  I  don’t 
know  how  to  claim  any  more  than  the  rest,  and 
I  don’t  like  to  claim  less.” 

With  due  humility  we  confess  to  having  offend¬ 
ed  through  years  past  in  just  the  manner  we 
now  complain  of,  though  like  most  of  the  others, 
with  no  intent  to  deceive.  Most  of  us  have  been 
led  astray  by  large  terms,  gaudy  claims  unsus¬ 
ceptible  of  proof,  broad  statements  that  mean 
nothing.  We  parade  a  vanity  which  through  our 


own  fault  bores  its  audience  until  there  is  no 
audience. 

Let’s  de-bunk  newspaper  promotion  advertising 
so  that  we  can  get  it  read  and  believed. 

Now  that  that’s  over,  here  is  some  information 
that  may  interest  the  man  with  the  Oregon 
country  on  his  space-buying  mind.  For  instance: 
The  Journal  is  an  afternoon  newspaper;  circu¬ 
lation  100,159  daily  and  126,535  Sunday.  This 
daily  figure,  incidentally,  is  the  largest  afternoon 
circulation  in  the  Pacific  Northwest.  All  of  it  is 
concentrated  in  our  natural  trade  zone. 

It’s  all  good,  clean  circulation;  no  contests,  no 
prizes,  none  of  the  current  artificial  stimulants. 
For  years  The  Journal  has  published  more  local 
advertising  than  any  other  Portland  paper  and 
in  1927  its  total  display  linage  exceeded  all 
others  in  the  field.  It’s  a  good  advertising  medium! 


ihe 


BENJAMIN  &.  KEN  1  NOR  CO.,  Special  Reprctentative* 
New  Yoaic — 2  We»t  45th  St.  Chicago — 203  North Waba«h  Ave. 

Philadelphia — 1524  Chestnut  St. 

San  Francisco — 58  Sutter  St.  Los  Angeles — 117  West  Ninth  St. 

Seative-H.  R.  Ferris,  3322  White  Bldg. 

(The  Journal  mamtainj  an  efficient  Merchanduing  Service  Bureau,^, 
at  your  disposal  for  mrveys,  charts,  data,  etc.} 
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No  Introduction  Needed 

Meet  the  Keystone  Family 
thru  its  daily  Newspapers 

When  you  are  ready  to  introduce  your  product  to  the  Pennsylvania  con¬ 
sumer  don’t  go  to  any  expense  in  trying  out  test  copy  or  test  campaigns,  and 
don’t  spend  any  money  on  any  trade  investigations  to  determine  whether 
or  not  a  demand  for  your  product  exists  in  this  market.  If  you  want  any 
information  of  that  kind,  just  write  to  the  newspapers  listed  below,  and  they 
will  gladly  send  it  to  you  without  any  cost. 

If  your  product  is  good  and  it  has  a  use  in  the  home,  office  or  plant,  prepare 
your  advertising  copy  and  send  it  on  to  the  Pennsylvania  newspapers  with 
the  necessary  instructions.  You  will  find  the  response  to  your  advertising 
will  meet  your  every  expectation.  Only — be  consistent.  Follow  up  your 
advertising  with  your  salesmen.  See  that  the  dealer  and  jobber  are  taken 
care  of,  and  that  your  product  is  on  their  shelves  and  properly  displayed  in 
the  windows  and  on  the  counters. 

Keystone  families  can  be  classed  as  seasoned  buyers.  The  newspapers  long 
ago  have  taught  them  the  value  of  advertising  and  the  advertised  product, 
and  when  you  advertise  to  them  they  respond  readily.  .  They  will  not  hesi¬ 
tate  to  buy  your  product  if  they  have  a  use  for  it  and  the  price  is  fair. 
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ONE-NEWSPAPER  TOWNS  TEST  EDITORS*  POWERS  m 


Lack  of  Competition  in  Many  Cities  Calls  for  Unusual  Initiative  of  Editorial  Executives  If  Newspapers 
Are  to  Be  Zealous  in  News  Policy  and  Courageous  in  Leadership 


editor  who  dreamed 
troubles  would  end  when 


that  his 
his  local 

competitcr  was  crushed  had  not  analyzed 
his  problems.  The  editorial  and  news 
direction  of  a  daily  newspaper  touches 
the  lives  of  too  many  (jcrsons  of  diverse 
interests  ever  to  make  it  a  simple  prob¬ 
lem  by  the  mere  elimination  of  a  rival. 
In  many  a  city,  in  recent  years,  the  com- 
Itetitor  has  ’teen  removed — by  the  more 
humane,  more  sensible  and  more  profit- 


By  CHARLES  F.  EICHENAUER 

Editor,  Quincy  (Ill.)  Herald-Whig  and  Journal 


(Mr.  Eicliciiaiier  is  an  editor  in  a  typical  mid-zvesteru  city  of  43,000.  Quincy 
had  three  daily  nezespapers.  the  Morning  II  hig,  the  Ez’ening  Journal  aiui  the 
Ez’ening  Herald.  On  June  1,  1520,  the  Whig  and  the  Journal  consolidated,  forming 
the  Whig-Journal.  On  June  1,  1926,  the  Herald  and  the  Whig-Journal  consolidated, 
farming  the  Herald-Whig  and  Journal,  puhlishing  ezening,  morning  and  Sunday 
editions.  Mr.  Eichenauer,  in  the  accompanying  article,  presents  the  neze  editorial 
and  news  problems  zohich  many  editors  in  cities  of  about  50,0(H)  are  facing  today.) 


Charles  F.  Eichenauer 


able  method  of  absorbing  instead  of 
crushing — but  no  editor  who  works  seri¬ 
ously  will  say  that  troubles  disappeared 
with  him.  Many  of  the  old  annoyances 
due  to  the  practices  of  the  fellow  down 
the  street  are  past,  but,  in  their  places, 
have  come  many  new  and  just  as  serious 
problems. 

Consolidations  of  newspapers  Itave 
been  reported  in  the  columns  of  the 
Editor  &  Publisher  in  such  numbers 
and  are  so  well  known  to  the  trade  that 
they  present  the  current  major  move¬ 
ment  in  the  newspaper  publishing  busi¬ 
ness.  In  Illinois,  for  instance,  such  cities 
as  Joliet,  Aurora,  Rock  Island,  Elgin, 
‘Moline,  Bloomington,  Danville,  Gales¬ 
burg,  Champaign  ami  Quincy  have  con¬ 
solidated  their  newspapers  and  each  has 
but  one  daily  publication.  So  successful 
have  the  consolidations  been  from  the 
standpoint  of  both  the  publishers  and  the 
public  that  there  is  but  little  opportunity 
for  the  re-establishing  of  local  compe¬ 
tition.  When  the  community  recovers 
from  the  first  shock  of  the  consolidation 
which  frequently  means  the  elimination 
of  an  old  journalistic  friend,  it  soon  be¬ 
comes  accustomed  to  the  change  and 
finds  that  its  needs  are  well  supplied  by 
one  vigorous,  able  and  alert  daily  news¬ 
paper  instead  of  two  struggling  papers 
each  continually  snapping  at  the  other’s 
heels  and  both  too  frequently  keeping 
the  town  in  a  political,  commercial  and 
advertising  turmoil.  The  reaction  of  the 
public  toward  the  consolidation  is  usual¬ 
ly  unfavorable  during  the  first  few  weeks 
but,  in  every  case  in  which  the  consoli¬ 
dated  paper  is  in  the  hands  of  capable 
and  experienced  men,  the  paper  eventual¬ 
ly  gains  public  favor,  merchants  and  sub¬ 
scribers  for  the  most  part  agreeing  that 
the  consolidation  promotes  the  peace  and 
well-being  of  the  communitv  as  well  as 
the  prosperity  of  the  publisher. 

Primarily,  economic  and  not  editorial 
considerations  created  the  “one  newspa¬ 
per  town.”  The  questions  of  producing 
costs,  advertising  rates,  maintenance  of 
circulation,  etc.,  have,  therefore,  present¬ 
ed  the  most  frequent  topics  for  trade 


journals  and  at  conventions  where  prob¬ 
lems  of  consolidation  are  discussed.  As 
.always,  however,  on  every  newspaper  of 
reputation  and  influence,  the  editorial  and 
news  policies  remain  of  first  importance. 
The  paper  which  hopes  for  success  be¬ 
cause  it  is  the  only  newspaper  in  the 
city  and  not  because  it  serves  the  com¬ 
munity's  needs  completely  and  conscien¬ 
tiously  is  living  in  the  proverbial  fool’s 
paradise.  The  editorial  and  news  prob¬ 
lems  of  the  one  newspaper  town  there¬ 
fore  merit  more  thorough  consideration 
in  trade  journal  and  program  discussion. 

The  city  of  50,000  and  under  which 
has  but  one  newspaper  today  is  a  type 
of  the  mid-west,  instead  of  the  e.xception, 
as  it  was  a  few  years  ago.  The  editors 
of  newspapers  in  this  large  group  of 
important  cities  find  themselves  confront¬ 
ed  with  an  entirely  different  set  of  prob¬ 
lems  from  those  which  they  had  been 
meeting  heretofore.  Most  of  these  edi¬ 
torial  executives  were  brought  up  in  the 
old  school  of  vigorous  competitive  jour¬ 
nalism.  The  members  of  their  staffs 
worked  under  the  same  driving  methods, 
for  there  was  no  competition  more  in¬ 
tense  than  that  of  news  gatherers  and 
writers  in  the  smaller  cities  in  the  old 
days.  Under  this  competition  a  news¬ 
paper  made  or  lost  its  good-will,  upheld 
or  gave  up  its  reputation  for  accurate 
and  well-written  stories,  and  became 
known  as  a  paper  which  either  led  or 
followed  the  community’s  thought.  When 
the  change  came,  eilitors  had  to  readjust 
themselves.  Some  felt  that  the  old  sys¬ 
tem  of  bitter-end  competition  was  so 
fraught  with  unprofessional  practices 
that  the  passing  of  it  would  settle  all 
of  their  problems  and  enable  them  to 
print  the  newspaper  of  their  dreams.  To 
the  surprise  of  some,  the  “one  newspaiier 
town”  soon  hatched  an  entirely  new 
brood  of  problems  which  editors  are 
called  upon  to  meet  with  the  same  vigor 
with  which  they  met  the  old.  Many  of 
them  had  to  start  anew  the  process  of 
establishing  reader  confidence  and  of 
furni.shing  new  incentives  to  their  work¬ 
ers  to  show  the  same  zeal  which  char¬ 
acterized  their  work  in  the  days  of  com¬ 
petition. 

The  newspaper  which,  after  years  of 
competition,  suddenly  finds  itself  through 
consolidation  with  its  rival  alone  in  its 
field,  and  is  sincere  in  its  professions, 
faces  the  following  serious  problems 
which  its  editorial  executives  and  news 
staff  must  attack  with  vigor. 

1.  In  order  to  dispel  the  natural  fear 
of  a  monopoly,  it  must  prove,  by  its 
news  and  editorial  policies,  that,  thor¬ 
oughly  conscious  of  its  power,  it  will 
never  use  that  power  as  an  autocrat  for 
selfish  or  unworthy  purposes,  hut  as  a 
constructive  force  in  the  community’s 
life. 

2.  It  must  realize,  more  than  ever,  its 
responsibility  for  leadership  in  the  com¬ 
munity  thought  and  civic  activities,  a 
leadership  which  must  come  through  the 
initiative  of  its  staff  members  instead  of 
through  the  stimulus  of  editorial  compe¬ 
tition. 

3.  It  must  make  good  its  claim  that 
it  represents  the  entire  community  bv 
giving  fair  presentation  of  every  contend- 
mo  view  on  public  nroblems. 

4.  It  must  be  independent  with  vigor 
instead  of  safely  neutral  and  still  do  the 
difficult  thing  of  making  its  constituency 


The  newspaper  which  is  conscious « 
its  trust  must  lead  in  the  forming  oi 
community  opinion.  It  must  provide  At 
leadership  for  community  projects.  If 
there  is  no  vigorous  thought  on  dric 
problems,  the  local  newspaper  is  usuilit 
at  fault.  This  obligation  comes  »Ttii 
more  than  usual  weight  upon  a  newspa. 
per  which  is  alone  in  its  field.  The  cih 
which  has  one  newsiiaper  will  soon  Sail 
he  better  things  within  it  losing  their 
influence  if  that  newspaper  does  not  ken 
iniblic  opinion  alert.  It  is  easy  for 


have  c(.ntimiing  faith  in  its  fairness  and  to  forget  his  obligations  to  ^ 

integrity.  jiublic  when  he  has  no  fear  of 

It  must  be  a  better  newspaper,  and 


upon  its  editor  devolves  the  duty  of  in¬ 
stilling  into  its  staff  such  an  unusual 
measure  of  professional  zeal  that  pride 
in  good  individual  work  and  in  the  col¬ 
lective  endeavor  shown  in  a  high  class 
newspaper  will  provide  the  stimulus,  in¬ 
stead  of  the  sharp  spur  of  fear  and 
shame  of  a  “beat”  by  a  local  competitor. 

The  fear  of  monopoly  still  lies  deep  in 
people’s  hearts.  M.my  newspapers  im¬ 
mediately  after  consolidation  printed 
larger  and  better  newspapers  than  ever 
before,  and  still  the  immediate  reaction 
was  unfavorable.  Many  subscribers  loud¬ 
ly  insisted  that  the  consolidation  was  not 
in  the  interest  of  the  public,  yet,  when 


opoitti 

a  rival  newspaper  to  hnd  another  sup¬ 
planting  him  and  his  publication  in  com¬ 
munity  leadership.  From  the  daily  news- 
(laper  in  the  one  newspaper  town  there 
must  come,  therefore,  through  the  sheer 
initiative  of  its  executives  and  staff  mem¬ 
bers.  a  quality  of  leadership  more  cer¬ 
tain  ;ind  compelling  than  that  furnished 
in  the  old  days  of  competitive  efforts. 

The  consolidated  newspaper  ihvariably 
annouiKes  itself  to  be  “independent"  If 
this  merely  means  that  it  subscribes  to 
no  party  creed  because  it  must  satisir 
adherents  to  all  parties,  it  is  a  statemeni 
of  discretion  rather  than  of  valor,  lu- 
deiiendence  should  not  be  an  excuse  for 
iH'ing  without  opinions.  It  must  be  tht 


they  were  asked  to  [wint  out  specifically  newspaper’s  defiant  challenge  to  all  par- 


the  new  jiaper’s  shortcomings,  they  were 
unable  to  do  so.  In  one  central  Illinois 
city  the  new  pajH-r  was  practically  the 
literal  addition  of  one  paper  to  another 
and  yet  the  comiilaints  of  its  inferiority 
were  numerous.  Most  of  these  objections 
arise  solely  through  the  fear  of  what  a 
newspaper  could  do  rather  than  what  it 
actually  will  do.  A  few  months  of  hard 
and  conscientious  labor  at  newspaper 
making  usually  restores  confidence  in  the 
minds  of  those  who  criticized  with  sin¬ 
cerity,  and  prove  that  control  of  the 
newsiiaper  situation  in  a  city  has  not  sud¬ 
denly  stolen  the  qualities  of  judgment 
and  integrity  from  men  in  whom  the 
community  always  has  had  confidence. 
The  one  newspaper  therefore  faces  a 
factor,  in  the  temper  of  the  people  to¬ 
ward  a  monopoly,  which  may  be  even 
more  destructive  of  good  will  than  is 
hard  competition.  It  can  overcome  ♦his 
only  by  a  policy  so  manifestly  fair  that 
the  truth  will  carry  conviction. 

Few  newspapers,  in  recent  years,  even 
if  they  were  editorially  partisan,  failed 
to  give  every  side  of  a  question  a  fair 
presentation.  The  only  newspaper  in  a 
city  faces  an  even  greater  obligation  of 
liberal  offer  of  its  columns  for  discussion 
of  problems  from  viewpoints  which  it 
does  not  editorially  endorse.  More  than 
ever  the  newspaper  must  realize  that  it 
is  the  one  meilium  from  which  thousands 
in  its  constituency  obtain  their  only  in¬ 
formation  as  to  new's  and  opinions. 


ties  and  interests  that  its  opinions  are  its 
own  to  be  freely  and  fearlessly  ex. 
pressed.  The  newspaper  which,  because 
it  is  alone  in  the  community,  surrenders 
its  vigor  of  expression  on  disputed  pr^ 
lems,  merits  the  condemnation  which  al¬ 
ways  follows  editorial  spinelessness.  If 
newspapers  in  the  hundreds  of  typicaH? 
.American  cities  in  the  Middle  West  in 
which  there  have  been  consolidations,  be¬ 
cause  they  no  longer  are  party  organs, 
should  confound  independence  with  neu¬ 
trality,  then  journalism  in  this  virile  sec¬ 
tion  of  America  will  soon  be  in  a  swamp. 
If.  on  the  other  hand,  there  is  the  kind 
of  independence  which  means  freedont 
from  every  influence  outside  of  the  edi¬ 
torial  rooms,  and  courage  and  clarity  in 
expression,  then  there  is  just  beginning 
the  period  of  the  newspaper’s  greatest 
influence  upon  the  affairs  of  this  nation. 

A  study  of  the  newspapers  of  Illinois. 
Michigan.  Wisconsin  and  Iowa  cities 
where  the  movement  toward  consolkla- 
tion  has  been  most  pronounced,  leaves 
no  doubt  that  the  editors  are  taking 
their  new  responsibilities  with  intense 
seriousness.  The  papers  more  completely 
print  the  news,  more  ably  present  their 
stories,  more  intelligently  arrange  their 
features  and  more  vigorously  express 
their  opinions.  The  communities  in 
which  they  are  published  are  better 
served.  The  editors  have  met  their  net 
problems  with  the  vision  and  vigor  which 
are  attributes  of  their  craft. 
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Neifspaper  Publishers 


CONTEMPLATING  THE  BUILDING 
OF  NEW  PRODUCTION  PLANTS 


Howell  &  Thomas 

No.  3868  Carnegie  Avenue,  Cleveland,  Ohio 

offer 

an  architectural  and  engineering 
service,  combining  newspaper 
production  engineering  with  ex¬ 
perienced  architectural  training 

Cleveland  Press — Pittsburgh  Press — Rochester  Tinies-L’nion — Houston  Press 


Editor  &  Publisher  and  The  Fourth  Estate  for  April  14,  1928 


Member  Audit  Bureau  of  Circulations 


Member  Associated  Business  Papers 


Do  You  Believe  in 


Newspaper  Advertising? 


Newspaper  advertising  is  supreme  in  value  because  the  newspap)er  devel¬ 
ops  the  highest  degree  of  reader-interest. 


EDITOR  &  PUBLISHER  and  THE  FOURTH  ESTATE  is  a  newspaper. 
Much  of  its  news  comes  hurrying  over  the  telegraph  wires.  Newspaper  men 
send  the  stories,  newspaper  men  edit  them.  Consequently,  the  pages  of 
EDITOR  &  PUBLISHER  and  THE  FOURTH  ESTATE  are  as  new  and 
fresh  and  vivid  as  the  pages  of  the  daily  newspaper.  You  feel  the  urge  to 
read  it  at  once. 


You  find  here  no  obscure  essays  on  minor,  technical  matters.  You  find  no 
padding  ...  no  complimentary  “write -uos”  ...  no  stale,  hashed-over  infor¬ 
mation  ...  no  items  clipped  from  exchanges. 


Every  page  and  every  column  in  EDITOR  &  PUBLISHER  and  THE 
FOURTH  ESTATE  is  new  and  “live”  .  .  .  hot  off  the  griddle.  And  on  the 
editorial  page  you  find  a  real,  virile,  editorial  policy.  Isn’t  that  something 
new  and  distinctive  in  so-called  trade-journals? 


The  advertiser  .  .  .  the  advertising  agent  ...  is  keenly  interested  in  EDITOR 
&  PUBLISHER  and  THE  FOURTH  EJSTATE.  Here  he  gets  the  news 
first — the  news  of  the  advertising  field  by  telegraph! 


This  newspaper  atmosphere — this  keen  reader-interest — can  be  found  only 
in  EDITOR  &  PUBLISHER  and  THE  FOURTH  ESTATE’S  bright,  elec¬ 
tric  pages.  And  on  EDITOR  &  PUBLISHER  and  THE  FOURTH 
ESTATE’S  subscription  books  are  numbered  those  concerns  and  agents 
which  invest  95.5%  of  the  known  national  newspaper  appropriations. 


Get  in  step  with  EDITOR  &  PUBLISHER  and  THE 
FOURTH  ESTATE  as  it  is  today.  Compare  it  carefully 
.  with  any  medium  published.  Do  this  and  you41  concen- 
^  trate  all  of  your  newspaper’s  promotional  advertising  in 
this  newspaper — the  advertising  newspaper — EDITOR 
&  PUBLISHER  and  THE  FOURTH  ESTATE. 


EDITOR  &  PUBLISHER 


THE  FOURTH  ESTATE 


1700  Times  Building,  Times  Square,  New  York  City 


Five  Telephones:  Bryant  3052-3053-3054-3055-3056 
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UR  OVN  VORtp 

“  or  Letters 


By  JAMES  MELVIN  LEE 


IN  legal  phraseology  an  article  in 
Harper’s  Magazine  for  April  might 
be  labeled  Pringle  on  “Politicians  and 
the  Press.”  In  it  the  author,  Henry  F. 
Pringle,  gives  his  answer  to  the  question 
a  distinguished  British  author  asked  of 
the  ship  news  men  as  he  was  leaving 
American  shores,  “Can  you  tell  me  why 
it  IS  that  you  Americans  seem  always  to 
be  abusing  your  politicians  and  still  keep 
on  electing  them  to  office?” 

The  most  important  reason  given  is 
tliat  the  public  has  so  little  chance  to 
learn  the  facts  because  the  newspapers 
do  not  tell  the  truth  about  politics  and 
politicians.  The  proof  offered  consists,  in 
part,  of  the  following; 

Anyone  who  has  enjoyed  the  dubious  priv¬ 
ilege  of  witnessing  the  private  lives  of  public 
men  knows  that,  by  and  large,  they  are  nearly 
illiterate  and  universally  lazy.  Is  this  an 
exaggeration?  Ask  any  bookseller  in  Wash¬ 
ington  whether  congressmen  buy  books.  Ex¬ 
amine  the  type  of  magazines  they  read.  Glance 
at  The  Congressional  Record  for  their  manner 
of  speaking  in  public.  Drop  into  the  Senate  or 
House  office  buildings  and  see  how  many  of 
these  notables  are  at  their  desks  before  eleven 
o’clock.  Check  up  on  the  rarity  with  which 
either  of  the  legislative  bodies  convenes  at  its 
scheduled  hour.  And  yet  these  men  are 
treated  solemnly  and  at  length  in  despatches  to 
newspapers  throughout  the  coimtry. 

A  tribute  is  paid  to  newspaper  accuracy 
in  covering  routine  stories.  But  the  com¬ 
ment  is  made  that  what  the  newspapers 
do  with  political  writing  is  to  dignify 
rumors  and  dress  them  up  as  though 
they  were  facts.  Consequently  the  reader 
gets  very  little  reliable  information  dur¬ 
ing  a  campaign,  nor  do  his  chances  im¬ 
prove  after  the  shouting  has  died  away 
and  the  successful  candidate  been  elected 
— according  to  Mr.  Pringle. 

Too  often  newspaper  editors  have  suc¬ 
cumbed  to  an  urge  to  be  “Mayor-makers,” 
“Gcivernor-makers,”  and  even  “Presi- 
dei^J-makers.”  In  the  rural  field  the 
small  town  newspaper  editor  is  influenced 
by  the  promise  of  so-called  political  ad¬ 
vertising.  Some  of  this  consists  in  cam¬ 
paign  announcements.  But  in  the  ma¬ 
jority  of  cases  this  type  of  advertising  is 
made  up  of  legal  notices  and  summaries 
of  election  laws.  To  quote  from  the 
article,  “A  struggling  country  editor  is 
likely  to  ‘listen  to  reason’  if  promised 
such  subsidies.” 

A  point  stressed  by  Mr.  Pringle  is 
that  there  are  two  things  which  keep  the 
reporter  from  giving  the  political  truth 
to  the  public :  First  is  the  partisan  pre¬ 
judice  of  his  newspaper;  second,  is  the 
power — real  or  fancied — of  the  politician 
to  force  a  friendly  attitude.  This  point 
is  thus  emphasized : 

Private  citizens  and  their  private  lives  are 
legitimate  sources  of  news.  But  the  politician 
hands  out  news,  or  its  semblance  and,  there¬ 
fore,  the  reporters  dislike  antagonizing  him. 

Without  vouching  whether  the  remark 
be  true  or  false,  Mr.  Pringle  quotes  these 
words  as  coming  from  a  political  re¬ 
porter  about  a  year  or  so  ago; 

“The  public  is  getting  sick  of  being  told  what 
to  do  by  the  papers.  The  people  buy  news¬ 
papers,  of  course,  but  they  get  them  for  the 
comic  strips  and  the  headlines.  When  Election 
Day  comes  around  they  tell  the  editorial  writers 
where  to  get  off.  They  vote  for  the  other  guy.” 

Two  suggestions  are  offered  to  im¬ 
prove  matters.  In  the  first  place,  there 
should  be  a  complete  divorce  of  the  news 
from  the  editorial  page.  Campaia^ 
orations  should  be  judged  on  the  basis 
of  their  news  value.  The  second  sug¬ 
gestion  is  that  the  managing  editor 
should  study  the  gathering  of  political 
news  objectively  and  realistically.  He 
may  then  find  it  necessary  to  shift  his 
political  reporters  from  post  to  post  and 
to  adopt  the  scheme  of  having  his  White 
House  correspondent  cover  the  legislature 
one  year  and  the  City  Hall  the  year 
after. 

The  concluding  thought  is  that  the 
press  in  bowing  to  the  American  politi¬ 
cian  does  not  do  justice  to  its  own  power 


REPORTER  LIVES  LIFE  OF  BOWERY  BUM 


for  the  politician  is  impotent  without 
newspaper  publicity. 

*  *  * 

A  N  excellent  reference  book  for  the 
newspaper  library  is  “Mirrors  of 
the  Year”  (Frederick  A.  Stokes  Com¬ 
pany),  edited  by  Horace  Winston  Stokes. 
Briefly,  this  volume  is  a  national  revue 
of  outstanding  figures,  trends,  and  events 
of  1927-28.  In  speaking  of  the  press  for 
1927-28  Herbert  .^sbury  calls  it  “The 
Year  of  the  Big  Shriek.”  His  chapter 
will  receive  a  longer  mention  in  an  early 
issue  of  Editor  &  Publisher. 

*  *  t 

Another  good  book  for  editorial 
writers  is  “A  Century  of  Industrial 
Progress”  (Published  for  the  American 
Institute  of  the  City  of  New  York  by 
I^ubleday,  Doran  &  Company),  edited 
by  Frederic  Wiliam  Wile  with  a  fore¬ 
word  by  Herbert  Hoover.  Chapters  of 
special  interest  to  newspaper  men  are 
“Pulp  and  Paper”  by  Hugh  P.  Baker, 
Director  of  the  American  Paper  and 
Pulp  Association;  “A  Century  of  Pro¬ 
gress  in  the  Printing  Industry”  by 
Ernest  Frederick  Eilert;  and  “Journal¬ 
ism  and  Publishing”  by  James  Wright 
Brown,  publisher  of  Editor  &  Pub¬ 
lisher.  This  volume  is  so  important 
that  it,  too,  will  receive  more  detailed 
treatment  later. 

*  *  * 

Alfred  a.  KNOPF  announces  for 
immediate  publication  “Printing  for 
Journalists”  by  Eric  W.  Allen,  Dean  of 
the  School  of  Journalism  at  the  Uni¬ 
versity  of  Oregon.  The  official  announce¬ 
ment  says  that  the  volume  is  designed  as 
a  handbook  for  reporters,  editors,  and 

students  of  journalism. 

*  *  * 

CIRCULATION  managers  and  adver- 
^  tising  solicitors  will  find  “Effective 
Business  Letters”  (The  Ronald  Press) 

by  Edward  Hall  Gardner  and  Robert 

Ray  .\urner  a  handy  volume  to  consult 
in  the  preparation  of  circular  letters. 
Frequently  throughout  the  volume  one 
finds  good  newspaper  technique  as  when 
the  authors  say.  for  example,  that  letters 
should  begin  by  showing  action.  Both 
of  the  authors  are  connected  with  the 
University  of  Wisconsin. 

*  *  « 

A  REFERENCE  to  a  class  of  manag- 
ing  editors  fortunately  nosv  extinct, 
is  made  by  O.  O.  McIntyre  in  The  Cos¬ 
mopolitan  for  May  under  the  head, 
“Bluff  Has  Lost  Its  Wallop.”  Among 
illustrations  used  is  the  following: 

I  used  to  work  for  a  managing  editor  who 
came  to  his  job  every  morning  like  a  suddenly 
released  trapped  lion — ^with  a  roar.  He  was  a 
magnificent  desk  pounder  and  kept  everybody 
around  bim  in  a  perpetual  flutter. 

It  got  so  when  I  walked  by  him  it  was  with 
a  quick  backward  bend  as  though  expecting  a 
well-placed  and  no  doubt  deserved  kick.  He  is 
responsible  for  my  startled-faun  look. 

The  last  I  heard  of  him  he  was  looking  for 
a  job.  That  is  the  fate  of  many  other  Big 
Talkers  these  days.  I’ve  been  watching  them 
with  a  secret  gloat.  They  often  blustered 
their  way  to  commanding  jobs,  but  they  did 
not  last  long.  Employes  are  not  awed  by 
noise  any  more.  Many  were  in  the  Argonne. 

Thy  Iwss  who  thunders  orders  at  an  under¬ 
ling  is  likely  to  receive  in  reply  a  quaint  travel 
suggestion  not  incjuded  in  Cook’s  itinerary. 
The  bluff  in  America  has  lost  its  wallop.  It 
has  joined  the  pug-dog. 

What  Mr.  McIntyre  says  about  manag¬ 
ing  editors  used  to  be  even  more  true  of 
city  editors.  But  even  city  editors  have 
found  out  that  they  can  get  more  from 
leg  men  who  work  with  them  rather 
than  for  them. 

*  ♦  * 

ALUMNI  magazines  throughout  the 
-  country  are  printing  notices  about 
exhibits  which  various  Schools  of 
Journalism  will  make  at  Cologne  during 
the  coming  summer.  For  example.  The 
IViscofisin  Alumni  Magazine  for  April 
begins  a  story  about  the  Wisconsin  ex¬ 
hibit  as  follows ;  ,  ^ 


)ti«r(c  •'  ZS7  ao^i 


Standard  PharmacyA 


Martin  Sommers,  a  reporter  on  the  ISew  York  Daily  Neus,  put  a  one  dollar 
bill  in  his  pocket  last  week,  railed  himself  Joe  Stephens  from  Ohio,  in  search 
of  work,  and  after  several  days  of  hard  boiled  experiences  in  New  York's 
Bowery,  told  readers  of  the  tabloid  how  it  felt.  Mr.  Sommers  (with  glassesi 
is  second  from  left  in  picture  above.  With  his  unemployed  companions  he 
is  shown  waiting  in  line  for  admission  to  a  “flop  houi-e.” 


An  exhibit  of  the  Wisconsin  School  of 
Journalism,  which  is  to  be  displayed  at  the 
Press  Congress  of  the  World  in  Cologne, 
Germany,  was  shipped  from  Madison  recently. 
As  the  oldest  and  largest  school,  Wisconsin  is 
sending  the  largest  exhibit. 

Mention  of  similar  exhibits  by  other 
Schools  of  Journalism  show  the  interest 
in  Pressa — as  the  International  Press 
Congress  at  Cologne  is  technically  desig¬ 
nated. 


ALABAMANS  IN  CUBA 

Members  of  the  Alabama  Press  .As¬ 
sociation  left  this  week  on  a  vacation 
trip  to  Havana,  Cuba,  where  they  will 
remain  until  April  17.  The  editors  gath¬ 
ered  at  Dothan,  Ala.,  April  11,  and  tot^c 
a  special  train  for  Tampa,  where  they 
took  a  boat  to  Cuba  April  13.  R.  B. 
Vail,  editor  of  the  Bay  Minette  Baldm 
County  Times  is  president  of  the  group. 


LINOTYPE""-) 
METAL  FEEDER 

Easily  installed  on  any  Linotype.  Keeps  metal 
at  even  temperature.  Can’t  feed  too  fast 
j  or  too  slow.  Requires  little  attention. 


Order  from  ibe  Neerest  Agency 

Mer gen  thaler  Linotype  Co. 

Brooklyn,  New  York 

SAN  FRANCISCO  CHICAGO  NEW  ORLEANS 
CANADIAN  LINOTYPE,  LIMITED.  TORONTO 
Rfpreifntalhn  in  tbt  Principal  Citiet  of  the  VorU 


F-43l> — Linotype  Metal  Feeder,  for  all  models  (except 
42  em)  without  electric  pot . 

F-4)14“Linotype  Metal  Feeder  for  electric  pot.  .\11  models 
except  42  em . $40.04 

F-43 1 5 — Linotype  Metal  Feeder,  for  all  42  em  models 
without  electric  pot . $30.00 

F-4314 — Linotype  Metal  Feeder  for  electric  pot.  All  42 
em  models .  •  •  $50.00 


(All  prices  subject  to  chenge  uitbcmt  notice) 
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advertisers  blamed  to  Markets” ;  "Special  Editions” ; 

A  •n/^Kic  "Comparative  Rates  :  Combinations  ; 
FOR  LOiVlBlIN A  1  ILlINo  and  "Co-operation  With  Publishers.’” 


UnMmed  Member  of  A.  N.  A.  S«y*  UQUOR-TOBACCO  ADS  BARRED 

Aj«r«..r.  _C.u»  “AAibr^ 

Monopolies  y  ot  Support-  carried  a  tobacco  or  liquor  ad- 

ing  “Second  Papers”  vcnisemcnt  of  any  kind  during  the  30 

-  yc.irs  it  has  been  owned  and  edited  by 

Newspaper  combinations  are  created  by  C.  L.  Ficklin.  Mr.  Ficklin  in  addition 
the  national  advertisers  who  are  now  to  editing  the  Herald  is  a  Chautauqua 
fighting  them,  according  to  the  reasoning  lecturer, 
of  an  unnamed  national  advertiser,  quoted  — 


in  the  current  news  bulletin  sent  out  to 
luembers  by  the  .Association  of  National 


Advertisers. 

The  A.  N.  A.  member  was  quoted  as 


ROMANCES  OF  AMERICAN 
JOURNALISM 


.  tu-  I  •  (Contimied  from  page  10) 

“To  my  way  of  thinking,  the  mere  '  i  r  c  j 

fact  that  a  newspaper  has  the  largest  - 

or^ation  in  the  city,  or  that  it  carries  changed  the  name  to  the  Knox  County 
the  greatest  linage  in  certain  classes  of  Record,  a  newspaper  neutral  in  politics, 
advertising  or  in  all  advertising,  is  not  .At  that  time  he  was  17  years  old,  and 
in  itself  a  sound  reason  for  using  that  acted  as  everything  from  editor  to 
paper.  In  fact,  it  may  be  a  reason  for  not  printer’s  devil  on  his  “staff.”  He  pub- 
nsing  it.  If  all  niy  competitors  are  ad-  lished  the  paper  in  Edwardsport  about 
eertising  in  paper  ‘.A’  it  stands  to  reason  two  years  and  then  moved  it  to  Lan- 
that  my  ad  would  get  greater  attention  caster,  O.,  where  he  started  the 
in  paper  ‘B,’  and  if  paper  ‘A’  was  running  Lancaster  Free  Press,  a  Republican 
32  pages  and  paper  ‘B’  24  pages,  again  paper.  This  he  published  about  three 


my  ad  would  have  a  better  chance  of  years  and  then  in  1880,  during  the  Gar- 
being  seen  in  paper  ‘B.’  Moreover,  if  held  camj^ign,  he  sold  the  paper  and 
ill  national  advertisers  use  paper  ‘A,’  went  to  Vincennes,  Ind.,  where  he  bought 


paper  ‘B’  will  soon  be  forced  out  of  busi-  an  interest  in  the  Vincennes  Weekly 
new  or  will  sell  out  to  ‘.A,’  who  can  then  Commercial  in  1881.  Three  years  later 
be  as  dictatorial  as  he  wishes  in  the  matter  he  established  the  Daily  Commercial  and 
of  rates,  discounts  and  compulsory  com-  has  owned  and  edited  the  paper  ever 
binations.  s>nce.  .  c  r  ,  ■  r 

“So  I  feel  that  if  national  advertisers  Early  adopting  a  policy  of  fighting  for 
find  that  papers  which  have  acquired  a  clean  government,  Adams’  paper  has  had 
monopoly  in  some  particular  market  are  ^  BIc  of  hammer  and  tongs.  In  1886, 


:nclined  to  be  arbitrary,  or  to  establish  "hen  the  paper  was  still  very  young  and 
rates  that  are  out  of  line  with  their  cir-  "cak.  a  gang  of  political  crooks  had 
ttdation,  the  advertisers  have  only  them-  control  of  the  county  courthouse.  Adan^ 
selves  to  blame  because  they  have  not  demanded  an  investigation,  launched  his 
supported  the  second  papers,  or  the  papers  8uns  on  g^g  and  revealed  a  short- 
which  gave  the  greatest  value  for  the  $100,000.  Some  of  the  office 


COMMENDS  E.  &  P.  ARTICLE 


A.  N.  A.  Say*  Member*  Indicate  Re¬ 
newed  Intere*t  in  Small  Space 

Commending  to  its  members  the  recent 


flnllar  ”  holders  left  the  county,  never  to  return. 

' _  Others  were  prosecuted,  and  the  situation 

was  cleaned  up. 

COMMENDS  E.  &  P.  ARTICLE  Then  followed  the  exposure  of  a  graft 

_  ring  among  township  trustees  of  four 

A.  N.  A.  Say*  Member*  Indicate  Re-  I'ldiana  counties.  The  ring  was  broken 
...  .  .  e  11  e  up  and  the  crooked  trustees  were  run  out 

newed  Intere*t  in  Small  Space 

Commending  to  its  members  the  reept  Mr.  Adams,  as  editor  of  the  Commer- 
article  in  Editor  &  Publisher  regarding  cial,  was  responsible  for  the  complete 
the  use  of  small  space  by  advertisers,  expose  of  the  Archer  gang  of  bandits  in 
‘he  Association  of  National  Advertisers  1885,  an  expose  which  resulted  in  three 
reported  to  its  membership  April  3  that  members  of  the  gang  being  hanged  by  a 
inquiries  received  at  headquarters  indi-  mob  in  .  the  courthouse  yard  at  Shoals, 
cate  a  renewed  interest  in  the  question  Ind.,  and  the  fourth  member  captured  in 
of  whether  small  space  in  many  media  Arkansas  later  and  legally  executed, 
is  more  resultful  than  large  space  in  few  Although  sticking  to  his  newspaper  as 
media.  his  first  and  greatest  love,  Mr.  Adams 

Answering  the  requests,  the  A.  N.  A.  has  become  associated  in  several  busi- 
recalled  that  in  1913,  the  association’s  nesses  in  his  home  city  and  county.  He 


committee  on  research  work,  under  the  is  president  of  several  industrial  com- 
diairmanship  of  Harry  Tipper,  arranged  panies  and  also  is  identified  with  oil  de- 
with  Prof.  Edward  K.  Strong  of  the  velopment  and  agricultural  interests.  He 
department  of  psychology  of  Columbia  was  formerly  president  of  the  Vincennes 
University  to  conduct  a  study  of  this  sub-  ETlectric  Company  and  the  Loogootee 
ject.  Prof.  Strong’s  survey  resulted  in  Light  and  Fuel  Company, 
the  following  conclusions:  He  was  postmaster  of  Vincennes  nine 

(1)  Increase  in  space  does  not  give  years;  has  been  Republican  city,  county 
corresponding  increase  in  efficiency.  ^nd  district  chairman ;  was  a  delegate  to 

(2)  Increase  of  repetitions  does  not  ‘he  Philadelphia  national  Republican  con- 
give  corresponding  increase  in  efficiency,  vention  and  is  a  former  president  of  the 

(3)  Small  space  more  efficient  than  Vincennes  Chamber  of  Commerce.  He 

lirge  space  where  immediate  results  are  was  chairman  of  the  Knox  County 
desired.  Council  of  Defense  during  the  world  war 

(4)  Urge  space  more  economical  than  in  charge  of  sub-committees. 

small  space  when  permanency  of  effect  “r.  Adams  has  long  been  active  in  the 


is  desir^.  Inland  Daily  Press  Association  and  was 

_  formerly  its  vice-president.  He  has  called 

ana  ‘<Nrwi:PAPFR  *he  inland  press  the  "junior  press,”  equal 

A-  n.  A.  NEWSPAPER  SESSION  journalistic  forces 

-  of  the  large  cities,  and  has  often  exhorted 

Advertiser*  Will  Devote  Day  at  Cleve-  his  professional  brethren  to  make  use  of 
>Md  Meeting  Discussing  Thi*  Medium  that  Rreat  power  in  building  and  develop- 
TM  .  .  .  .  ing  the  soul  of  a  better  community  life. 

I  ne  Association  of  National  Adver-  Tom  .Adams — fighter — dreamer — true 

rs  have  set  aside  one  entire  session  journalist — true  man.  Never  in  a  scrap 
or  discussion  of  newspaper  adv^ertising  for  profit  or  a  grudge — “I’ve  never  yet 
g^ions  at  the  association’s  semi-annual  attacked  a  man  because  I  don’t  agree 
®*rting  to  be  held  in  Qeveland  May  7-9.  with  him” — always  striving  toward  his 
t  dad  first  ^en  planned  to  hold  a  two-  high  ideal — “I  attack  them  when  they 
^'°"y™‘'on,  but  an  extra  day  has  betray  the  people.”  “The  press— the 
^  added  to  provide  time  for  discus-  people’s  protector.” 

'<ms  exj^cted  to  develop.  Nearing  70,  and  still  fighting.  If  In- 

newspaper  session”  will  be  a  diana  elects  him  Governor,  her  sister 
•^Wrs  meeting  exclusively.  Questions  states  may  well  turn  observant  eyes  her 
will  be  discussed  will  include :  way  and  witness  a  spectacle  of  official 
t  wrtf  •  Newspaper  in  Ad-  housecleaning  tlie  like  of  which  no 

“^^Srams”;  “Circulation  in  Re-  government  ever  has  known. 


Mow  do  you 
@  Sell  to 

INDIANA? 


1 


Is  your  product  used  By  all  the  people  in  Indiana 
or  is  your  distribution  so  scattered  that  you  are 
only  selling  to  part  of  them? 


If  your  salesmen  cover  the  large  cities  only  you 
are  certainly  limiting  your  sales  and  reach  hut  a 
fraction  of  Indianans  great  buying  power. 


To  completely  cover  the  Indiana  market  is  not 
difficult — neither  is  it  expensive.  It  can  be  accom¬ 
plished  economically  through  Indianans  leading 
daily  newspapers.  These  newspapers  circulate 
throughout  the  entire  state  in  both  the  large  and 
small  cities,  towns  and  villages. 


Why  not  sell  this  market  the  way  it  should  be  sold 
— through  the  daily  newspapers?  Why  not  get 
your  full  measure  of  business  your  product  de¬ 
serves?  The  Indiana  market  is  worthy  of  news¬ 
paper  investment  for  this  central  state  compares 
in  wealtli  and  buying  power  with  any  of  the 
country’s. -leading  markets. 


Will  you  investigate  this  territory? 
For  full  information  write  to  these 
leading  newspapers  listed  below. 


••Columbus  Republican  . (E) 

••Fort  Wayne  Journal-Gazette  . (M) 

••Fort  Wayne  Jonmal-Cazette . (S) 

•Fort  Wayne  News-Sentinel  . (E) 

••Gary  Post-Tribune  . (E) 

•Indianapolis  News  . (E) 

ttlndianapolis  Star  . (M) 

tflndianapolis  Star  . (S) 

•Lafayette  Journal  &  •  •|£^)^j4’q75  | 

tLa  Porte  Herald-Argus  . (E) 

••Marion  Leader  Tribune  . (M&S) 

••Muncie  Star  . (M) 

••Muncie  Star  . IS) 

ttShelbyville  Democrat  . (E) 

••South  Bend  News-Times  . (E) 

••South  Bend  News-Times  . (S) 

••South  Bend  Tribune _ (S)  2.5.101 _ (E) 

•Terre  Haute  Tribune  . (E&S) 

••Terre  Haute  Star  . (M) 

••Terre  Haute  Star  . (S) 

•.4.  B.  C.  Publisher’s  Statement,  October 
••.4.  B.  C.  Publisher’s  Statement.  March 
tGovernment  Statement,  Oct.  1,  1927 
ttGovernment  Statement,  March  31,  1928 


6,720 
9,178 
24,68.5 
16,179 
4,143 
27,397 
25,803 
26,295 
23,086 
27,169 
26,151 
1,  1927 
31,  1928 
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KEY  TO  CONSUMER  BUYING  ABILITY 


Statistical  Rating  of  Florida  Counties  and  Cities  for  Products 
of  General  Appeal,  in  Six  Major  Classes  of  Quality 
and  Cost — An  Original  Simplified  and 
Tested  Formula  from  Basic  Data 

By  NELSON  H.  SEUBERT 

Copyright,  1928  by  Editor  &  Publisher  Company.  All  rights  are  re¬ 
served  and  warning  is  given  that  reproduction  of  these  results,  in  xvhole 
or  in  part,  without  ivritten  permission  of  Editor  &  Publisher  Co.,  will 
constitute  copyright  infringement. 


BUYING  POWER  ANALYZED  BY  PRODUCT 
CLASSES  FOR  FLORIDA 

Note:  Figures  below  represent  percentages  of  U.  S.  total  carried  out  to  four 
places:  To  use*  mark  off  four  places  and  insert  decimal  point. 

Counties  in 

bold  face  capitals — Cities  in  capitals  and  lower 

case 

CL  No.  1 

CL  No.  2 

CL  No.  3 

CL  No.  4  CL 

No.  5  CL 

No.  6 

FLORIDA  . 

....  1088.1 

10421 

9959 

9496 

9034 

12727 

ALACHUA  . 

.  269 

232 

195 

160 

123 

82 

BAKER  . 

.  45 

36 

27 

18 

9 

9 

BAY  . 

96 

79 

62 

45 

28 

14 

BRADFORD  ... 

.  57 

46 

36 

25 

14 

13 

BREVARD  . 

.  112 

109 

105 

103 

100 

212 

BROWARD  .... 

.  121 

112 

103 

95 

86 

171 

CALHOUN  .... 

.  91 

72 

53 

34 

15 

10 

CHARLOTTE  . 

.  28 

25 

22 

18 

15 

10 

CITRUS  . 

.  44 

37 

30 

23 

16 

16 

CLAY  . 

.  40 

34 

28 

21 

15 

29 

COLLIER  . 

.  10 

8 

6 

4 

2 

1 

COLUMBIA  ... 

.  127 

106 

84 

62 

41 

28 

DADE  . 

.  1048 

1185 

1322 

1458 

1595 

2849 

Miami  . 

.  692 

849 

1006 

1163 

1320 

2373 

DE  SOTO  . 

.  67 

60 

53 

45 

38 

35 

DIXIE  . 

.  33 

26 

19 

12 

5 

4 

DUVAL  . 

.  1171 

1342 

1513 

1684 

1855 

1177 

Jacksonville 

.  918 

1075 

1231 

1387 

1544 

1330 

ESCAMBIA  ... 

.  371 

349 

326 

303 

280 

197 

Pensacola  . . . . 

.  227 

234 

242 

249 

256 

174 

FLAGLER  . 

.  18 

15 

12 

9 

6 

6 

FRANKLIN  ... 

.  42 

35 

28 

21 

14 

15 

GADSDEN  . 

.  201 

164 

127 

92 

55 

89 

This  chart  shows  the  relative  variation  of  the  State  of  Florida  above  or  below 
the  United  States  average  for  cities  of  10,000  or  more  population,  cities  of  less 
than  10,000  and  rural  population  and  the  entire  State  of  each  merchandising  class. 


Counties  in  bold  face  capitals^-Cities  in  capitals  and  lower  case 

CL  No.  1  CL  No.  2  CL  No.  3  CL  No.  4  CL  No.  5  CL  No.  « 


GLADES  . 

20 

16 

13 

9 

5 

9 

HAMILTON  . 

79 

63 

48 

32 

16 

12 

HARDEE  . 

83 

69 

56 

42 

28 

16 

HENDRY  . 

9 

7 

6 

4 

2 

1 

HERNANDO  . 

39 

33 

27 

20 

14 

& 

HIGHLANDS  . 

55 

47 

39 

31 

23 

24 

HILLSBOROUGH  .. 

1191 

1225 

1259 

1293 

1327 

147S 

Tampa  . 

874 

956 

1039 

1121 

1203 

1340 

HOLMES  . 

99 

78 

3/ 

36 

15 

13 

JACKSON  . 

264 

210 

156 

102 

47 

40 

JEFFERSON  . 

110 

87 

64 

41 

18 

30 

LAFAYETTE  . 

37 

29 

22 

14 

0 

4 

LAKE  . 

159 

144 

129 

116 

101 

90 

LEE  . 

102 

92 

83 

73 

63 

180 

LEON  . 

164 

137 

109 

83 

56 

49 

LEVY  . 

86 

71 

55 

39 

24 

13 

LIBERTY  . 

39 

31 

23 

15 

7 

8 

MADISON  . 

124 

99 

74 

49 

24 

17 

MANATEE  . 

•  192 

170 

147 

126 

104 

334 

MARION  . 

222 

190 

157 

124 

91 

77 

MONROE  . 

123 

118 

114 

no 

105 

58 

Kev  West . 

117 

109 

102 

94 

86 

47 

NASSAU  . 

79 

67 

55 

43 

31 

19 

OKALOOSA  . 

78 

62 

46 

30 

14 

12 

OKEECHOBEE  .... 

36 

33 

30 

27 

24 

4 

ORANGE  . 

330 

316 

300 

285 

271 

457 

Orlando  . 

198 

201 

205 

209 

212 

365 

OSCEOLA  . 

88 

74 

61 

47 

33 

24 

PALM  BEACH  . 

334 

351 

366 

381 

398 

1147 

West  Palm  Beach . . 

176 

192 

209 

225 

241 

702 

PASCO  . 

94 

78 

63 

47 

31 

21 

PINELLAS  . 

467 

487 

507 

527 

549 

1753 

Saint  Petersburg... 

257 

298 

339 

380 

421 

1375 

POLK  . 

539 

488 

436 

385 

335 

477 

Lakeland  . 

149 

148 

146 

144 

143 

209 

PUTNAM  . 

142 

125 

109 

93 

76 

50 

SAINT  JOHNS  .... 

142 

138 

134 

130 

126 

152 

St.  Augustine  . 

93 

95 

98 

100 

102 

122 

SAINT  LUCIE . 

108 

116 

124 

131 

139 

81 

SANTA  ROSA . 

117 

94 

71 

48 

25 

24 

SARASOTA  . 

86 

81 

76 

71 

66 

291 

SEMINOLE  . 

127 

120 

113 

106 

99 

129 

SUMTER  . 

64 

52 

40 

27 

15 

11 

SUWANNEE  . 

131 

106 

82 

58 

33 

29 

TAYLOR  . 

106 

87 

68 

49 

30 

30 

UNION  . 

39 

31 

23 

14 

6 

4 

VOLUSIA  . 

348 

335 

322 

310 

297 

537 

WAKULLA  . 

46 

36 

26 

16 

6 

9 

WALTON  . 

no 

89 

68 

47 

26 

2o 

WASHINGTON  ... 

84 

67 

50 

33 

16 

13 
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ciintcnded  that  vice  and  crime  would  al¬ 
ways  he  with  us.  Yes.  there  were  also 
those  who  snarled  that  the  ■‘yellow’’  and 
the  “sensational”  press  of  Xew  York 
published  the  rubbish  of  the  red  light  dis¬ 
trict  merely  to  i>ander  to  morbid  curiosity 
ami  make  circulation.  But  the  broom 
swept  on  and  worked  one  of  the  most 
wondrous  and  merciful  moral  reforms  in 
history. 


every  street  corner.  Degraded  individ¬ 
uals  may  l>e  able  to  tiixl  them,  but  not 
without  searching  in  dark  corners  and 
hicWen  byways.  It  is  inconceivable  that 
the  human  wretchedness  and  cussedness 
that  Mr.  Werner’s  book  recites  could 
ever  again  be  enacted  in  an  American 
community,  .^nd  the  defeat  of  protected 
vice  is  a  simi'ii-pure  triumpli  of  public 
opinion  expresse-d  in  newspaper  print. 


By  MARLEN  PEW 


have  just  been  running  over  the 
”  pages  of  M.  R.  W’erner’s  new  book 
entitled  "Tammany  Hall,”  fascinated  par¬ 
ticularly  by  the  chapter  devoted  to  Rich¬ 
ard  Croker,  grizzled  political  vulture 
who  bossed  the  metropolis  in  its  wicked¬ 
est  days,  working  for  his  pocket  all  the 
time.  The  book  gives  the  story  of  “The 
Hall”  to  Murphy’s  day  and  surveys 
events  which  gave  to  the  press  of  the 
city  ami  the  nation  a  leading  news 
theme  for  many  years.  Commercialized 
vice,  protected  by  politics,  reached  a  state 
of  monstrous  barbarity  in  the  quarter 
century  following  Croker’s  rise  to  power, 
.^though  I  wrote  my  share  of  copy  con¬ 
cerning  the  Lexow  and  Mazet  investiga¬ 
tions  of  police  graft  on  the  misery  of 
organized  prostitution.  I  confess  that  a 
reading  of  the  testimony  of  some  of  the 
witnesses,  reproduced  in  Mr.  Werner’s 
book,  shocks  my  senses  anew  and  I  won- 
of 


shop  districts.  Police  stations  and  mag¬ 
istrate  courts  thronged  day  and  night 
with  painted  women,  well-dressed  men 
and  skulking  bondsmen  who,  holding  ex¬ 
clusive  franchises  from  Tammany  dis¬ 
trict  bosses,  stripped  from  their  victims 
the  tew  dollars  that  the  cops  had  over¬ 
looked.  Devery,  the  “best  police  chief 
Xew  York  ever  had.”  grafter,  indifferent 
to  complaints  about  vice,  picturesque 
politician  whose  name  became  a  by-word, 
thanks  to  Lincoln  Steffens,  then  manag¬ 
ing  editor  of  New  York  Coinmercial  Ad¬ 
vertiser,  and  his  able,  red-headed  report¬ 
er  I.arkin  Mead.  Croker  sitting  at  the 
Hall,  like  a  great,  fat  leech,  defiant, 
brutal,  hateful,  ignorant,  greedy,  tinally 
dying  worth  $5,000,000  which  his  family- 
might  quarrel  over.  Such  are  the  re¬ 
volting  memories  of  the  newspaper  men 
who  lived  arxl  worked  in  Xew  York  in 
those  days. 


der  whether  newspaper  men  of  the  *  •  * 

younger  generation  will  be  able  to  credit  CHINIXG  through  the  pages 
their  eyes.  Today  the  country  is  out-  true  history  of  this  era  are 


raged  by  news  of  bootlegging,  hi-jacking, 
night-club  scandals,  sly  vice  that  only 
occasionally  is  found  out,  banditry  and 
mean  police  graft  that  mainly  victimizes 
motorists  and  thieves.  How  tame  and 
inconsequential  these  appear  compared 
with  the  festering  city  slums  of  the  day 
when  tough  Tammany  officials  and  bra¬ 
zen  police  preyed  on  vice  and  crime  that 
was  so  openly  Haunted  in  the  street  that 
it  became  commonplace.  The  house  of 
the  “brass  check.”  The  infamous  “ward- 
man.”  police  collector  of  cash  assess¬ 
ments  stained  wnth  the  blood  and  tears 
of  the  woman  of  the  street  and  dive. 
McEiurk’s  saloon  on  the  Bowery  which 
the  newspapers  finally  named  “Suicide 
Hall”  because  of  the  almost  nightly 
tragedy  within  its  shabby  walls.  The 
hrutal  exploitation  of  girls  of  from  12 
to  17  years  of  aae.  The  uptown  tender¬ 
loin.  reeking  with  crime,  audacious  vice, 
disease  and  drunkeness;  impudent  wom¬ 
en  cruising  in  swarms  through  Broad¬ 
way.  Union  Square,  Madison  Square,  in 
every  dark  hallway  and  shaded  street. 
Red  lights  in  windows.  Painted  signs. 
Dapper  men  lurking  in  hotel  corridors, 
passing  out  cards  and  telephone  num¬ 
bers.  Rev.  Charles  Parkhurst  investi¬ 
gating  the  lower  regions  at  night  and  on 
.Sunday  revealing  to  a  fascinated  con¬ 
gregation  the  atrocities  he  had  beheld 
and  thundering  that  the  city  was 
governed  by  “polluted  harpies  that  feed 
uight  and  day  on  its  quivering  vitals,  a 
lying,  perjured,  rum-soaked  and  libidi¬ 
nous  lot.”  The  Raines  I^w  “hotels”  that 
protected  prostitution  on  almost  every 
street  corner  in  the  tenement  and  small 


of  any 
the  ex¬ 


one  saoifd 


Theie  two  newspapers  of¬ 
fer  the  most  powerful  all -day 
service  in  New  York  avail¬ 
able  as  a  unit  under  a  single 
contact.  The  600,000  Daily 
World  —  Evening  Worlp 
readers  constitute  a  highly 
concentrated  force  to  be 
reckoned  with  in  any  cam¬ 
paign  designed  to  effect  dis¬ 
tribution  in  Greater  New 
York. 

9be  S9O110 

faUtw  Bnlldiac.  N«w  York 
Trikoao  Tewor,  Ckicaao 


ploits  of  editors,  cartoonists  and  report¬ 
ers  who  unceasingly  fought  the  protected 
vice  monster  and  finally  put  it  down 
Pulitzer,  Hearst,  Brisbane,  Cobb,  Ben¬ 
nett,  Ochs.  Lord,  Steffens,  Homer  Dav¬ 
enport,  Tom  Powers.  Boardman  Robin¬ 
son,  C.  R.  Macauley,  Bush.  Rogers,  Dave 
I'erguson,  Bob  Livingston,  Jacob  Riis, 
Jersey  Chamberlain.  Lindsay  Denison, 
Billy  Hoster,  Deacon  Terry.  Ike  White, 
Billy  Inglis,  Paul  Krotel,  Martin  Green 
are  a  few  names  that  come  instantly  to 
memory.  They  handled  the  odious  busi¬ 
ness  without  gloves.  Yes.  there  were 
smug  and  contented  persons  in  those  days 
who  whined  about  “smudging  the  fair 
name  of  our  city”  and  there  were  power¬ 
ful  interests  in  the  background  threaten¬ 
ing  business  office  reprisals  and  there 
were  cowardly  cynics  within  newspaper 
offices  who  mumbled  about  the  absurdity 
of  disturbing  the  oldest  profession  and 


Largest 

Evening 

Circulation 

in  the 

South 

151,078 

Net  Paid  Daily 
Circulation  for 
FEBRUARY 

The  BALTIMORE 

NEWS 


TT  is  not  to  lie  supposed,  of  course,  that 
the  metropolis  in  this  day  is  free  of 
commercialized  vice,  but  no  longer  does 
it  Haunt  shame  in  the  face  of  society. 

It  is  concealed.  The  streets  of  Xew 
York  are  relatively  free  of  snares.  Xor 
is  it  to  be  suppos^  that  Xew  York  was 
unique  in  its  wickedness.  In  truth,  the 
Xew  York  tenderloin  was  never  so  low 
as  the  Barbary  Coast  or  half  a  dozen 
segregated  districts  in  other  .\merican 
cities.  What  happened  in  Xew  York, 
however,  has  also  happened  in  practically 
all  of  the  great  cities  of  the  country. 
The  moral  sweep  was  nation-wide.  Civic 
<leccncy  crushc«l  under  heel  the  snakes  of 
segregated  anti  police-protected  vice.  We 
think  of  the  old,  ghastly  uiKlerworld  sec¬ 
tions  of  Washington.  Philadelphia.  Den¬ 
ver,  San  Francisco,  Seattle,  Cincinnati, 
Cleveland  and  Chicago,  to  name  only  a 
few  cities,  and  find  a  thrill  in  the  thought 
that  common  righteousness,  led  by  news- 
Iiaper  men.  has  in  this  day  well-nigh 
stamped  them  out.  In  this  connection 
we  think  of  such  courageous  editors  as 
Fremont  Older,  Robert  F.  Paine,  George 
Creel,  E.  A.  VaiA'alkcnberg.  W.  B.  Col- 
ver,  James  Keeley,  Charles  Emory 
Smith,  Boyd  Gurley  and  dozens  more 
who  dared  to  pick  up  the  filth  that  their 
communities  might  be  purged  of  its  poi¬ 
sonous  influences.  Comparable  with  the 
rout  of  the  saloon,  made  possible  through 
constitutional  enactment,  is  the  moral 
victory  of  decent  society  over  the  scar¬ 
let  plague  of  the  cities.  It  may  he  truly 
said  that  both  booze  and  prostitution  still 
exist,  but  their  ugliest  forms  have  van¬ 
ished.  They  no  longer  tempt  youth  at 


HOPKINS  TO  LEAVE  WORLD 


Political  Writer  Will  Handle  Merchants’ 
Publicity 

Frank  Hoi*kins.  for  the  p;ist  18  years 
political  writer  for  the  Xeie  York  World, 
has  resigned,  effective  .May  7.  to  become 
publicity  director  for  the  Xew  York 
Merchants’  .Association. 

Mr.  Hopkins  has  been  associated  with 
Xew  York  journalism  since  1906  when 
he  joinwi  the  staff  of  the  New  York  Xiiw. 
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Editor  &  Publisher  and  The  Fourth  Estate  for  April  14,  1928 


SCHOOL  PAYS  TRIBUTE 
TO  JOSEPH  PUUTZER 

W.  P.  Beazell  Principal  Speaker  at 

Annual  Ceremonies  Honoring 
Founder  of  Columbia  School 
of  Journalism 

The  annual  celebration  of  the  birthday 
of  Joseph  Pulitzer,  founder  of  the  School 
of  Journalism  at  Columbia  University, 
took  place  Wednesday  afternoon  in  the 
School  of  Journalism  Building.  Students 
and  professors  of  the  school  attended  the 
customary  ceremony,  and  heard  William 
P.  Beazell,  assistant  managing  editor  of 
the  World,  eulogize  the  memory  of  the 
great  journalist. 

“When  I  came  to  the  World,”  said  Mr. 
Beazell,  “Joseph  Pulitzer  was  still  alive, 
At  first  he  was  not  much  more  than  a 
name  to  me.  But  soon  I  became  aware  of 
the  influence  that  was  at  work  in  every¬ 
thing  done  in  the  office.  It  was  a  domi- 
n*ce  of  purpose,  a  dominance  of  process, 
and  above  all,  a  dominance  of  personality. 

“There  was  no  physical  reason  for  his 
passion  for  journalism.  He  had  been 
blind  twenty  years.  He  had  never  been 
in  the  office  in  which  we  worked  but 
once.” 

Mr.  Beazell  related  the  incident  caus¬ 
ing  the  late  publisher  to  visit  the  Pulitzer 
Building.  Some  one  chanced  to  remark 
in  his  hearing  that  the  pillars  in  the  corri¬ 
dor  of  the  building,  which  was  new  then, 
were  built  square  instead  of  round,  as  had 
been  the  original  plan.  Mr.  Pulitzer  was 
so  vexed  when  he  heard  this  that  nothing 
would  do  but  that  he  go  down  himself  to 
feel  with  his  own  hands  whether  the 
pillars  were  round  or  square. 

“He  had  as  simple  a  formula  for  suc¬ 
cess  as  any  one  could  have,”  continued 
Mr.  Beazell.  “Terseness  —  accuracy  — 
terseness — accuracy.  This  was  printed  on 
placards  which  appeared  all  over  the 
building.” 

.\ccording  to  custom,  after  the  address, 
the  students  gathered  in  the  main  hall  of 
the  Journalism  Building  in  front  of  the 
bust  of  the  school’s  founder,  and  the 
President  of  the  senior  class,  Elliott 
Crooks,  spoke  briefly  in  commendation. 

Assisted  by  Miss  Frances  Hickey,  a 
representative  of  the  junior  class,  Mr. 
Crooks  then  placed  a  wreath  on  the  bust 
of  Mr.  Pulitzer. 


1920  POSTAL  RATES  WANTED 

To  Editor  &  Publisher;  In  your 
editorial  of  April  7,  entitled  i’oor 
Half  Loaf”  you  speak  of  those  represent¬ 
ing  the  publishers  at  W  ashington  as  pro¬ 
fessing  their  willingness  to  accept  the 
proffered  half-loaf.  1  am  curious  to 
know  who  these  people  are.  I  have 
found  nobody  in  any  newspaper  organ¬ 
ization  either  on  the  legislative  com¬ 
mittees  or  others  who  have  expressed 
any  such  willingness. 

The  1921  rates  will  give  only  a  re¬ 
duction  of  one-fourth  of  a  cent  on  adver¬ 
tising  matter  in  the  zones  in  which  news¬ 
papers  nearly  altogether  circulate,  leav¬ 
ing  the  rates  on  the  reading  matter  sec¬ 
tion  the  same  as  at  present.  If  the  bill 
eventually  passes  Congress  in  this  shape 
we  will  probably  not  get  any  further  re¬ 
duction  in  many  years.  We  have  every 
reason  to  believe  that  the  Senate  will 
amend  the  bill  to  the  extent  of  granting 
the  1920  rates  and  that  in  conference,  in 
view  of  the  sentiment  manifested  on  the 
floor  of  the  house  in  favor  of  these  rates, 
we  may  eventually  get  the  1920  rates,  at 
least  for  the  nearby  zones,  which  was 
agreed  to  by  Chairman  Moses  at  the 
last  session.  If  we  do  not  it  will  only  be 
because  the  impression  goes  out  that 
newspaper  publishers  would  be  satisfied 
with  the  bill  as  passed  in  the  house. 

Urey  W’oodson. 

Chairman  Postal  Committee  Southern 
Newspaper  Publishers’  Assn. 


together  with  the  postage  sent  to  pay 
for  the  insertion. 

W  e  feel  sure  that  every  publisher  of  a 
newspaper  who  has  the  interests  of  his 
readers  at  heart  will  applaud  you  for  the 
stand  you  take  on  matters  of  this  kind. 

H.  A.  W  ENIGE, 

Publisher,  Jeffersonville  (Ind.)  News. 


CONTINENTAL  PROGRAM  READY 


European  Advertizing  Men  to  Convene 
In  Pari*  May  22-27 

The  convention  of  the  Continental 
Advertising  Association  will  be  held  in 
Paris  May  22-27.  at  the  Pleyel  concert 
hall,  with  mornings  given  over  to  busi¬ 
ness  meetings,  and  afternoons  and  eve¬ 
nings  to  entertainments  and  social  func¬ 
tions. 

The  chief  business  before  the  conven¬ 
tion  will  be  approval  of  the  by-laws  of 
the  C.  A.  :  affiliation  with  the  I.  A. 
A. ;  and  choice  of  a  meeting  place  for 
1929.  Educational  work  in  advertising 
and  classification  of  advertising  in  the 
international  exhibitions  will  be  dis¬ 
cussed  according  to  P.  Barotte,  one  of 
the  convention  executives. 

Visits  will  be  made  to  the  plants  of 
leading  Paris  newspapers,  as  well  as  Le 
Printemps  department  store  and  the 
Citroen  plant.  A  ladies  committee  will 
take  charge  of  the  ladies  accompanying 
convention  delegates. 

During  the  convention  an  advertising 
exposition  will  be  held  at  the  National 
Library.  Gilbert  T.  Hodges,  of  the  New 
York  Sun,  president  of  the  New  York 
■Advertising  Club,  is  acting  as  distributor 
of  information  in  this  country  regarding 
the  Paris  meeting. 


“A  DIRTY  DOLLAR” 

To  Editor  &  Publisher. — In  your 
issue  of  March  31,  you  have  an  editorial, 
“A  Dirty  Dollar.”  I  do  not  remember 
of  ever  having  read  one  in  any  paper 
which  so  accurately  describes  the  mean¬ 
est  kind  of  so-calW  human  beings.  You 
are  certainly  to  be  commended  for  bring¬ 
ing  out  so  forcefully  one  of  the  worst 
menaces  to  poor  women  throughout  the 
country. 

While  we  publish  only  a  small  news¬ 
paper  and  we  need  every  dollar  we  can 
honestly  get,  and  have  a  place  for  more 
than  we  can  gather  in  some  times,  we  do 
not  want  any  part  of  that  kind  of  a 
dollar. 

For  your  information  we  are  sending 
you  a  copy  of  a  letter  we  are  writing 
today  to  an  agency  which  has  just  sent 
us  one  of  those  advertisements,  and 
which  we  are  returning  to  the  agency, 

publication  and  reading  of  the  paper  pro¬ 
hibited.  and  Elphege  J.  Daignault,  editor- 
in-chief,  and  those  who  brought  civil 
action  against  Bishop  William  A.  Hickey 
of  the  Providence,  R.  I.,  diocese  are  sub¬ 
ject  to  minor  degree  excommunication. 

Daignault  is  now  in  Rome  on  his 
second  attempt  to  have  the  Pope  send  a 
delegation  to  obtain  first-hand  informa¬ 
tion  regarding  the  controversy. 

The  civil  suits  are  against  Bishop 
Hickey  and  12  churches  in  the  diocese  to 
obtain  an  account  of  parish  funds  and  are 
now  before  the  State  Supreme  court. 


PROMISED  NO  PUFFS 

To  Editor  &  Publisher;  If  the  article 
“Promises  of  Puffery  Failed  to  Win 
Hartford  Contracts”  in  the  April  7  issue 
of  Editor  &  Publisher  is  indicative  of 
the  character  of  other  articles  in  the 
magazine,  I  am  certainly  disappointed 
with  your  publication.  Naturally  1  am  in 
close  touch  with  my  own  field  and  know 
what  is  going  on  in  it.  Mr.  Russell’s 
dope  story  is  certainly  bunk  as  far  as  the 
Herald  is  concerned  and,  I  imagine,  as 
far  as  other  reputable  newspapers  in  the 
neighborhood  of  Hartford  are  concerned 
as  \yell.  He  may  have  formed  his  con- 
clusicMis  from  communications  from  the 
publishers  of  weeklies  or  second  rate 
dailies  about  the  state  but,  in  doing  that, 
he  displays  ignorance  of  the  field. 

The  New  Britain  Herald  publishes  a 
newspaper  of  15,000  circulation  (gross) 
in  a  city  scarcely  11  miles  from  Hart¬ 
ford.  It  is  natural  to  suppose  that  anyone 
unfamiliar  with  the  situation  hereabouts 
would  reason  that  the  Herald  was  in¬ 
cluded  in  the  blanket  indictment  of 
Russell’s  article.  W^herein  they  would  be 
very  much  mistaken.  The  Herald  does 
not  admit  that  its  advertising  columns  are 
weak  or  virtually  give  a  discount  on  its 
advertising  by  throwing  in  free  publicity 
spare.  We  covered  the  automobile  show 
as  a  matter  of  news;  we  refused  publicity 
matter  on  the  show,  though  I  admit  there 
was  plenty  of  it  in  the  waste  basket 
daily.  I  would  advise  you  to  have  your 
special  writers  more  positive  of  their  data 
before  they  make  blanket  indictments 
against  a  whole  territory.  J.  Vance. 

Managing  Editor,  New  Britain  (Conn.) 
Daily  Herald. 

WERE  THEY  LABELED  “ADV”? 

To  Editor  &  Publisher:  In  the  April 
7  issue  of  your  valuable  publication  ap¬ 
pears  an  article  written  by  Frederick  C. 
Russell  on  the  amount  of  reading  matter 
given  advertisers  free  in  the  hope  of 
winning  contracts.  It  rather  attacks 
“out-of-town”  newspapers  that  carried 

POUSH  DAILY  REORGANIZED 

Reorganization  of  the  Polish  Daily 
Telegram  has  been  effected  at  Buffalo 
with  the  election  of  Joseph  S.  Kaszubow- 
ski,  attorney  and  leader  of  insurgent 
stockholders  of  the  paper,  as  president. 
Mr.  Kaszubowski  led  a  successful  fight 
of  stockholders  to  have  sale  of  the  com¬ 
pany’s  assets,  following  suspension  of 
the  Buffalo  Press,  a  tabloid  published  by 
the  Telegram  company,  set  aside. 


advertising  matter  for  the  Hartford, 
Uunii.,  Automobile  Show. 

Since  the  Manchester  (Conn.)  Herald 
comes  within  the  territory  criticized  by 
Mr.  Russell  I  am  asking  for  space  to  try 
to  prove  that  the  Herald  is  not  going  to 
wear  Mr.  Russell’s  coat  simply  because 
it  doesn't  fit. 

The  Herald  carried  30  inches  of  Hart¬ 
ford  Auto  Show  advertising  and  carried 
six  reading  notices  amounting  to  29  inches 
of  space  referring  to  the  auto  show.  The 
reading  notices  were  furnished  by  the 
show’s  publicity  writer,  but  cannot  be 
considered  as  “free.”  The  Herald  charged 
Mr.  Russell’s  show  committee  the  regular 
theatrical  rate  which  is,  naturally,  based 
on  the  assumption  that  reading  notices  are 
required.  In  paying  the  theatrical  rate 
the  show  committee  was,  in  reality,  pay. 
ing  for  its  reading  notice  space  as  well 
as  for  its  display  advertising. 

Mr.  Russell  did  not  inquire  of  the 
Herald  regarding  its  reader  interest,  but 
his  assistant  did  call  this  newspaper  in¬ 
forming  the  advertising  department  H 
need  not  solicit  the  committee  since  the 
Herald  was  already  listed  for  copy.  Then 
the  assistant  remarked  that  reading 
notices  were  coming  along,  and  asked 
that  copies  containing  the  notices  be  sent 
to  the  show  committee  so  that  Mr.  Rus¬ 
sell  could  see  them.  Only  reading  notices 
having  actual  news  value  were  used. 

The  Herald  has  always  fought  free 
publicity  and  is  simply  desirous  of  regis¬ 
tering  an  objection  to  being  classed  as 
among  those  newspapers  that  are  willing 
to  give  any  amount  of  free  reading  space 
to  get  a  little  additional  advertising. 

Ronald  H.  Ferguson, 
City  Editor,  Manchester  (Conn.)  HerM. 

NOT  A  “FEATURE” 

To  Editor  &  Publisher:  On  page  46 
of  your  issue  of  April  7,  top  of  column 
four,  the  head-line  appears  “New  (Hassi- 
fied  Feature.” 

While  I  appreciate  the  courtesy  of  the 
announcement,  I  am  inclined  to  offer 
jection  to  having  my  book  branded  as  a 
feature.  It  is  not  a  feature.  Classified 
Technique  is  offered  as  a  loose-leaf  en¬ 
cyclopedia  of  classified  advertising. 

You  no  doubt  realize  that  the  announce¬ 
ment  will  give  readers  the  impression  that 
this  is  a  feature  similar  to  features  pur¬ 
chased  for  publication  in  the  newspapers’ 
columns.  (Classified  Technique  is  a  book 
of  knowledge  and  not  a  feature  for  pub¬ 
lication  or  a  feature  in  any  sense. 

W.  H.  Hershey. 

Manager,  Qassified  Advertising,  Cin¬ 
cinnati  Enquirer. 

HOSPITAL  SURPRESSES  NEWS 


FRENCH  PAPER  ON  INDEX 


Rome  Council  Take*  Action  Again*! 

La  Sentinelle  of  Woonzocket 

La  Sentinelle.  French  languacre  news¬ 
paper  published  in  Woonsocket.  R.  T..  has 
been  placed  on  the  inde.x  by  the  Cor.gre- 
cation  of  the  Council  in  Rome,  and  the 


ASSAILS  GERMAN  PUBUSHER 

.Alfred  Hugenberg,  controlling  the 
policies  of  UF.A,  the  principal  German 
provincial  telegraph  services,  and  many 
newspapers  and  magazines,  was  assailed 
last  week  by  (rtorge  Bernhard  of  the 
Berlin  I'o.rsische  Zeitung  as  the  great 
danger  now  confronting  German  re¬ 
publicanism.  Hugenberg  at  one  time 
planned  for  the  creaticwi  of  a  dictatorship 
by  presidential  decree. 

ADVERTISE  FOR  O’NEIL 

The  United  States  government  has 
placed  advertisements  in  the  European 
press  asking  for  information  concerning 
the  whereabouts  of  James  E.  O’Neil, 
missing  oil  case  witness.  The  copy 
carries  O’Neil’s  picture.  .Although  he 
has  evaded  interviewers  and  detectives, 
O’Neil  has  been  seen  several  times.  It 
is  >^id  to  be  the  first  case  on  record  in 
which  the  government  has  usod  this 
method. 


OLDEST  U.  S.  PAPER  PASSES 

The  Newport  (R.  1.)  Mercury,  said 
to  be  the  oldest  paper  in  the  United 
States,  was  purchased  by  Edward  A. 
Sherman,  publisher  of  the  Newport 
Weekly  News  recently  and  will  be 
merged  with  the  News.  The  Mercury 
lyas  established  in  1738  by  James  Frank¬ 
lin,  a  nephew  of  Benjamin  Franklin,  and 
has  lieen  published  continuously  since 
that  time  except  from  1776  to  1780  when 
the  British  invasion  stopped  publication. 


BAKERSFIELD  PAPER  SUSPENDS 

Ihe  Bakersfield  (C^L)  Morning 
Courier,  formerly  the  Morning  Echo, 
was  suspended  March  30  leaving  the 
Bakersfield  field  to  the  Evening  Califor¬ 
nian.  Two  weeks  ago  Alfred  Harrell, 
publisher  of  the  Evening  Californian,  pur¬ 
chased  the  Morning  Echo  from  George  D. 
Swindell.  The  paper  was  continued  as  a 
separate  enterprise  with  its  name 
changed  to  the  Morning  Courier. 


Louizville  City  Inztitution  Act*  Follow¬ 
ing  Death  Story 

Suppression  of  news  emanating  from 
Louisville’s  city  hospital  has  been  in¬ 
augurated  by  the  Board  of  Public  Safety, 
resulting  in  a  war  between  the  newspaper 
men  and  the  city  authorities. 

Recently  a  man  60  years  old  was  taken 
to  the  city  hospital  suffering  from  a 
fractured  skull  and  unconscious.  A  news¬ 
paper  investigation  revealed  that  he  had 
lieen  permitt^  to  lie  upon  the  floor  in  a 
hallway  for  20  minutes  before  being  taken 
to  a  ward  for  treatment,  and  died  30 
minutes  later. 

The  story  didn’t  look  so  well  in  print. 
■An  investigat'on  was  begun,  with  the  re¬ 
sult  that  the  board  of  safety  adopted  new 
rules  governing  “Information  to  the 
General  Public  and  the  Press,"  in  which 
the  board  ruled:  “Information  concern¬ 
ing  the  character  of  illness  or  the  cause 
for  which  the  patient  is  being  treated 
shall  not  be  given  any  person  other  than 
a  known  member  of  the  family  of  the 
patient  or  to  others  upon  authority  of  the 
patient.  No  representatives  of  the  press 
or  any  other  person  except  a  known  mem¬ 
ber  of  the  patient’s  family  or  of  the  police 
department  shall  be  permitted  to  inter¬ 
view  any  patient  unless  the  consent  of  the 
patient  and  the  doctor  in  charge  of  the 
case  has  first  been  obtained,  and  any 
representative  of  the  press  attempting  to 
interview  any  patient  in  violation  of  this 
rule  shall  be  exclud^  from  the  hospital 
building." 
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TRIBUTE  TO  WILCOX 

Tribute  was  paid  to  G.  I.  Wilcox, 
president  of  the  Sherman  (Tex.)  Daily 
Democrat,  on  the  occasion  of  his  54th 
birthday,  April  3,  by  members  of  his 
staff.  An  article  on  the  editorial  page 
of  the  Democrat  signed  by  A.  G.  Mayse, 
general  manager,  and  J.  Newell  Johnston, 
managing  editor,  expressed  the  sentiment 
of  the  ‘‘l)oys”  toward  their  boss. 


daily  packed  hall  staging  style  show 

_ By  HARRIET  S.  BENNETT _ 


WINS  $1,000  A  WORD  FOR 
LUMBER  SLOGAN 

r\NE  thousand  dollars  a  word  for 
five  words  was  the  price  re¬ 
ceived  by  Janies  El,  Noble,  Jr,,  of 
Sanatorium,  Miss,,  for  his  prize¬ 
winning  slogan  in  the  contest  re¬ 
cently  conducted  by  the  Trade  Ex- 
lention  Committee  of  the  National 
Lumber  Manufacturers'  Associa¬ 
tion.  The  slogan  was:  “Certified 
by  Centuries  of  Service,”  and  won 
the  $.5,000  first  prize. 

The  contest  was  held  to  find  a 
slogan  to  be  used  in  future  ad¬ 
vertising  of  the  National  Lumber 
Manufacturers'  Association  to  pro¬ 
mote  the  use  of  wood  in  building. 

The  two  other  capital  prizes  of 
$2,000  and  $1,000  were  won  re¬ 
spectively  by  Mrs.  Harry  Webb 
Farrington,  professor  of  Elnglish 
at  Hunter  College.  N.  Y.,  for 
“Wood:  Use  It;  Nature  Renews 
It”;  and  by  Mrs.  Maud  Burt, 
Marshalltown,  la.,  for  “Use  It — 
Nature  Renews  It.” 

Smaller  prizes  totaling  $6,500 
were  also  distributed.  The  con¬ 
test  was  widely  advertised  in  news¬ 
papers,  magazines  and  business 
periodicals. 


BOOK  ADVERTISING  STUNT 

.\  new  advertising  stunt  was  tried  by 
Harper’s,  promoting  a  mystery  novel 
call^  “The  Old  Dark  House.”  The  ad¬ 
vertisement  as  placed  in  the  Sunday  book 
review  section  of  the  New  York  Times, 
declared  that  a  thin  paper  seal  had  been 
bound  into  the  book  at  page  158,  and 
stated  .that  if  the  person  who  read  the 
book  could  stop  at  that  page  the  novel 
would  cost  him  nothing. 


y  AGAIN!  ^ 
in  1927  ^ 

the  Dispatch  led  ell 
Ohio  newspapers  in 
volume  of  paid  advertis¬ 
ing. 

Tile  Dispatch  lead  over  the 
second  Ohio  paper  in  1927 
was  3,593,205  lines. 

The  Dispatch  carried  54% 
of  all  Colntnbus  newspaper 
advertising  in  1927.  exceed¬ 
ing  the  other  two  Columbus 
papers  combined  by  1,094,296 
lines. 


Crowd  attending  Birminiiham  Netos  and  Age-Herald  style  show. 


•4AN'E  of  the  best  pieces  of  promotion  know  where  any  particular  piece  of  mer- 
^  work  ever  put  on  by  a  southern  chandise  came  from.  A  committee  was 
newspaper”  was  the  way  George  C.  Big-  formed  composed  of  merchants  to  co¬ 
ders,  advertising  manager,  characterized  operate  with  the  News  and  Age-Herald 
the  elaborate  style  show  staged  last  month  in  making  all  arrangements.  Railroads 
by  the  Birmingham  News  and  Age-  entering  Birmingham  agreed  to  offer  re- 
Hirald  at  the  municipal  auditorium.  duced  fares  for  those  living  within  a 

The  idea  behind  the  show  was  to  ere-  15^mile  radius.  .  „  , 

ite  interest  in  style  merchandise  and  en-  .  News  and  Age^erald  used  space 
deivor  to  establish  Birmingham  definite-  >ts  own  columns  liberally  m  promot- 
1t  as  a  shopping  center  in  northern  Ala-  ”’8  the  show,  carrying  a  news  story 
La.  Miss  Charlotte  Williams,  fashion  ^aily  after  Miss  Wi  hams  arrived  in 
editor  of  Dry  Goods  Economist,  had  Birmingham,  two  weeks  in  advance  of 
complete  charge  of  the  show  and  40  local  ^he  sho\^  and  using  plenty  of  display 
merchants  co-operated  with  the  News 

and  Age-Herald  in  supplying  the  mer-  "'ght.  March  8,  and  alth^h  it  had 

rained  practically  all  day,  5,000  attended. 

,  '  .  ,  ,  The  Birmingham  Municipal  Auditorium 

Approximately  nine  months  ago  a  g  sQo,  and  on  the  second  night, 

group  of  Bymmgham  merchants  oalW  March  9,  every  seat  was  taken  and  hun- 
M  Victor  H.  Hanson  publisher  of  the  ^^eds  of  people  were  turned  away.  The 
News  and  .Age-Herald,  asking  the  aid  photograph  reproduced  herewith  is  of 
d  his  two  newspapers  in  helping  o  performance.  Again 

king  more  out-of-town  ^ople  into  ^^e  third  night,  standing  room  only 
Birmingham  to  shop.  Some  time  later  a  available 

style  show  was  decided  upcin.  Coming  just  one  momh  in  advance  of 

It  was  decided  that  to  give  the  show  Easter,  the  merchants  of  Birmingham 
1  more  general  appeal,  the  mcxlels  pre-  agreed  that  the  style  show  was  of  in- 
sented  would  not  be  merely  for  young  estimable  value  in  promoting  the  new 
women,  but  for  both  sexes,  ranging  in  spring  modes  and  stepping  up  their  mer- 
age  from  six  to  sixty  years.  The  News  chandising  speedily  at  a  time  when  such 
and  Age-Herald  made  a  contract  with  efforts  are  prcxluctive.  Tangible  results 
the  Dry  Goods  Economist  for  Miss  Wil-  of  the  style  show  were  evidenced  the  day 
hams  services,  had  rented  the  Municipal  after  the  first  performance  when  every 
Audityium  for  the  style  show,  and  merchant  who  participated  in  the  show 
agreed  to  hire  and  pay  the  models.  It  reported  that  women  had  come  into  their 
TO  decided  that  Miss  Williams  was  to  stores,  asking  where  certain  dresses, 
have  complete  charge  of  selecting  the  shown  at  the  style  show  the  night  before, 
models  and  the  merchandise  and  entire  could  be  bought. 


OHIO’S  GREATEST 
HOME  DAILY 


NEW  YORK  ST.ATE 

Westchester  County’s 

I  Fastest  Grotcing  Cities 

I  Mount  Vernon  and 

!  New  Rochelle  and 

j  The  Vicinity  Towns 

j  Are  Covered  Completely  by 

i  THE  D.AILY  ARGUS 

of 

Mount  Vernon 

THE  STANDARD  STAR 


A  DVERTISERS  who 
understand  the  Iowa 
situation  know  from  experi¬ 
ence  that  the  consumers’ 
market  there  cannot  be 
properly  sold  without  the 
use  of  newspapers  in  these 
twenty-one  key  cities. 

IOWA  DAILY  PRESS  ASS’N 

DAVENPORT.  IOWA 
Anei  Trlbon*  Iowa  Cltr  Praat  dtlaen 

Boone  Nevs-SepubUcaa  Keokuk  Gate  City 
Burllniton  Gaaetta  Manhalltown  Tlmoa- 
Burllnzton  Hawk-1^  Bepubllean 

ClUaen 

Council  Bldh  Mob- 
porell 

Davenpoft  Democrat  k 
Leader 

Davenport  TlMi 
Dubuque  Talecrapb- 
Herald 

Fort  Dodfo  Meaaeiwr 
k  Chronicle 
Fort  HadlMn  Deonemt 


New  Rochelle 
Both  Members  of  A.  B.  C. 

Westchester  Newspapers,  Inc. 
Franklin  A.  Merriom,  Proa. 
Kount  Vernon — New  Bochello 


Mnaeatlno  Jonal  ft 
Nem-Trlbuno 
OelweiD  Beflstor 
Oskaloou  Herald 
Ottumwa  Coorter 
Slooz  City  Journal 
Blouz  aty  Trllnabe 
Waeblntton  Jownal 
Waterloo  Courier 
Waterloo  Tribune 


ISSUES  BOOKLET 

The  second  edition  of  “Tulsa  and  Its 
Magic  Empire”  was  recently  issued  by  the 
Tulsa  (Okla.)  World  in  nearly  100 
pages. 


Average  Net  Paid  CiralatioH 
for  March 


Evening  256,330 
Morning  253,127 
Sunday  297,016 
Weekly  Star472,754 


ReMrd 


BOSTON 

POST 

Year  of  1927 


Four-fifths  tif  itSi(dr<^ 
oulation  is  concoiw 
iii>the 

realdeiieo  sectfoi^ of 
ci^and  suhiiips. 

PhUad^fMtm^My'Secotui 
Largest  mg  Ddily 


Gross  Circulation  Averages 

Daily  post 
SUNDAY  POST 


KANSAS  CITY 
STAR 


444,682 


385,965 


*^T-BinTH  COKPAHT 
%*uial  RopraaentatlTe 
wyhar  Bnildinr,  HXW  TOSX 
Tribune  Tower,  Chleofo 
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NEW  PRINTING  DEVICE 
PERMITS  TWO  COLORS 

Publishers  Using  Flat-Bed  Machines 
Can  Print  Red  Spot  Without  Extra 
Run  or  Any  Press 
Alteration 


Occasionally,  during  the  past  year, 
printers  and  publishers  have  noticed  a 
red  bulls-eye  in  country  newspaper  ad¬ 
vertising,  and  have  been  stirred  to  one  or 
both  of  the  following  reflections:  1. 
Why  the  publisher,  if  he  ran  the  paper 
through  the  press  twice,  used  no  more 
than  one  spot  of  color  in  the  whole 
paper,  or  2.  If  the  sheet  was  not  run 
through  the  press  twice,  how  the  devil 
the  spot  get  there? 

The  answer  is  that  the  little  dash  of 
red,  as  it  appears  in  the  advertisements 
of  some  hundreds  of  users  of  country 
newspaper  space,  is  produced  by  an  en¬ 
tirely  new  and  revolutionary  process  of 
printing. 

For  this  colored  spot  is  printed  by  the 
same  impression  which  prints  the  rest  of 
the  newspaper  in  black — not  by  means  of 
a  split  roll,  which  is  the  familiar  way  of 
printing  more  than  one  color  at  a  time, 
but  by  means  of  an  ink  reservoir  in  the 
printing  plate  itself! 

The  colored  spot  is  in  every  case  the 
center  of  a  bulls-eye  of  black.  This  is 
a  limitation  imposed  by  the  mechanics  of 
the  device,  though  time  and  e.xperiment 
will  unquestionably  develop  new  variants 
of  the  idea.  Be  that  as  it  may,  a  colored 
spot  within  a  black  ring  is  not  a  bad 
accessory  in  an  advertisement,  and  it  has 
been  worked  out  to  key  up  the  advertising 
in  a  number  of  ingenious  ways. 

Here  is  how  it  works ;  The  colored 
spot  is  printed  by  a  felt  pad,  type-high, 
which  is  fed  by  a  reservoir  of  ink  in  a 
brass  die.  Naturally,  the  problem  was 
to  keep  the  black  ink  roller  from  contact 
with  this  color  printing  surface  as  it 
sweeps  across  the  form.  This  is  the 
reason  for  the  black  ring  around  the 
colored  spot;  the  ring  is  also  an  integral 
part  of  the  plate,  set  on  a  spring  of  such 
tension  that  it  holds  the  ring  a  fraction 
of  an  inch  above  the  encircled  felt  pad, 
and  so  shields  the  pad  from  the  ink  roller, 
and  still  is  forced  back  to  type  height  at 
the  moment  of  the  impression,  permitting 
the  felt  pad  to  come  in  contact  with  the 
paper.  Thus  both  black  ring  and  colored 
pad  touch  the  paper  at  the  same  time. 

The  resulting  bulls-eye  is  worked  out 
in  a  number  of  ingenious  designs  by 
means  of  electrotypes  which  are  anchored 
to  the  die,  making  the  design  and  the 
bulls-eye,  in  effect,  a  single  cut. 

One  charging  of  ink  will  take  care  of 
25,000  impressions,  and  the  felt  pad  will 
average  50,000  impressions  before  requir¬ 
ing  replacement.  For  the  usual  country 
newspaper,  the  die  can  be  put  on  the 
press  and  forgotten.  For  a  run  of  more 
than  25,000  a  fresh  charge  of  ink  may 
be  necessary. 

The  device  is  the  brain-child  of  D.P. 
Whittington,  of  Atlanta,  Ga.  Mr,  Whit¬ 
tington  has  been  experimenting  with  the 
principle  for  20  years,  and  while  his  in¬ 
vention  has  had  printing  possibilities 
during  most  of  that  time,  it  was  not 
until  a  year  ago  that  it  was  put  into 
actual  use  in  a  number  of  newspapers. 

After  the  device  itself  had  been  per¬ 
fected,  a  new  ink,  fluent  enough  to  feed 
through  the  pad,  and  non-volatile  to 
avoid  evaporation  and  deposit,  had  to  be 
developed. 

At  its  present  stage,  this  new  prin¬ 
ciple  of  printing  has  its  limitations. 
It  cannot  yet  be  used  on  a  rotary  press, 
being  practical  only  for  a  flat  b^,  or  a 
Duplex  Web.  The  bulls-eye  itself  is 
a  restriction  of  form  that  some  adver¬ 
tisers  find  irksome.  A  more  widespread 
use  and  continued  experiment  may  evolve 
ways  for  a  larger  application  of  the  idea. 
Even  with  its  present  limitations,  how¬ 
ever  it  is  being  used  by  publishers  and 
advertisers  successfully,  and  is  being  con- 

.sidered  by  - ’  national  advertisers 

whose  campaigns  include  use  of  the 
smalltown  press. 


PRINT  EMERGENCY  EDITION 

The  l  iudlay  (O.)  Morning  Republican 
and  the  Findlay  Daily  Courier  were 
forced  to  alxmdon  their  regular  editions 
March  .50  and  31,  because  of  a  severe 
sleet  storm  which  destroyed  all  power 
facilities.  A  combined  four-page  edition 
of  both  papers  was  printed  at  the  plant 
of  the  Lima  (O.)  Star,  and  brought  to 
Findlay  in  automobiles. 

FOURTH  ESTATES  WANTED 

In  order  to  complete  the  files.  Editor 
it  Ptbi-isher  needs  one  copy  each  of  the 
following  issues  of  The  Fourth  Estate: 
Aug.  9,  1924;  Dec.  6,  1924;  Nov.  13,  1926. 


INDIANA  DAILY  SUSPENDS 

The  Ifabash  (Ind.)  Citicen,  started  as 
a  Republican  daily  last  year,  suspended 
publication  April  7.  Physical  assets 
were  sold  to  the  Wabash  Plain  Dealer, 
evening  paper.  This  returns  Wabash  to 
a  one-newspaper  field.  Don  M.  Nixon 
is  publisher  of  the  Plain  Dealer.  Foster 
W.  Riddick  was  publisher  of  the  Citizen. 

DAILY  BUYS  BUILDING 

The  Oskaloosa  (la.)  Daily  Herald 
last  week  purchased  the  two-story  brick 
building  owned  by  Guy  Woodin,  which 
it  has  occupied  the  last  28  years  and 
Charles  S.  Walling  and  Phil  Hoffman, 


principal  owners  of  the  Herald  W 
announced  extensive  rem<Kleling  and  p. 
building  to  be  begun  at  once.  Sima]! 
taneously  the  paper  announced  gift  of 
business  block,  which  it  has  held,  to  th* 
Penn  College  endowment  fund,  the  mos 
substantial  gift  the  fund  has  ever 
ceived. 

BUYS  POLISH  DAILY 

Louis  A.  Fons,  banker  and  real  estate 
operator,  is  the  new  publisher  of  the 
Xounny  Polskie,  one  of  Milwaukee’s  t*. 
daily  Polish  newspapers.  He  purchase  ' 
the  controlling  interest  from  Msgr.  B  E 
Goral.  It  was  said  the  deal  iiivolwj 
approximately  $50,000. 


Supplies  and  Equipment 


Inbuilt 

1S5&HI 


PRESSES 

Bargains 
in  all  types 

tell  us  your  needs 
and  send  jbr  list 


GOSS  PRINTING  PRESS  CO 

CHICAGO  —  NEW  YORK  “  LONDON 


USED  NEWSPAPER  PRESSES 

Scott  16,  24  and  32-pase  Pretaes 

GOSS  24  and  28-pase  presses  Rood  for 
black  or  color  work,  also  Goss  Sextuple. 

HOE  Pony  Quadruple,  Quadruple,  Sextuple, 
Sextuple  color  Press,  Octuple  and  Double 
Sextuple  Presses. 

DUPLEX  Metropolitan  Quadruple  stereotype 
presses — print  up  to  32  pages. 

Available  for  Early  Delivery 

WALTER  SCOTT  &  COMPANY 

Main  Office  &  Factory . PUiiffield,  N,  3, 

New  York  Office.. Brokaw  Bldg.,  1457  Broadway 
Chicago  Office . Ifonadnock  Block 


EQUIPMENT- 

SUPPLIES 

Essentials  to  every  newspaper 
publisher,  are  marketed  most 
economically  through  the  adver¬ 
tising  pages  of  EDITOR  &  PUB¬ 
LISHER.  This  publication  is  the 
ever  present  salesman  for  its  ad- 


Modern 

Composing  Room 
Furniture 

as  made  by  us  will  speed 
up  production  and  re¬ 
duce  costs — a  real  saving 
in  your  Pay  Roll.  Are 
you  interested?  If  so, 
consult  yonr  regular 
dealer  in  printers’  sup¬ 
plies  or  write  us  direct. 

Do  it  now! 

HAMILTON  MFC.  CO. 

TWO  RIVERS,  WIS. 


Drive  and  Control 
for 

Newspaper  Presses 


Send  for  particulars 
to  your  nearest 
G>E  sales  office 


GENERAL  ELECTRIC 


HOE 

Day  vnd  Night 

Emergency 

Service 

You,  too,  can  avail 
yourself  of  prompt 
repair  service — 

“Your  promptness  is  in  line 
with  the  excellent  service  you 
have  rendered  us  during  the 
last  year  during  the  installation 
of  a  couple  of  presses.” 

The  Memphis  Press-Scimitar 
November  8,  1927 


Hoe  maintains  facilities  at 
the  New  York  Works  for 
24-hour-a-day  service  on 
Repairs  and  Repair  Parts. 


R.  HOE  &  CO.,  Inc. 

504  Grand  St.,  New  York, 
N.  Y. 

Boston  Chicago  San  Francisco 
New  Orleans  Dunellen  London 


INVISIBLE  EXPENSE 

When  your  blankets  are  old  and  worn  out,  they  cause  poor 
printing  and  many  delays,  due  to  the  sheets  breaking. 
Complaints  from  readers  on  late  delivery  and  loss  of  sales. 
Rebates  to  advertisers  for  poor  printing. 

Excessive  waste  paper  and  extra  expense  for  power  and 
light. 

The  saving  in  these  items  of  Invisible  Expense  for  one 
week  will  buy  a  new  set  of  blankets. 

You  cannot  afford  to  lower  your  efficiency  by  false 
economy. 

New  England  Newspaper  Supply  Co. 

Worcester,  Mass.,  U.  S.  A. 

Cable  Address  NENSCO,  Worcester. 


/ 


Editor  &  Publisher  and  The  Fourth  Estate  for  April  14,  1928 


53 


Employment 

S 

a 

Services 

ADVERTISING 


Media 


fsU  Long  IsUnd  Coverage.  Five  territories — 
4  Long  island  papers — 8  townaUips.  Smitb- 
tovu  Uesaenger,  lallp  Messenger,  Kings  Park 
ud  Uontington  Messenger,  Lake  Ronkonkoma 
kirror.  Send  one  plate  oulj  for  all  papers  to 
^  Messenger  Printery,  Smithtown  Branch, 
Long  Island. _ 


business  opportjjnities 

Brokers 


g  Business-getter  wIki  lias  sjmpatlir  nitli  and 
knows  Low  to  sell  ins|iiraiional  literature  both 
is  books  and  a  magazine,  can  buy  an  interest, 
or  under  certain  conditions,  all  of  a  successful 
iKwk  and  magazine  publishing  business.  He 
iliottid  have  not  less  than  g.'iO  ilUt)  available. 
Harris-Dibble  Company,  3-io  Madison  Avenue, 
Sew  York  City. 


Desirable  Weeklies  available  in  the  following 
iUtes,  with  and  without  job  plants  and  earniug 
dividends:  Alabama,  Florida,  Kansas.  Kentucky, 
kUBSCbuaetts,  New  Jersey,  New  York,  Ohio, 
Pennsylvania,  Virginia.  J.  R.  Shale,  Times 
Bldg.,  New  York.  6  North  Michigan  Avenue, 
Chicago. 


Louis  Eddy,  Marshall  Field  Building,  Chicago, 
Metropolitan  Theatre  Building,  Los  Angeles. 
ConAdential.  quick  handling  of  publishing  prop- 
•rtles.  Buyers  and  sellers  ready  to  negotiate. 


Middle  West  Proportiea  —  Kacluslve  listings. 
No  damaging  publicity.  Personal  service  In 
every  deal.  Everything  confldeiitial.  High 
grade  newspaper  bonds  for  sale.  Clyde  H. 
Knox.  8.M  Bi>ard  of  Trade.  Kansas  City,  Mo. 


_ N«wqp«pwa  For  Sale _ 

Luge  Weekly  in  eastern  Pennsylvania,  doing 
more  than  (26,000  annually,  for  sale,  with  or 
without  plant;  will  bear  investigation:  paper  11 
years  old;  will  saeriflce  for  quick  sale;  growing 
Held;  daughter's  health  compels  moving  south; 
shoppers  and  cariosity  seekers  keep  away. 
D-SIgi,  Editor  &  Publisher. 


Newspapers  Wanted 


Want  to  buy  two  Ohio  or  Indiana  dailies  of 
quality  in  cities  above  20,000.  -klso  want  dally 
in  Central  or  Southwest  States.  Confidential 
action  to  limit.  Wilhelm  A  Holm,  309  12th, 
N.  W.,  Oanton,  O. 


CIRCULATION 


Promotion 


Cirailatioa^ — When  quick,  additional  circulation 
I'overtfe  becomes  necessary,  remember  that  our 
twenty  years  in  this  one  line  of  endeavor  la 
your  proof  against  exiierimenting.  Write  or 
site.  Pacific  Coast  Circulation  Service,  Bell 
Block,  Cincinnati,  Ohio. 

Circulation  Builders  —  Blair  A  Austin.  1515 
Perkiomen  avenue,  Reading.  Penn.  Originators 
of  Salesmanship  Club  Campaigns.  _ 

Qreatest  Results  per  Dollar  expended  In  circu¬ 
lation  building  camiiaigiis,  23  years  of  leader- 
•hip.  Myers  Clrc.  organization.  Box  288, 
Waterloo,  Iowa. 


Inperior  Circulation  Builders — The  W.  S.  Ken¬ 
dall  Company,  104  North  Bailey  avenue,  Louis¬ 
ville,  Kentucky.  The  circulation  building  or- 
lanlsatlou  that  has  set  the  standard  for 
aggressive,  successful  circulation  campaigns  for 
Iwenty  years. _ 

The  World's  Largest  Circulation  Building  Or- 
gaaiaitien — The  only  circulation  building  serv¬ 
ice  In  Newspaperdom  furnishing  publishers' 
afldavits  of  the  exact  results  of  Its  every 
campaign.  The  Charles  Partlowe  Company, 
Occidental  Building,  Indianapolis. 


EDITORIAL 


Service 


Utorary  Berrice — Editing,  research,  proofread- 
lUniiicrlpts  prepared  for  publication.  Illus- 
ttttioni  secur^.  Expert  printing  advice.  All 
mwhtnlca  of  production  provided.  Appolntmenia 
telephone.  Vanderbilt  02,^0.  Room  1003.  516 
yjfth  Avenue.  New  York  City. 


_ Ship  Newt  Pictures 

Ifowt  Picturei — Let  us  represent  you  on 
^bip  News  pictures.  All  incoming  and  out* 
IJia*  boats  covered.  Largest  staff  of  ship  news 
Pw^rtphers  in  New  York.  Metroiwlitan  Photo 
105  Hudson  Street,  New  York. 


Stories  Wanted 


^a^;  Stories  of  Real  Life.  Full  of  action 
'™^®'“«n  interest,  with  plenty  of  drama  and 
vlw?**  Indecent  and  suggestive  features.  About 
•.WO  words.  Will  pay  four  cents  a  word.  True 
twrieoc*  storiee  ar-  best.  People's  Popular 
«"MI>ly.  Des  Moln-s.  Iowa. 


EDITORIAL 


Syndicate  Features 


Full  and  Pony  services  for  dailies.  Full  and 
I'oiiy  services  for  weeklies.  Ask  some  of  the 
papers  using  our  features  what  they  tliiiik  of 
them  ns  circulation  builders.  Write  f»r  free 
samples.  Graphic  Syndicate,  Iiic.,  XM  Hudson 
St..  New  York  City. 


EMPLOYMENT 


Help  Wanted 


Classified  Advertising  Manager  wanted  by  paper 
ill  city  of  lUU.UUU  of  Middle  West.  Want  man 
who  really  understands  promoting  and  handling 
small  ads  us  well  as  street  work.  Do  not  an¬ 
swer  unless  you  believe  in  ofilce  advertising  and 
mail  eireulars.  Good  opportunity  for  good  man. 
Give  your  proiiosltion  in  letter.  D-992,  Editor 
.ifc  Pulillsher. 


Reporter  wanted  for  general  assignment,  who 
also  knows  sports  and  ean  report  for  work  im¬ 
mediately.  Afternoon  paper,  Southern  city, 
2W.OOO  population.  Salary,  forty  dollars  per 
wi-ek  to  start.  D-975.  Editor  A  Publisher. 

Shop  Foreman,  capable,  wanted  by  afternoon 
daily.  30  miles  from  New  York.  D-997.  Editor 
.k  Publisher. 


Situations  Wanted 


Advertising  Manager,  Business  Manager,  .Vs- 
sistant  to  Publisher — the  right  opiHirtuiiity  in 
any  of  these  positions  will  interest  a  high-grade 
advertising  manager  of  prominent  daily  wliieh 
has  carried  over  20,000,000  linea  aiiiiuully  for 
several  years.  Thoroughly  converrant  in  all  de- 
parinients  of  a  newspaper.  Well  known  In 
agency  circles.  Not  afraid  of  competition. 
Willlug  to  go  anywhere.  Married.  -kge,  41. 
fan  arrange  Interview  during  Publishers'  con¬ 
vention.  D-974.  Editor  A  Publisher. 

Advertizing  Solicitor,  many  years'  experience, 
small  and  big  papers.  East  preferred.  Refer- 
eiices.  D-Wt,  Editor  A  Publisher. 

Advertising  Salesman,  newspaper  experience — 
tiwxl  copywriter  and  layout  man,  and  a  good, 
earliest  salesman.  (Tliat's  what  my  reeommen- 
diitinna  say).  Capable  of  creating  sales  cam¬ 
paigns  that  will  produce  results  for  the  adver¬ 
tiser  and  the  in'wspaper.  This  man  is  single. 
28  years  old,  has  college  training,  .md  desires 
to  connect  with  a  newsiiaper  where  he  may 
build  up  a  reputation  and  grow  according  to  bis 
•ability.  At  present  on  the  West  coast,  but  will 
go  anywbere.  A-507.  Editor  A  Publisher. 

Advertising— Display ;  college  graduate:  2ti 
years  display,  2  years  editorial,  seeks  position 
where  initiative  and  proven  capacity  for  intel¬ 
ligent  hard  work  is  needed;  marrie<l:  a  letter 
will  arrange  Interview.  J.  H.  K..  71)1  Lincoln- 
na.v  E..  Mishawaka,  Ind. 

Advertising  Builder,  business  manager,  pub- 
lislier's  assistant — a  seasoned  salesman  and  or¬ 
ganizer:  metropolitan  and  smaller  city  training. 
Fine  references  attesting  prodnctlon,  character, 
etc.  Three  former  employers  offered  re-asaocla- 
tiun  after  moves  made  to  progress  during  dozen 
years.  Earnings  ranged  $6,000  upwards,  salary 
and  percentage.  Now  east,  suggest  personal 
Interview  immediately  or  week  A.  N.  P.  A. 
convention.  New  Y’ork.  Wire  for  references  and 

appointment.  A-504.  Editor  A  Publisher. _ 

Advertising  Solicitor — Copywriter  —  8  years' 
newspaper  experience  in  Indiaiiii,  Ohio  and 
Florida.  Feature  pages  are  my  pie.  .Ydvertiser 
says:  “He  gives  real  service  for  every  dollar's 
worth  of  business  lie  solicits  us  for.''  Write 
or  wire.  R.  R.  Miller,  224  Baltimore  street, 

Middletown.  Ohio. _ 

Auvertising  Solicitor,  5  years'  news|>aper  and 
agency  experience,  capable  of  writing  and  lay¬ 
ing  out  copy,  desires  display  solicitor's  position 
with  daily.  Age  25,  married.  A-oOO.  Editor  A 

I’uhlislier.  _ 

Artist — Desires  change.  Good  one-man  art  de¬ 
partment.  Experienced  In  retouching,  layouts, 
ad.  drawings  and  cartoons.  Age  35.  married. 

I  >-966.  Editor  A  Publisher. _ _ 

Circulation  and  Promotion  Manager  wants  to 
••ornect  with  publisher  needing  increase  circu¬ 
lation.  minimum  cost.  Thoroughly  understands 
every  phase  of  circulation  and  promotion.  12 
years'  experience.  Salary  secondary.  Member 

I.  C.  M.  A.  Prefer  Mid-west  or  South.  D-977. 

Editor  A  Publisher. _ 

Circulation  Manager,  eight  years'  experience; 
versed  in  every  angle  of  promotion,  carrier 
service,  dealer  co-operaticui.  A.  B.  C.  require¬ 
ments.  etc.  Can  produce.  A-riOO.  Bhlltor  A 

Pnbiisher.  _ 

Classified  Manager  —  Cusual  record  building 
hnsiness  in  city  of  a  million.  Aggressive,  tlior- 
nngb,  practical,  substantial.  Ten  years'  expe¬ 
rience.  Successful  organization  and  production 
record  under  moat  difficult  circumstances.  Get 
my  record.  Age,  38.  College.  References  past 
employers.  Now  In  business  for  self.  Replies 

ponfldentlal.  D-989.  Editor  A  Publisher. _ 

Composing  Room  Superintendent  or  Foreman, 
eflicient.  capable  executive,  experienced  in  all 
oonipcslng  room  work,  wishes  permanent  posi¬ 
tion  In  city  of  50  or  100  thousand,  preferably 
South  or  West,  but  will  consider  anv  location; 
married,  steady,  reliable:  salary  moderate:  ref¬ 
erences  as  to  character  and  ability.  D-960. 
Editor  A  Publisher. 


EMPLOYMENT 


Situations  Wanteti 

Desk  Man  'I'tioroughiy  competent  and  reliable 
with  16  year'.'  experience,  iiiiiiii  diately  avail- 
iilile.  A-.'iO.'i.  Editor  A  I'liblislier. 

Editorial  Writer,  now  employed,  of  two  years' 
experience  with  Charleston,  S.  C.,  News  A 
Courier,  and  Asheville.  N.  C.,  Citizen,  desires 
IKisitioii.  .\ddress  D.iniei  Huger  Bacot,  10 
Fraiikliii  Street.  Charleston,  South  Carolina. 

Editor-Manager  Triplcil  net  earnings  one  daily, 
40,0ii0  town,  iipi-u  lor  either  position.  Can  In- 
vest.  11-14721  Clltlon,  Cleveland.  Uhio. 

Editor  and  Publisher's  Assistant,  with  two  suc- 
eesses,  seeks  cliaiice  to  build  up  the  tiews  end 
or  take  entire  charge  of  daily  in  small  city,  on 
salary  and  coiumissioii.  Expcrieiicetl  in  all 
lines.  Will  meet  ititercstcd  publisher  any  eve¬ 
ning  in  New  York.  Telephone  or  write  D-996. 
Editor  A  Publisher. 


Editorial — Five  years'  experience  eslitoriai  work 
New  York  magazine  and  newspaper  syndicate, 
-keenrate,  original.  College  graduate.  D'986, 
Iklitor  A  Publisher. 


Editorial— Big  city  news  desk  man,  editorial 
writer,  columnist:  can  pro<luce  cheaply,  paper 
of  which  owner  will  be  proud:  total  abstainer; 
now  employed:  seeks  permanent  place  in  South¬ 
east;  prefers  small  city;  future  more  important 
than  starting  salary.  References  that  will  con- 
vlnee,  D-993.  Editor  A  Publisher. _ 

Editorial  Man,  capable  and  experienced,  recently 
returned  from  Europe,  wants  position  with 
daily  or  news  agency.  Speaks  fiuent  French. 
Willing  travel.  A-506.  Editor  A  Publisher. 

Editorial — Ready  for  vacation  engagements  as 
substitute  editor  of  small  city  daily  nr  weekly, 
reporter,  newsroom  assistant  and  proofreader. 
College  woman,  ten  years'  experience  in  news¬ 
paper  work.  Eastern  Pennsylvania.  Well  recoiii- 
iiiende«l.  A-.-i01.  Editor  A  Piiblislier. 

Editorial  Writer  of  most  widely  quoted  daily  iu 
Pacific  coast  state  is  open  for  high  grade  edi¬ 
torial  position.  Yale  graduate  in  prime  of  life, 
Methodist,  Mason.  Knight  of  Pythias,  Repub¬ 
lican,  eight  years  in  present  position.  Only 
reason  for  change  is  desire  for  wider  field.  Sam¬ 
ples  of  work  available.  A-503,  Editor  A  Pub¬ 
lisher. 


STATEMENT  OF  THE  OWNERSHIP,  MAN¬ 
AGEMENT.  CIRCULATION.  ETC.,  RE¬ 
QUIRED  BY  THE  ACT  OF  CONGRESS 
OF  AUGUST  24,  1912.  OF 

EDITOR  A  PUBLISHER  -AND 
THE  FOURTH  ESTATE 
puhlishnl  weekly  at  New  York,  N.  Y.,  for 
April  1.  1928, 

State  of  New  Y'ork.  County  of  New  York,  ss.: 
Before  me.  a  Notary  Public  in  and  for  the  State 
and  County  aforesaid,  personally  appeared 
Charles  B.  Groomes,  who,  having  been  duly  sworn 
according  to  law,  deposes  and  says  that  h^  is 
the  Business  Manager  of  THE  EDITOR  A  PUB¬ 
LISHER  and  THE  FOURTH  ESTATE,  and  that 
tlie  following  Is,  to  the  best  of  his  knowledge 
and  belief,  a  true  statement  of  the  ownaoshlp. 
management,  etc.,  of  the  aforesaid  publications 
for  the  date  shown  in  the  above  caption,  re¬ 
quired  by  the  Act  of  August  24.  1912,  embodied 
in  section  411,  Postal  Laws  and  Regulations,  to 
wit: 

1.  That  the  names  and  addresses  of  the  pub¬ 
lisher,  editor,  managing  editor,  and  business 
manager,  are; 

Publisher,  James  W.  Brown, 

'234  Valentine  Lane,  Yonkers,  N.  T. 

Editor.  Marten  E.  Pew. 

Wading  River,  L.  I.,  N.  Y. 
Managing  Editor,  Arthur  T.  Robb, 

175  Linden  St.,  Rockville  Centre,  N.  Y. 
Business  Manager,  Charles  B.  Groomes, 

.343  Rye  Beach  Ave.,  Rye,  N.  Y. 

2.  That  the  owners  are: 

James  W.  Brown,  234  Valentine  Lane,  Yonkers, 
N.  Y.;  Marlen  B.  Pew,  Wading  River,  L.  I., 
N.  Y. 

3.  That  the  known  bondholders,  mortgagees, 
and  other  secnrlty  holders  owning  or  holding  1 
per  cent  or  more  of  total  amoant  of  bonds,  mort¬ 
gages.  or  other  securities,  are;  None. 

4.  That  the  two  paragraphs  next  above,  giv¬ 
ing  the  names  of  the  owners,  stockholders  and 
secnrlty  holders.  If  any.  contain  not  only  the  list 
of  stockholders  and  security  holders  as  they  ap¬ 
pear  upon  the  hooks  of  the  company,  but  also 
In  cases  where  the  stockholder  or  secnrlty 
holder  appiars  upon  the  Ix^oks  of  the  company 
as  trustee  or  In  any  other  fiduciary  relation,  the 
name  of  the  person  or  corporation  for  whom 
such  trustee  Is  acting,  is  given:  also  that  the 
said  two  paragraphs  contain  statements  embrac 
Ing  affiant's  full  knowledge  and  belief  as  to  the 
circumstances  and  conditions  nnder  which  stock¬ 
holders  and  security  holders  who  do  not  appear 
upon  the  books  of  the  company  as  trustees,  hold 
stock  and  aocnrttlea  In  a  capacity  other  than 
that  of  a  bona-fide  owner:  and  this  afflant  has 
no  reason  to  believe  that  any  other  person,  asso¬ 
ciation,  or  corporation  has  any  interest,  direct 
or  Indirect.  In  the  said  stock,  bonds,  or  other 
securities  than  as  so  stated  by  him. 

CHARLES  B.  GROOMES. 

Business  ilanager. 

Sworn  to  and  anbscribed  before  me  this  28th 
day  of  March,  1928. 

ELIZABETH  C.  McMAHON, 
Notary  Public. 

New  York  County.  Certificate  filed  in  New  York 
Co.  No.  269.  Commission  expires  March  30, 
1929. 


EMPLOYMENT 


Situations  Wanted 


Editorial — Maguziiie  and  iHHtk  work;  5  jeam* 
experience.  E$Iitor  Jk  l*ubli>»her. 


Newspaperman,  14  yenrs*  experience  on  dailies. 
34  years  old,  married,  wants  News,  Sunday  or 
Tele^'rapii  Editorship  iu  Northwest  city,  by 
April  Must  b>  permanent.  Address: 

l-^litor.**  lioS  So.  Ilumiine  Avenue,  St.  Paul. 
Minn. 


Printinff  Equipment  Salesman  open  for  connec¬ 
tion  with  reliable  oruanizatioii  tnanufacturiog 
niHi  liiiHTy  f(»r  new  spa  (mt  and  tf*‘neral  printing 
purpoftes.  Have  practical  knowledge  of  news¬ 
paper  and  commercial  shop  practicee  and  pro«>f 
of  sales  ability.  For  past  six  years  represented 
large  typesetting  machine  manufacturer  and 
also  paper  house  in  the  middle  west.  Thirty- 
eigl»l  years  of  age.  Uefereiices.  A-r>i>8.  Eklitor 
A:  Publisher. 


Publisher  and  Advertising  Man,  thoroughly  ex¬ 
perienced.  wants  work  as  publisher,  business  or 
advertising  manager,  national  advertising  man¬ 
ager  or  advertising  representative  of  a  daily 
newspaper  or  of  a  weekly  or  monthly.  Well 
qualitii><l  for  these  duties.  First  class  refer¬ 
ences.  Will  go  anywhere,  but  prefers  Chlcag<> 
territory.  L>-982.  Editor  A  Publisher. 

Publisher  having  just  disposed  of  his  interest 
iu  small  city  daily  seeks  opportunity.  An 
American  (Christian),  39  years  of  age,  widely 
known  in  Eastern  publishing  and  advertising 
circles.  Sixteen  years’  experience,  covering 
magazines,  trade  papers,  advertising  agencies 
and  newspapers,  both  metropolitan  and  small 
town.  Prefer  to  buy  small  town  daiiy,  not  re¬ 
quiring  too  large  a  cost  Investment,  bat  will 
consider  an  opportunity  of  associating  with  a 
publisher  on  a  partnership  or  interest  basis. 
Will  tackle  any  proposition  regardless  of  pres¬ 
ent  financial  condition  if  it  has  merit.  To 
reach  me,  communicate  with  Mr.  James  W. 
Brown,  Publisher,  or  S.  L.  Dare.  Classified 
.Manager,  Editor  &  Publisher,  New  York. 

Sports  Editor — Cirt‘ulation  builder,  young,  ex* 
l>erienced.  energetic.  Any  other  assignments. 
Available  in  May.  A-r>()2.  Editor  A  Publisher. 

Web  Pressman,  22  years*  experience  on  Hoe, 
Goss.  Duplex  presses:  fully  qualified  to  take 
charge.  Age.  40;  inarrit^.  Ueferenees.  D-072, 
Editor  &  Publisher. 


MECHANICAL 


Equipment  for  Sale 


Job  Preazei,  Paper  Cutteri,  'Wire  Btitchera, 
etc. — A  complete  line.  Overhauled  and  guar¬ 
anteed  marhinea  at  bargain  pricea.  Easy  terms. 
Hoffman  Type  A  Engraving  Co.,  114  B.  13th 
St..  New  York  City. _ 

Used  Goat  Mat  Roller  for  wet  mate  only,  for 
aale  cheap.  The  Goes  Printing  Press  Co.<  153 

S.  Paulina  St.,  Chicago,  III. 


Equipment  Wanted 


Press  Wanted  by  Southern  dally,  17,000  clrcn- 
latlon.  Sextuple  modern  unit  type  considered, 
•lildress  D-998,  Editor  A  Publisher. 


I  Newspaper  Properties  ' 

I  Bought,  Sold  and 
Appraised 

I  All  negotiations  confidential  ' 

PALMER,  DEWITT  &  | 
PALMER  I 

’  Business  Established  in  1899 

I  350  Madison  Ave.  New  York 

Paciflo  Coast  Representative ;  i 

^  M.  C.  Moore,  228  North  Beverly  Drive,  I 

Beverly  Hills,  Calif,  ' 


THE  SOUTH 

Offers  great  opporttuitiea  is  the  neart- 
paper  field.  That  la  why  we  have  opeeed 
a  Southern  offlee  at  17S4  Oomar  Bldg., 
Birmingham,  Alabama, 

For  Eastern  or  Middle  Weatem  prepor- 
tiea  write  our  New  York  offloa,  Timas 
Bldg..  New  York. 

Newspapers  bonght,  sold,  eonselidatad  or 
appraised. 

Harwell  &  Rockwell 

Successors  to 

HARWELL  A  CANNON  (Eat.  1910) 
COMER  BLDG.  TIMES  BLDG. 

Bimiingham  New  York 
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DOLLAR  •• 

One  Dollar  ii’ill  i 

be  paid  for  each  | 

idea  published.  | 

. .  PULLERS 

Send  clipping  | 

for  payment.  | 

- - ® 

each  week  runs  a  “Full  _  Page  Open 
FtTum  "  opposite  the  editorial  page.  On 
this  page  letters  from  readers  and  clipped 
editorials  are  run  under  various  one- 
column  heads,  such  as  “City  Campaign,” 
“On  the  Farm."  “A1  Smith.”  “Roads,” 
“Churches."  and  “In  General.”  Under 
the  heading  “\\  hat  the  Iowa  Press  Says” 
a  number  of  clipped  editorials  are  re¬ 
printed  from  dailies  and  weeklies  of  the 
state.  Three  or  four  cartoons  and 
humorous  drawings  from  foreign  papers 
are  used  to  liven  up  the  page. — Leslie  G. 
Moeller. 


^HE  Akron  Thnes-Prcss  has  attracted 
attention  to  its  classified  pages  and 
secured  special  pages  by  arranging  its 
ads  in  checkerboard  fashion,  with  every 
alternate  column  inch  space  blank.  ^  The 
effect  was  attention-getting.— U.  S.  V., 
Akron. 

The  Salt  Lake  City  Tribune  is  receiv¬ 
ing  a  full-page  advertisement  each  week 
for  three  months  subscribed  for  by  nearly 
30  merchants  and  others  doing  business 
in  the  space  of  one  block  on  West  Broad¬ 
way.  Each  advertiser  has  his  individual 
space,  and  the  heading  is  “Shop  On  West 
Broadway.”  Because  of  its  location,  the 
block  is  a  little  off  the  retail  shopping 
center,  and  the  advertisements  are  de¬ 
signed  to  make  it  more  popular. — Fred 
L.  W.  Bennett. 

Under  the  master  barbers’  slogan 
“It  Pays  to  I-ook  W’ell.”  13  barber  shops 
in  Everett.  Wash.,  take  space  cooper¬ 
atively  in  their  local  paper,  urging; 
“Visit  Any  of  the  Master  Barbers  Listed 
Below,  and  You  Will  Know  Why  It 
Pays  to  Look  W  ell.” — C.  M.  L. 

The  Albany  (Mo.)  Capital  recently 
printed  in  the  center  of  a  page  an  official 
road  map  of  the  State  of  Missouri. 
Around  this  map  were  groupe<l  ads  of 
various  concerns  who  sell  to  motorists. — 
Norman  B.  Terry. 


Letter  Ads”  from  small  shops  whose  ad¬ 
vertising  needs  to  be  “coaxed.”  These 
ads  cover  a  page  on  Mondays  under  the 
caption  “Shop  on  West  ^lain  Street.” 
In  each  shop  window  is  a  large  printed 
sign  card  from  which  certain  letters  are 
missing.  These  when  collected  and  ar¬ 
ranged  form  the  name  of  some  promi¬ 
nent  historical  character,  the  clue  to 
which  is  given  in  the  ad.  The  shops 
take  turns  offering  some  article  of  their 
merchandise  as  the  weekly  prize,  and 
the  paper  gets  a  page  of  advertising  on 
a  poor  advertising  night. — K.  Dietz. 


The  Hattie  Creek  Enquirer  and  .Vezes 
is  running  a  weekly  series  of  “Missing 


If  you  are  in  a  convention  city  your 
circulation  department  may  take  a  hint 
from  a  scheme  worked  out  successfully 
by  the  IVatcrtozzm  (N.  Y.)  Standard  at 
the  recent  state  meeting  of  the  Loyal 
Order  of  Moose.  On  the  opening  day 
of  the  convention,  cards  advertising  the 
Standard  and  soliciting  five-day  sub¬ 
scriptions — the  duration  of  the  conven¬ 
tion  period — were  placed  in  each  seat  in 
the  convention  hall.  Attention  was  called 
to  the  fact  that  the  Standard  would  pub¬ 
lish  complete  news  and  picture  reports  of 
the  convention  and  it  was  believed  the 
delegates  would  like  to  have  a  newspa¬ 
per  record  of  the  meeting.  The  papers 
were  delivered  in  a  bundle  to  the  sub¬ 
scriber's  home  on  the  day  after  the  con¬ 
vention  closed.  Xatura'lly.  many  who 
subscribed  by  card  also  bought  copies 
of  the  Standard  while  in  Watertown. — 
C.  W. 


si.x-em  ho.x  reading  “Since  Jan.  1 
- KILLED! - Injured!  On  Mem¬ 
phis’  Deadly  Streets”  in  a  daily  traffic 
story  has  done  much  to  decrease  accidents 
in  Memphis  in  connection  with  a  safety 
campaign  conducted  by  the  Press- 
Scimitar.  In  addition  to  a  daily  traffic 
accident  story.  Press-Scimitar  ran  a  series 
of  15  or  more  educational  articles  on 
traffic  rules  and  how  to  observe  them. — 
C.  E.  F.  Memphis.  Tenn. 

“Ham  Bones  for  Amateurs”  is  a  week¬ 
ly  radio  feature  in  the  Utica  (N.  Y.) 
Obserzrr-Dispatch  each  Sunday,  devoted 
to  the  amateur  station  owners.  Only 
signed  communications  are  considered  the 
rest  are  all  “static.” — Oxie. 

CALUMET  DECISION  PENDING 

Trial  Examiner  of  Federal  Trade  Com¬ 
mission  Has  Not  Completed  Report 

(Sfecial  to  Editor  &  Publisher) 
W.\«HiNr.Tox.  D.  C.  April  12. — Trial 
Examiner  W.  W.  Sheppard,  of  the  Fed¬ 
eral  Trade  Commission,  has  not  yet 
completed  his  written  report  of  the  hear¬ 
ings  in  the  Commission’s  case  against 
the  Calumet  Baking  Powder  Company, 
wh’ch  were  discontinued  late  last  month. 

Final  argument  in  the  case  will  be 
heard  by  the  Commission  next  month 
when  both  sides  will  file  briefs  and  be 
represented  by  counsel. 

Calumet  has  charged  it  has  been  sub¬ 
jected  to  espionage  by  the  William  J. 


Burns  Detective  Agency  at  the  instam* 
of  the  Royal  Baking  Powder  'untpan* 
and  the  Jacques  Company,  issociat^ 
with  Royal  in  the  latest  deveh  pments  in 
the  protracted  baking  powder  war. 

Burns  detectives  were  placed  in  Cain, 
met  employment.  Calumet  alleges.  Cbt 
of  the  detectives.  Calumet  furthrr 
charged,  secured  Calumet  documents  and 
pave  them  to  Royal. 

WRIGHT  HEADS  OZARK  PRESS 

Don  C.  Wright  of  the  Crane  (Mo.) 
Chronicle,  was  elected  presklent  of  the 
Ozark  Press  Association  April  8  at  the 
conclusion  of  its  annual  spring  meeting  in 
Springfield.  Harry  Berry  of  the  Butfalo 
Redex  was  elected  vice-president.  Ernest 
I'erguson,  of  the  same  paper,  was  elected 
secretary  and  J.  B.  Denton  of  the  Mom- 
tain  Groi'e  Journal,  treasurer. 

LIMA  SURVEY  COMPILED 

The  Lima  (O.)  Star  has  completed  a 
survey  of  the  Lima  market  and  trade 
territory  for  thirty  miles  in  all  directions. 


A  DAILY  feature  on  the  funny  side 
of  various  vocations  carried  under  the 
caption  “The  Other  Fellow’s  Job”  will 
prove  interesting.  The  phone  girl  for  in¬ 
stance,  municipal  information  clerk, 
morgue  keeper,  etc. — R.  S. 


America  is  a  sea  power  again  and 
everyone  loves  sea  yarns.  Papers  in  sea¬ 
port  cities  may  easily  procure  them  by 
sending’  a  reporter  aboard  ships  just 
arrived  to  talk  to  the  officers  and  crew 
about  strange  adventures  at  sea,  memories 
of  ghost  ships  and  wrecks,  strange 
.animals  of  the  deep,  and  a  seaman’s  im¬ 
pression  of  the  last  port  visited.  Inland 
cities  have  their  seamen,  too,  and  when 
they  pay  a  visit  home  they  are  all  primed 
up  to  talk.  Their  letters  home  have  good 
feature  story  material.  In  most  of  these 
stories  caution  should  be  used  to  intimate 
the  vein  in  which  they’re  told ;  usually 
one  which  does  not  make  too  great  a 


demand  on  veracity.— Howard  Littlefield, 
San  Francisco,  Cai. 

Liven  up  your  household  page  by  offer¬ 
ing  a  small  prize  for  every  letter  pub¬ 
lished  giving  a  different  recipe  for  the 
making  of  some  certain  article  of  food 
For  instance,  baked  beans.  It  is  surpris¬ 
ing  the  number  of  methods  of  cooking 
them  that  really  do  exist.  This  plan  is 
sure  to  create  much  interest  and  will  pro¬ 
vide  you  with  a  real  feature  at  very  little 
cost. — C.  E.  Pellissier. 


The  Dcs  Moines  (la.)  Suttday  Register 


IF  YOU  HAVEN’T  ADOPTED 

Lee  Pape's 

Little  Benny** 

Your  Readers 

Are  Missing  Daily  Chuckles 
That  Will  Add  To  Your 
Paper’s  Circulation 

Men  Love  BENNY  Because 
He  Takes  Them  Back  To 
Boyhood 

Women  Love  BENNY  Because 
They  Love  The  Grownup  Little 
Boys  Men  Are 

A  Feature  For  Any  Place 

In  Your  Newspaper — Daily  A  Sunday 

The 

George  Matthew  Adams 
Serrice 

250  Park  Aye.,  New  York 


Newspaper  Engineering 

An  organization  specializing 
in  newspaper  buildings,  all 
phases  of  newspaper  en¬ 
gineering.  operation"  and  , 
production  problems  . 
analytical  surveys  and 
valuations. 

S.  P.  WESTON,  INC. 

\  (^vstaFer 

production.  Operation 
Surz'cys.  I’a/MafiDWi. 

420  Le.xington  Avenue,  New  York 


DANNY  DINGLE 

by 

Bernard  Dibble 
A  STRIP  THAT  CAN’T  BE  BEAT! 

Give  your  readers  a  treat.  Let 
them  follow  the  escapades  of 
Danny  in  his  humorous  fun-mak¬ 
ing  roles. 

NOir  distributed  by  the 

GRAPHIC  SYNDICATE,  Inc. 

Matrices  ready  on  advance  releases. 
Write  or  wire  for  full  information 
on  the  comic 

THAT’S  THE  TALK  OF  THE  TOWN 

GRAPHIC  SYNDICATE,  INC. 

350  Hudson  Street 
New  York,  N.  Y. 


THE  WELFARE  COMMITTEE 

of  the 

INTERNATIONAL 
CIRCULATION  MANAGERS 
ASSOCIATION 

Can  supply  you  with  com¬ 
petent  circulation  men  of 
capacity  and  ability  capable 
to  take  entire  charge  of 
your  department  or  to  fill 
important  posts  in  the  de¬ 
partment. 

Address  the  Secretary- 
Treasurer  please,  Mr.  Clar¬ 
ence  Eyster,  care  Star 
Building,  Peoria,  Ill. 


We  sell  newspapers 

SERIALS 

that  sell  newspapers 

“EAGER  LOVE,”  by  May  Christia. 
“LITTLE  SINS,”  by  Katharine  Brush 
“CRIME  IN  THE  CRYPT,”  by  Caro¬ 
lyn  Wells. 

“IMPATIENT  GRISELDA  ”  by  Doro- 
thy  Scarborough. 

"LINDA”  by  Virginia  Swain. 

“TWO  STOLEN  IDOLS,”  by  Frank 
Packard.. 

"TIGER  LOVE,”  by  Eustace  Hale 
Ball.. 

And  other  assured  circulation 
builders,  wire  or  write 

Ring  Features 
Syndicate,  Inc. 
New  York  City 


“Today's  News  Today” 


Complete  wore 
reports  for 
ning,  morning  and 
Sunday  news¬ 
papers  efrersTwhera. 


DO  YOU  NEED 
A  TRAINED  MAN? 

The  Personnel  Bureau  of 
Sigma  Delta  Chi,  an  organiza¬ 
tion  of  college  trained  news¬ 
paper,  magazine  and  advertising 
men,  wants  to  help  you  find  him. 
The  Bureau  puts  you  in  touch 
with  experienced,  energetic  men 
— it  saves  you  time  by  recom¬ 
mending  only  those  who  meet 
your  requirements. 

If  you  expect  a  vacancy,  please 
write  John  G.  Earhart,  Director, 
Personnel  Bureau  of  Sigma  Del¬ 
ta  Chi,  836  Exchange  Ave., 
Chicago,  Ill. 

NO  CHARGE  TO 
EMPLOYERS 


ins- 


